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Proposed  Attempt  to  Find  Formula  for  Rate  Differentials  Is  Dropped — Reduction  in  Agency  Demands 
for  Merchandising  Co-operation  Urged  at  New  York  Meeting 

The  proposed  study  of  problems  in-  By  ROBERT  S.  MANN  In  the  second  place,  it  was  felt  that  the 

yolved  in  differentials  between  local  (|uestioii  of  rate  differentials  which  might 

inl  national  advertising  rates  was  lim-  advertisers  and  advertising  agencies  dent,  and  A.  E.  Haase,  managing  direc-  l)e  affected  by  such  a  formula  was  the 
to  a  narrow  scope  by  action  of  a  'vere  represented,  and  an  afternoon  ses-  tor,  of  the  Association  of  National  Ad-  problem  of  the  publisher  alone, 
leoond  meeting  of  newspaper  publishers,  sion  for  newspaper  publishers  only,  vertisers;  1'.  L.  Thomson,  president  of  “The  discussion  was  long  and  fair, 
hdd  Wednesday,  March  26,  at  the  St.  .\bout  thirty-five  were  present  in  the  the  Audit  Bureau  of  Circulations;  I'here  was  apparently  a  universal  hope 
Regis  Hotel  in  New  York  City,  upon  morning,  and  nearly  a  score  m  the  after-  Stewart  L.  Mims,  vice-president  of  the  that  a  solution  will  be  found,  and  a 


Attending  the  rate  survey  meeting  at  the  St.  Regis  in  New  York  this  wwk 
was  the  above  group.  They  are  (left  to  right):  H.  H.  Hoffman,  advertising 
director,  Worcester  (Mass.)  Telegram  and  Gazette;  John  Benson,  president, 
American  Association  of  Advertising  Agencies;  H.  Ponting,  general  manager, 
Detroit  News;  W.  B.  Lowe,  managing  director,  Detroit  Free  Press;  T.  E. 

Conklin  of  Veree  &  Conklin,  Inc.,  New  \ork. 


Another  group  photographed  at  the  New  York  rate  conference.  Left  to  right: 
Francis  S.  Murphy,  business  manager,  Hartford  Times;  Leslie  M.  Barton, 
advertising  manager,  Chicago  Daily  News;  H.  R.  Failing,  advertising  manager, 
Portland  Oregon  Journal;  John  Stewart  Bryan,  publisher,  Richmond  News- 
Fender;  Col.  J.  O.  Adler,  New  York  Times,  The  meeting  was  held  at  the 
invitation  of  Walter  A.  Strong,  publisher  of  Chicago  Daily  News. 


the  personal  invitation  of  Walter  A. 
Strong,  publisher  of  the  Chicago  Daily 
Ntws. 

Instead  of  authorizing  a  survey  of 
the  matter  from  all  angles  as  at  first 
omsidered.  the  meeting  decided,  accord¬ 
ing  to  Mr.  Strong,  to  go  ahead  only 
with  a  study  to  see  whether  it  is  pos¬ 
sible  to  find  a  definition  of  local  and 
•itional  advertising  which  will  win  uni¬ 
versal  acceptance. 

It  was  agreed  not  to  proceed,  for  the 
■resent  at  least,  with  the  question  of  a 
ionnula  which  might  serve  as  a  basis 
for  newspaper  rate  differentials. 

The  study  of  definitions  is  to  be  car- 
.  fied  on  by  the  Bureau  of  Research  of 
Advertising  Federation  of  .America, 
‘which  made  the  preliminary  report 
.•■^orized  by  the  first  meeting  called  by 
[  Mr.  Strong,  held  at  the  St.  Regis  Hotel 
«o  Jm.  27.^  This  report  was  presented 
nieeting  but  was  not  made 
:fub|ic.  It  was  understood  to  outline 
of  study  to  be  followed  if  the 
-1  full  program  of  the  survey  had  been 
•dopted.  ^  . 

Any.  action  to  follow  the  new  study  of 
Knnitions  was  left  indefinite.  Mr. 
strong  said  it  was  probable  that  no  third 
meeting  would  be  called,  but  indicated 
™t  the  report,  when  completed,  might 
oe  sent  out  to  newspapers. 

♦k  .  thought  it  quite  possible 

vat  a  definition  could  be  found  which 
these  present 

wwies.  The  basis  of  difficulties,  he 
•w.  was  that  newspaper  publishers  set 
®^t  rates  for  local  and  national 
wti  Using,  but  fail  to  state  clearly  what 
"Wising  was  local  and  what  national. 

*nree  swsions  were  held,  a  morning 
"*«on  and  a  luncheon  session,  at  which 


noon.  Reporters  for  newspaper  and  ad¬ 
vertising  periodicals  were  barred  from 
all  sessions,  and  Mr.  Strong  asked  per¬ 
sons  present  not  to  talk  for  publication. 
When  the  meeting  closed,  after  long  dis¬ 
cussion,  he  outlined,  for  publication,  the 
action  taken. 

The  newspaper  men  present  constituted 
an  almost  entirely  different  group  from 
those  who  attended  the  first  meeting. 
No  list  was  given  out,  but  among  those 
present  at  least  part  of  the  time  were: 
Francis  S.  Murphy,  business  manager, 
Hartford  Times;  L.  M.  Barton,  adver¬ 
tising  director,  Chicago  Daily  News:  H. 
R.  Failing,  advertising  director,  Portland 
Oregon  Journal;  J.  Stewart  Bryan,  pub¬ 
lisher,  Richmond  News-Ledger;  Col.  J. 

O.  Adler,  vice-president.  New  York 
Times;  Adolph  S.  Ochs,  publisher,  Netv 
York  Times;  Col.  LeRoy  Herron,  ad¬ 
vertising  manager,  lYashington  Star;  C. 

P.  Hasbrook,  publisher,  Richmond 
Times-Dispatch;  Frank  E.  Gannett,  of 
the  Gannett  newspapers;  Don  Bridge, 
advertising  manager,  Indianapolis  Nesvs; 
W.  B.  Lowe,  managing  director,  De¬ 
troit  Free  Press;  T.  E.  (Zonklin.  of 
Verree  &  Conklin,  Inc.,  special  repre¬ 
sentatives  of  the  Detroit  Free  Press ;  H. 
Ponting,  general  manager,  Detroit 
Netvs;  H.  H.  Hoffman,  advertising 
director,  Worcester  Telegram  and  Ga¬ 
zette;  James  A.  Cbveney,  representing 
the  Boston  Herald. 

.Advertisers  and  advertising  agencies 
were  represented  largely  by  the  same 
individuals  who  attended  the  January 
meeting.  Those  present  at  this  week’s 
session  included  John  Benson,  president, 
and  F.  R.  Gamble,  secretary,  of  the 
.American  Association  of  Advertising 
.Agencies ;  Bernard  Lichtenberg,  presi- 


J.  Walter  Thompson  Company;  J.  F. 
Woodruff,  vice-president  and  treasurer, 
(ranijibell-Ewald  Co.,  Inc.,  I>etroit,  and 
L.  B.  Dudley,  manager  of  the  New  York 
Campbell-Ewald  office;  Roy  S.  Durstine, 
vice-president  and  general  manager  of 
Batten,  Barton,  Durstine  &  Osborn,  Inc. 

Nathaniel  W.  Barnes,  director  of  the 
Bureau  of  Research  of  the  .Advertising 
I'ederation  of  America,  and  A.  T.  Falk, 
of  the  Bureau  of  Research  staff,  who 
were  responsible  for  preliminary  reiKirt 
sulimitted,  were  also  present. 

Comment  among  publishers  before  the 
meeting  began  indicated  that  some  of 
them  at  least  would  object  to  any  action 
that  might  be  construed  as  affecting  rates. 
On  the  other  hand,  there  was  enthusiasm 
for  a  broad  agreement  on  the  classifying 
of  local  and  national  advertising.  This 
attitude  was  in  general  Ixirne  out  by 
Mr.  Strong’s  announcement  of  the  action 
taken. 

“The  survey  authorized  at  the  January 
meeting  had  two  objectives,"  he  said. 
“The  first  was  to  see  if  it  is  possible  to 
define  local  and  national  advertising 
clearly  and  get  general  acceptance  for 
the  definition  by  its  obvious  value.  The 
second  was  to  determine  whether  it  is 
possible  to  find  a  formula  which  would 
serve  as  a  basis  for  rate  differentials. 

“We  have  adopted  the  first  objective, 
not  with  any  idea  of  forcing  a  definition 
on  newspapers,  but  with  the  hope  that 
its  demonstrated  effectiveness  will  prove 
that  it  is  valuable  to  them. 

“The  second  objective  we  will  not  pur¬ 
sue  for  the  present.  A  detailed  analysis 
of  rates  reported  by  the  Association  of 
National  Advertisers  does  not  show  any 
basis  for  the  acceptance  of  one  formula. 


recognition  of  responsibilities  on  Inith 
sides.  On  the  part  of  tlie  agencies,  it  was 
felt  that  this  resiioiisibility  includes  the 
obligation  to  see  that  they  do  not  make 
demands  on  newspapers  which  are  in 
themselves  destructive  of  standards,  such 
as  demands  for  merchandising  co-opera¬ 
tion. 

“There  was  no  discussion  of  whether 
rates  are  high  or  low,  or  whether  differen¬ 
tials  are  high  or  low.  That  is  a  question 
for  the  publisher. 

“This  is  not  a  matter  which  will  be 
cured  in  a  short  time.  This  discussion 
has  lieen  going  on  for  thirty  years,  and 
there  have  been  probably  a  hundred 
attempts  to  arrive  at  a  definition.  Rut 
changes  of  a  substantial  nature  in  the 
system  of  distribution  are  requiring  an 
adjustment  of  newspaper  practice,  and 
emphasize  the  necessity  for  a  definition.” 

Mr.  Strong  made  it  clear  that,  although 
he  is  chairman  of  the  board  of  the  Ad¬ 
vertising  Federation  of  America,  he  was 
acting  as  an  individual  in  calling  the  two 
meetings.  He  said  he  had  no  desire  to 
jK)se  as  a  newspaper  Moses,  but  initiated 
the  movement  merely  because  the  situa- 
tiftn  seemed  to  demand  action. 

In  reply  to  a  question,  he  said  that  such 
a  survey  of  definitions  would  of  course 
involve  a  study  of  the  reasons  for  classi¬ 
fying  certain  kinds  of  advertising  one 
way  rather  than  another.  He  said  that 
all  the  existing  definitions  would  be 
grouped  and  then  an  effort  made  to  bring 
these  groups  together  into  one  definition. 

Talks  were  made  at  the  morning  session 
by  Mr.  Benson,  presenting  the  advertising 
agencies’  views,  .and  at  the  luncheon  by 
Mr.  Thomson,  speaking  as  an  advertiser. 
Informal  discussion  followed. 
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SHELL  OIL  ADVERTISING  IS  CANCELLED 
WHEN  DAILIES  BALK  AT  PROMOTION 

About  Thirty  New  York  and  New  England  Papers  Lose  Copy — 
Company  Wanted  Letters  Sent  to  All  Gas  and  Oil  Dealers — 
Socony  Agency  Warns  Papers  Such  Promotion  “Unethical’’ 

Newspapers  in  New  York  state  canceled.  In  one  city  the  advertising 
and  New  England  are  being  pinched  was  released  afterward, 
between  the  demands  of  the  Shell  Eastern  In  another  city,  he  said,  the  cancelled 
Petroleum  Products  Corporation  for  advertising  was  placed  with  a  small 
merchandising  cooperation  and  the  objec-  newspaper.  Mr.  Phillips  said  that  each 
tions  of  rival  companies,  particularly  the  newspaper  was  asked  to  supply  copies  of 
Standard  Oil  Company  of  New  York,  its  letterhead  and  a  cut  of  its  advertis- 


maker  of  Socony  products. 


ing  manager’s  sigpiature  so  that  Calkins 


As  a  result,  some  25  or  30  newspapers  &  Holden  could  send  out  the  letter  to 
have  received  cancellation  orders  from  dealers.  „  „  .  «  tt  . , 

Calkins  &  Holden,  Inc.,  New  York  adver-  E-  W.ijson  of  the  Calkins  &  Holden 

tising  agency,  calling  off  the  opening  of  agency,  said,  however,  that  his  organiza- 
a  large  campaign  scheduled  to  begin  this  sought  to  word  any  letters, 

week  for  Shell  gasoline  and  oil.  Other  newspapers  were  requested 

newspapers  are  wondering  whether  they  stipply  one  copy  of  the  letter,  along 
will  continue  to  carry  Standard  Oil  ad-  *««erheads  and  the  signature  cut, 

vertising,  although  so  far  as  known  no  ^  •,*?  o^^er  copies. 


Socony  space  has  been  cancelled.  ^  small  paj^rs  asked  what  they  HFAns  SFRVirF  OFFICF 

The  controversy  was  aroused  by  de-  should  say  but  the  agency  preferred  to  HEADS  SERVICE  OFFICE 

inands  of  the  Shell  company,  through  its  have  the  letters  prepared  by  the  news-  — - - 

agency,  that  newspapers  carrying  Shell  would  not  J.  F.  Gille.p.e  Succeed.  Donald.on, 

_ _  __r _ _  all  be  the  same.  p _ _ _ 


EDITOR  &  PUBLISHER 
CALENDAR 

April  4-5 — Annual  Southwestern 
Journalism  Conference,  Texas 
Christian  University,  Fort  Worth, 
Tex. 

April  7-8 — Pacific  Northwest  Cir¬ 
culation  Managers’  Assn.,  conven¬ 
tion,  Seattle,  Wash. 

April  9 — Ohio  Circulation  Mana¬ 
gers’  Assn-,  convention.  Hotel 
Secor,  Toledo. 

April  21-22 — Associated  Press, 
annual  convention.  Hotel  Commo¬ 
dore,  New  York. 

April  23-25 — American  News¬ 
paper  Publishers’  Assn.,  annual 
convention.  Hotel  Pennsylvania, 
New  York. 

April  25-26— South  Texas  Press 
Assn.,  annual  convention,  San 
Antonio. 

April  29-30 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  spring 
meeting.  Hotel  Statler,  Buffalo. 

HEADS  SERVICE  OFFICE 


advertising  agree  to  send  promotion  .p,  ,  .  . .  exnlained  orallv  *  ‘ - - -  - - 

letters  to  all  gas  and  oil  stations  in  their  ^  York  renresentatives  of  the  Gillespie  has  been  appointed 

territory,  including  not  only  Shell  dealers  representatives  ot  the  the  Chicaffo  Tribune’s  public 

but  also  ^ny  and  other  dealers.  The  AliiuVzS  to  30  cancellations  had  been  office  at  M^ison  and  Dearborn 

Standard  Oil  company  saw  in  this  move  Mr.  Wilson  estimated,  adding  that  succeeding  Hugh  W.  Donaldson, 

an  attempt  to  alienate  its  dealers,  and  fif.v  fifrv”  in  nnmheA  he  who  has  been  made  assistant  to  W.  J. 

countered  with  two  letters  of  protest  to  the  newspa^rs  that  complied  wiffi  Byrnes,  manager  of  the  Business  Survey, 

the  newspapers,  sent  out  by  the  Socony  ^j^e  Shell  requests  and  those  that  refused.  placed  in  charge  of  special  market¬ 
advertising  ^ency,  Batten,  Barton,  ^he  cancellations  would  remain  t-  -u 

Lnirstine  and  Osborn,  Inc.  At  the  latter  force  until  the  recalcitrant  news-  Gillespie  came  to  the  1  ribune 


Promoted  by  Chicago  Tribune 

John  F.  Gillespie  has  been  appointed 
manager  of  the  Chicago  Tribune’s  public 


Durstine  and  Osborn,  Inc.  At  the  latter 


Mr.  Gillespie  came  to  the  Tribune 


agency  it  was  said  that  these  letters  con-  papers  agreed  to  send  the  desired  letters,  the  American  Express  Company, 

tamed  no  threats  of  cancellation,  but  “The  cancelled  orders  were  really  sent  where  he  has  been  for  the  past  nine  and 

questioned  the  ethics  of  any  attempt  by  a  oyt  fjy  error,”  he  said,  “before  we  de-  ^  I'^l^  years.  Prior  to  that  he  was  with 
newspaper  to  call  the  Shell  sales  effort  termined  upon  this  step  of  requiring  management  of  the  Orchestral  As- 
to  the  attention  of  dealers  handling  rival  promotion  letters.  sociatiem  of  Chicago, 

products  exclusively.  “We  are  using  about  150  newspapers  .  Mr.  Donaldson  joined  the  Tribune  staff 

^  The  Shell  Eastern  Petroleum  Products  in  this  campaign,  which  will  continue  1920  as  an  accountant. 

Corporation  is  the  representative  of  the  with  large  space  until  December.  This 

Shell  Oil  Company  on  the  Atlantic  Sea-  includes  not  only  New  York  and  New  EMORY  REPRESENTS  BECK^VITH 
board.  While  Shell  products  liave  been  England,  but  the  rest  of  the  Atlantic  Thomas  L.  Emory  will  continue  to 
sold  for  years  in  the  west  and  middle  coast  states.  represent  interests  of  the  Beckwith 


west,  it  is  only  in  the  last  year  that  the  “We  consider  these  letters  the  same  as  Special  Agency  on  the  Pacific  Coast  in 
corporation  has  entered  h^stern  territory,  any  other  promotion  letter  that  news-  addition  to  his  work  as  an  individual 
It  has  been  actively  adding  to  its  list  of  papers  send  out.’  newspaper  advertising  representative,  it 

filling  stations.  -  ^yas  announced  this  week.  Mr.  Emory 

In  New  York  state  and  New  England  PRESENTS  SILVER  TROPHY  has  opened  offices  in  the  Russ  Building, 
its  activities  have  brought  it  into  direct  John  T.  “Chick”  Kellev.  snorts  editor  .San  Francisco. 


In  New  York  state  and  New  England  PRESENTS  SILVER  TROPHY  has  opened  offices  in  the  Russ  Building, 
its  activities  have  brought  it  into  direct  John  J.  “Chick”  Kelley,  sports  editor  San  Francisco. 

conflict  with  the  Standard  Oil  Company  of  the  IVaterbury  (Conn.)  American - 

of  New  York.  Some  observers  link  the  has  presented  a  20-inch  silver  basketball  NAMED  CIRCULATION  MANAGER 
dash  with  rivalry  between  the  two  com-  trophy  to  the  Brooklyn  (Waterbury)  Harrv  O  Rostwirk  Tr  has  heen  an- 

{TvT  Midget  Tournament.  The  trophy,  a  pointed' circulation  manager  of  the  Vel- 

troversies  over  the  purchase  of  Ru.ssian  player  m  action,  will  ^  given  the  team  )  Countv  Star.  Ralph  Thomp- 

oil  by  Standard  Oil  supposedly  m  viola-  winning  the  championship  this  year.  ^on  has  been  added  to  the  advertising  and 

ti^  of  an  agreement  with  the  Shell  -  merchandising  staff  of  the  County  Star. 

interests.  .  .  WALLACE  NAMED  EDITOR  - 

Among  the  newspapers  whose  Shell  „  r 

advertising  orders  ^re  cancelled  were  ?om  Wallace  for  the  pa.st  seven  years 

the  Hearst  newspapers  in  Boston.  New  ^ 


M.  E.’S  HOME  DESTROYED 

Fire  of  undetermined  origin  last  week 


^-^rk  AlbanrSyracuse  and^^R^  22  was  named  destroyed  the  country  home  of  Glenn  R. 

and  all  Sn^tt  nSaoers  eS^^  ‘editor  of  that  paper  by  Robert  W.  Bing-  Pricer,  managing  editor  of  the  Dallas 

t  hJrh  Lr  Tl  ha*”,  president  and  publisher  Courier-  Dispatch,  near  Irving.  Tex.  Loss  was 

wnicn  lor  some  reason  dm  not  receive  a  ,  -  i  i  ewwuvi 

Journal  ai«l  Times.  estimated  around  SlO.tKK). 


wnicn  lor  some  reason  did  not  receive  a 
request  to  send  out  letters. 

These  and  a  considerable  numlier  of 
other  newspapers  are  said  to  have  offered 
to  send  promotion  letters  to  the  Shell 
dealers  only,  an  offer  which  did  not 
appear  acceptable. 

An  investigation  of  the  matter  is  lieing 
made  by  the  New  England  Daily  News¬ 
papers  As.sociation,  according  to  Frank 
!•'.  Phillips,  manager,  who  said  that  a 
majority  of  the  newspaper  men  with 
whom  he  had  talked  had  declined  to  send 
Shell  letters  to  dealers  handling  rival 
brands. 

He  said  the  sending  of  promotion 
letters  in  the  pre.sent  case  was  not  a  fair 
liarallel  to  the  sending  of  similar  letters 
announcing  advertising  campaigns  for 
such  products  as  a  breakfast  fotxl  which 
goes  on  the  shelf  with  numerous  other 
brands.  With  gasoline  and  oil,  he  said, 
nearly  all  the  dealers  handle  one  brand 
on  an  exclusive  contract,  and  a  newspaper 
which  sends  out  prewnotion  material  indis¬ 
criminately  might  as  well  ask  the  dealers 
to  change  from  one  organization  to  an¬ 
other. 

Mr.  Phillips  said  that  some  news¬ 
papers  sent  out  a  very  short  letter, 
merely  announcing  the  schedule  on  which 
Shell  advertisements  would  run.  In 
some  cities,  he  said,  this  was  held  un¬ 
satisfactory,  and  advertising  orders  were 


inuil  and  Times.  estimated  around  ?  10.000. 
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PUBLISHERS  withdraw 
OFFER  TO  UNION 

New  York  Group  Acts  When  PriaUt, 

Refuse  to  Drop  Demand  for  Fir#. 

Day  Week — 1.  T.  U.  Chiefs 
at  Conference 

The  publishers  Association  of  X-, 
York  City  withdrew  all  offers  madt  ^ 
New  York  Typographical  Union  No  6 
during  wage  scale  negotiations  after'! 
two  day  meeting  with  members  of  the 
international  union’s  executive  boarH^ 
New  York  March  24  and  25.  This  move 
brought  the  situation  back  to  iu  stah! 
of  May  1929,  when  the  union  first  mde 
Its  demand  for  a  new  scale  and  a  five^iaT 
week.  The  publishers  refused  to  con 
sider  the  union’s  five-day  week  request 
and  at  this  week’s  meetings  the  heads 
of  the  union  declined  to  change  their 
attitude.  Editor  &  Publisher  was  told. 
As  a  result,  the  offer  of  the  newspapers 
to  grant  a  §3  increase  in  wages  over  a 
period  of  three  years  was  withdrawn 

The  union  heads  held  a  meeting  at 
union  headquarters  Thursday  this  week 
but  could  not  be  reached  for  a  statement 
as  to  their  next  move  up  to  the  time 
Editor  &  Publisher  went  to  press.  The 
usual  talk  of  a  possible  strike  continaed 
to  circulate  in  New  York,  but  no  action 
in  this  direction  can  be  taken  by  the 
union  until  it  receives  sanction  from  the 
international  officials  and  no  union  meet¬ 
ing  is  scheduled  before  Sunday,  March  30. 

Those  present  at  this  week’s  meetings 
included,  for  the  comjwsitors:  Charles 
P.  Howard,  international  president; 
Theodore  Perry,  first  vice-president'; 
Woodruff  Randolph,  secretary;  and  Leon 
H.  Rouse,  president  of  the  local  union. 
The  publishers  association  was  repre¬ 
sented  by  John  F.  Bresnahan,  New  York 
World,  chairman  of  the  labor  committee- 
Howard  Davis,  Herald  Tribune; 
O’Donnell,  Times;  Charles  C  Lane, 
evening  Tost;  Edwin  S.  Friendly,  5im, 
J.  W.  Barnhart,  Daily  News;  M.  V. 
Atwood,  Brooklyn  Datly  Eagle;  and  r! 
H.  Johnson,  Journal. 

WEEKLY  WINS  SUIT 

Trial  of  the  ^5,000  damage  suit  of 
Charles  B.  Hedrick,  against  the  Prince¬ 
ton  (\\’.\'a.)  Observer,  a  weekly,  has 
ended  in  Mercer  county  circuit  court,  at 
Bhiefield.  with  a  verdict  for  the  defend¬ 
ant.  Hedrick  brought  suit  on  behalf  of 
the  new  printing  company,  of  Princeton, 
publisher  of  the  Princeton  News,  an¬ 
other  weekly.  It  was  alleged  by  the 
plaintiff  that  the  Observer  printed  an 
item  in  its  issue  of  Jan.  23,  1930,  whidi 
tended  to  reflect  upon  a  News  contest. 

MONTREAL  EDITOR  SENTENCED 

('onvicted  on  a  charge  of  printing  and 
publishing  obscene  literature  in  his  paper, 
The  Thunderer.  Montreal,  Patrick  Sulli¬ 
van  was  sentenced  March  26  by  Judge 
O’Connell  to  16  months  in  jail.  This 
sentence  will  run  concurrently  with  a 
sentence  of  one  year  which  Sullivan  is 
already  serving  on  a  conviction  of  pub¬ 
lishing  libelous  statements  regarding  the 
editor  of  a  local  Italian  publication.  The 
charge  on  which  Sullivan  was  sentenced 
resulted  from  an  article  concerning  a 
London,  Out.,  pastor  and  a  Toronto 
woman. 

AGENCY  CHANGES  NAME 

.■\dolph  Selz  &  Son,  Inc.,  financial  ad¬ 
vertising  agency.  501  South  Dearborn 
street.  Chicago,  has  changed  its  corporate 
name  to  Chute,  Heck  &  Co.  John  «. 
Heck  is  president  and  I.  E.  Chute  treas¬ 
urer  under  the  reorganization. 

McNULTY  INJURED 

John  McNulty,  dramatic  critic  of  tte 
Columbus  (O.)  Citisen,  was  knockea 
down  by  an  automobile  a  few  days  ago 
and  suffered  minor  injuries. 

NEW  TEXAS  DAILY 

The  Commerce  (Tex.)  Eagle.  fojJJ 
months  a  weekly  publication,  nw 
converted  into  a  daily  by  W.  B.  U 
and  Ralph  Patman,  publishers. 


MOTOR  MEN  CHART  COURSE  BY  1928 


Industry  Won’t  Reach  Last  Year’s  Figures  for  Either  Production  or  Advertising,  but  Expects  to 
Do  Good  Business  and  Show  Profits,  Writer  Declares — Advertising  Based  on  Production 

{Specially  H'ritlen  ior  Editor  &  Publisher) 

With  the  first  quarter  of  1930  drawing 
to  a  cli>se  it  appears  more  and  more, 
that  this  year  will  be  about  on  a  par  with 
19’8  '^t  New  York  in  January,  talk¬ 

ing  with  some  of  the  men  prominent  in 
the  automotive  industry,  it  w-as  the  con- 
vnsus  that  all  should  strive  to  put  1930 
on  a  par  with  1928. 

That  meant  less  production,  careful 
allotments  to  dealers,  and  substantial 
profits.  In  a  telegram  to  the  writer  last 
week  giving  comparative  production  fig¬ 
ures  Alfred  Reeves,  general  manager  of 
the  National  Automobile  Chamber  of 
Commerce  added : 

“Indications  are  that  1930  may  be  a 
similar  year  to  1928  when  the  industry 
produced  4,600,000  vehicles  and  enjoyed 
prosperity.”  _ 

As  advertising  copy  is  figured  gener¬ 
ally  on  a  per  car  basis  that  means  sched¬ 
ules  will  be  smaller.  There  is  this 
possibility— magazine  copy  that  is  to  be 
cut,  may  be  curtailed  more  to  enlarge 
newspaper  advertising  when  quicker  re¬ 
sults  are  in  sight.  So  the  average  of  news¬ 
paper  linage  shaved  should  not  approxi¬ 
mate  the  percentage  of  production 
dropped. 

With  show  season  ended  and  spring 
business  just  ahead  the  first  tentative 
schedules  are  about  used  up.  New  ones 
are  under  consideration.  Much  will  de¬ 
pend  on  the  reaction  of  the  public  within 
the  next  month  as  to  increase  or  decrease 
of  copy.  The  writer  does  not  expect 
any  drastic  revision  downward. 

During  the  New  York  show  groups  of 
automotive  executives  agreed  that  1930 
was  an  abnormal  year.  They  had  been 
forced  to  put  the  brakes  on  production 
in  early  November.  Brakes  have  been 
released  a  bit,  but  the  throttle  is  not  get¬ 
ting  the  full  gas  pressure. 

Conditions  have  improved.  Yet  sales 
have  not  started  an  upward  climb  so  that 
the  curve  is  heading  for  new  records. 

Checking  up  on  state  registrations  is  of 
doubtful  value  in  the  first  quarter  of  any 
year.  Each  year  these  figures  show  an 
increase  because  of  the  big  total  ending 
a  previous  year. 

New  car  sales  listed  this  year  are  not 
a  very  accurate  barometer.  One  must 
take  into  account  that  a  lot  of  new  cars 
were  carried  over  from  the  1929  surplus. 

Some  of  these  machines  were  sold  lower 
than  list  price  to  move  them.  There  is 
comfort,  however,  in  the  fact  that  there 
were  thousands  of  new  car  buyers  in  the 
market. 

When  checkups  show  that  new  car 
sales  totals  for  January  or  February  have 
run  above  the  figures  for  those  months  in 
1929,  it  should  be  remembered  that  Ford 
was  not  100  per  cent  in  production ; 

Chevrolet  was  getting  under  way  with 
its  new  six ;  and  some  others  did  not 
have  their  new  models  ready  so  early. 

Therefore,  it  is  better  for  the  industry — 
and  those  on  the  outside — to  try  to  face 
facts  rather  than  blow  up  more  balloons 
for  public  gaze. 

According  to  General  Manager  Alfred 
Reeves,  of  the . 


By  JAMES  T.  SULLIVAN  T 

Automobile  Editor,  Boston  Globe  ^tim 

March  is  a  month  when  production  is  making  the  big  quantity  and  using  high-  j„g 
usually  stepped  up  to  meet  demands  for  pressure  methods  to  force  them.  Bank- 
normal  spring  orders  and  the  big  flow  of  ers  in  some  of  the  smaller  places  have 
show  sales.  When  it  is  outlined  that  for  helped  check  that  by  holding  aloof  on 
this  year  March  will  be  close  to  75,{K)()  commercial  paper. 

under  February  of  a  year  ago — the  This  means  that  when  the  spring  dc- 
prodigous  production  era — and  within  a  mand  gets  under  way  shortly,  and  new 
few  thousand  of  February,  1928  it  is  not  cars  are  a  bit  short,  the  buyers  will  not 
difficult  to  see  how  firmly  the  manufac-  be  so  insistent  on  getting  high  prices  for 
turers  have  their  feet  on  the  ground  the  old  cars.  There  will  be  purchasers 
today.  for  motor  cars  this  year,  and  other  years. 

Despite  gll  the  ballyhoo  sweeping  H  one  studies  automotive  condition  for 

across  the  country,  business  is  not  the  past  decade  it  will  be  seen  that  there 
“fine.”  Why  “kid”  ourselves,  and  try  to  have  been  peaks  and  valleys  following 
“kid”  the  public?  But  from  what  can  the  law  of  compen.sation.  About  each 
be  learned  through  reliable  checkups  be-  three  years  there  was  a  tapering  off  in 
ing  made  now  by  trained  newspaper  men,  production  and  sales.  We  arc  now  in 
business  has  hit  the  bottom.  For  some  one  of  those  valleys, 
weeks  it  is  going  to  move  along  that  It  is  one  thing  to  have  such  an  era  and 
strata.  Then  the  upward  swing  is  going  another  to  have  a  buyer’s  strike.  There 
to  be  in  evidence,  and  within  two  months  are  too  many  new  cars  with  accepted  ad¬ 
it  will  show  a  substantial  gain.  ditional  features  in  one  way  or  another 

Factors  which  will  have  a  tendency  to  <>n  the  market  this  year,  to  allow  the 
brighten  the  automotive  picture  are  now  bottom  to  drop  out  of  the  business.  But 
in  evidence.  There  is  a  definite  program  the  public  cannot  be  sold  overnight,  or 
on  to  get  rid  of  used  cars.  Instead  of  by  a  motor  show  week.  The  story  must 
one  company  scrapping  old  cars  a  number  be  told  continuously  and  in  the  news- 
of  them  are  doing  it  now  with  others  papers. 

getting  ready  to  follow  suit.  Not  merely  Publishers  who  were  worrying  very 
junking  them  to  be  brought  back  on  the  nuich  last  NovemlK'r  and  December 
highways  again,  but  smashing  radiators,  alxmt  advertising  copy  in  19.10  are  not 
cylinders,  transmissions,  etc.,  so  that  even  bothered  quite  .so  much  now.  They  have 
as  parts  they  may  not  be  reclaimed.  ''een  substantial  schedules  rolling  in  even 

General  ’Motors  has  been  driving  though  they  may  not  have  approached  Frank  H.  Just  of  News  Buys  Daily 
through  with  used  car  sales  on  a  big  scale  the  1929  totals.  Weekly 

backed  up  by  display  copy.  Using  one  More  important,  however,  is  to  plan 

company  after  another  it  has  accom-  t'eal  cooperation  for  the  industry.  This  Consummating  negotiations  in  prog- 
plished,  in  addition  to  selling  some  cars,  **  goo<l  time  to  have  automotive  editors  ress  for  several  months,  Frank  11.  Just, 
a  certain  psvchology  in  the  minds  of  the  — other  editors — write  some  intelligent  for  30  years  publisher  of  daily  and 
small  dealers  that  there  are  sales  to  be  stories  on  what  the  automotive  industry  weekly  newspajiers  in  Waukegan  and 
had  at  this  time  of  the  year.  It  has  nieans  to  the  nation,  or  use  something  in  Lake  county.  Ill.,  has  announced  the 
brought  about  a  percentage  of  new  car  addition  to  columns  of  factory  stories,  purchase  of  the  Waukegan  Daily  Sttn 
sales,  too.  preferably  local  news  stories.  This  and  the  Lake  County  Independent,  a 


WAUKEGAN  DAILIES  MERGED 


LIGHTHOUSE  KITE  WINS  CONTEST 


LIBEL  VERDICT  REVERSED 

Reinstating  the  appeal  of  Harry  Ed¬ 
wards,  South  Texas  weekly  chain  pub¬ 
lisher,  in  an  alleged  criminal  libel  case 
from  h'alfurrias.  Brooks  county,  the 
Texas  ('ourt  of  Criminal  Appeals  has 
reversed  and  dismissed  the  $100  fine 
assessetl  against  Edwards.  The  higher 
court  held  that  there  was  neither  in¬ 
nuendo  nor  defamatory  averments  in 
statements  attrihiited  to  Edwards.  The 
weekly  publisher  had  been  crusading 
against  alleged  “ring”  politics  in  some 
communities. 


^ves,  of  the  National  Automobile 
timber  of  Commerce,  the  following  are 
the  early  production  figures  for  three 
years. 

,  1928  1929  1930 

J^’uary  .  240,191  422,538  283,477 

February  ....  336,300  497,705  339,510 

Totals  ....  576,491  920,243  622,987 

Cram  s  Reports,  Detroit,  gives  the 
production  for  the  first  half  of  March 
this  year  and  last  as  follows: 

«•  I  w  1929  1930 

'Veek  Mar.  8 .  135,319  83,068 

«eek  Mar,  15 .  135,799  83,617 

I'o'als  . .  271,118  166,685 

Cram  estimates  that  March  production 
m  p  leom  20  to  30  per  cent  higher 
.L  Averaging  it  at  25  per 

vAklw^  would  place  it  at  about  424,375 


FRANK  BEST  IN  MEMPHIS 

E'rank  Best,  formerly  of  the  Birming¬ 
ham  Ne^vs,  has  joineil  the  national  ad¬ 
vertising  staff  of  the  Memphis  Press- 
Scimitar.  W.  A.  Derry,  formerly  of  the 
fndumapolis  News,  Wiehita  Eagle  and 
the  Oklahoma  City  Ti'wicx,  also  has  joined 
the  Press-Scimitar  advertising  staff. 

KEYS  VISITING  COAST 

John  W.  Keys,  sports  columnist  and 
rewrite  man  on  the  Chicago  Daily  News, 
is  vacationing  in  Los  Angeles. 


Lighthouse  insignia  of  the  Memphis  Press-Scimitar  and  all  other  Scripps- 
Howard  newspapers  was  carried  into  the  air  recently  in  the  annual  kite 
tournament  of  the  Press-Scimitar  with  winning  results  for  Marie  Harrison, 
left,  13,  of  Guthrie  playground.  Miss  Virginia  Brennan,  playground  queen 
of  Memphis,  is  shown  pinning  the  senior  girls’  lighthouse  first  honor  rihhon 

on  Marie. 
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RETURN  FROM  WEST  INDIES  CRUISE 


David  B.  Plum,  publisher  of  the  Troy  (N.Y.)  Record  and  vice-president  of 
the  Audit  Bureau  of  Circulations,  and  Mrs.  Plum,  photographed  on  the 
Reliance  as  they  returned  from  a  cruise  to  the  West  Indies. 


A.N.A.  FINDS  FLAWS  IN 
BROADCAST  CLAIMS 

Only  Sixty  Per  Cent  of  Set  Owners 
Listen  to  Evening  Broadcasts, 
Association  Says — No  Decrease 
in  Advertising 


Data  obtained  from  31,000  calls  on 
radio  set  owners  as  well  as  information 
obtained  from  many  other  private 
sources  has  furnished  material  for  a 
100-page  report  entitled  “The  Adver¬ 
tiser  lawks  at  Radio”  issued  this  week 
by  the  Association  of  National  Adver¬ 
tisers,  Inc.,  New  York. 

The  purpose  of  the  book  was  to  gather 
together  all  the  known  facts  from  un¬ 
biased  sources  concerning  the  use  of 
radio  as  an  advertising  medium.  How¬ 
ever,  according  to  the  Association,  its 
compilation  has  served  to  bring  out  more 
strongly  the  fact  that  there  are  innumer¬ 
able  questions  which  must  be  settled 
before  the  use  of  radio  as  an  advertising 
medium  can  be  put  on  a  basis  comiiarable 
to  other  mediums. 

Liberally  interspersed  with  charts  and 
graphs,  many  of  them  in  color,  the  book 
discusses  such  topics  as  the  potential 
audience,  comparison  of  the  various  net¬ 
works  as  to  popularity  and  service,  the 
selection  of  the  best  type  of  program, 
record  broadcasting,  the  question  of  when 
people  listen,  broadcasting  costs,  attempt¬ 
ing  to  measure  the  effectiveness  of  broad¬ 
casting,  etc.  It  brings  out  the  fact  that 
the  number  of  sets  in  operation  during 
evening  hours  is  about  60  per  cent  of  the 
total  sets,  instead  of  80  per  cent  as  is 
usually  claimed.  It  points  out  that,  on 
the  average,  only  about  three  people 
listen  per  set,  whereas  the  broadcasting 
companies  have  used  the  figures  5  and 
4.3  persons  per  set. 

In  the  introduction  to  the  report  it  is 
stated  that  150  national  advertisers  are 
using  the  various  networks  regularly 
with  several  thousand  local  broadcasters 
on  the  air. 

“There  is  no  evidence”  it  states,  “of 
a  declining  interest  on  the  part  of 
listeners.  There  is  no  recession  in  num¬ 
ber  of  advertisers.  Instead  the  record 
shows  the  greatest  sale  of  radio  sets  in 
history,  an  85  per  cent  increase  in  net¬ 
work  volume  in  1929  over  1928.  Never¬ 
theless,  there  are  certain  rumblings  which 
cannot  be  ignored.  Boards  of  directors 
of  several  of  the  most  prominent  users 
of  radio  have  asked  for  an  accounting 
in  1929  and  there  is  evidence  that  1930 
will  witness  more  calls  for  proof  of  the 
desirability  of  this  form  of  advertising.” 

The  study  served  as  a  l>asis  for  the 
plan  recently  launched  by  the  same  asso¬ 
ciation  to  check  radio  broadcasting  on  a 
nation-wide  basis.  This  checking,  the 
A.  N.  A.  hopes,  will  lead  to  some  sort 
of  an  audit  bureau  of  radio  circulation. 
The  37  participants  in  the  plan  will  re¬ 
ceive  private  reports  concerning  their 
own  programs  as  well  as  a  wealth  of  in¬ 
formation  concerning  such  factors  as 
blind  spots,  power  used  etc. 

The  chairman  of  the  Radio  Committee, 
under  whose  supervision  the  report  was 
compiled  by  Crosley,  Inc.,  is  Guy  C. 
Smith,  Libby,  McNeill  ft  Libby,  Chicago. 


STATE  REPORTERS  DINE 

Twenty-six  correspondents  of  the 
Protidcncc  (R.I.)  Journal  and  Evening 
Bulletin  attended  a  banquet  at  the  Hotel 
Belvedere,  Bristol,  R.  L,  March  23. 
James  Kaveny  of  the  Pawtucket  office 
was  toastmaster.  Among  those  who  took 
part  in  the  program  were  Norman 
Josephus  Medrech.  Walter  Shackleton, 
Frank  Oark.  Paul  rK>uld,  Joseph  Kelly, 
Gerald  C.  Staples,  John  Lucas  and  M. 
Chester  Chapin. 


MRS.  ROLLIN  KIRBY  ILL 

Rollin  Kirby,  editorial  page  cartoonist 
of  the  New  York  World,  was  called  sud¬ 
denly  to  Bermuda  this  week  by  the  illness 
of  Mrs.  Kirby,  who  has  been  vacationing 
there.  W.  J.  Enright  is  drawing  the 
editorial  page  cartoons  during  his  absence. 
Mr.  Kirby  will  resume  his  work  upon 
his  return. 


WASHINGTON  CHOSEN 
BY  CLASSIHED  GROUP 


National  Association  to  Hold  Meeting 
May  18-22  in  Conjunction  With 
A.  F.  A. — Charles  W.  Home 
Directing  Program 


Plans  for  the  convention  of  the  Asso¬ 
ciation  of  Newspaper  Classified  Adver¬ 
tising  Managers  to  be  held  in  Washing¬ 
ton,  D.  C.,  May  18  to  22  are  being  pre¬ 
pared  under  the  direction  of  Charles  W. 
Home,  of  the  New  York  American,  re¬ 
cently  appointed  general  convention 
chairman  by  J.  A.  Finneran,  of  the  New 
York  Times,  president  of  the  associa¬ 
tion.  The  keynote  of  this  year’s  meet¬ 
ing.  w’hich  will  be  held  in  conjunction 
with  the  convention  of  the  Advertising 
Federation  of  America,  will  be  “Revital¬ 
ization  of  Qassified  Advertising.” 

In  addition  to  the  appointment  of  Mr. 
Home,  Mr.  Finneran  this  week  named 
C.  W.  Nax,  St.  Louis  Globe-Democrat, 
chairman  of  the  nominating  committee; 
A.  H.  Van  Dine,  Newark  Star-Eagle, 
chairman  publicity  committee;  Henry  G. 
Berringer,  Pittsburgh  Press,  chairman  of 
the  resolutions  committee;  Neville  D. 
Miller,  Washington  Star,  chairman  of 
the  committee  on  exhibitions ;  and  Robert 
L.  Bel  1cm,  Pasadena  Star-Nejvs,  group 
chairman  for  newspapers  under  50,000 
circulation. 

A  membership  drive  will  be  conducted 
by  the  association  in  April,  the  president 
announced.  An  effort  will  be  made 
through  sectional  chairman  to  raise  the 
membership  from  its  present  total  of  325 
to  400. 


WILL  FLY  TO  WASHINGTON 

Fifty  members  of  the  Philadelphia 
Club  of  .Advertising  Women  will  fly  to 
the  convention  of  the  .Advertising  Fed¬ 
eration  of  America  to  1>e  held  at  Wash¬ 
ington.  D.  C.,  May  18  to  22.  Miss 
Amelia  Earhart,  noted  aviatrix,  will  fly 
in  one  of  the  planes  and  attend  the  con¬ 
vention  with  a  group,  it  was  announced 
by  Miss  Bess  Townsend,  chairman  of 
the  club’s  convention  attendance  com¬ 
mittee.  The  Philadelphia  delegation  will 
be  headed  by  its  president.  Miss  Ruth  E. 
Clair. 


FEATHER  STARTS  NEW  SERVICE 

William  Feather,  head  of  the  William 
Feather  Company,  Cleveland  commercial 
printers  and  house  organ  publishers,  has 
incorporated  the  Feather  ^itorial  Serv¬ 
ice.  Mr.  Feather  for  several  years  has 
contributed  to  national  magazines  and 
writes  editorial  matter  for  about  60  house 
organs  his  firm  prints. 


GUEST  AND  LAWRENCE  SPEAK 


Newspaper  Poet  and  Editor  Address 
Pittsburgh  Bond  Club 

Egar  A.  Guest,  newspaper  poet,  and 
David  I.awrence,  president  of  the  United 
States  Daily,  were  the  principal  speakers 
at  a  dinner  of  the  Pittsburgh  Bond 
Club,  last  week.  Mr.  Lawrence  talked 
of  the  financial  outlook  of  the  country, 
and  Mr.  Guest  told  how  he  began  writ¬ 
ing  newspaper  lyrics. 

Calling  himself  a  “terrific  exception” 
to  the  general  rule  the  poet  credited 
lucky  breaks  with  his  success.  Start¬ 
ing  on  the  Detroit  Free  Press  as  a  copy 
boy,  he  said  he  eventually  became  a  re¬ 
porter  and  covered  all  sorts  of  assign¬ 
ments  until  he  took  a  chance  and  sub¬ 
mitted  a  bit  of  darky  dialect  verse  to 
the  Sunday  editor.  He  used  it,  and  from 
then  on.  Guest  said,  his  success  just 
happened. 


WEEKLIES  IN  MERGER 

The  Ontario  County  Times  and  the 
Ontario  County  Journal,  of  Canan¬ 
daigua,  N.  Y.,  will  be  merged  April  1 
as  the  Times-Journal.  Carl  D.  Smith, 
president  of  the  Times,  will  head  the 
new  comoany,  which  will  be  known  as 
the  Ontario  County  Associated  Week¬ 
lies,  which  also  will  take  over  the  Clif¬ 
ton  Springs  (N.Y.)  Press  and  the  Vk- 
tor  (N.Y.)  Herald,  according  to  plans 
of  the  stockholders.  The  plants  of  the 
two  Canandaigua  papers  will  be  con¬ 
solidated. 


OKLAHOMA  PRESS  TO  MEET 

Patrick  J.  Hurley,  Secretary  of  War, 
will  be  the  principal  speaker  of  the 
Oklahoma  Press  Association  at  Wood¬ 
ward,  Okla.,  June  6  and  7,  Harry  Rut¬ 
ledge,  secretary,  has  announced.  Wallace 
Hughes,  former  senator,  will  be  master 
of  ceremonies  at  the  Buffalo  barbecue 
on  the  D.  B.  Wyatt  ranch  near  Wood¬ 
ward  the  last  day  of  the  meeting.  Busi¬ 
ness  sessions  will  be  held  Friday  and  Sat¬ 
urday.  Hurley  will  address  the  editors 
at  a  banquet  Friday  night. 


SEEKS  MAYOR’S  JOB 

Knapp  F.  Matthews,  police  reporter 
for  the  Waterloo  (la.)  Morning  Trib¬ 
une,  is  a  candidate  for  mayor  of  Water¬ 
loo  on  the  Greater  Waterloo  ticket.  He 
has  two  opponents. 


ILLINOIS  GROUP  TO  MEET 

The  spring  meeting  of  the  Southern 
Illinois  Editorial  Association  will  be 
held  in  Mount  Vernon,  Ill.,  on  Friday 
and  Saturday,  April  18  and  19,  with 
headquarters  at  the  Hotel  Emmerson. 


BROUN  USES  COLUMN  Tn 
AID  UNEMPLOYED 

New  York  Telegram  Writer  G*u 
225  Jobe  in  Week  After 
Appeal  to  Butineii 
Organizations 


Heywood  Broun,  through  his 
in  the  New  York  Telegram  during'*Z 
past  week,  has  obtained  225  money-pjv. 
ing  jobs  for  men  and  women  who  haw 
tramped  the  streets  of  New  York  in 
search  for  work. 


Broun  asked  everybody  who  could  to 
“give  a  job  till  June.”  In  a  short  tint 
he  found  out  there  were  concerns  in  ftt 
city  which  could  and  would  take  on  jn 
extra  employee,  even  if  only  for  a  short 
time. 

At  first  Broun  conducted  his  campaien 
in  his  regular  syndicated  column,  which 
appears  in  several  Scripps-Howard 
newspapers  and  is  distributed  to  others 
by  United  Feature  Syndicate.  After 
one  or  two  columns  he  decided  to  con¬ 
fine  it  to  New  York  and  now  he  writes 
two  separate  columns  nearly  every  dar 
one  for  the  Telegram  and  the  other  for 
the  Syndicate.  When  a  column  is  of 
general  interest  he  -lets  it  go  to  all  the 
papers. 

-Another  plan  of  Broun’s  is  a  theatrbi 
benefit  for  the  jobless,  to  be  held  April 
12.  The  use  of  three  different  theatres 
has  already  been  offered  and  several 
Broadway  stars  have  volunteered  their 
services. 

To  handle  the  flood  of  letters  from  the 
unemployed  which  have  been  pouring  in 
daily,  a  staff  of  10  persons  is  kept  W 
Eight  of  these,  Broun  said,  are  volunteers. 

“W'e  hired  two  paid  stenographers,"  he 
explained,  “because  we  thought  we  really 
ought  to  create  a  couple  of  jobs  our¬ 
selves.” 

The  work  of  sorting,  classifying  and 
answering  the  requests  for  jobs  and  offers 
of  employment  is  done  in  the  apartment 
house  where  the  columnist  lives.  His 
landlord  has  donated  a  vacant  apartment 
for  the  purpose.  Broun  intends  to  carry 
on  the  campaign  for  another  month. 

The  slogan,  “Give  a  Job  Till  June." 
which  started  the  work  was  changed  the 
other  day  to  “Give  a  Job.”  One  of  the 
suggestions  made  by  Broun  was  that  all 
companies  employing  25  persons  take  on 
an  additional  worker,  and  that  other  con¬ 
cerns  hire  additional  help  proportionately. 

Letters  of  commendation  have  come 
from  public  men  and  heads  of  commercial 
concerns.  Ex-Governor  Alfred  E  Smift 
wrote,  “I  think  your  program  has  merit 
for  temporary  relief.”  Kenneth  Collins, 
executive  vice-president  of  R.  H.  Macy 
&  Co..  New  York,  called  it  a  "splendid 
thing,”  and  informed  the  columnist  his 
department  store  had  taken  on  about  IW 
extra  people.  This  number,  of  course,  is 
not  included  in  Broun’s  own  total. 

The  motivating  idea  of  Broun’s  drive 
was  expressed  in  his  column,  March  26, 
when  he  wrote: 

“I’m  no  more  an  economist  than  a 
critic,  and  how  would  I  know  whether 
industry  is  now’  beginning  to  ride  on  the 
upswing?  Still,  I  do  feel  that  one  of 
the  best  ways  to  get  started  is  just  to 
stand  up  and  start.  Give  somebody  a  job 
right  now.” 


COLUMN  CONTRIBUTORS  DINE 

Carl  Sandburg,  poet  and  author,  and 
member  of  the  staff  of  the  Chicago  Davy 
News,  headed  the  program  at  the  thira 
annual  dinner  of  contributors_  to  the 
“Hit  or  Miss”  column  in  the  Daily  Ne»s 
conducted  by  Gene  Morgan.  Dr.  Pratt 
and  Dr.  Sherman,  popular  radio  enlrr- 
tainers  on  WMAQ,  the  Daily  News  sta¬ 
tion,  also  entertained. 


J.  J.  PENNY  DIES  IN  JAPAN 

J.  J.  Penny,  75,  for  many  years  a  ne*^ 
paper  publisher  in  southern  Illinois,  di 
in  Yokohama,  Japan,  March  22,  wh< 
on  a  world  tour,  according  to  worn  r^ 
ceived  by  friends  in  Chicago.  Mr.  cts^. 
was  formerly  owner  of  the  Pinckn(yf>f‘ 
Democrat  and  the  Murphysboro  l*"^' 
pendent. 
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EUROPE  AS  A  SOURCE  OF  NEWSPRINT 

American  Paper  Solution  Requires  Adjustment  of  Domestic  Pulpwood  Supply  to  Needs  of 
Industries  Using  It — Scandinavian  Supply  Is  Short  of  Own  Continent’s  Growing  Demand 


H7ILL  it  benefit  the  United  States? 

W  \\  ill  it  benefit  the  newsprint  buyer 

and  consumer  ?  ,  .  , 

Will  it  damage  United  States  mter- 

**Will  it  damage  the  interests  of  the 
newsprint  buyer  and  consumer  ? 

These  are  the  legitimate  questions  to 
ask  while  we  consider  the  proposal  to 
take  United  States  capital  and  machinery 
and  manufacturing  methods  over  to 
Scandinavia  and  there,  with  Scandinavian 
pulpwo^.  and  labor  and  business  organ¬ 
ization,  produce  more  newsprint  to  ship 
to  the  United  States  to  hold  the  price  to 
$^S.20  per  ton,  or  lower. 

The  real  issue  that  continues  to  face 
newsprint  buyers  is  the  issue  of  a  domes¬ 
tic  supply.  The  real  issue  of  a  domestic 
supply  problem  is  forest  supply  where 
we  can  use  it.  The  real  issue  in  that 
problem  of  a  forest  of  pulpwood  supply 
is  this  matter  of  reforestation,  re-pro¬ 
duction  of  the  forests  being  cut  and  re¬ 
plenishment  on  all  suitable  pulpwood 
lands. 

The  test  to  apply  to  this  Scandinavian 
newsprint  project  and  to  all  similar 
projects  is  this: 

How  will  it  affect  our  progress  in  our 
reforestation  of  the  Unit^  States? 

By  that  test  and  that  test  alone  all 
such  projects  stand  condemned. 

In  emergencies  like  that  of  the  1920 
shortage,  it  was  legitimate  to  seek  the 
temporary  loan  of  the  supply.  Europe 
was  where  it  couldn’t  consume  it,  we 
needed  it,  Europe  didn’t,  Europe  needed 
our  money,  and  we  had  much  to  spare. 
The  emergency  has  passed.  The  organ¬ 
izers  of  the  move  to  get  that  newsprint 
and  place  it  here  in  the  United  States 
did  their  work  well  and  wisely  discon¬ 
tinued  their  labors  sometime  since.  In¬ 
cidentally,  it  should  be  stated  that  the 
Scandinavian  supply  was  not  brought  in 
then  for  the  benefit  of  the  larger  metro¬ 
politan  dailies.  It  was  rather  for  the 
relief  of  many  smaller  papers  whose 
very  existence  was  threatened  at  that 
time. 

There  is  no  longer  any  question  that 
every  forward-looking  publisher  recog¬ 
nizes  that  our  real  issue  is  to  gain  forest 
supply  at  home.  We  must  measure  every 
action  that  influences  reforestation  prog¬ 
ress  with  this  in  mind.  We  will  never 
have  the  newsprint  supply  problem  set¬ 
tled  until  it  is  settled  right.  It  will  be 
settled  right  when  we  have  reached  a 
sound  economic  balance  between  total 
growth  of  pulpwood  and  the  needs  of  the 
industries  based  upon  that  supply.  This 
can  be  done  and  we  are  making  some 
progress. 

The  effective  interest  in  forests  and  the 
working  power  to  create  the  forests  to  be 
used  for  pulpwood  is  almost  entirely  in 
the  ranks  of  private  owners  of  forest 
land.  The  real  work  being  done  to  grow 
new  forest  directly  for  utilreation  as 
pulpwood  is  almost  entirely  private  busi¬ 
ness  interest  in  growing  that  forest  for 
a  profit.  The  real  user  of  the  pulpwood 
IS  becoming  sold  on  the  idea  of  growing 
forests. 

There  can  be  construed  from  this  ar¬ 
ticle  no  opposition  to  the  growth  of  a 
greater  newsprint  supply  from  Scandi¬ 
navia  for  the  world.  Europe  really 
needs  a  greater  supply.  Europe  needs  to 
use  more  newsprint.  This  is  not  stated 
egotistically  as  by  an  American  who  be- 
leves  that  the  whole  world  should  learn 
It  is  written  frankly  in  the 
ueiief  that  progress  comes  from  wide  use 
‘he  printed  word  and  the  belief  that 
daily  correct  news  is  essential  and  a 
condition  for  the  bettermen’ 
advancement  of  the  human  family, 
of  world  use  of  paper  is  an- 
tner  m^t  fascinating  story,  to  be  told 
laf!/,  f  United  States,  with  a  popu- 
"f  around  120,000,000.  now  uses 
inA  ^  paper  supply  of  the  world, 
I*’®  newsprint.  The 
world  has  about  1.890.000,000  people,  ac- 


By  GEORGE  G.  WHEAT 

cording  to  last  records.  We  of  the  newsprint  but  that  running  will  not 
United  States  use  over  200  pounds  per  change  the  plain  tacts  of  this  severe 


capita.  When  the  world  uses  that  much, 
or  if  it  used  that  much  now,  the  total 
paper  production  needed  would  be  189,- 


competition.  The  very  large  consump¬ 
tion  of  the  wrapping  and  bag  papers  and 
the  large  use  of  the  strong  sulphate  pulp 


000,000  tons.  World  production  now  is  as  an  element  in  the  remarkable  growth 

not  presently  known,  but  is  probably  not  of  paper  board  is  one  of  the  factors,  and 

more  than  one-tenth  of  that  amount.  the  fact  that  these  uses  evidently  do  pay 

We  are  the  present  paper  hog  of  the  the  price,  is  the  other  factor, 
world.  That  in  itself  is  no  crime.  We  Before  quite  passing  this  subject  of 
have  proven  the  results  of  the  use  of  the  the  Scandinavian  newsprint  project,  it 
printed  word.  We  believe  them  to  be  may  be  pertinent  to  point  out  that  the 

benefits.  The  world  is  accepting  that  as  newsprint  buyers  of  the  United  States 


proof  and  trying  to  follow  our  lead. 

Europe,  right  now,  is  our  chief  con¬ 
cern  and  Europe  in  1929  showed  her 
most  promising  record  in  economic  re¬ 
covery.  Her  demand  for  paper  has  in- 


would  become  active  and  intentional  in¬ 
vaders  and  competitors  with  the  news¬ 
print  buyers  of  Europe.  Of  course  these 
European  buyers  are  the  publishers  of 
Europe’s  newspapers.  Why  enlarge  upon 


creased  with  her  returns  toward  normal,  the  effect  that  such  a  move  might  easily 


We  cannot  hope  that  Europe  will  not 
rise  far  above  what  is  termed  normal 
•and  that  Europe  will  not  vastly  increase 
her  demands  for  paper. 


have  upon  those  international  relations 
from  which  we  all  hope  much  in  the 
future? 

However,  the  real  point  under  consid- 


Edward  Beck,  in  a  very  capably  pre-  eration  in  this  article  is  the  influence' 
sented  article  in  Editor  &  Publisher  that  such  projects  as  this  Scandinavian 
(page  11,  Feb.  15),  did  much  toward  proposal  do  have  upon  our  own  home 
showing  that  this  project  did  not  offer  situation  and  our  own  hopes  for  plenty 
any  volume  of  production  and  that  it  of  forests  in  the  future, 
would  be  unlikely  to  be  a  business  sue-  We  have  spoken  of  the  growing  inter- 
cess.  est  and  promise  in  the  re- forestation  ef- 

Sulphate  and  sulphite  pulps  produce  forts  of  the  private  owners  of  pulpwood 
our  wrapping  and  bag  papers,  and  form  lands.  We  have  stated  that  this  is  our 


part  content  of  our  large  paper  board 
volume.  Scandinavia  has  increased  her 


real  hope. 

Right  now  New  York  State  is  making 


exports  to  the  United  States  as  follows:  what  looks  quite  like  real  progress.  At 
Sulphate  (wood  pulp  and  paper).  1920—  .■Mbany  a  bill  that  provides  for  the  pur- 
154,000  cords ;  1926-^20,000  cords.  The  chase  and  reforestation  of  4,000,000 
sulphite  record  is:  1920—302,000  cords;  acres  by  expenditure  of  $20,000,000  dur- 


1926—1,230,000  cords. 


ing  the  coming  20  years  is  pending. 


Of  mechanical  pulp  papers,  newsprint  This  bill  has  good  prospects  of  passage, 
gets  about  70  per  cent  of  the  mechanical  We  would  like  to  see  every  timber- 
pulp  that  is  produced.  Scandinavia  sent  producing  state  do  as  well.  Twenty 

us  of  such  materials  in  1920,  76,000  times  this  much  activity  would  be  only 

cords,  and  though  the  total  rose  to  a  small  part  of  what  we  shall  have  to 
23.'i,(XX)  cords  in  1923,  it  fell  rapidly  to  do.  This  much  is  possible.  Whether 

109,000  cords  in  1926.  we  would  like  to  see  it  all  done  under 

Mr.  Beck  pointed  out  the  decline  in  restrictions  as  marked  as  those  applying 
the  U.  S.  imports  between  1923  and  in  considerable  of  the  New  York  State 
1929  and  in  the  prices  of  this  newsprint  program  is  debatable.  The  extreme  tim- 
that  Scandinavia  sent  us.  These  facts  berland  preservationist  is  still  a  strong 
all  taken  together  make  a  fairly  compact  influence.  This  is  no  criticism  of  the 
little  story  and  do  show  the  severity  of  extremist,  it  is  simply  a  statement  of 
the  competition  that  newsprint  must  fact.  We  need  this  point  of  view 
make  with  the  other  kinds  of  paper  for  strongly  for  a  long  time  yet.  When  we 


the  pulpwood. 

_  We  may  as  well  continue  the  competi- 


get  to  the  business  of  growing  plenty  of 
trees  upon  the  several  hundreds  of  mil- 


tion  story  by  stating  that  the  facts  of  lions  of  acres  now  neglected  and  grow- 
competition  are  just  as  marked  and  just  ing  those  trees  for  their  ultimate  use 
as  notable  here  in  the  United  States,  for  service  as  products  for  men  and 
The  newsprint  buyer  can  run  over  the  when  we  are  doing  this  on  a  profit  basis, 
whole  earth  in  a  hunt  for  a  low-priced  we  will  no  longer  need  the  extremist. 

CARTOONISTS  PRACTICE  PISTOL  SHOOTING 


Gene  Ahern,  left,  and  Merrill  Blosser,  creators  of  the  “Our  Boarding  House,” 
and  “Freckles  and  His  Friends,”  respectively,  NEA  Service  comic  strips, 
indulging  in  a  little  pistol  play  in  the  back  yard  of  Ahern’s  home  in  Holly¬ 
wood,  Cal.  Blosser  also  lives  in  Hollywood. 


What  we  are  first  and  foremost  inter¬ 
ested  in  is  the  progress  in  forestry 
among  the  paper-producers  and  the  pulp- 
wood-land-owners  and,  specifically,  we 
are  interested  in  the  producers  of  news¬ 
print  paper  that  are  located  convenient 
to  their  large  and  natural  markets. 

How  the  newsprint  producer  reacts  to 
the  price  matter  is  of  interest.  Here 
follows  one  such  statement,  of  which 
there  have  been  many.  It  is  taken  from 
Editor  &  Publisher,  April  17,  1926,  and 
presented  a  review  of  Canada’s  news¬ 
print  growth.  Therein  we  read: 

“Canadian  newsprint  manufacturers 
have  been  seriously  considering  the  price 
situation.  The  cut  from  $70  to  $65  per 
ton,  effective  this  year,  is  both  foolish 
and  unnecessary.” 

The  article  then  quotes  the  Pulp  & 
Paper  Magazine  as  follows: 

“This  ill-considered  cut,  that  took 
effect  Jan.  1,  means  that  many  com¬ 
panies  can  only  meet  the  figure  by  cut¬ 
ting  expense  at  every  possible  point. 
This  will  mean  the  discharge  of  the  men 
whose  services  are  not  altogether  meas¬ 
ured  in  present  production,  but  largely 
in  future  prosperity.  It  means  aban¬ 
doning  long-term  plans  for  forest  man¬ 
agement,  and  the  spoiling  of  many 
acres  of  timber  land  to  get  cheap  pulp¬ 
wood  for  present  needs.  It  means  mak¬ 
ing  the  price  of  newsprint  to  the  con¬ 
sumer  inevitably  higher  than  would 
ultimately  be  the  case  if  a  fairly  high 
and  satisfactory  price  were  maintained 
from  year  to  year  and  an  increasing,  or 
at  least  a  definite  proportion  of  this 
were  invested  in  forest  conservation.” 

It  may,  of  course,  be  thought  that 
this  is  all  most  distinctly  the  seller’s 
point  of  view.  Let  that  be  true.  He 
wasn’t  talking  to  the  buyers  when  he 
stated  it.  He  was  talking  just  among 
the  fellows  of  his  own  industry,  and  to 
them. 

It  is  most  pertinent  to  note  that  our 
own  domestic  newsprint  production 
which  had  risen  slowly  but  steadily 
from  1,374,517  tons  in  1919  to  1,686,000 
tons  in  1926,  did  fall  again  to  1,519,000 
tons  in  1927,  then  to  1,415,000  tons  in 
1928  and  1,390,0(K)  in  1929.  That  does 
not  look  as  though  there  could  have  been 
any  active  live  interest  in  the  growing 
of  newsprint  pulpwood  forests  created 
during  that  period  since  1926. 

•  Apropos  of  this  direct  Scandinavian 
project’s  effect  upon  the  same  important 
matter,  this  desire  to  grow  newsprint 
forests  and  the  efforts  to  do  so.  Pre¬ 
mier  Taschereau  (Editor  &  Publisher 
Jan.  18,  1930)  declared; 

“The  $55  price  makes  it  impossible  for 
some  ^companies  to  pay  their  dividends 
and  hinders  the  reforestation  and  fores¬ 
try  protection  because  the  margin  of 
profit  is  so  small  that  it  is  only  with 
difficulty  that  the  fixed  charges  can  be 
met.” 

In  the  article  the  Premier  is  again 
quoted  as  follows: 

“I  appeal  to  the  fair  play  and  to  the 
business  sense  of  our  neighbors  to  the 
south  to  make  prosperous  and  conserve 
this  fine  forest  industry,  the  second  in 
Canada,  in  the  future  of  which  they  are 
vitally  interested  as  the  principal  con¬ 
sumers.” 

We  cannot  ignore  the  beliefs  of  the 
newsprint  producers  on  these  points  that 
affect  the  re-production  of  the  forests. 
We  can  scarcely  place  the  Premier  in 
the  exact  group  of  newsprint  sellers.  We 
must  believe  in  his  sincerity  of  statement 
as  to  the  effects  upon  the  forest  policy 
and  forest  management. 

We  are  all  under  the  same  tent  and 
we  must  get  along  together  and  we  can 
and  should  reach  some  definite  basis  of 
understanding  and  agreement  on  this 
prime  matter  of  maintaining  a  real  forest 
policy  in  Canada.  This  goes  for  the 
relationships  between  the  newsprint  buy¬ 
ers  and  the  newsprint  producers  who  are 
wholly  within  the  United  States  just  as 
strongly  of  course. 
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U.  S.  SENATE  CONTINUES 
TO  BAR  REPORTERS 

Rule*  Committee  Votes  Down  Watson 
Resolution  to  Restore  Pririlege 
of  Senate  Floor  to  Press 
Serrice  Men 

(.Special  to  Editoi  &  Pubusbu) 

Washington',  D.  C.,  March  25. — The 
United  States  Senate  has  put  its  foot 
firmly  down  on  the  proposal  to  restore 
to  the  wire  press  associations  the  privil¬ 
ege  taken  away  about  a  year  ago  of 
having  one  of  their  representatives  on 
the  Senate  floor. 

The  Senate  rules  committee  by  a  vote 
of  eight  to  two  today  defeated  a  reso¬ 
lution  introduced  several  months  ago  by 
•Senator  James  E.  Watson  of  Indiana, 
the  Republican  floor  leader,  to  again 
give  the  press  associations  the  floor 
privilege  taken  away  in  the  spring  of 
1929  after  Paul  Mallon,  chief  of  the 
United  Press  staff  at  the  capitol,  printed 
what  purported  to  be  the  secret  roll  call 
on  the  nomination  of  Senator  Irving 
Lenroot  of  Minnesota  to  be  a  member 
of  the  Court  of  Customs  Appeals. 

As  the  sentiment  among  all  the  mem¬ 
bers  of  the  Senate  appears  to  be  just 
about  in  line  with  that  of  the  rules  com¬ 
mittee  members  there  appears  to  be  no 
prospect  of  having  the  full  body  upset 
the  decision  of  the  rules  committee  for 
a  year  or  two  at  least. 

The  Watson  resolution  was  favored  in 
ccMumittee  only  by  Senator  Watson  and 
Senator  Pat  Harrison  of  Mississippi. 
Those  voting  against  it  were  Moses, 
New  Hampshire;  Hale,  Maine;  Dale, 
X’ermont, ;  Smoot,  Utah;  Bingham,  Con¬ 
necticut;  Overman,  North  Carolina; 
Swanson,  Virginia,  and  McKellar,  Ten¬ 
nessee. 

When  the  Mallon  story  was  published, 
greatly  to  the  embarrassment  of  Sena¬ 
tors  who  had  believed  that  what  occur¬ 
red  in  executive  sessions  was  forever 
secret  from  the  inquisitive  public,  the 
demand  was  made  that  the  press  associa¬ 
tion  men  be  barred  from  the  Senate  floor 
by  action  of  that  body.  Investigation 
disclosed  to  the  surprise  of  almost 
everyone  that  the  press  representatives 
had  been  admitted  to  the  Senate  floor 
for  30  or  40  years  only  by  consent  given 
by  the  Senate  committee  on  rules  and 
that  no  concurrence  had  been  extendeil 
by  the  Senate.  It  was  then  determined 
that  so  long  as  a  member  of  the  Senate 
objected  to  presence  of  the  reporters 
they  could  not  appear  on  the  floor.  This 
decision  was  tested  by  a  Universal  Serv¬ 
ice  reporter  and  he  was  promptly  ex¬ 
cluded. 

ADVERTISE  LENTEN  SERVICES 

Lutheran  Churches  in  Schenectady, 

N.  Y.,  Co-operate  in  Big  Space  Copy 

Several  Lutheran  churches  in  Sche¬ 
nectady,  N.  Y.,  have  joined  in  advertis¬ 
ing  the  purposes  and  ideals  that  lie  back 
of  Lenten  devotions,  taking  space  Wed¬ 
nesdays  in  the  Union  Star.  The  copy  is 
four  columns  wide  and  about  15  inches 
deep. 

Unusual  illustrations,  black  and  white 
reproductions  of  works  on  religious  sub¬ 
jects  by  Durer,  the  famous  ISth  century 
artist  are  being  used.  An  illustration 
takes  up  the  major  part  of  each 
advertisement  space,  and  is  accompanied 
by  explanatory  notes,  illuminating  1-K)ih 
the  art  and  the  idea  the  artist  was  seek¬ 
ing  to  depict. 

Incomplete  reports  indicate  that  the 
churches’  services  are  being  attended 
better  this  year  than  ever  before.  Four 
Lutheran  churches  are  cooperating. 

A.  P.  HAS  NEW  BUREAU 

Associated  Press  opened  a  Tulsa,  Okla., 
news  bureau  March  23.  Bennett  Wolfe, 
night  editor  at  Oklahoma  City,  has 
charge  of  the  Tulsa  bureau  which  is 
located  in  the  Tulsa  World  building. 

WENT  GREEN  ON  17TH 

The  Galveston  (Tex.)  Tribune’s  edi¬ 
tion  of  March  17  was  printed  entirely 
on  green  paper. 


SEEK  RENOMINATIONS 

Louis  Ludlow,  H.  M.  Williams  and 
G.  L.  Saunders  Toss  Hats  Into  Ring 

Three  Indiana  newspaper  men  have 
filed  declaration  of  their  candidacies  in 
the  May  primary.  Others  are  expected 
to  add  their  names  to  the  list. 

Congressman  Louis  Ludlow,  veteran 
Washington  newspaper  correspondent  of 
Indiana  and  Ohio  newspapers,  and 
former  president  of  the  National  Press 
Oub,  who  now  represents  the  Seventh 
Indiana  congressional  district  in  the 
House,  has  announced  his  candidacy  for 
renomination. 

Harry  M.  Williams,  editorial  writer 
of  the  Fort  Wayne  J oumal-Gazette ,  has 
announced  his  candidacy  for  the  Demo¬ 
cratic  nomination  for  state  senator  from 
Allen  county.  Williams  has  been  en¬ 
gaged  in  newspaper  work  in  Fort  Wayne 
for  forty  years. 

George  L.  Saunders,  general  manager 
of  the  Bluff  ton  News-Banner,  is  a  candi¬ 
date  for  re-election  as  a  state  repre¬ 
sentative  in  the  Legislature.  Saunders 
was  minority  leader  in  the  House  at  the 
last  session. 

MOREHOUSE  GOING  ABROAD 

Ward  Morehouse,  dramatic  critic  and 
columnist  of  the  New  York  Sun,  was  to 
sail  aboard  the  He  de  France,  Friday, 
March  28,  for  Europe.  He  will  visit 
Paris,  London  and  probably  Turkey  and 
will  return  to  New  York  in  about  three 
months.  Mr.  Morehouse  will  continue 
to  write  his  daily  column,  “Broadway 
After  Dark’’  from  abroad. 


ASSIGNED  TO  NEW  YORK 

Pierre  Denoyer  Newly  Appointed  Cor¬ 
respondent  for  Le  Petit  Parisian 

M.  Pierre  Denoyer,  newly  appointed 
New  York  and  Washington  correspond¬ 
ent  of  Le  Petit  Parisien,  of  Paris,  was 

_ _ _  to  arrive  in  New 

York  this  week 

oyer  has  beep 

Parisian  some 
time  and  prior  to 
j  oining  that 
paper  was  on  the 

nal  of  Paris  as 
assistant  to  M. 
de  Marsillas,  edi- 

-  tor.  He  has  rec- 

M.  PiERKE  Denoyer  ently  been  cover¬ 
ing  the  Naval 

Disarmament  Conference  in  London. 

This  is  M.  Denoyer’s  third  visit  to  the 
United  States.  He  was  here  in  1919  as 
secretary  to  the  French  painter,  J.  J. 
Lemordant,  and  again  in  1925-26  as  a 
fellow  of  the  Rockefeller  Foundation. 
On  that  visit  he  travelled  extensively 
in  this  country.  He  has  also  spent  much 
time  in  England,  Germany,  Austria, 
Hungary,  Italy,  Egypt  and  Africa. 

JOINS  MEMPHIS  DAILY 

Miss  Virginia  Winkleman,  graduate  of 
the  school  of  journalism,  L’niversity  of 
Missouri,  has  joined  the  reportorial  staff 
of  the  Memphis  Press-Scimitar. 


DAILY  TO  BUILD  $1,500,000  HOME 


Architect’s  drawing  of  the  St.  Louis  Star’s  new  plant,  announced  this  week. 


^OMPLETE  plans  of  a  new  home  for 
the  St.  Louis  Star,  which  with  equip¬ 
ment  will  represent  an  investment  of 
$1,500,000,  were  announced  this  week  by 
Elzey  Roberts,  publisher.  Plans  to  an¬ 
nounce  the  new  plant  were  advanced  two 
years  because  of  President  Hoover’s 
prosperity  plea  and  the  continued  growth 
of  the  paper,  it  was  stated. 

The  building  is  to  be  erected  directly 
opposite  the  announced  $5,000,000  Illinois 
Traction  System  warehouse  and  terminal, 
on  Morgan  street.  It  will  be  five  stories 
high,  according  to  present  plans,  and  will 
face  High  street,  extending  east  to 
Twelfth  street,  and  will  have  a  frontage 
of  120  feet  on  High  street  and  Twelfth 
street,  and  163  feet  on  Morgan  street. 
A  basement  with  the  necessary  sub-base¬ 
ment  for  the  unloading  of  paper  will  give 
the  new  plant  an  area  of  more  than 
100,000  square  feet. 

It  is  expected  that  the  new  plant  'will 
be  ready  for  occupancy  in  two  years. 
Actual  construction  must  aw'ait  comple¬ 
tion  of  the  new  terminal  of  the  St.  Louis 
Electric  Railway  Company,  work  on 
which  is  already  under  way. 

One  of  the  unusual  features  of  the 
plant  is  the  fact  that  it  will  be  erected 
on  air-rights  over  the  underground  rail¬ 


road  tracks  of  the  St.  Louis  Electric 
Railroad  Company — the  first  air-rights 
building  in  St.  Louis. 

By  air  rights  is  meant  the  right  to 
construct  a  building  18  feet  or  so  above 
ground  that  is  used  for  railroad  purposes. 
This  includes  the  use  of  the  air  for  an 
indefinite  height  above  these  operations 
and  usually  includes  the  tiers  and  supports 
and  that  part  of  the  real  estate  on  which 
the  tiers  and  footings  rest. 

One  distinct  advantage  of  the  new  loca¬ 
tion  will  be  the  fact  that  the  Star  will 
receive  its  newsprint  supply  by  Illinois 
Traction  trains  beneath  the  surface  of 
the  street.  The  paper  supply  will  be 
hauled  by  elevator  to  the  storage  space. 

The  accompanying  artist’s  drawing  of 
the  new  home  of  the  Star  conveys  an 
idea  of  the  tentative  plan  of  outer  con¬ 
struction,  the  architectural  theme  being 
modernistic,  with  emphasis  placed  on  the 
piers  by  continuation  in  solid  line  to  the 
roof,  to  impart  a  vertical  effect.  Material 
for  outer  construction  has  not  been  defin¬ 
itely  selected. 

The  location  of  the  various  departments 
of  the  paper  will  be  coordinated  to  secure 
greatest  eflicienev.  Those  deoartments 
visited  by  the  public  will  be  conveniently 
placed  near  entrances. 


PRESS  WIRELESS  ASK^ 

FOR  WAVE  BAI^ 

Appeals  to  District  of  CoIumbU  Cse, 
for  Authority  to  Interrea*  i, 
Actions  Brought  by  Otlier 
Companies 

By  Gex)rge  H.  Manning 
ll  ’ashington  Correspondent,  Editor  &  Poimu 

Washington,  D.  C,  March  J 
Press  Wireless,  Inc.,  app^ed  to  & 
District  of  Columbia  Court  of  Amq: 
today  for  authority  to  intervene  in^ 
filed  in  the  court  by  four  other  com 
rations  interested  in  radio  transmi«C 
to  stay  the  hand  of  the  Federal  Rat 
Commission  in  allocating  to  it  20  4. 
mestic  and  seven  transoceanic  high  in! 
quency  channels,  and  to  allow  Pm 
Wireless  to  use  the  channels  ptnla 
final  decision  by  the  court. 

Press  Wireless  is  a  corporation  n 
ganized  by  several  of  the  leading  k%. 
papers  in  the  country  to  operate  a  por 
to  point  radio  service  for  distribution  H 
foreign  and  domestic  news  by  ra&  k 
tween  the  papers  backing  the  corporate 
and  all  other  newspapers  in  this  comtr 
wishing  to  participate  in  th«  plaa 
After  numerous  conferences  and  hear 
ings  continuing  over  almost  a  year  tie 
Federal  Radio  Commission  on  June  1 
1928,  allocated  twenty  radio  channel!  t 
the  .American  Publishers  Committe 
These  were  later  taken  over  by  ?«!• 
W’ireless,  but  opposition  of  other  corpo 
rations  interested  in  obtaining  te 
channels  has  prevented  Press  Wirela 
from  getting  its  plan  in  operation. 

The  Mackay  Radio  &  Telegraph  Qm- 
pany,  R.  C.  .A.  Communications,  Wirt 
less  Telegraph  &  Communications  Coe- 
pany  and  Inter-City  Radio  Telegnjr 
Company,  obtained  stay  orders  in  ti« 
courts  stopping  the  Radio  Commisy.f: 
from  making  final  allocations  of  tit 
agreed  wave  lengths  to  Press  Wireltss 
In  its  appeal  filed  with  the  Distriao; 
Columbia  Court  of  Appeals  today  Prts 
Wireless,  through  its  attorneys,  Eliit; 
Hanson  and  Louis  G.  Caldwell,  pok; 
out  that  there  is  extreme  necessit)'  te 
the  new's  broadcasting  organization  be  t 
once  given  authority  to  operate  on  fit 
seven  iiiteroceanic  channels  origim!!: 
allocated  to  it  in  order  to  prevent  other 
countries  taking  them  over  for  use. 

In  the  brief.  Press  Wireless  states  that 
it  plans  “If  and  when  it  is  permitted  to 
construct  and  operate  surticient  stato 
and  to  use  the  channels  which  have  bee 
reserved  for  it.  to  extend  its  public  ser- 
ice  to  a  multi-address  system  enablicj 
newspapers  and  press  asseKiations  c- 
gaged  in  conducting  news  sen’ices  : 
important  news  centers  of  the  Iniiec 
States  to  supply  to  smaller  newspaper- 
throughout  the  country  an  ade()uate  dai" 
news  report  (which  such  newspapers  an 
not  now  receiving  because  of  prohibitive 
wire  costs)  at  small  cost,  and  similarl; 
to  supply  the  foreign  jiress  with  an  ade¬ 
quate  daily  news  report  of  events  in  the 
United  States.” 

It  states  that  it  is  now  operating  n-c 
radio  stations  IcKated  at  Little 
Long  Island;  Needham,  Mass.;  Chtcaf 
and  San  Francisco  engaged  in  point  ^ 
point  public  press  service  open  to  a.- 
newspapers  and  press  associations  k 
transmitting  of  press  messages,  and  tte 
it  has  stations  completed  and  ready  tor 
operation  at  Los  Angeles,  Chicago,  aa 
Little  Neck,  and  intends  to  establish  a^ 
other  station  at  Washington. 

It  is  planned  later  to  establish  stati* 
at  New  Orleans,  Philadelnhia. 
Newton  Falls,  Mass.;  Kansas  City,  Mo 
Atlanta,  Dallas,  Denver,  Seattle,  Mu^ 
Salt  I-ake  City.  Memphis.  Minneapo:- 
Cleveland  and  Detroit,  the  brief  state 
The  present  stockholders  of 
Wireless,  the  brief  asserts,  are  w- 
.■higelcs  Times,  San  Francisco 
Christian  .Science  Monitor,  Chicago  It 
News  and  Chicago  Tribune. 

3,000  AT  SPELLING  BEE 

The  Bloomington  (Ill.)  Pant^'^ 
conducted  its  second  annual  ora!  ^ 
down  for  adults  last  week  attracting 
than  3,000  persons. 
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auto  UN  age  nears  spring  1929  MARK 

Space  in  Daily  Newspapers  of  71  Cities  3.5  Per  Cent  Behind  Last  February  Figure — Sunday 
Linage  in  All  Classes  Averages  13  Per  Cent  Less  Than  Last  Year 


>uiia 


27- 


to  Hi 
tPItt.: 
n  SO!, 

ooty. 

nissvt 


Kl  tr. 

on- 
I  poc 
ionoi 
» !«. 
ntkr 
mr 


hca:- 
ir  it 
tat  1 
ds  k 
nittK 

Pit!' 

arpfr 

tint 


VTEWSPAPER  advertising  linage  in 
iN  the  principal  cities  of  the  United 
Sutes  ran  7.4  per  cent  behind  in  Feb- 
niarv  1930  as  compared  with  the  linage 
of  the  same  cities  in  February,  1929.  The 
comparison  is  based  on  the  totals  of  209 
dailv  and  118  Sunday  papers,  published  in 
71  cities,  the  figures  for  which  have  been 
compiled  for  Editor  &  Publisher  by 
Mdia  Records,  Inc.,  and  the  reports  in¬ 
clude  a  total  of  168,699,133  agate  lines  in 
February,  1930,  a  loss  of  12,304,428  agate 
lines  from  the  total  of  the  same  month 
last  year.  .  .  ..... 

Automotive  advertising,  which  in  Janu¬ 
ary  fell  far  behind  the  totals  of  January, 
1929,  came  back  smartly  in  February, 
especially  in  the  daily  issues.  Its  losses 
in  lanuary  were  25.3  per  cent  daily,  and 
24.1  per  cent  Sunday.  The  deep  shade 
oi  red  ink  portended  by  these  declines 
was  lightened  markedly  in  February, 
which  saw  the  daily  loss  cut  to  3.5  per 
cent,  although  the  Sunday  loss  dropped 
onlv  to  23  per  cent. 

Financial  advertising,  which  had  run 
practically  even  with  the  previous  year 
in  the  January  figures,  dived  steeply  in 
February,  the  losses  being  15.7  per  cent 
daily  and  18.5  per  cent  Sunday.  Finan¬ 
cial  advertising  in  the  January  totals  sur¬ 


passed  the  automotive  classification,  but 
fell  far  behind  it  in  February, 

Classified  advertising  greatly  improved 
its  showing  over  January,  for  which 
month  its  losses  were  10.3  per  cent  daily 
and  16.5  per  cent  Sunday.  The  Febru¬ 
ary  decline  was  7.3  per  cent  daily  and 
10.7  per  cent  Sunday. 

Local  advertising  did  not  hold  its  levels 
so  well  in  February  as  in  January.  Post¬ 
holiday  sales  in  many  cities  kept  daily 
local  advertising  within  1  per  cent  of 
the  January,  1^,  volume,  and  Sunday 
local  within  10.4  per  cent  of  the  previous 
January.  In  February,  local  display  de¬ 
clined  4.8  per  cent  in  the  daily  issues 
and  12.1  ner  cent  Sunday. 

National  advertising  losses  averaged  a 
little  more  than  4  per  cent  in  January, 
but  increased  to  7.5  per  cent  daily  and  8 
per  cent  Sunday  in  February. 

Legal  advertising  continued  to  show 
notable  gains,  both  daily  and  Sunday, 
principally  because  of  advertising  of 
projected  public  works  and  to  some  ex¬ 
tent  because  of  foreclosure  advertise¬ 
ments — aftermath  of  the  real  estate  boom 
of  three  and  four  years  ago. 

The  loss  in  total  is  only  slightly  larger 
than  in  January,  7.4  per  cent  against  6 


per  cent.  Total  daily  advertising  dropped 
5.8  per  cent,  against  4.4  per  cent  in  Janu¬ 
ary,  and  total  Sunday  advertising  de¬ 
clined  13.3  per  cent,  against  13.2  per  cent 
in  January. 

White  spots  on  the  map,  representing 
February  linage  increases,  are  widely 
scattered,  the  strongest  gains  being 
shown  in  a  group  of  Texas  cities  and  in 
the  Pacific  Northwest.  The  remainder 
are  spotted  from  coast  to  coast,  no  other 
regions  having  any  group  of  cities  with 
larger  totals  than  they  had  in  1929. 

Total  gains  and  losses  were  distrib¬ 
uted  by  classifications,  as  follows: 

Local  Display — Daily,  24  gains,  47 
losses ;  Sunday,  12  gains,  56  losses. 

National  Display — Daily,  10  gains,  61 
losses;  Sunday,  19  gains,  49  losses. 

Automotwe — Daily,  29  gains,  42  losses; 
Sunday,  7  gains,  61  losses. 

Financial — Daily,  26  gains,  45  losses; 
Sunday,  22  gains,  46  losses. 

Classified — Daily,  20  gains,  51  losses; 
Sunday,  11  gains,  57  losses. 

Legal — Daily,  39  gains,  32  losses ;  Sun¬ 
day,  31  gains,  29  losses. 

Tofol— -Daily,  16  gains,  55  losses;  Sun¬ 
day,  2  gains ;  66  losses. 


In  connection  with  this  analysis,  it 
might  again  be  mentioned  that  the 
Media  Records  breakdown  is  followed 
in  the  above  comparisons  and  in  the  sum¬ 
maries  printed  below,  except  for  New 
York  and  Chicago.  By  this  system,  local 
display  advertising  is  defined  as  the  ad¬ 
vertising  of  a  retail  merchant ;  national 
advertising  is  defined  as  the  advertising 
of  a  product ;  automotive  advertising 
and  financial  advertising,  coming  wholly 
within  neither  of  these  definitions,  are 
set  up  distinct  from  both.  In  no  case  is 
the  definition  of  local  or  national  adver¬ 
tising  governed  by  the  manner  in  which 
a  publisher  is  paid  for  any  piece  of  copy. 

The  New  York  and  Chicago  figures 
are  supplied  by  the  Advertising  Record 
Company,  with  offices  in  those  cities,  and 
employed  by  their  publishers  as  their  of¬ 
ficial  statistical  bureau.  Its  breakdown, 
while  showing  automotive  and  financial 
advertising  in  separate  columns,  includes 
them  also  partially  under  local  and  par¬ 
tially  under  national  display.  The  New 
York  and  Chicago  figures,  not  being 
comparable  with  those  of  the  other  cities, 
are  not  included  in  the  summary  and 
comparisons  based  thereon. 

The  comparative  grand  totals  and  indi¬ 
vidual  summaries  for  each  city  follow : 


Summary  of  Advertising  Linage — February,  1930 — ^With  Com¬ 
parative  1929  Basis — 71  Cities — 209  Mornings 
and  Evenings,  118  Sundays 


Diilr.  1930 . 

1929 . 

Giin  or  Lon. . 
Siio(ltj,1930... 

1929 . 

GtioorLoas. 


Local 

National 

Automotive 

Financial 

Total 

display 

display 

display 

display 

Classified 

I.egal  advertising 

65,549,237  27,449,529 

8,032,380 

4,674,495  20,152,256 

2,423.778  128,281,675 

68,905,754  29,678,753 

8,328,325 

5,548,292  21,756,381 

2,033,586  136,251,091 

3,356,517  L  2,229,224  L 

295,945  L 

873,797  L  1,604,125  L 

390,192  G  7,969,416  L 

13,593,837 

4.212,831 

4,502,872 

614,228 

5,121,152 

68,110  28,113,030 

15,470,499 

4,581,147 

5,864,531 

753,583 

5,737,774 

40,508  32,448.042 

1,876,662  L 

368,316  L  1,361,659  L 

139,355  L 

616,622  L 

27,602  G  4,335,012  L 

AKRON,  OHIO 

Local 

National 

Automotive 

Financial 

Total 

display 

display 

display 

display 

Classified 

Legal  advertising 

1,064,151 

297,247 

152,289 

41,192 

333,267 

82,527  1,970,673 

1,538,948 

365,817 

142,176 

69,672 

354,401 

43,173  2,514,187 

474,797  L 

68,570  L 

10,113  G 

28,480  L 

21,134  L 

39,354  G  543,514  L 

119,596 

6,522 

51,639 

7,595 

34,429 

23  219,804 

173,514 

15,355 

58,739 

8,563 

51,258 

119  307,548 

53,918  L 

8,833  L 

7,100  L 

968  L 

16,829  L 

96  L  87,744  L 

ALBANY,  N.  Y. 

874,101 

372,926 

137,656 

70,885 

265,220 

28,703  1,749,491 

794,080 

416,924 

99,121 

80,372 

232,891 

33,659  1,657,047 

80,021  G 

43,998  L 

38.535  G 

9,487  L 

32,329  G 

4,956  L  92,444  G 

155,458 

98,071 

94,823 

10,832 

40,867 

.  400,051 

190,409 

131,396 

64,721 

20,602 

33,950 

.  441,078 

34,951  L 

.33.325  1. 

30, 102  G 

9,7701. 

6,917  G 

.  41,027  1. 

ALBUQUERQUE,  N.  M. 

391,437 

199,962 

146,226 

7,239 

125,706 

9,521  880,091 

344,246 

202..303 

198,625 

8,802 

138,396 

3,080  895,452 

47,191  G 

2,341  I, 

52,399  L 

1,563  L 

12,690  1. 

6,441  G  15,361  L 

33,672 

6,244 

13,728 

34 

10,785 

.  64,463 

31,232 

9,939 

25,297 

658 

11,728 

.  78,854 

2,440  G 

3,695  L 

11,569  L 

624  L 

943  L 

.  14,391  L 

ATLANTA, 

GA. 

954,599 

449.977 

94,785 

39,056 

278,107 

34,062  1,850,586 

973,848 

481,179 

66,369 

40,164 

285,805 

19,838  1,867,203 

19,249  L 

31,2021. 

28,416  a 

1,108L 

7,698  L 

14,224  G  16,617  L 

374,658 

169,350 

92,594 

11,619 

112,185 

23  760,429 

404,133 

174,106 

109,147 

4,256 

120.961 

313  812,916 

29,475  L 

4,756  L 

16,553  L 

7,363  G 

8,776  L 

290  L  52,487  L 

BALTIMORE,  MD. 

1.227,995 

653.346 

124,427 

108,797 

516,559 

12,413  2,643,537 

1.254,042 

715.366 

111,238 

126,972 

560,896 

10,138  2,778,652 

26,047]L 

62,020  L 

13,189  G 

18,175  L 

44,337  L 

2,275  G  135,115  L 

433,663 

133,555 

55,371 

1,478 

93,055 

.  717,122 

426,178 

127,538 

61,016 

1,450 

100,188 

497  716,867 

7,485G 

6.017  G 

5,645  L 

28  G 

7,133  L 

497  L  255  G 

BIRMINGHAM 

ALA. 

1.037,786 

465,446 

111,899 

79,026 

193,109 

8,898  1,896,164 

1.165,432 

487,734 

115,326 

132,142 

225,378 

21,624  2,147,636 

127,646  L 

22,288  L 

3,427  L 

53,116  L 

32,269  L 

12,726  L  251,472  L 

170,257 

45,608 

51,606 

2,339 

41,466 

.  311,276 

237,746 

42,320 

44,909 

7,687 

58,116 

168  390,946 

Gtlnorlcoa. 


Olio  or  Leas, 
oiicity,  1930  . . 

1929 . 

Olio  or  Lose . 


1929 . 

or  Loss. 


1929  . 

(i*>iiorLoai. 


1929 . 

*«norLoio. 


67,489  L  3,288  G  6,697  0  5,348  L  16,650  L 


168  L  79,670  L 


BOSTON,  MASS. 


Local 

National 

Automotive  Financial 

Total 

display 

display 

display 

display 

(Classified 

Legal 

advertising 

Daily.  1930 . 

..  2,580,528 

1,363,494 

260,392 

357,365 

590,987 

45,720 

5,198,486 

1929 . 

..  2,720,154 

1,227,365 

238,555 

403,392 

690,227 

27,091 

5,306,784 

Gain  or  I/»a . 

139,626  L 

136,129 G 

21,837  G 

46,027  L 

99,240  L 

18,629  G 

108,298  L 

Sunday, 1930 . 

495,365 

2.34,821 

95,619 

2,849 

225,193 

1,053,847 

1929 . 

634,214 

198,808 

166,977 

2,702 

289,471 

1,192,172 

Gain  or  Loss .... 

38,849  L 

36,013'G 

71,358  L 

147  G 

64,278  L  . 

138,325  1. 

BUFFALO,  N 

.  Y, 

DaUy,  1930 . 

932,091 

493,777 

184,008 

91,864 

334,109 

30,259 

2,066,108 

1929 . 

..  1,170,339 

545,099 

155,607 

146.336 

408,090 

46,590 

2,472,061 

Ualn  or  Loss .... 

238,248  L 

51,322  L 

28,401  G 

54,472  L 

73,981  1, 

16,331  L 

405,953  L 

Sunday,  1930 . 

189,109 

87,776 

50,933 

2,755 

30,284 

360,857 

1929 . 

257,408 

97,701 

83,906 

4,205 

51,041 

426 

494,687 

Gain  or  Loss . 

68,299  L 

9,925  L 

32,973  L 

1,450  L 

20,757  L 

426  L 

133,8301. 

CAMDEN,  N 

.  J. 

Daily,  1930 . 

429,805 

129,307 

93,743 

30.437 

82,411 

42,020 

807,723 

Sunday,  1930 . 

76,442 

8,959 

410 

104 

10,668 

96,. 583 

CANTON,  OHIO 

Daily,  1930 . 

705,007 

191,210 

41,404 

25,289 

179,985 

113,298 

1,256,193 

1929 . 

705,004 

226,775 

60,937 

24,860 

216,005 

90,743 

1,324,324 

Gain  or  Loss . 

3G 

35,565  L 

19,533  L 

429  G 

36,020  L 

22,555  G 

68,131  L 

Sunday,  1930 . 

125,592 

10,230 

75,189 

18,267 

47,434 

83 

276,795 

1929 . 

162,933 

26,517 

104,652 

21,584 

50,187 

122 

365,995 

Gain  or  Loss . 

37,341’L 

16,287  L 

29.463  L 

3,317  L 

2,753  L 

39  L 

89,200  L 

CHICAGO,  ILL. 

Figures  not  received  becau-se  of  mail  delays  caused  by  bliziard. 


CINCINNATI,  OHIO 

Daily,  1930 .  1,175,551  600,218  127,730  63,906  453,276  127,168  2, .547, 849 

1929 .  1,303,827  627,446  123,827  77,042  473,449  102,579  2,708,170 

Gain  or  Loss .  128,276  L  27,228  L  3,903  G  13,136  L  20,173  1,  24,.589G  160,321  L 

Sunday,  1930  .  276,934  57,550  36,909  17,299  1,57,200  19  545,911 

1929  .  292,785  56,832  61,395  20,769  171,766  29  603,576 

Gain  or  Lobs .  15,851  L  718  G  24,486  L  3,470  L  14,566  L  10  L  57,665  L 


Daily,  1930 .  1,261,418 

1929 .  1,360,382 

Gain  or  l^iss .  98,964  I, 

Sunday,  1930  .  228,153 

1929  .  255,478 

Gain  or  Ixms .  27,325  L 

Daily,  1930 .  1,220,478 

1929 .  1,302,544 

tiain  or  Loss .  82,066  L 

Sunday,  1930 .  195,267 

1929  .  231,521 

Gain  or  Loss .  36,254  L 

Daily,  1930 .  1,210,764 

1929 .  1,176,933 

Gain  or  Loss .  33,831  G 

Sunday,  1930  .  335,710 

1929  .  338,054 

(Jain  or  Loss .  2,344  L 


CLEVELAND, 

OHIO 

585,693 

127,013 

83,185 

595,273 

154,032 

118,026 

9,580  L 

27,019  L 

34,841  L 

108,134 

71,126 

6,283 

108,240 

111,222 

4,897 

106  L 

40,096  L 

1,.386G 

COLUMBUS, 

OHIO 

398,449 

101,058 

132,976 

478,992 

91,095 

128,607 

80,543  L 

9,963 G 

4,369 G 

28,836 

85,605 

19,790 

27,069 

66,516 

17,625 

1,767  G 

19,089  a 

2,165G 

DALLAS,  TEXAS 

488,300 

102,858 

65,693 

486,200 

89,462 

83,246 

2.100G 

13,396  G 

17,553  L 

56,913 

77,618 

19,842 

51,902 

123,555 

42,000 

5,011  G 

45,937  L 

22,158  L 

{Continued  on  page  50) 


426,907  11,189  2,495,405 

48.5,549  9,394  2,722,656 

58,642  L  1,795  G  227,251  L 

94,863  508,559 

96,230  576,067 

1,367  L .  67,508  L 

313,847  56,533  2,223,341 

322,747  39,724  2,363,709 

8,900  L  16,809  G  140,368  L 

83.258  140  412,896 

96,516  83  439,330 

13.258  L  57  G  26,434  L 

399,133  47,109  2,313,857 

387,8.30  51,688  2,275,359 

11,303  a  4,579  L  38,498  G 

94,248  2,470  586,801 

97,939  1,439  654,889 

3,691  L  1,031  G  68,088  L 


LOU  STONE  AND  WINSTED  HAVE  RIVAL 
IN  LESTER  GREEN  OF  PROSPECT,  CONN. 


REPORTER  PREACHES 
LOCAL  CHURCH 


Beth  Campbell,  of  Springfield  (J 
Leader,  Accepts  Pastor's  ChalUi 
— Had  Criticised  Clergy’i 
Choice  of  Sermons 


Fur-Coated  Chickens  Hatched  from  Frozen  Eggs  in  That 
Hamlet  Recently — C.  L.  Mortison,  Waterbury  Republican 
and  American  Cartoonist,  Is  Lester’s  Creator 

By  NIVER  W.  BEAMAN 

66F>ROSPECT,  Conn."  world.  However,  he  was  playing  around 

Lester  Green  is  giving  that  town  with  the  March-in-like-a-lion-and-out- 
catch-line  an  imporUnce  and  significance  like-a-lamb  proverb  to  the  extent  of  the 
that  rivals  Winsted,  Conn.,  a  city  where  lion.  Readers  can  peruse  the  following 
birds,  animals  and  fish  learn  to  play  dispatches  and  then  select  their  own 


Beth  Campbell,  a  reporter 
Spring  field  (Mo.)  Leader,  recen 
an  assertion  in  an  editorial  page 
that  she  could  write  and  deliver 
sermon  than  many  ministers. 


W/r  the  turtle  crawled  into  it.  This  was  last 

^  fall.  Since  then  the  turtle  has  been 

walking  around  all  winter  in  its  con¬ 
crete  shell  in  Lester’s  feed  house,  as 
lively  as  any  turtle  could  be  and  as  it  is 
of  the  snapping  variety,  Lester  says  it 
has  been  very  useful  in  catching  mice 
A  and  rats  and  is  better  than  any  cat  he 

ever  had.” 

'  Mr.  Mortison  is  a  resident  of  Pros- 

.  pect,  a  town  of  about  500  population 

Several  years  ago,  before  he  became  staff 
cartoonist,  Mr.  Mortison  was  Prospect 
correspondent  for  the  Republican-Ameri- 
can.  It  was  during  this  time  that  he 
created  the  character,  Lester  Green,  and 
launched  him  upon  a  career.  To  keep 
him  from  being  lonely,  Lester  was  given 

-  a  family  and  social  standing  in  the  com- 

t.  Conn.).  munity.  When  Lester  didn’t  have  any 

particularly  exciting  experiences  to  make 
Yes,  Mr.  Green’s  public  then  Mrs.  Green  kept  the  family 
name  before  the  people  by  being  active  in 
.,  March  1. — Lester  the  “Prospect  Briefs.”  A  state  editor 
:ar  this  city,  flooded  with  a  sense  of  humor  and  understand- 
n  order  to  have  a  ing  of  reader  interest,  removed  Lester 
le  .summer.  When  from  the  obscurity  of  the  town  column 
:s  ago,  Green  found  and  let  him  frolic  in  other  parts  of  the 
gs  in  the  center  of  pai)er  under  a  special  head.  Later,  an¬ 
other  state  editor  returned  Mr.  Green  to 
in  a  pan  on  top  of  temporary  oblivion  by  blue  penciling  all 
t  out.  He  forgot  items  pertaining  to  himself  and  kin.  Mr. 
night  when  he  went  Mortison  became  discouraged  and  Lester 
furnace  and  heard  was  allowed  a  long  vacation.  A  few 
at  the  top  of  the  years  ago,  Mr.  Mortison,  whose  hobby 
ght  leghorn  chicks  as  well  as  occupation  is  drawing,  ac- 
and  every  one  of  cepted  a  staff  position  with  the  Republi- 
them  was  covered  can-American  and  was  for  a  time  so  oc- 
with  what  resem-  cupied  that  he  had  little  time  to  worry 
bled  fur  instead  of  about  Lester,  who  was  not  resurrected 
feathers.”  until  a  few  months  ago.  With  Mr. 

About  a  week  Green’s  return,  he  made  an  almost  in- 
after  the  story  stantaneous  hit  and  now  Mr.  Lester 
was  published  Mr  Green  receives  nearly  as  many  daily  let- 
Mortison  received  •'^^ders  as  the  city  editor  does 

a  from  a  PuW'dty  CpiStles. 

.  •  XT  .u  Mortison  has  lived  most  of  his 

reader  in  Nor  h-  Prospect  where  he  owns  a  large 

ern  Canada,  asking  poultry  farm.  For  several  years  he  was 
if  the  incident  collector  and  his  scrap  book  is  a 

were  true  or_  was  massive  volume  once  used  in  keeping 
it  all  just  a  joke?  town  accounts.  He  writes  all  his  stories 
If  not,  would  Mr.  in  long  hand. 

Green  sell  a  pair  Lou  Stone,  through  his  ability  to  write 
of  the  chickens  unusual  stories  of  nature,  has  acquired 
with  raccoon  a  sizable  fortune.  His  stories  have  been 
'  ”  .  greatly  in  demand  for  40  years  and 

to  disappoint  the  metropolitan  papers  have  paid  well  for 
prospective  buyer,  howeyer,_  for  by  the  them.  Mr.  Mortison  writes  for  the  fun 

of  it.  He  has  never  attempted  to  mar¬ 
ket  his  material  but  sends  copies  of  stor¬ 
ies  to  papers  upon  request.  And  the  re¬ 
quests  are  increasing  daily.  Mr.  Morti- 
.son  never  bills  papers  for  his  yarns. 
Checks  arrive,  however,  and  he  accepts 
them  as  substantial  evidence  that  editors 
and  readers  “kinda  like  Lester.” 

Mr.  Mortison  rarely  illustrates  his 
stories.  However,  fearing  that  some 
might  be  as  skeptical  about  the  authen¬ 
ticity  of  his  fur  coated  chickens  as  they 
were  about  Lou  Stone’s  famous  Winsted 
Wildman,  he  has  sketched  for  Editor  & 
Publisher  one  of  the  young  birds  as  it 
emerged  from  the  frozen  egg. 


Beth  Campbell 

One  minister,  the  Rev.  G.  Bryint 
Drake,  no*  relishing  the  criticism,  chal¬ 
lenged  her  to  make  her  statement  good, 
and  offered  her  his  pulpit.  The  reporter 
accepted  the  challenge. 

The  result  was  that  the  church  on  that 
Sunday  was  crowded  to  capacity,  and 
several  hundred  were  turned  away.  The 
reporter  in  her  sermon,  which  she  read, 
tried  to  explain  the  spirit  of  the 
younger  generation  and  to  explain  that 
“whoopee”  was  an  outward  manifesta¬ 
tion  of  an  inward  restlessness.” 

The  Leader,  in  its  Monday  edition, 
gave  Miss  Campbell’s  story  of  her  ex¬ 
perience,  a  fellow  reporter's  version  of 
the  affair,  the  Rev.  Mr.  Blake’s  vie»- 
point,  and  the  viewpoint  of  a  disinterested 
minister.  Rev.  Blake,  referring  to  the 
sermon,  said:  “It  seemed  a  bit  inco¬ 
herent  to  me.  Under  the  stress  of  pub¬ 
lic  address,  she  was  guilty  of  some  of 
the  grammatical  errors  which  she  so 
abhors,  and,  under  the  necessity  of  mak¬ 
ing  her  point,  she  succumbed  to  the 
temptation  to  exaggerate.” 

The  story  attracted  wide  attention 
The  Associated  Press  carried  two  ad¬ 
vance  stories  and  a  thousand  words  on 
the  night  of  the  sermon.  The  reporters 
picture  was  also  broadcast.  Papers 
throughout  the  Middle  West  gave  the 
story  a  big  play. 

Miss  Campbell  is  a  grad'uate  of  tte 
University  of  Oklahoma  and  her  job 
with  the  Leader  is  her  first. 


writers  have  l>een  blunt  enough  to  term 
it  “liar”)  worthy  of  the  steel  of  Louis 
Timothy  Stone.  Winsted’s  Wizard  at 
whopper  whittling. 

Unlike  Mr.  Stone,  who  has  a  national 
reputation  and  is  one  of  journalism’s 
most  colorful  figures.  Mr.  Green  is  prac¬ 
tically  unknown.  So  much  so  in  fact 
that  the  first  fan  letter  he  ever  received 

reached  him  only  _ 

after  Uncle  Sam 
had  carried  it 

around  for  weeks  ^ 

iScafahS"”"'  “ 

Despite  the  fact  ^ 

that  Lester  Green  j 

stories  are  appear-  /; 

ing  every  week  in  h  / 

metropolitan  p  a-  jy'  ' 

pers,  there  are  jj^n||| 

many  members  of 

the  staff  of  the  IVa-  '  * 

terbury  (Conn.)  ' 

Republiean  -  A  mer-  .  .  #  j  . 

icon  who  are  un¬ 
aware  that  the  cre¬ 
ator  of  the  charac¬ 
ter  is  a  co-worker, 

C.  Louis  Mortison,  coats?  Mr.  Mor- 

cartoonist.  Mr.  Mortison,  who  signs  his  tison  was  forced 
drawings  “Mort,”  is  of  a  reticent  nature  .  .  ,  ,  . 

and  his  early  writings,  submitted  “for  time  the  letter  was  received  the  spring 
fun”  were  offered  apologetically  to  the  sun  had  shown  warmly  down  on  Pros- 
copy  desk.  Many  made  only  the  waste-  pect  and  the  fur-coated  chickens  swelt- 
basket  edition  and  little  importance  was  ered  to  death  in  the  heat, 
attached  to  the  few  that  were  printed  At  another  time,  Mr.  Green  had  a 
until  metropolitan  papers  made  inquiries  peculiar  experience  that  an  alert  Prospect 
as  to  Lester  Green  and  wire  services  correspondent  immediately  had  published, 
started  to  send  the  stories  out  on  their  The  account  read. 

national  loops.  Mr.  Mortison  is  now  “Prospect,  Conn.  —  Lester  Green’s 
sending  his  stories  direct  to  several  chimney  caught  fire  today  and  while 
metropolitan  papers  at  their  request  and  Lester  was  up  on  the  roof  throwing  sand 
the  yams  are  receiving  considerable  play,  down  the  chimney  his  wife,  in  her  ex- 
but  there  are  many  colleagues  of  the  au-  citement,  threw  a  couple  of  pounds  of 
thor  who  are  ignorant  of  his  dual  iden-  washing  soda  instead  of  salt  into  the 
tity.  stove.  The  fire  fused  the  two  materials 

Lester  Green  is  an  agriculturist,  scient-  and  now  the  inside  of  Lester’s  stove  pipe 
ist,  author  and  inventor.  His  numerous  and  chimney  is  filled  solidly  with  glass.” 
escapades  and  experiences  reveal  that.  The  day  after  that  appeared,  two 
Like  Winsted,  mention  of  Mr.  Green  and  prominent  chemical  engineers,  who  had 
Prospect  suggests  things  almost  unbe-  accepted  the  story  at  its  face  value,  apn 
lievable.  For  instance  on  March  1  the  peared  in  Prospect  and  sought  to  view 
rest  of  the  world  was  ushering  in  the  the  phenomenon  of  the  glass-lined  chim- 
month  like  the  proverbial  lion.  Lester,  ney.  Unfortunately,  Mr.  Green  was  out 
however,  was  ushering  chicks  into  the  of  town. 


Green’s  “fur-coated”  chick. 


SCANDINAVIAN  DIRECTORY 

A  register  of  the  leading  Scandina^ 
daily  and  weekly  newspapers  has  bto 
issued  by  De  Forenede  Annoncebureaner 
(The  IJnited  Advertising  Agencies) 
Copenhagen.  The  directory  lists  the  ^ 
culations  of  the  various  publications,  w 
advertising  rates,  and  mechanical  speah- 
cations. 


BERRY  NAMED  CITY  EDITOR 

Kenneth  L.  Berry,  for  the  last  sit 
years  Bangor.  Me.,  correspondmt  io 
the  Portland  (Me.)  Press  Hcroid, 
itu]  Express  and  Sunday 
been  made  city  editor  of  the  Bangr 
(Me.)  Daily  News. 


TRAVELER  CONDUCTS  CONTEST 

The  Boston  Traveler  is  conducting  its 
eleventh  annual  short  story  contest  which 
is  open  to  high  school  students  through¬ 
out  New  England  with  10  prizes  in  gold 
totaling  $155. 
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THE  LOCAL  SOLICITOR’S  ROUND  TABLE 

Retail  Space  Usage  Is  a  Safe  Direction  Finder  in  Connection  With  Featured  Items  of  Good) 
Analysis  of  Quantities  of  Space  Applied  to  Specific  Products  Offers  Basis  for  Study  of  Market  Activity 


By  GUY  HUBBART 


ARTICLE  XXIX 

A  COMPOSITE  ITEM-PICTURE  REPRESENTING  SPACE 
USAGE  OF  40  DEPARTMENT  STORES  FOR 
EIGHT  WEEKS  IN  TWO  FEDERAL 
RESERVE  DISTRICTS 

^ITIES  included  represent  key  marketing  areas  typical  in  size  and  kind; 
^  featured  items  represent  a  basis  for  study  of  effect  of  space  on  market 
stimulation. 

40-Store  Composite 

Universal  Demand  Goods  Special  Demand  Goods 

(Personal-use  items)  (Household-use) 

A  C 

Handbags  ]  Bed  Springs  ] 

Hosiery  I  High  response — SOCc  of  Mattresses  i  Medium  response — 

Corsets  j  space.  Cedar  Chests  j  15%  of  space. 

Shoes  J  Electrical  Goods  J 

B  D 

(General-use  items)  (Family-use  items) 

Books  1  Fibre  Furniture  ] 

Leather  Goods  I  G  o  o  d  response —  Grass  Rugs  [  Fair  response — 35%  of 

Luggage  I  20%  of  space.  Draperies  [  space. 

Sporting  Goods  J  Bedding  j 

(Chart)  Explanation 

Group  A  ran  second  in  space,  and  first  in  dollar  volume  of  sales  in  relation 
to  linage; 

Group  B  ran  third  in  space,  and  in  dollar  volume  of  sales  in  relation  to 
linage; 

GrouD  C  ran  fourth  in  space,  and  second  in  dollar  volume  of  sales  in 
relation  to  linage. 


CIRCUL.MIOX  and  corresponding  re¬ 
tail  sales  volume  were  used  to  illus¬ 
trate  measures  and  estimates  of  news¬ 
paper  markets  in  two  preceding  articles. 
The  subject  of  this  one  is  space  usage  as 
the  basis  for  gauging  buying-activity 
p«lf<  in  one  local  marketing  area  or 
s^ral  adjoining  ones. 

Space  usage  means  two  things:  (I) 
the  way  or  method  a  store  applies  news¬ 
paper  space  to  merchandising  objectives 
and  (2)  the  quantity  of  space  used  oyer 
a  period  to  accomplish  the  objective. 
Number  one  has  been  touched  on  in  sev¬ 
eral  ways  during  this  series.  Number 
two  is  of  special  interest  to  students  of 
localized  markets  because  quantities  of 
space  are  easy  to  check  in  relation  to 
items  or  goods  featured.  The  store  ad¬ 
vertisement  is  a  plain  picture  of  what 
the  store  is  pushing.  The  accompanying 
clart  example  is  used  to  explain  what 
the  featuring  signifies  in  connection  with 
localized  market  activity  and  to  illustrate 
four  points,  each  separate  in  nature  but 
closely  related  in  effect,  so  far  as  the 
local  value  of  a  specific  marketing  area 

An  extra  point — price  range  manage¬ 
ment— is  not  shown,  but  is  explained 
in  connection  with  the  groups  of  items. 

First  point :  The  40  stores  represented 
by  the  16  typical  items  are  large  enough 
and  their  trading  areas  close  enough  to¬ 
gether  (geographically)  to  represent  a 
divisional  market,  a  cross  section  of  a 
national  market,  and  the  time  element  (8 
weeks)  is  long  enough  to  show  a  com¬ 
plete  selling  cycle  on  the  lines  used  for 
illustration.  Also  the  selling  capacities 
of  stores,  if  combined,  represent  several 
millions  of  retail  volume  on  all  typical 
lines  in  stock.  In  fact,  the  aggregate 
volume  by  pieces  sold,  or  dollars,  would 
be  astounding  if  considered  in  relation 
to  trading  area,  together  with  the  fact 
that  the  40  stores  represent  only  a  small 
number  of  all  the  stores  in  the  area. 

Second:  Distribution  of  total  space 
used  to  groups  are  indicated  by  30%. 
20%,  15%,  35%,  by  letters  A  to  D,  and 
show  a  cause  and  an  effect  according  to 
the  viewpoint  taken.  It  might  seem  that 
more  space  is  needed  in  the  store  opin¬ 
ion  to  move  one  group  as  against  an¬ 
other,  or  that  condition  of  stock  and 
trade  required  the  proportion.  Either 
could  be  the  case  but  neither  is. 

As  a  matter  of  fact,  the  proportion  is 
habitual  for  the  period  represented  and 
indicates  not  the  stores’  idea  of  how  to 
use  space  but  their  experience  in  using  it 
in  the  past.  Putting  it  another  way, 
space  ^ge  as  shown  by  groups  is  an 
indication  of  what  will  produce  required 
sales  activity  in  these  40  miniature  mar¬ 
kets  between  June  28  and  Sept.  1.  For 
example  each  of  these  typical  items  rep¬ 
resents  in  the  composite  an  appearance 
in  space 'of  three  times  weekly  over  the 
period,  sometimes  in  large  space,  some¬ 
times  small,  but  three  times  over  in  the 
case  of  one  item,  an  average  of  24  times 
in  the  eight  weeks.  This  should  be  viewed 
as  the  “space-market”  for  each  item,  a 
useful  conception  in  studying  retail  mar¬ 
kets,  for  space  whether  it  sees  much  or 
little,  represents  or  parallels  dollar  vol¬ 
ume  if  carefully  guaged.  As  a  matter  of 
^cry  100  inches  of  space  used  by 
represents  a  given  number 
of  thousands  of  dollars  volume,  response 
hy  a  given  percentage  daily  of  the  popu¬ 
lation,  _  and  the  distribution  of  certain 
quantities  of  goods  formerly  bought  from 
the  makers  to  sell  to  users  or  consumers. 
.  ^ird:  Daily  direct  sales  from  space 
in  this  instance  accounted  for  an  average 
^  two-sevenths  of  the  day’s  volume. 
®  $7,000  total  sales, 

direct  or  departmental  sales 
hich  means  controlled  volume — selling 
A  wanted  or  most  needed  to 
I  And  it  is  a  sign  that  the  stores 
w  what  to  feature  for  the  period, 
mi  u  is  not,  however,  how 

ch  the  space  sold  but  that  certain 


((uantities  were  used  to  direct  the  mind 
of  the  market  (population)  to  certain 
types  of  gocxls,  and  that  the  stores  know 
when  to  use  the  space  to  the  best  ad¬ 
vantage. 

The  picture  made  by  the  chart  is  a 
regular  year  after  year  picture  so  far  as 
basic  things  go.  Last  year,  this  year  and 
next  year  space  analysis  of  this  specific 
set  of  stores  or  any  similar  set  will  run 
about  as  shown  for  the  period,  and  even 
without  volume  data  tells  a  valuable 
story  for  students  of  markets. 

.And  this  is  what  the  composite  shows 
in  marketing  terms: 

When  space  usage  runs  high  on  per¬ 
sonal  items  (Group  A),  population  buy¬ 
ing  activity  is  high  per  capita.  If  dol¬ 
lar  volume  runs  high  also,  the  indication 
is  safe  that  general  buying  activity — gen¬ 
eral  business — is  good  in  the  territory. 

When  space  usage  is  high  on  general 
items  (Group  B),  daily  per  capita  ex¬ 
penditure  for  goods  is  high. 

When  space  usage  on  liousehold  items 
(Group  C)  is  high,  store  transactions  per 
dollar  of  volume  is  high  and  means  the 
active  part  of  the  population  is  buying 


frequently  per  unit  and  per  family. 

\Vhen  space  usage  on  family  items 
(Group  D)  is  high,  wide  varieties  of  all 
kinds  of  goods  are  being  actively  bought 
by  a  population. 

To  get  a  line  on  these  facts  it  is  not 
necessary  to  analyze  so  many  as  40  stores 
advertisements  unless  the  area  being 
studied  is  quite  large.  For  small  local 
markets,  two  stores  in  a  town  are 
enough,  providing  the  advertising  sched¬ 
ule  is  frequent  and  consistent  over  the 
period. 

This  is  clear  if  the  fact  is  kept  in 
mind  that,  while  a  single  representative 
department  store  in  a  city  of  50,000  does 
not  serve  the  entire  population  daily,  it 

Minot  make  a  volume  of  ^,000  to  $12,- 
(KK)  without  serving  a  definite  percentage 
of  it.  When  a  store  makes  a  $12,000  day 
in  a  100,000  population  it  has  a  minimum 
per  capita  contact  of  at  least  6%  of  the 
population.  If  its  transactions  average 
4,()00  a  day,  each  one  represents  $3.00  of 
sales.  This  applies  in  proportion  to 
smaller  volumes.  Six  thousand  or  2,0(K) 
is  a  lot  of  people  to  serve  every  day  of 
the  year.  No  imagination  is  needed  to 


see  how  their  purchases  would  look 
spread  out  and  classified  into  kinds  of 
products.  And  that  is  exactly  what  the 
composite  represents  for  40  stores  except 
the  products  are  condensed  into  four 
classifications,  as  shown  by  letters,  and 
space  used  for  8  weeks  condensed  into 
percentages,  100%  equalling  all  the  space. 

As  a  specific  example,  the  hosiery  sales 
alone  of  these  40  stores  averaged  $200  a 
day  per  store  for  20  of  the  days  at  two- 
price  ranges.  In  other  words,  $160,0(K) 
worth,  to  say  nothing  of  sales  at  other 
nrice  ranges.  And  the  space  devoted  to 
hosiery  was  about  one-sixth  of  the  30% 
devot^  to  Group  A.  Also  this  writer 
knows  that  one-seventh  of  the  hosiery 
volume  was  directly  due  to  space  usage, 
direct  item  volume  in  fact.  And  he  or 
anyone  else  can  sit  down  with  some  200 
or  300  daily  newspaper  store  advertise¬ 
ments,  count  the  items  on  hosiery,  figure 
the  hosiery  space  against  total  space,  ad¬ 
vertisement  by  advertisement,  store  by 
store,  and  closely  estimate  how  the  mar¬ 
ket  is  responding  to  hosiery.  Not  be¬ 
cause  every  inch  sells  hosiery,  although 
it  does,  but  Ix'cause  the  stores’  space 
usage  program  fits  the  stores’  past  ex¬ 
perience  over  5  to  15  years. 

The  fourth  point  is  this:  (in  connec¬ 
tion  with  the  $200-a  day  hosiery  average) 
Any  specialty  item  '  such  as  shown  in 
chart  28,  last  week,  at  say  twice  the  price 
of  a  pair  of  stockings,  like  a  camera  at 
$4 — if  the  hosiery  is  $2.00  a  pair — runs 
high  in  volume  at  the  same  time  (how 
high  is  not  important).  The  parallel  is 
what  is  important. 

RATE  COMPLAINT  DISMISSED 

Detroit  Times  Loses  Fight  for  Re¬ 
duced  Newsprint  Charges 

The  complaint  of  the  Times  Publish¬ 
ing  Company,  publisher  of  the  Detroit 
'rimes,  that  the  rates  charged  on  news¬ 
print  paper,  in  carloads,  from  Iroquois 
Falls  and  Sturgeon  Falls,  Ont.,  and 
Three  Rivers,  Que.  to  Detroit  were  and 
are  unreasonable  has  been  dismissed  by 
the  Interstate  Commerce  Commission. 

The  American  Newspaper  Publishers 
.Association,  the  Detroit  Free  Press,  and 
the  Evening  News  Association,  inter¬ 
vened  in  support  of  the  complaint. 

The  complaint  was  that  there  is  a  rate 
of  30.5  cents  on  newsprint,  in  carloads, 
from  the  above  three  points  to  Martins 
Ferry,  O.,  325  miles  southeast  of  De¬ 
troit,  which  was  and  is  applicable  by 
way  of  Detroit,  and  to  Detroit  as  an 
intermediate  point.  The  Times  company 
paid  rates  of  32  and  33  cents. 

It  was  contended  by  the  commission 
that  the  tariffs  for  Martins  Ferry  are 
not  applicable  through  Detroit,  and  fur¬ 
ther  that  the  rates  charged  are  not  un¬ 
reasonable  and  at  any  rate,  ‘‘the  commis¬ 
sion  is  without  jurisdiction  to  prescribe 
rates  from  points  in  Canada  to  Detroit 
or  other  pciints  in  the  United  States.”  .\ 
request  for  reparations  was  denied  also. 


DAILIES  RE-ELECT  OFFICERS 

All  officers  of  the  News  Publishing 
Company,  Inc.,  publisher  of  the  Gedves- 
ton  (Tex.)  Daily  News  and  Tribune, 
were  re-elected  at  its  annual  meeting. 
These  included  W.  L.  Moody,  Jr.,  pres¬ 
ident  ;  Louis  C.  Elbert,  vice-president 
and  general  manager;  and  Silas  B.  Rags¬ 
dale,  secretary-treasurer. 

NEW  PLANT  FOR  DAILY’S  RADIO 

Work  on  the  new  power  and  operat¬ 
ing  building  of  Station  WMT,  operated 
by  the  Waterloo  (la.)  Morning  Tribune, 
has  begun  at  the  site  northwest  of 
Waterloo.  The  building,  of  one-story 
construction  in  a  Spanish  villa  design,  is 
to  be  completed  in  May. 

NOMINATED  FOR  MAYOR 

George  Watkins,  former  political  re¬ 
porter  for  the  Tulsa  Tribune,  is  the 
Democratic  nominee  for  Mayor  of  Tulsa. 


PIPE  ORGAN  PUMPERS  REMINISCE 


Photo  shows  some  of  the  members  of  the  Guild  of  Pipe  Organ  Pampers 
gathered  around  an  organ  rendering  some  of  their  famous  ballads  at  the 
annual  meeting  held  at  Keens’  Chop  House.  In  the  picture  are.  Archer 
Gibson  at  the  organ  and,  left  to  right,  front,  are:  Leslie  N.  Leet,  Joe  Green¬ 
berg  and  Bide  Dudley,  the  latter  of  the  New  York  Evening  World.  Left  to 
right,  rear,  George  Bye,  Chet  Shafer,  Kenneth  Hogate,  of  the  Wall  Street 
Journal,  Arthur  Pound  and  Sam  Taylor  Moore. 
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NEWSPAPER’S  RIGHT  TO  SCAN  PUBLIC 
RECORDS  UPHELD  BY  OHIO  COURT 


HEADS  CIRCULATORS’  GROUP 


Bucyrus  Telegraph-Forum  Resorted  to  Courts  to  Force  Justice 
of  Peace  to  Make  Record  of  Arrests — Case  Based  on 
Activities  of  County  Dog  Catcher 


{Special  to  Editor  &  Publisher) 

Bucyrus,  Ohio,  Mar.  25.— Dogs 
whose  owners  did  not  prize  them 
highly  enough  to  provide  the  licenses  re¬ 
quire  by  Ohio’s  tax  laws  are  respons¬ 
ible  for  recent  court  decisions  giving 
publishers  and  reporters  another  victory 
over  public  oflicials  who  would  keep  the 
public  in  ignorance  of  their  official  acts. 

The  county  dop:  catcher  here  launched 
a  campaign  against  owners  of  tagless 
dogs.  Many  arrests  were  made  in  two 
justice  of  the  peace  courts.  Justice  of 
the  Peace  Ardin  Wisman,  one  of  the 
justices  before  whom  affidavits  were  filed, 
backed  the  dog  catcher  by  refusing  re- 
jKirters  for  the  Bucyrus  Telegraph- 
Forum  access  to  the  docket  of  affidavits. 
Their  statement  was  that  if  delinquent 
owners  learned  of  the  enforcement  cam¬ 
paign  and  arrests  they  would  either  com¬ 
ply  with  the  law  by  paying  the  tax  and 
penalty  or  kill  their  dogs. 

A  formal  demand  was  made  on  Wis¬ 
man  by  the  newspaper  and  its  attorney 
at  a  time  when  he  was  unoccupied  and 
in  his  office.  He  again  refused.  The 
publisher  then  filed  mandamus  action  in 
the  common  pleas  court  demanding  the 
right  to  inspect  the  criminal  docket  as  a 
taxpayer  and  a  publisher  of  a  new.spaper 
purveying  general  iliforniation  to  the 
public  and  claiming  that  tin;  docket  was 
publicly  owned  and  therefore  open  to 
public  inspection. 

Wisman  moved  dismissal  of  the  jieti- 
tion  claiming  tlie  newspaper  had  no  in¬ 
terest  in  the  records  to  be  examined  and 
therefore  had  no  right  to  examine  them. 

Ruling  on  this  motion  Indge  J.  P. 
Wright  held : 

“There  can  be  no  evasion  of  the  fact 
that  public  records  arc  public  property 
in  which  every  resident  citizen  has  a 
property  interest  and  that  a  public  office 
is  a  public  trust  which  should  be  avail¬ 
able  at  all  reasonable  times  for  inspec¬ 
tion  by  publishers  who  might  wish  to 
convey  facts  found  there  for  the  infor¬ 
mation  of  the  public. 

“The  right  of  the  plaintiff  can  lie  en¬ 
forced  by  mandatory  injunction  and  that 
is  the  projier  remedy.’’ 

Commenting  on  Wisman’s  claim  that 
no  right  of  common  law  exists  unless  the 
person  has  an  interest  and  such  interest 
be  direct  and  tangible  Judge  Wright 
called  attention  to  court  decisions  to  the 
effect  that  such  a  rule  did  not  have 
iiniversal  application  even  under  Eng¬ 
lish  law  and  would  not  be  consistent  with 
our  form  of  government. 

“The  King  was  the  fountain  head  of 
all  justice  in  the  British  Empire,’’  said 
Judge  Wright.  “The  King  could  do  no 
wrong.  God  save  the  King!  Such  ideas 
never  obtained  much  foothold  in  this 
country.  The  people  are  the  sovereign 
power  in  this  country.  From  the  people 
emanates  all  authority  and  the  people  as 
public  servants  are  responsible  for  the 
trusts  they  fulfill.  We  adopted  only  so 
much  of  the  English  common  law  as  was 
applicable  to  our  form  of  government 
and  discarded  all  that  idolized  the  Kings 
with  their  divine  rights  and  kingly  trap¬ 
pings  and  clung  to  only  such  customs  and 
experiences  of  mankind  as  would  be 
rules  and  guides  of  a  free  people. 

“The  right  to  inspect  public  records  is 
not  confined  to  persons  having  a  private 
iiiterest  to  be  subserved  but  extends  to 
citizens  and  taxpayers  as  a  property 
right.  Public  records  are  the  people’s 
records.  The  officials  in  whose  custody 
they  happen  to  be  are  mere  trustees  for 
the  people  any  one  of  whom  may  inspect 
such  records  at  any  time,  subject  only  to 
the  limitations  that  such  inspection  does 
not  endanger  the  safety  of  the  records 
or  unreasonably  interfere  with  the  dis¬ 
charge  of  the  duties  of  the  officer  having 
custody  of  the  same. 

“The  right  to  inspect  public  records 
in  a  property  is  not  a  political  right,  and 
will  be  enforced  by  courts  of  equity  in 
a  case  calling  for  the  exercise  of  the 


powers  of  such  courts.  The  authorities 
amply  support  the  right  that  a  citizen 
taxpayer  or  publisher  has  to  inspect  pub¬ 
lic  documents  and  records.  This  would 
be  especially  true  of  a  publisher  who 
might  want  to  disemanate  facts  obtained 
from  public  records  or  documents  to  the 
public  for  their  information.” 

This  is  the  only  written  decision  in 
this  case.  When  tried  on  its  merits 
Judge  Wright  simply  said  his  decision 
on  the  Wisman  motion  would  be  his  de¬ 
cision  again.  Wisman  took  the  case  to 
the  court  of  appeals.  In  the  meantime 
his  term  of  office  expired  converting  the 
issue  before  the  court  into  a  moot  ques¬ 
tion.  In  its  decision  last  week  the  court 
of  appeals  simply  dismissed  Wisman’s 
petition  in  error  without  making  its  own 
decision  and  allowing  the  opinion  of 
Judge  Wright  to  stand.  Commenting 
editorially  on  the  case  at  issue  the  Tele¬ 
graph-Forum  accused  the  defendant  of 
joining  in  a  campaign  of  secrecy  and 
said ; 

“In  support  of  this  campaign  of  .se¬ 
crecy  the  claim  is  made  that  if  delin¬ 
quent  owners  of  dogs  are  told  their 
neighbors  are  being  haled  into  court  and 
fined  and  that  they  themselves  are  in 
danger  of  the  same  treatment,  many  of 
those  who  have  not  already  been  caught 
might  kill  their  dogs,  or  worse  yet,  de¬ 
cide  to  comply  with  the  law  by  obtaining 
the  necessary  dog  tags  and  paying  the  $1 
penalty  provided  by  the  statute  before 
the  dog  catcher  catches  them. 

“It  seems  strange  that  any  public  offi¬ 
cial  should  adopt  such  an  attitude  since 
the  prime  motive  back  of  all  his  official 
acts  is  presumed  to  be  a  desire  to  ob¬ 
tain  compliance  with  the  law  in  the  least 
offensive  and  most  efficient  manner,  and 
not  to  adopt  enforcement  policies  de¬ 
signed  jirimarily  to  fill  any  county  fund 
or  private  nocketbook.  If  publicity  given 
arrests  would  lead  to  a  voluntary  com¬ 
pliance  on  the  part  of  the  offending  pub¬ 
lic,  and  it  is  admitted  that  this  is  ex- 


EMBERS  of  the  IV  a  t  er  b  u  ry 
(Conn.)  Republiean-American  news 
staffs  have  taking  ways!  The  news 
men  on  the  evening  paper  formerly  took 
available  paste-pots,  shears,  telephone 
books,  etc.,  and  locked  them  up  at  the 
close  of  day.  The  morning  paper  staff 
formerly  six-nt  the  first  half  hour  of 
the  night’s  work  in  digging  up  equip¬ 
ment,  which  was,  in  turn,  securely  locked 
up  in  Republican  desks.  The  next  morn¬ 
ing  it  was  the  American’s  turn  to  dig. 

Raymond  J.  Fanning,  city  editor  of 
the  American,  finally  solved  the  problem. 
Shears  on  the  universal  copy  desk,  used 
by  both  the  evening  and  morning  paper 
staffs,  were  anchored  in  position  with 
chains  only  a  few  sizes  smaller  than 
those  used  in  log  rolling.  He  had  the 


C.  K.  Jefferson,  of  the  I)es  Moines 
(la.)  Register  and  Tribune  rireula- 
tion  staff,  who  last  week  was  elected 
president  of  the  Central  Stales  Cir¬ 
culation  Managers’  Association  at 
the  annual  convention  in  Chicago. 

actly  what  would  happen,  why  withhold 
this  publicity?  The  answer  might  be 
found  in  the  fact  that  for  each  convic¬ 
tion  the  magistrate  before  whom  the  of¬ 
fender  is  tried  pockets  from  $3. •40  to 
$3.()0  in  fees,  and  the  county  dog  warden 
Dockets  seven  per  cent  of  50  per  cent  of 
all  money  collected.  It  is  also  noted  that 
if  the  dog  warden  is  called  upon  to  dis- 
iH)se  of  tagless  dogs  he  collects  50  cents 
from  the  owner  of  each  dog.  If  the  own¬ 
er  kills  the  dog  himself  nobody  gets  a 
fee.  It  is  officially  estimated  that  there 
are  approximately  *250  tagless  dogs  in  the 
county.  This  means  250  potential  fees  or 
$2,5(X)  in  minimum  fines.” 

ISAACS  SUCCEEDS  FRIBBLE 

George  Isaacs,  formerly  of  the  national 
advertising  staff  of  the  Chicago  Tribune, 
has  succeeded  X’ernon  Fribble  as  man¬ 
ager  of  sales  in  tbc  radio  ilepartment. 
He  joined  the  Tribune  classified  depart¬ 
ment  in  1924. 


stereotyping  department  cast  heavy 
metal  bases  for  the  glass  glue  pots. 
They  now  stay  “put”  because  to  attempt 
to  lift  one  is  to  invite  a  strain.  Telephone 
books  are  affixed  to  desks  by  chains. 
Editors  and  reporters  no  longer  are 
forced  to  look  under  desks  and  in  waste¬ 
baskets  for  directories  and  dictionaries. 
Each  has  a  heavy  wooden  base  that  for- 
stalls  any  “carrying  on”  not  to  mention 
“carrying  off”  that  thoughtless  workers 
might  do.  Xews  men  have  found  it 
easier  to  go  to  the  mountain  than  at¬ 
tempt  to  bring  the  mountain  to  them. 

With  equipment  always  in  proper  place 
day  and  night,  members  of  the  American 
and  the  Republican  no  longer  glare  at 
each  other  and  make  guttural  noises  in 
their  throats  when  they  chance  to  meet. 


SHEARS,  DIRECTORIES  DON’T  WANDER  NOW 


How  City  Editor  Fanning  sharply  reduced  the  mileage  of  the  W'aterbury 
Republiean-American  floating  editorial  equipment. 


PACIFIC  CIRCULATORS 
COMPLETE  PROGRAM 

Pacific  Northwest  Astociation  to  Holj 
Convention  in  Seattle,  April  7 
and  8 — Many  Subjects  Listed 
for  Discussion 


City  carrier  promotion,  mail  circula¬ 
tion,  insurance,  automobile  expense, 
stock  market  reports,  bus  transporta¬ 
tion,  dealer  collections  and  county  car¬ 
rier  promotion  are  among  the  subjects 
listed  for  discussion  by  the  Pacific 
Northwest  Circulation  Klanagers  As¬ 
sociation  at  its  eighth  convention  in  the 
New  Washington  Hotel,  Seattle,  Wash. 
April  7  and  8. 

Papers  will  be  presented  by  J.  B.  T, 
Martin,  Spokane  (Wash.)  ChronicU- 
E.  Grenfell,  Seattle  Star;  M.  W.  Blon- 
din,  Bellingham  (Wash.)  Herald;  (ior- 
don  Whiteway,  Everett  (Wash.) 
Herald;  W.  D.  Lyness,  Tacoma  Tribune 
David  H.  Smith,  Portland  (Ore.)  Jour- 
nal;  Harry  W.  Ely,  Portland  Neas; 
.Albert  Jones.  Victoria  (B.C.)  Times;  G. 
S.  Garner,  Eugene  (Ore.)  Guard,  and 
C.  H.  Breed,  Spokane  Spokesman- 
Reinew. 

A  feature  of  the  meeting  will  be  an 
“economy  hour,”  in  which  memliers  will 
give  three-minute  talks  on  economies  ef¬ 
fected  in  their  departments  during  the 
past  year.  E.  W.  (^handler,  of  the  Audit 
Bureau  of  Circulations,  will  be  present 
to  answer  questions  relating  to  A.B.C 
matters.  The  convention  will  close  with 
election  of  new  officers.  A  dinner  will 
be  given  the  night  before  the  convention 
opens. 

Present  officers  of  the  association  are: 
Ren  R.  I.itfin.  The  Dalles  (Ore.) 
Chronicle,  president ;  M.  W.  Blondin, 
Bellingham  (Wash.)  Herald,  vice-presi¬ 
dent,  and  E.  P.  Hopwood,  Portland 
Oregonian,  secretary-treasurer.  Directnn 
are  J.  R.  T.  Martin.  Spokane  Chronicle, 
and  Harry  H.  Ctthill,  Seattle  Times. 


CHARLES  IN  BUFFALO 

Fred  Charles,  formerly  director  of  pub¬ 
lications  for  the  Cleveland  board  of  edu¬ 
cation,  has  resigned  to  become  chief  edi¬ 
torial  writer  for  the  Buffalo  Times. 
Charles  serverl  in  various  roles  on  news¬ 
papers  in  Michigan  and  Indianapolis  be¬ 
fore  he  joined  the  Cleveland  Plain 
Dealer  ten  years  ago.  He  studied  at 
Purdue  and  Michigan  Universities,  and 
served  for  a  while  on  the  staff  of  N’.E..'\. 
Service,  Inc. 

INJURED  IN  AUTO  CRASH 

William  D.  Keenan,  advertising  man¬ 
ager  of  the  Itxdianapolis  Star,  was  seri¬ 
ously  injured  last  week  when  a  large 
sedan  in  which  he  was  riding  hurdled  a 
ditch  west  of  the  city  and  careened  into 
a  field.  Lester  C.  Nagiev,  secretary  and 
manager  of  the  Indianapolis  .Advertising 
Club,  was  not  injured. 


GARLINGTON  PROMOTED 

Gordon  F.  Garlington  has  been  ap¬ 
pointed  advertising  director  of  the  Knox¬ 
ville  (Tenn.)  Journal,  succeeding  the 
late  George  W.  Ritchie.  Garlington  has 
been  with  the  advertising  department  of 
the  Journal  since  1919.  Previously  ^ 
was  advertising  manager  of  the  Asne- 
S'ille  (N.  C.)  Times. 


MEYER  RESIGNS 

John  U.  Meyer,  who  has  been  mann¬ 
ing  editor  of  National  Printer  Journal^, 
published  by  the  Trade  Press  Publishing 
Company,  Milwaukee,  for  seven  years’ 
has  resigned,  effective  in  May,  to  go 
into  a  newspaper  counsel  service,  the  de¬ 
tails  of  which  will  be  announced  later. 


JOINS  COAST  EDITION 

W.  P.  Fchlman  has  joined  the  adver¬ 
tising  staff  of  the  Pacific  coast  edition  ot 
the  Wall  Street  Journal,  Los  Angeles, 
Cal. 

OFFICE  BOY  ON  STAFF 

Henry  Burchfield,  head  office  boy  of 
the  Tulsa  World  for  several  years,  has 
been  made  church  editor. 
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PUBLICITY  IN  NEW  YORK  NEWSPAPERS 
IS  DECREASING,  FORD  REPORTS 

But  Flood  of  Puff  Matter  Continues  to  Inundate  Editors, 
Director  of  Publishers’  Bureau  Says  —  Weekly 
Bulletins  Sent  to  Many  Newspaper  Groups 


w; 


^hiLE  national  advertisers,  adver- 
tisinjf  agencies  and  publicity  firms 
continue  hopefully  to  pour  their  never- 
shrinking  flood  of  free  puffs  into  edi¬ 
torial  rooms,  the  volume  of  grafted 
stories  which  find  their  way  into  the 
newspaper  columns  is  showing  signs  of 
steady  evaporation,  according  to  Andrew 
Ford,’  director  of  the  anti-publicity 
bureau  of  the  Publishers’  Association  of 
\ew  York  City.  This  bureau,  which 
was  formed  in  tune,  1929,  to  combat  the 
rapidly  increasing  space-grabbing  at¬ 
tempts  of  commercial  concerns,  has  kept 
a  steady  check  on  the  activities  of  large 
as  well  as  small  offenders,  and  issues 
a  regular  bulletin  service  to  memlwr 
papers  and  to  other  publishers’  associa¬ 
tions.  A  plan  is  now  being  formulated 
by  Mr.  Ford  in  co-operation  with  the 
Xew  York  piiblisbers’  publicity  commit¬ 
tee.  of  which  Edwin  S.  Friendly,  busi¬ 
ness  manager  of  the  New  York  Sun, 
is  chairman,  which  is  expected  to  be 
more  efficacious  than  bulletin  warnings 
in  fighting  the  space-grafting  evil.  The 
bulletins  will  be  continued,^in  addition 
to  the  new  plans,  details  of  which  will 
lie  announced  shortly,  Mr.  Ford  told 
F.nnoR  &  PiTBT.iSHKR.  Commenting  on 
•the  work  of  the  bureau,  the  secretary 
said; 

"There  doesn’t  seem  to  be  any  decrease 
in  the  amount  of  free  pubicity  material 
sent  out  by  the  agencies  and  advertisers, 
but  there  is  a  marked  reduction  in  the 
amount  of  stuff  printed  by  our  member 
newspapers.  Of  course  a  complete 
actual  survey  of  the  volume  of  publicity 
can  not  be  made  because  of  much  unde¬ 
tectable  propaganda  that  gets  into  the 
radio,  automobile  and  sports  sections  of 
newspapers.” 

Other  publishers’  groups  throughout 
the  country  are  following  the  New  York 
association’s  example  in  broadcasting 
warnings  of  press  agent  tactics,  Mr. 
Ford  said.  These  organizations,  how¬ 
ever,  do  not  employ  a  special  secretary 
for  the  work  but  delegate  their  regular 
secretary  to  prepare  the  bulletins  he  ex¬ 
plained.  Among  these  groups  are  the 
Pennsylvania  Newspaper  Publishers’  As¬ 
sociation,  Southern  Newspaper  Pub¬ 
lishers’  .Association,  Mississippi  News¬ 
paper  Publishers’  Association  and  In¬ 
land  Daily  Press  .Association.  The  New 
York  bureau  sends  its  publicity  bulletins 
to  the  New  A^ork  State,  Chicago,  Pacific 
Northwest,  Massachusetts,  Cleveland, 
St.  Petersburg  and  Ohio  publishers’  or¬ 
ganizations  at  their  request. 

One  of  the  discoveries  made  by  Mr. 
Ford  is  that  a  large  share  of  publicity 
is  never  even  aimed  at  the  metropolitan 
press,  but  is  concentrated  on  smaller 
city  dailies.  Some  companies  direct 
their  entire  energies  against  the  small 
papers,  he  said. 

"They  seem  to  realize  that  metropoli¬ 
tan  editors  have  generally  become  wary 
of  publicity  stunts  and  keep  a  sharp 
lookout  for  possible  puffs.  They  prob¬ 
ably  figure  they  have  a  better  chance 
of  getting  their  material  into  the  smaller 
newspapers.” 

The  samples  of  puffery  g^athered  daily 
by  Mr.  Ford’s  office  indicate  that  Ed¬ 
ward  L.  Rernays,  the  Chicago  Inter- 
Ocean  Syndicate.  J.  Walter  Thompson, 
and  N.  W.  Ayer  &  Son  are  still  quite 
active  in  trying  to  get  their  clients’ 
names  in  the  news  columns.  N.  W. 
Ayer,  however,  mark  all  their  matter 
plainly  as  publicity  and  state  that  the 
placing  of  paid  space  hinges  in  no  way 
upon  Its  use. 

The  latest  press  agent  stunt  turned 
Up  hy  the  bureau  is  the  “Simmons  In- 
'estigation  of  Sleep,”  now  being  con- 
ducted  at  the  Mellon  Institute  of  Indus- 
tnal  Research  in  the  University  of  Pitts- 

urgh  in  behalf  of  the  Simmons  Bed 
Company.  The  J.  Walter  Thompson 

gency  IS  keeping  the  newspapers  well 
supplied  with  a  plentiful  flow  of  alleged 


news  concerning  the  tests  being  made 
in  this  great  work  to  discover  various 
ways  of  inducing  sleep. 

Magazines  are  becoming  persistent 
seekers  after  mention  in  the  newspaper 
columns,  Mr.  Ford  has  found.  In  a 
recent  bulletin  of  the  bureau  Time,  For¬ 
tune,  The  Forum,  Popular  Biography, 
The  Thinker,  Good  Health,  Food  Distri¬ 
bution,  The  Household  Magazine,  Plain 
Talk,  The  World  Tomorrozv,  The 
Churchman,  Top  Notes,  Screenland, 
Talking  Screen  and  Film  Fun  were 
listed  as  publications  reaching  out  for 
gobs  of  free  space. 

“The  newspapers  are  being  flooded 
with  publicity  yarns  for  these  maga¬ 
zines,”  the  bulletin  read.  “One  afternoon 
paper  received  twenty-seven  separate 
stories  in  one  week.  It  has  been  sug¬ 
gested  that  inasmuch  as  the  magazines 
expect  newspapers  to  print  their  free 
publicity  they  might  be  willing  to  re¬ 
ciprocate  and  give  free  notices  concern¬ 
ing  the  newspapers  in  the  columns  of 
their  magazines.  It  might  be  worth  a 
trial  even  if  unsuccessful.” 

Warnings  have  also  been  sent  out  that 
“Household  Science  Institute”  and  “In¬ 
dustrial  News  Service”  are  two  organi¬ 
zations  created  by  Hayes,  I^eb  &  Com¬ 
pany,  public  relations  counsel  of  Chicago, 
as  channels  through  which  to  release 
free  publicity.  Claims  of  this  company 
that  .Associated  Press,  United  Press  and 
International  News  Service  are  co-oper¬ 
ating  with  them  in  the  distribution  of 
“spot  news”  to  newspapers  were  denied 
by  the  associations  upon  investigation 
by  the  publishers’  bureau. 

A  flat  statement  from  the  Frank  Pres- 
brey  Company  that  they  were  seeking 
publicity  for  the  Worcester  Salt  Com¬ 
pany  recently  came  to  the  bureau’s  at¬ 
tention.  This  announcement  accompany¬ 
ing  articles  on  the  value  of  salt  as  a 


(The  follozoing  was  written  last  week 
by  Neal  O'Hara  for  his  syndicated  col¬ 
umn  “Telling  the  World.’’) 

Russell  OWEN,  a  newspaper  re¬ 
porter,  has  been  covering  the  Byrd 
.Antarctic  expedition  for  nearly  two 
years.  If  Mr.  Owen  is  half  the  reporter 
we  think  he  is,  he  will  turn  in  an  ex¬ 
pense  account  to  this  newspaper  some¬ 
thing  like  this ; 

Rls.sf.ll  Ovve.v  Expense  .Account 
(South  Pole  Story.) 


ARRESTED  NEWS  MAN  K.  O.’S 
OFFENDING  COP 

Following  an  altercation  with 
Edward  Burks,  Tulsa  World  re¬ 
porter,  Charles  Flannigan,  police 
officer,  was  discharged  from  the 
force. 

Burks  was  arrested  for  illegal 
parking  of  his  automibile.  After 
being  booked  at  police  headquart¬ 
ers,  Burks  said  the  officer  made 
insulting  remarks.  He  knocked 
the  policeman  down  twice  where¬ 
upon  Flannigan  drew  his  pistol 
and  attempted  to  shoot  the  news¬ 
paper  man,  being  overpowered  by 
other  officers. 


preventive  of  many  winter  ills,  read  as 
follows: 

“While  this  article  is  prompted  by  the 
Worcester  Salt  Company,  it  does  not 
mention  trade  names  in  any  way,  and  we 
believe  it  will  be  interesting  news  for 
your  readers.  We  are  writing  you, 
however,  to  ask  that  your  department 
supply  us  with  two  te.ar  sheets  of  the 
page  on  which  the  article  apjx'ars,  in  the 
event  that  it  should  be  published.” 

By  separating  the  two  words  in  the 
name  of  their  client’s  product,  “Lepage’s 
Glue,”  the  Crafts  League  of  America  has 
adroitly  hidden  the  publicity  angle  in  the 
stories  it  sends  to  household  editors  on 
“Making  the  Kitchen  .Attractive,”  Mr. 
Ford  pointed  out.  The  word  “Lepage” 
is  used  frequently  and  so  is  “Glue,”  but 
the  two  are  never  used  in  the  .same  line. 

A  recent  bulletin  announced  that 
(iladys  Moon  Jones,  who  testified  in 
Washington  concerning  her  activities  as 
publicity  director  for  the  Cuban  Sugar 
Interests,  is  reported  as  planning  a 
branch  publicity  bureau  in  New  York. 

“Where  her  office  will  be  located  or 
who  will  be  in  charge  has  not  been  an¬ 
nounced  as  yet,”  the  Inilletin  stated. 
“Mrs.  Jones’  main  office  is  in  W'ashing- 
ton,  D.  C.  She  has  been  sending  out  free 
publicity  for  Cuban  sugar  under  the 
name  of  the  ‘Interstate  News  Bureau’ 
and  has  acknowledged  that  her  salary 
from  this  source  alone  is  $25,(XX)  a  year 


Carfare,  office  to  Byrd  flag¬ 
ship  at  Battery,  N.  Y . 

Raccoon  coat  for  So.  Pole 

drive  . 

Fur-lined  underwear . 

Steam-heated  garters . 

1  pair  snowshoes . 

1  pair  snowshoes  for  summer 

$  05 

350  00 
262  00 
2  75 
15  00 

15  00 

Extra  ribbons  for  typewriter. 

32  00 

5  reams  non-freezing  note- 

paper  . 

17  35 

2  gals,  alcohol  (to  keep  type- 

writer  from  freezing) . 

60  00 

1  silver  flask  (for  tvpewriter 

alcohol)  . 

25  00 

Round-trip  ticket,  N.  Y.  to  So. 

Pole  . 

2,766  17 

Pullman  berth,  N.  Y.  to  New 

Zealand  . 

315  00 

Tip  to  Pullman  porter . 

25  00 

2.177  meals  . 

4,509  40 

Tips  to  waitresses . 

522  00 

1  Anglo-Eskimo  dictionary... 

5  00 

7  extra  blankets . 

140  00 

«  *  * 

1  map  of  Bay  of  Whales . 

2  00 

Interpreter  to  talk  to  Eskimos 

32  00 

Valet  (getting  fur  pants 

pressed)  . 

5  00 

1  bribe  to  Little  .American 

traffic  cop . 

5  00 

6  packages  safety  razor  blades 


( new  model )  . 

4  20 

Taxi.  Little  .America  to  South 

Pole  . 

18  30 

Supper  for  taxi  driver . 

3  50 

Copies  of  New  Zealand  papers 

to  keep  abreast  of  times. . . . 

4  90 

Subway  to  Ross  Barrier  and 

return  . 

10 

Radio  conversation  with  city 

editor  (prepaid) . 

90  02 

Official  program . _ 

50 

Extra  copy  paper  (bv  dog- 

sled  from  .Australia) . 

126  00 

1  pencil  sbarpener . 

4  00 

Repairs  on  tvpewriter  back- 

Spacer  . 

39  60 

Envelopes  to  send  mail  stories 

in  . 

17  00 

Fur  pants  pressed  again . 

5  00 

1  ticket  to  Eskimo  waiters’ 

ball  . 

2  00 

Quinine,  &c.,  for  malaria  at- 

tack  . 

15  25 

Scorecard  . 

10 

Taxi  (chasing  mirage  for  spe- 

cial  Sunday  story) . 

84  10 

2  vears’  dues,  .Antarctic  Press 

Club . 

60  00 

Call  to  Schenectadv  to  talk 

to  Mr.  Ochs . 

931  70 

90 

Boat  fare  (for  running  down 

false  tip) . 

54  00 

.Anti- freeze  carbon  paper . 

11  65 

Meals  and  lodging  for  photog- 

rapher  on  Bay  of  Whales 

storv  . 

24  15 

1  fur-lined  tvpewriter  cover.. 

13  80 

1  adding  machine  for  count- 

ing  icebergs . 

70  00 

Carfare  to  address  South 

Pole  Rotarv  Club . 

76  20 

1  shave  to  prepare  for  trip 

home  . 

40 

Total  . 

$10,562  09 

and  expenses  amount  to  nearly  the  same 
figure.  It  is  known  that  she  has  several 
other  free  publicity  accounts.” 

A  great  ethical  movement  is  being 
sponsored  by  the  Procter  &  GamWIfe 
Company  in  the  School  for  Soap  Culture 
in  New  York.  This  great  boon  to  art 
has  lieen  established  in  connection  with 
the  Ivory  Soap  manufacturers’  aiuiual 
prize  competition  for  small  soap  sculp¬ 
tures  in  Ivory  Soap,  and  Mr.  Bernays 
is  endeavoring  to  whet  the  artistic  appe¬ 
tites  of  newspaper  editors  witli  a  view  to 
getting  plenty  of  notice  for  PriKter  & 
Gamble’s  projects. 

One  of  the  latest  entries  in  the  pub¬ 
licity  sweepstakes  is  the  hopeful  paint 
and  varnish  industry,  Mr.  Ford’s  office 
reports.  Its  puff  distributing  organiza¬ 
tion  is  known  as  the  “Save  the  Surface 
News  Bureau”  and  appeals  are  being 
made  to  household  editors  to  use  stories- 
signed  by  women  writers,  among  whom 
are  Dorothy  J.  Miller,  Susan  Austin  and 
Gladys  Lilly.  No  particular  brand  of 
paint  is  mentioned  in  the  handouts. 

A  cry  for  help  has  been  sent  forth  to* 
publishers  by  the  Department  of  Food 
I-xonomics  of  .Armour  &  Co.  in  behalf 
of  the  sorely  perplexed  butter  industry. 
The  appeal,  a  copy  of  which  was  inter¬ 
cepted  by  the  New  York  anti-publicity 
bureau,  makes  its  pitiful  plea  for  the 
editorial  aid  of  the  newspapers  as  fol¬ 
lows  ; 

“The  butter  industry  needs  help — the 
help  of  every  food  page  editor  in  the 
country  to  open  every  possible  channel 
of  consumption  and  thus  move  the  over- 
supply  of  butter  now  on  the  market. 

“We  are,  therefore,  asking  your  sincere 
co-operation  in  the  use  of  all  material  on 
butter.  Tile  price  is  lower  than  the  cost 
of  protluction,  as  the  enclosed  article 
states.  This  article  may  lie  used  with 
or  without  credit  to  Armour  &  Co.  We, 
of  course,  shall  be  glad  to  have  a  tear 
sheet  of  the  edition  in  which  the  material 
appears.” 

The  Paris  &  Peart  advertising  agency 
continue  to  importune  editors  for  free 
mention  of  the  Great  Atlantic  &  Pacific 
Tea  Company,  Mr.  Ford  declared,  and 
menus  arul  recipes  for  candy  as  sent 
out  by  Procter  &  Gamble  arc  looked 
upon  as  botists  for  Crisco. 

The  always  reliable  Inter-Ocean  Syn¬ 
dicate  is  as  unrelenting  as  ever  in  its 
efforts  to  swamp  editorial  desks  with 
pu fiery,  according  to  a  bureau  bulletin 
which  reveals  that  one  newspaper  re¬ 
cently  received  32  pieces  of  publicity 
from  this  agency  in  one  week. 

WOULD  HAVE  COGITATED 

LaVarre  Comments  On  Selection  of 
Gonzales  as  “Best  Citizen” 

I  f  the  burden  of  selecting  “Columbia’s 
Most  Useful  Citizen”  had  rested  on  the 
shoulders  of  William  I.aVarre,  pub¬ 
lisher  of  the  Columbia  Record,  it  would 
have  taken  “a  great  deal  of  study”  be¬ 
fore  he  could  have  made  a  selection. 

But  the  burden  was  shifted  to  the 
shoulders  of  a  committee  of  five  repre¬ 
sentative  citizens,  and  it  took  but  14 
minutes  to  select  William  E.  Gonzales, 
editor  of  the  Columbia  State,  a  morning 
newspaper.  Gonzales  and  LaVarre  have 
had  frequent  clashes  on  the  editorial 
pages  of  their  respective  journals. 

LaVarre,  who  is  in  New  York,  for¬ 
warded  the  award,  a  gold  watch,  to¬ 
gether  with  a  letter  to  the  committee, 
which  contained  the  following  para¬ 
graph  : 

“Your  committee,  in  less  than  14 
minutes,  selected  and  unanimously  voted 
the  award  to  William  E.  Gonzales.  I 
am  sure  that  it  would  have  taken  me  a 
much  longer  time  to  have  reached  such 
a  decision.” 


HELD  COOKING  SCHOOL 

Scores  of  prizes,  ranging  from  ice 
cream  to  gas  ranges,  were  given  away 
as  attendance  prizes  this  week  at  the 
cooking  school  of  the  Memphis  Commer¬ 
cial  Appeal  and  Memphis  Fzrening  Ap¬ 
peal.  The  school  was  conducted  by  Mrs. 
J.  Watson  Shockley,  cooking  expert. 
More  than  50  Memphis  firms  co¬ 
operated. 
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Romances  of  American  Journalism 


Stories  of  Success  Won  by  Leaders  of  the  Press 


jVHWSPAPER  making  for  K.  A. 

Engel,  president  and  general  man¬ 
ager  of  the  Little  Rock  Arkansas  Demo¬ 
crat,  may  be  well  described  as  a  sus¬ 
tained  effort  to  produce  a  well  balanced 
publication,  with  more  or  less  frequent 
interruptions  to  move  from  outgrown 
quarters  to  larger  publishing  plants. 
His  connection  with  the  Arkansas  Dem¬ 
ocrat  dates  from  1911  and  during  that 
period,  two  moves  for  this  purpose  have 
been  made  and  now  the  organization  is 
using  ite  spare  time  and  energies  in 
preparation  for  the  next  move,  which  is 
set  for  Sept.  1.  Mr.  Engel,  however, 
regards  the  next  home  of  the  Democrat 
as  large  enough  to  serve  for  an  indefi¬ 
nite  time,  as  engineers  in  planning  the 
building  have  made  unusual  provision 
for  expansion. 

Mr.  Engel  has  grown  up  with  the 
business  side  of  newspapers.  Born  in 
1889  at  Luckenbach  near  San  Antonio, 
Tex.,  he  joined  the  San  Antonio  Light  in 
1906  and  performed  there  the  duties  usu- 
:»lly  allotted  youngsters.  The  following 
year,  Elmer  E.  Clarke  came  to  the  Light 
as  business  manager  and  the  newspaper 
career  of  the  young  man  in  the  business 
office  was  thereafter  to  be  closely  linked 
with  his.  Mr.  Clarke  left  San  ,\ntonio 
in  November  of  that  year  to  liecomc  as¬ 
sociate  publisher  of  the  Nert’  Orleans 
Item,  and  Mr.  Engel  joined  him  there 
the  following  January.  Then  in  June. 
1911,  Mr.  Clarke  in  partnership  with 
John  M.  Branham,  widely  known  na¬ 
tional  advertising  representative,  pur¬ 
chased  the  Arkansas  Democrat  and  Mr. 
Engel  came  with  him  to  Little  Rock  as 
business  manager. 

When  the  new  owners  took  charge,  the 
Democrat  was  located  in  a  building  on 
Scott  and  Markham  streets. 

“Its  press  room  occupied  the  lower 
floor  and  the  business  arid  news  depart¬ 
ments  were  housed  on  the  second  floor,” 
Mr.  Engel  recalled.  “The  arrangement 
was  not  very  satisfactory  and  three 
months  after  taking  over  the  property, 
we  moved  the  newspaper  to  117  West 
Fourth  street,  and  the  plant  there  proved 
fairly  adequate,  although  far  short  of 
our  hopes,  until  eontinued  growth  forced 
the  next  shift.  In  February,  1917,  the 
Arkansas  Democrat  was  re-located  at 
613-15  Main  street,  where  it  is  now 


and  I  want  your  printers  to  set  ud  b 
the  biggest  type  they  have,  just  one  word. 
‘Crazy,’”  he  told  the  youngster  behhS 
the  counter.  “No  other  page  in  ^ 
paper  will  do  and  I  don’t  want  anythb 
in  the  half-page  except  that  one  word* 
Mr.  Engel  decided  his  best  course  was  to 
spar  for  time  until  the  advertising  man¬ 
ager  returned,  not  being  certain  whether 
he  could  promise  the  space,  althou^  thr 
Light  in  common  with  other  newspapers 
at  that  time  regularly  sold  front 
space.  He  finally  obtained  from  the  vis¬ 
itor  the  information  that  the  proposed 
advertising  was  for  “Crazy”  water,  which 
was  bottled  in  Texas  and  sold  for  its 
medicinal  value. 

A  more  lurid  incident  in  Mr.  Engel's 
newspaper  experience  occurred  three 
years  after  his  arrival  in  Little  Rock 
Jesse  H.  Webb,  formerly  of  the  Shrevt- 
port  (La.)  Times,  was  then  managing 


I  port  (La.)  Times,  was  then  managing 

editor  of  the  Democrat  and  W.  M. 
f‘  Tweedy  was  police  eourt  judge  in  that 

’  which  at  the  time  had  a  segregated 

i  ^  vice  district.  Mr.  Webb,  who  was  a 

small  man  compared  with  Judge 
!  Tweedy’s  burly  size,  made  some  investi- 

'  gations  of  the  police  judge’s  handling  of 

underworld  matters  and  then  with  the  full 
support  of  Mr.  Clarke  and  Mr.  Engel, 
launched  an  attack  upon  his  administra- 
,1  y  .'s  tioii.  One  of  the  charges  was  that  the 

Etiijfej t’  police  judge,  after  accepting  a  weekly 

per  capita  levy  on  each  house  for  pro- 
li  '  '  tection,  bullied  many  and  attacked  one 
V  JKSsSSp  ■  or  more  of  the  inmates.  Tweedy 

l5.V answered  the  attack  with  personal  vio- 

lence  to  Mr.  Webb  and  threats  of  vio- 
lence  to  others  in  the  Democrat  organ- 
ization,  but  the  newspaper  continued  its 
war  until  the  city  council,  sitting  as  a 
court  of  impeachment,  removed  him  from 
office.  He  was  not  removed,  however, 
i '  until  Mr.  Webb  had  several  mornings 
reported  with  his  face  badly  disfigured 
by  Tweedy’s  bare  fists. 

“The  Arkansas  Democrat  was  militant 
'  for  public  decency  in  those  days,”  Mr. 
Engel  recalled,  “and  it  still  is  militant 
desire  to  serve,  although  changed 
improved  conditions  do  not  now  r^ 
quire  a  newspaper  to  engage  in  such 
warfare  as  the  Tweedy  case  required, 
i  f  Jf  jI^He  ■  The  affair  had  a  helpful  influence,  how- 

y,  '  W  ever,  both  for  the  Arkansas  Democrat 

wE  'i  MJKamW  fW-  Little  Rock.  Not  since  that 
W  fW  time  has  a  public  official  seen  fit  flag- 

y  rantly  to  disregard  the  standards  of  hon- 

.f  f  esty  and  decency,  and  the  Democrat,  1 

\  \  I  believe,  has  since  then  received  the  ptilv 

■;  i  lie's  confidence  to  a  remarkable  degree." 

<  .\t  present,  Mr.  Engel  frequently  has 

itr  Marcus.  his  business  day  lengthened  to  10  or  12 

hours  in  order  to  meet  his  duties  as  pub- 
Democrat,  we  have  been  interested  Usher  and  also  as  planner  of  the  news- 
chiefly  in  developing  a  capable  and  effi-  paper’s  new  establishment.  The  situa- 
cient  organization,  which  in  my  opinion  tion  limits  his  activities  outside  his  pro- 
is  the  problem  for  the  newspaper  pub-  fession,  but  other  periods  of  his  carw 
lisher,  the  same  as  for  bank  executives,  have  been  less  exacting.  He  has  served 
manufacturers  and  others  in  charge  of  as  president  of  the  Little  Rock  RoW 
establishments  of  some  size.  We  have  Club  and  now  has  membership  in  mat 
been  fortunate  in  the  Democrat  in  hav-  organization  along  with  the  Little  K(W 
ing  all  departments  coordinated  and  Elks,  Advertising  Club  and  CootW 
hence  have  been  able  to  move  forward  Club.  _  He  is  Arkansas  member  of  me 
as  a  unit.  Although  the  word  is  terribly  executive  board  of  the  Southern  News- 
ab'used  and  much  overworked,  service  is  paper  _  Publishers  _  Association 
particularly  the  goal  of  newspapers,  and  financial  affairs  is  a  director  of  me 
our  organization  does  not  permit  itself  American  Exchange  Trust  Company, 
to  lose  sight  of  the  fact.”  Arkansas^  largest  bank,  and  of  the  wiar- 

Mr.  Engel’s  paternal  grandfather  was  anty  Building  _  and  Loan 
August  E^el,  a  Lutheran  minister  and  While  not  an  inveterate 
pioneer  in  early  Texas.  His  father,  who  tends  a  number  of  newspaper  gattiermp 
also  bears  the  name  August,  is  a  mer-  each  year,  but  never  in  the  role  ot  p 
ehant  and  ranchman  in  Comal  County  speaker.  He  saw  a  period  of  army 
near  San  Antonio.  As  the  third  of  the  ice  during  the  World  War  and  desc 
family,  the  Arkansas  Democrat  pub-  more  personally,  he  is  a  bachelor, 
lisher  also  bears  the  name  August,  but  The  Arkansas  publisher  is  * 
the  use  of  initials  has  largely  replaced  worker.  He  sets  his  associates  and  5ii> 
it.  ordinates  a  good  example  by  attention 

Those  early  days  in  Texas  developed  at  duty,  and  there  is  also  a  well  ^veK^ 
least  one  incident  which  will  be  remem-  strain  of  persistence  there.  S 

bered.  At  noon  on  a  day  when  all  other  evident  some  years  ago  when  he  rea^ 
employes  had  left  the  San  Antonio  Light  the  conclusion  that  Little  Rock  dese^ 
offices,  Mr.  Engel  was  called  to  the  rank  in  the  100,000  American  Citw 
counter  by  a  "Texan  of  considerable  group.  This  was  recently  K’’*"“**  u. 
size.  Mr.  Engel’s  presentation  of  facts 

“I  want  to  buy  half  of  your  front  page  tive  to  the  city  and  its  trade  territory- 
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MAKING 

ADVERTISING 

PAGES 

TALK 


Household  product  advertisers  in  the  Cleveland  News 
enjoy  a  merchandising  contact  no  other  Cleveland  newspaper 
provides. 

Through  the  News  Home  Institute  they  are  able  to  personally 
demonstrate  and  discuss  the  advantages  and  uses  of  their  products  to 
thousands  of  key  women  of  Greater  Cleveland. 

Week-in  and  week-out  before  eager  and  open-minded  housewives — 
women  who  are  leaders  in  their  particular  social  sets,  whose  words  of 
approval  carry  tremendous  weight  within  their  circle  of  friends — the 
News’  home  economics  director  shows  new  and  original  methods  for 
pre|>aring  and  serving  News’  advertised  products. 


Manufacturers  of  household  products  keenly 
interested  in  obtaining  instantaneous  home-accep¬ 
tance  of  their  merchandise  should  not  overlook 
the  exclusive  following  that  the  Cleveland  News 
has  developed  among  representative  women  in 
Greater  Cleveland. 


Before  their  very  eyes  eager  home- 
inokert  see  unusual  and  delightful 
dishes  prepared  from  News'  adver¬ 
tised  products.  Ine  satisfactory 
results  secured  by  Mrs.  Wells  not 
only  creates  confidence,  in  the  minds 
of  the  audience,  but  new  and  novel 
ways  to  prepare  products  that  ore 
generally  used  in  but  one  or  two 
styles  results  in  an  increased  con¬ 
sumption,  reflected  in  increased  soles 
in  the  Cleveland  district. 


Mrs.  Wells  frequently  invites  home  economic 
experts  from  companies  whose  products  are 
advertised  in  the  News  to  address  the  eager 
group  of  modern  women  who  attend  the 
Wednesday  classes,  thus  effecting  a  closer 
tie  between  producer  and  consumer. 


MUEUtEB; 


The  Advertising  of  household  products  in  the  Cleveland  News 
not  only  provides  an  advertiser  a  tremendously  responsive  audi¬ 
ence  of  more  than  175,000  families  keenly  interested  in  the 
News  Home  Institute  daily  articles  and  weekly  household 
demonstrations  but  a  plus  service  that  includes: 


1.  Distribution  of  literature  and  sampling  at  Home 
Institute  Sessions. 

2.  Personal  appearance  of  advertiser’s  representatives 
at  Institute  meetings. 

3.  Use  of  auditorium  for  sales  meetings  and  district 
managers  conferences. 

4.  Photographs  and  news  stories  of  advertisers  products 
on  Home  Institute  pages. 

5.  Demonstrations  and  lectures  of  advertisers  products 
at  Institute  meetings. 

6.  Use  of  display  cases  in  auditorium  for  exhibits  of 
advertisers  products. 


The  Cleveland  News 


Geo.  A.  McDevitt  Co.  National  Representatives 


IT’S  NOT  THE  NUMBER  OF  BUYERS  OF  A  NEWSPAPER  —  BUT  THE  NUMBER  OF  A  NEWSPAPER’S  BUYERS  THAT  COUNT 
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McAN  BUDGET  INCREASED  300  PER  CENT 
IN  DAILIES  AFTER  TEST  COPY  SUCCEEDS 


Chain  to  Spend  $506,000  in  246  Cities  During  1930 — Test 
Campaign  Resulted  in  Sharp  Increase  in  Sales  Volume, 
Advertising  Manager  Declares 


New  users  of  advertising  space  in 
about  146  cities  are  being  developed 
this  spring,  in  addition  to  100  others 
created  a  year  ago,  as  a  result  of  test 


Y„ 


ou  ^et  genuine 
caltskins  in 


famauj 


Pine  imported  nnd  do¬ 
mestic  leathers— rich  and 
mellow.  Hold  their  shape 
and  take  a  •  igh  polish. 

No  painted  1  athers.  No 
blemishes.  Lung-wearing 
oak  tanned  soles.  You  get 
better  style,  more  comfort, 
f  reater  value  from  Thom 
McAn’s  — for  only  $4. 
Come  in  today. 

Tttr  Mar/  l^coiiomical  Shoe  in  the  'Worfd 

80  Siortm  in  Greater  New  York 


Test  newspaper  copy  which  has 
proved  successful  for  McAn  shoes. 


advertising  campaigns  conducted  in  1929 
by  the  Thom  McAn  chain  of  shoe  stores. 

Volume  of  sales  showed  sharp  increases 
directly  traceable  to  newspaper  advertis¬ 
ing,  according  to  Robert  J.  Malone,  ad¬ 
vertising  manager,  when  trials  were 
made,  first  in  Boston  and  New  England, 
then  in  Dallas,  and  finally  in  100  scattered 
cities  as  far  west  as  Denver.  As  a  re¬ 
sult,  advertising  will  be  carried  on  this 
year  in  all  the  246  cities  where  the  4(K) 
stores  of  the  chain  arc  located.  News¬ 
papers  will  be  the  sole  medium  except 
for  some  circulars. 

An  appropriation  of  $506,(K)0  has  been 
made  by  the  Melville  Shoe  Corporation, 
which  conducts  the  McAn  chain  as  well 
as  the  John  Ward  and  Rival  shoe  stores 
in  a  few  Eastern  cities.  About  half  of 
this  amount  will  be  spent  directly  for  the 
McAn  stores.  The  appropriation  repre¬ 
sents  an  increase  of  300  per  cent  over 
expenditures  of  last  year,  according  to 
Mr.  Malone.  It  is  hinted  that  future 
appropriations  may  be  much  larger  if 
this  year’s  results  meet  expectations. 

The  new  advertising  plans  were  ex¬ 
plained  to  the  company’s  store  managers 
at  a  series  of  cemventions  which  have 
just  been  completed.  New  spring  mer¬ 
chandise  will  be  featured  for  the  Easter 
selling  season,  while  smaller  advertise¬ 
ments,  somewhat  more  institutional  in 


nature,  will  keep  the  campaign  going  be¬ 
tween  seasons. 

The  McAn  chain  is  less  than  .eight 
years  old,  and  until  last  year  was  not  an 
advertiser.  But  word-of-mouth  adver¬ 
tising  proved  too  slow;  hence  the  test 
campaigns  in  newspapers. 

The  first  was  conducted  for  six  weeks 
in  30  cities  of  New  England.  Store  man¬ 
agers  made  it  a  point  to  question  custom¬ 
ers  discreetly  as  to  whether  they  had 
read  the  advertisements  and  as  to  what 
had  influenced  them  to  come  in.  The  in¬ 
crease  in  volume  credited  to  newspapers 
was  reported  as  15  per  cent. 

The  next  test  was  made  in  Dallas,  and 
results  checked  by  the  non-advertising 
stores  in  the  neighboring  city  of  Fort 
Worth.  Fairsized  space  was  used  in  two 
Dallas  newspapers,  and  increases  in  vol¬ 
ume  ranged  as  high  as  68  per  cent. 
Gains  continued  when  the  advertising 
was  extended  to  100  cities. 

Under  the  plan  adopted,  the  amount  of 
advertising  in  any  city  will  depend  upon 
the  volume  of  business  done  by  the  McAn 
stores  in  that  city.  The  copy  will  be  pre¬ 
pared  and  the  size  of  space  determined 
by  the  company’s  advertising  department 
in  New  York,  but  the  signing  of  con¬ 
tracts  and  the  actual  placing  of  advertise¬ 
ments  will  be  done  by  the  local  store 
managers.  The  choice  of  papers  to  be 
used  will  be  determined  in  most  cases  by 
recommendations  from  the  local  man¬ 
agers. 

Previously  all  copy  has  been  placed 
from  New  York.  The  change  is  in  ac¬ 
cordance  with  a  definite  policy  of  em¬ 
phasizing  the  importance  of  the  managers 
in  their  respective  cities  as  an  indirect 
reply  to  the  accusation  that  chain  stores 
are  controlled  by  out-of-town  men  with 
no  interest  in  the  cities  where  the  cus¬ 
tomers  live. 

In  accordance  with  this  policy,  the  com¬ 
pany  is  encouraging  its  managers  to  join 
local  chambers  of  commerce,  contribute 
to  local  charity  campaigns,  and  take  an 
active  part  in  civic  activities.  To  enable 
them  to  do  this,  each  is  given  a  charity 
fund  of  one-tenth  of  one  per  cent  of 
the  annual  sales  volume  of  his  store. 
While  this  fund  is  not  large,  it  is  con¬ 
sidered  in  keeping  with  the  narrow 
margin  allowed  for  expenses  and  profits 
in  selling  shoes  at  $4  a  pair. 

“I  know  that  in  many  cities  local 
interests  have  been  antagonized  because 
chain-store  managers,  asked  to  con¬ 
tribute  to  some  local  campaigpi,  have 
had  to  reply,  T’ll  take  it  up  with  New 
York,’  ”  said  Mr.  Malone.  “Under  our 
system  the  various  appeals  made  to  a 
manager  arc  pretty  well  classified.  Of 
course,  he  can’t  comply  with  all  re¬ 
quests,  but  he  will  contribute  to  any 
campaign  which  has  the  united  backing 
of  the  city,  such  as  a  community  chest 
fund,  Y.M.CA.  or  Boy  Scout  drive. 


PublisherTT^. 


— from  W.  R.  RONALD 

MITCHELL  (S.D.)  .w  ol 

“In  my  Utter  to  you  two  Y'*”  ^ould  conscientiously 

first  campaign  for  us,  1  Company  and  the  Partlowe 

and  very  heartily  n  to  any  daily  newspaper  pub- 

Plan  circulation  building  campa  g  p  .  campaign.  I 

Usher.  Now.  following  our  more  convincing 

«n  reiterate  this , recommendation  m  an  even  mo 

and  positive  way. 


(ihe  (Eharles  fetloule  (Hompanii 

Member,  Better  Business  Bureau  ' 


^  Fid'r  C«.cio«n.t*l  IVuAldin.^ 


lndlAriapOi!».  tfidlAfi-i 


We  do  this  even  with  a  store  that  has 
not  begun  to  make  money,  while  few 
independent  stores  will  contribute  if  they 
are  losing  money  themselves. 

“However,  we  are  not  planning  to  use 
our  advertising  for  any  defense  against 
the  opponents  of  chain  stores.  We  don’t 
think  it  is  necessary,  for  one  thing.  The 
chain-store  controversy  has  brought  us 
no  losses,  although  some  food  chains 
have  suffered  huge  decreases  in  busi¬ 
ness.’’ 


I.N.S.  BUREAU  CHANGES 

Fred  Goodfellow,  city  editor  of  Inter¬ 
national  News  Service  New  York  head¬ 
quarters  for  several  years,  was  trans¬ 
ferred  last  week  to  Chicago,  where  he 
succeeded  Gene  Hoffman,  news  manager 
of  the  bureau  in  that  city.  Hoffman  re¬ 
signed  to  become  publicity  director  for 
the  Matson  Steamship  Company.  Ted 
Smits,  of  the  New  York  office,  has  suc¬ 
ceeded  Goodfellow  on  the  desk.  George 
Adams  has  been  added  to  the  staff  as 
wire  filer. 


HAS  GARDEN  CONTEST 

The  Salt  Lake  Tribune  has  started  a 
home  garden  contest.  Lectures  by  a  gar¬ 
dening  expert  will  be  given  in  the  Trib¬ 
une  .Assembly  Hall,  located  in  the  Trib¬ 
une  Building,  and  prizes  will  be  awarded 
winners  in  the  contest. 


WEEKLY  FIGHTING  CHAINS 


XMC  .^rernyrr^  jr^epenaenl,  anti-chj, 
store  weekly  which  made  its  firstT 
pearance  in  Memphis  March  14  “U  ^ 
firm  foundation,"  Joe  Rosenfield 
Usher  and  sole  owner,  told  EDnnri 
PUBLISER  this  week.  ' 

“Each  issue  has  been  16  pages"  k 
says,  “and  in  each  issue  we  have  h» 
more  than  300  advertisers.  These  V 
vertisers  have  been  signed  on  long-tm 
contracts.  Eventually  we  will  bectw 
a  daily.’’ 


Other  members  of  the  Independe 
staff  are:  Eugene  Travis,  news  editor 
formerly  with  Memphis  Press-Scimito 
Memphis  Commercial-Appeal  and  £« 
fling  Appeal;  Susan  Russell,  society 
tor,  formerly  with  Memphis  Commerca 
Appeal;  Harry  Cherry,  sports  editor 
formerly  with  Memphis  Press-Scimhai 
and  the  Oklahoma  City  News,  and  Alvit 
Bick,  circulation  manager. 


I 


SPONSORS  TREASURE  HUNT 

The  T oledo  Blade  is  conducting  a  wjf 
ad  “treasure  hunt’’  in  which  contestant, 
are  required  to  find  a  number  of  hidde 
want  ads.  Prizes  totaling  $100  ari 
awarded  each  week. 


Worcester,  Massachusetts 

Most  Powerful  Influence  in  a 
Great,  Concentrated  Market 

Here  in  Worcester  and  its  suburban  community  is  a 
great,  rich  industrial  population  made  up  of  93,400  families 
who  live  within  an  average  1  8-mile  radius  of  the  Worcester 
stores.  This  is  the  Worcester  city  and  suburban  market 
within  which  The  Telegram-Gazette  sells  93,926  papers  each 
day.  Total  circulation  105,626. 

The  suburban  area  is  served  by  city  street  cars,  inter- 
urban  cars  and  numerous  bus  lines;  well-paved  roads  traverse 
it  in  every  direction.  Of  the  suburban  families,  89.8%  of 
Class  A  and  42.5%  of  Class  B  own  automobiles,  as  do 
many  of  the  single  individuals  not  included  in  the  listing 
of  families. 

56.9%  of  these  suburban  families  own  their  own  homes. 

In  this  suburban  area  there  are,  on  the  average,  4.53 
members  per  family  (only  blood  relations  living  in  the  home 
are  listed). 

1 .43  members  of  each  family  are  gainfully  employed 
(average  figure). 

Of  all  the  families  in  the  city  and  suburban  area,  who 
regularly,  every  day,  receive  in  the  home  a  Worcester  news¬ 
paper,  85.33%  receive  regularly,  every  day,  in  their  homes. 
The  Telegram-Gazette. 

No  other  paper  has  30%  as  much  circulation  in  this 
territory  as  has  The  Telegram-Gazette — no  other  paper  has 
one-quarter  the  influence  The  Telegram-Gazette  exerts. 

Total  Net  Paid  Circulation 

105,626 

No  other  Worcester  paper  has  30%  as  much. 

The  National  advertiser  can  adequately  cover  this  rich, 
densely  populated,  industrial  field  by  use  of  The  Telegram- 
Gazette  alone. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boaton  Chicago  Detroit  Philadelphia  San  rraBel»<» 
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This  map  shows  the 
City  of  Philadelphia 
divided  into  eight 
trading  areas  desig¬ 
nated  by  income 
volume 


We  Know  the  People  Who  Buy  Cars 

in  Philadelphia 


For  instance,  Area  A,  shown  on  map, 
with  but  9%  of  the  eity’s  population, 
bought  in  January  and  February  21.8% 
of  all  cars  sold  in  Philadelphia.  Included 
were  26%  of  highest-priced  cars  and  22% 
of  low-priced  ears.  In  contrast,  Area  H, 
with  16%  of  the  population,  bought  only 
5.7%  of  all  cars  sold — which  included 
4%  of  highest-priced  cars  and  5%  of  low- 
priced  ears.  This  shows  that  in  Phila¬ 


delphia  the  sales  of  all  grades  of  cars 
follow  income.  Such  key  information 
applies  to  sales  of  all  manufactured  com¬ 
modities.  For,  in  exactly  the  same  way, 
volume  follows  solid  financial  resources 
— whether  the  item  is  clothes  or  cereals. 
In  eirculation  volume.  Public  Ledger — 
Morning,  Evening,  Sunday,  is  strongest 
in  Philadelphia’s  areas  which  buy  the 
most  motor  ears.  That  eirculation  bulks 
824,183  paid  copies. 


PUBLIC 


LEDGER 


Morning  Evening  Sunday 

Cyrus  II.  K.  Curtis,  President 

Independence  Square,  Philadelphia 

Three  Great  Newspapers  in  the  Third  Largest  City 
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GIRL  REPORTER  SPENT  DAY  IN  JAIL 
FOR  PROTECTING  SOURCE  OF  STORY 

Ella  Kerber  Resch  Refused  to  Tell  Where  She  Obtained  Life 
Story  of  Irene  Schroeder,  Gun-Woman,  Convicted 
of  Murdering  State  Trooper 


PUBl.lCATIOX  of  the  “life  story"  “W'e  ask  the  court  to  direct  this 

of  Irene  Schroeder,  WheeliiiR,  W.  Va.,  woman  to  answer  the  question,”  Mar- 
gun-woman,  and  perhaps  the  most  pic-  giotti  said.  "If  it  is  proper  and  material 


Photograph  shows  newspaper  men  and  women  covering  the  Irene  Schroeder 
and  Glenn  Uague  trial  at  New  Castle,  Pa.  Left  to  right,  sitting — Esther  J. 
Hamilton,  Youngstown  (O.)  Telegram’,  Ella  Kerber  Resch.  Youngstown  Fin- 
dicator;  Marie  M.  Griffith,  Youngstown  Telegram;- Harriet  Parsons,  Cleveland 
Plain  Dealer,  and  Ruth  Reynolds,  New  York  Daily  News.  Standing — Charles 
Graves,  Youngstown  Vindicator;  Ned  Brooks,  Youngstown  Telegram;  Fred 
Kury,  Pittsburgh  Press’,  Lee  Curran,  Pittsburgh  Sun-Telegraph;  Paul  Glynn, 
International  News;  James  R.  George,  Pittsburgh  Post  Gazette;  George  L. 

Bower,  Pittsburgh  Sun-Telegraph. 


turesque  figure  in  the  criminal  records 
of  Western  Pennsylvania  since  the  Bid¬ 
dle  boys,  whose  career  ended  a  score  of 
years  ago,  played  a  sensational  part  in 
the  trial  of  the  woman  in  New  Castle, 
Pa.,  last  week.  She  was  convicted  of 
first  degree  murder  with  the  death  pen¬ 
alty  attached  by  the  jury,  after  two 
hours  of  deliberation. 

The  “life  story”  appeared  in  the  New 
York  Mirror  and  was  syndicated.  It  re¬ 
sulted  in  half  a  dozen  clashes  between 
opposing  counsel,  the  incarceration  of 
Lila  K-crber  Resch,  correspondent  for 
the  Youngstown  (0.1  I'indvcator,  for  a 
day  and  a  half  on  a  contempt  charge, 
and  a  plea  to  the  Mirror  for  the  original 
of  the  story,  which  was  refused.. 

The  story  of  Irene  Schroeder’s  life,  ap- 

f earing  under  her  own  signature,  was 
ighly  sensational.  It  described  her 
elopement  with  Glenn  Uague,  husband  of 
another  woman  and  accused  with  the 
Schroeder  woman  of  the  slaying  of  Cor¬ 
poral  Brady  Paul  of  the  Pennsylvania 
State  Highway  Patrol ;  their  effort  to 
earn  enough  to  live  on,  and  when  that 
failed,  their  career  as  a  “family  bandit” 
pair,  when  they  held  up  stores  in  Ohio 
and  Pennsylvania,  leaving  Irene's  four- 
year -old  son,  Donnie,  in  the  automobile 
they  had  stolen  while  they  looted  their 
victims;  the  killing  of  Corporal  Paul  in 
the  get-away  from  one  hold-up;  and 
their  subsequent  2,S(X)-mile  flight  to  Ari¬ 
zona,  where,  after  another  gun  battle 
with  officers  of  the  law  in  which  a  deputy 
sheriff  was  killed,  they  were  surrounded 
by  a  western  posse  in  the  wild  hills  of 
Arizona  and  captured. 

Details  given  in  the  story  destroyed  any 
attempt  of  defense  counsel  to  establish 
an  alibi  for  the  Schroeder  woman. 

Mrs.  Resch  was  the  reporter  who  ob¬ 
tained  the  first  pencil-written  copy  of  the 
story,  which,  it  was  alleged,  was  re¬ 
written  before  publication.  She  was 
called  to  the  stand  on  Saturday,  March 
15,  by  Special  Prosecutor  (Tharles  J. 
Margiotti,  and  questioned  as  to  the 
source  of  the  story,  which,  Margiotti’s 
questions  intimated,  was  connected  with 
defense  counsel. 

To  Margiotti’s  questions,  Mrs.  Resch 
said  the  story  was  written  between  Janu¬ 
ary  and  February.  Asked  who  had 
handed  her  the  penciled  copy  of  the 
story,  Mrs.  Resch  refused  to  answer, 
Margiotti  leaped  to  his  feet. 


to  the  commonwealth  case  she  has  no 
right  to  withhold  it.” 

A  long  conference  at  the  side  of  the 
bar  followed. 

“I  refuse  to  answer,”  Mrs.  Resch  said. 
“I  can’t  betray  a  confidence  when  I  have 
given  my  word  of  honor.” 

Margiotti  again  demanded  an  answer. 
Judge  R.  Lawrence  Hildebrand,  presid¬ 
ing,  directed  Mrs.  Resch  to  answer  the 
question.  She  again  refused,  and  the 
judge  ordered  the  sheriff  to  take  her  to 
jail. 

On  the  Monday  following,  the  com¬ 
monwealth  attorneys  called  upon  the 
New  York  Mirror  to  give  the  true  cir¬ 
cumstances  surrounding  the  alleged  life 
story  of  the  gun-woman. 

The  telegram  sent  to  A.  J.  Kobler, 
president  of  the  Mirror,  read; 

“In  the  interest  of  justice  the  com¬ 
monwealth  of  Pennsylvania  requests 
that  you  send  James  Whittaker,  your 
representative,  and  that  he  bring  with 
him  the  original  story  alleged  to  have 
been  written  and  signed  by  Irene  Schroe¬ 
der  and  delivered  to  him  by  one  Ella  Ker¬ 
ber  Resch,  of  the  Youngstown  Vindicator. 
You  stated  in  your  last  telegram  that 
you  would  be  glad  to  send  your  repre¬ 
sentative  if  we  requested  it,  and  we  are 
now  making  that  request.  Wire  at  once 


130,359 

Lines  Gain  in 
Department  Store 
Advertising 

In  December,  January  and  Feb¬ 
ruary  The  New  York  Times 
published  a  total  of  1,420,644 
agate  lines  of  Department  Store 
advertising,  431.205  lines  more 
than  any  other  New  York  morn¬ 
ing  newspaper. 

The  Times  gained  130,359  lines 
over  the  corresponding  months 
of  a  year  ago — a  greater  gain 
than  any  other  New  York  morn¬ 
ing  newspaper  of  standard  size. 

Nm  fork  Qltmrfi 


at  our  expense  when  your  representative 
will  leave  and  whether  he  will  bring  the 
original  copy  of  the  story  with  him. 
This  request  would  not  be  made  if  it 
were  not  for  the  fact  that  we  deem  the 
evidence  necessary  to  the  commonwealth 
in  the  trial  of  the  case.” 

The  reference  to  the  “last  telegram” 
was  to  one  in  which,  Margiotti  said,  the 
newspaper  head  had  offered  to  place 
every  facility  he  could  at  the  disposal 
of  justice. 

The  telegram  was  answered  by  a  long 
one-column  box  in  the  Mirror,  run  be¬ 
side  the  current  instalment  of  Irene’s 
“life  story,”  in  which  it  was  stated  that 
the  Mirror  felt  it  was  not  the  news¬ 
paper’s  duty  to  produce  evidence,  but 
that  of  the  prosecution.  Neither  the 
representative  nor  the  original  story  was 
sent. 

On  the  same  day  Mrs.  Resch  was 
brought  again  into  court  and  put  on  the 
witness  stand,  after  she  had  expressed 
her  willingness  to  talk.  Wild  rumors 
involving  the  defense  counsel  in  the 
original  production  of  the  story  had 
spread,  but  were  set  at  rest  by  her  testi¬ 
mony. 

Mrs.  Resch  testified  that  she  had  ob¬ 
tained  the  original  story  by  mail, 
through  arrangement  with  one  of  Irene’s 
sisters,  and  had  delivered  it  to  Whittaker 
of  the  Mirror,  part  in  New  York  and 
p<irt  in  Youngstown.  She  said  she 
didn't  know  how  a  picture  of  Irene 
standing  behind  the  bars  of  the  jail  had 
l>een  obtained,  but  “wished  she  did.” 

Questions  addressed  to  Mrs.  Resch  on 
the  details  in  the  story  caused  another 
brush  with  attorneys  for  the  defense. 

When  she  left  the  stand,  Mrs.  Resch 
was  called  again  before  the  judge. 

“Mrs.  Resch,”  he  said,  “you  have  al¬ 
ready,  I  dare  say.  had  sufficient  punish¬ 
ment  for  your  affront  to  this  court.  If 
you  do  not  know,  it  is  time  you  learned 
that  when  a  court  directs  an  answer  to 
a  question  it  is  your  duty  to  answer. 
Hereafter  you  must  overlook  your  pro¬ 
fession  when  you  are  called  upon  to 
answer  testimony,  like  a  good  citizen.” 


Mrs.  Resch  was  freed.  The  trial 
lasted  the  remainder  of  the  week,^ 
on  Friday  the  Schroeder  womw 
convicted  of  first  degree  murder  ^ 
Bart  Richards,  New  Castle  newsnane 
man,  who  accompanied  the  partyta 
Arizona  to  get  the  Schroeder  woin» 
and  return  her  to  Pennsylvania  ju^ 
was  an  important  witness  at  the  trS 
He  testified  to  conversations  with  th 
prisoner  in  the  Maricopa  county,  Ari- 
zona,  jail.  ’ 

Mrs.  Resch  began  her  newspaott 
career  in  1916  on  the  New  CaiJ, 
Herald,  and  worked  on  the  PiUsb»gi 
Dispatch  and  Netv  Castle  News, 

13  years  she  has  been  court  reporter  * 
the  Youngstown  Vindicator.  Mrs.  Reset 
is  married  to  O.  A.  Resch,  merchant  oi 
Youngstown.  She  has  covered  hundreds 
of  criminal  trials  for  her  paper  and  at 
least  25  first  degree  cases. 

Mrs.  Resch  obtained  Pat  McDermott's 
confession  to  Don  Mellett’s  murder 
after  McDermott  was  in  the  penitentian 
for  one  year. 


REFUSES  RULING  ON  LAW 


Ohio  Attorney  General  Want*  Conrti 
to  Pasa  on  Newspaper  Measure 

Gilbert  Bettman,  attorney  general  of 
Ohio,  has  declined  to  rule  on  the  con¬ 
stitutionality  of  the  section  of  the  new 
election  code  which  seeks  to  com^ 
newspapers  to  print,  when  requested  to 
do  so  by  candidates,  replies  to  news 
articles  which  the  papers  may  have 
printed  regarding  them. 

Clarence  J.  Brown,  secretary  of  state 
and  head  of  the  election  machinery  of 
Ohio,  himself  a  newspaper  publisher, 
had  asked  for  a  ruling.  The  attomei 
general  held  that  to  attempt  to  pass  on 
the  constitutionality  of  an  act  of  the 
legislature,  would  be  equivalent  to  usurp¬ 
ing  the  powers  of  the  courts.  Bettman's 
action,  it  is  stated,  is  based  on  a  long¬ 
time  custom.  Brown,  who  publishes  the 
Lebanon  Star,  Blanchcster  Star-Repsh- 
lican  and  other  papers,  is  a  candidate 
for  a  third  term  as  secretary  of  state. 


Not  the  Stodgy,  Reactionary 
Rich  of  Great  Britain 

Not  the  old  of  mind  and  body,  not  the  satisfied  few,  who  want 
nothing  because  they  want  for  nothing. 

But  the  keen,  ambitious,  eager,  earning-spending  active  generation 
now  taking  over  control. 

This  is  the  national  audience  appealed  to,  and  reached,  by  Great 
Britain’s  national  Sunday  newspaper — 

^untiap  Cxpresis! 

This  is  the  Sunday  paper  read  by  the  new  ruling  class  in  business. 
The  earning  class,  the  spending  class. 

The  Sunday  Express  has  increased  its  circulation,  solely  on  the  merit 
of  its  contents,  more  than  a  quarter  of  a  million  in  the  last  four 
months. 

(This  increase  is  greater  than  the  total  circulation  of  the  Sunday 
papers  of  the  old,  static  press.) 

If  you  have  something  to  sell  in  Great  Britain,  The  Sunday  Express 
goes  where  the  buying  power  is  today,  and  where  it  is  increasing. 

The  Forum  of  modern  British  Thought  and  Action 

JOSHUA  B.  POWERS,  Inc.,  International  Publishers'  Representatives 
250  Park  Avenue,  New  York 

London  Paris  Berlin  Buenos  Aires 

This  is  the  ninth  of  a  series  of  advertisements  presenting  the  world's  most 
concentrated  market,  and  its  three-fold  voice — <Jreat  Britain  and  the  Beaver- 
brook  Press. 

If  you  are  interested  in  the  great  British  market  you  should  be  on  our  mail¬ 
ing  list  to  receive  our  series  of  booklets  on  how  to  sell  forty  million  Brltisa. 
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Should  Be  Counted 
BEFORE  TheyVe  Hatched 

The  mere  checking  of  a  list  never  sold  a  newspaper  space  to  a  space  buyer. 
It*s  too  late;  his  decisions  are  already  made,  markets  and  media  selected, 
and  the  appropriation  well-nigh  exhausted.  Getting  a  checking  in  itself  is 
about  as  productive  as  counting  your  chickens  AFTER  they're  hatched. 

Selling  in  anticipation  of  appropriations  to  come— this  is  the  incubation 
on  which  national  linage  figures  thrive.  Selling  based  on  a  sound,  thorough 
presentation  of  the  opportunities  offered  by  the  market  in  question,  selling 
which  is  calculated  to  be  as  effective  on  next  year's  accounts  as  on  today's. 

Eighteen  active  salesmen  operating  out  of  seven  advertising  centers  are 
doing  this  kind  of  selling  every  day  for  newspapers  represented  by  the 
E.  Katz  Special  Advertising  Agency. 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

PUBLISHERS'  REPRESENTATIVES 

ESTABLISHED  1888 

NEW  YORK  DETROIT  KANSAS  CITY  CHICAGO  ATLANTA  SAN  FRANCISCO  DALLAS 
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LECTURE  COURSE  FOR  STAFF  STARTED 
BY  BUFFALO  EVENING  NEWS  M.  E. 

Series  of  Five  Talks  to  Be  Given  for  Benefit  of  Younger 
Members — Planned  to  Overcome  Lack  of  Personal 
Instruction  in  Modem  Offices 


TO  assist  in  training  members  of  its 
editorial  staff  for  more  effective  Jmd 
important  work,  the  Buffalo  Evening 
News  has  developed  a  plan  for  a  series 
of  lectures  to  be  attended  by  all  editors 
and  reporters  as  a  part  of  their  routine 
work. 

In  this  way  it  is  expected,  according 
to  A.  H.  Kirchhofer,  managing  editor, 
to  overcome  the  lack  of  personal  instruc¬ 
tion  that  once  was  possible  in  newspaper 
offices  and  to  help  especially  in  training 
newer  and  younger  members  of  the  staff 
so  that  they  will  become  more  proficient 
in  their  work  and  acquainted  with  the 
best  newspaper  practice.  The  lectures 
will  show  how  the  work  of  a  reporter  is 
inter-related  to  all  branches  of  the  edi¬ 
torial  and  mechanical  departments. 

They  will  be  directed  chiefly  at  re¬ 
porters,  but  will  be  attended  by  copy 
readers  and  other  editorial  employes. 
The  necessity  for  such  a  course  among 
the  copy  readers  is  less  pronounced  and, 
so  far  as  the  News  is  concerned,  in¬ 
struction  still  is  carried  on  in  the  way 
that  once  was  possible  among  the  re¬ 
porters  when  the  staff  was  much  smaller 
and  there  was  less  hurry  than  there  is 
today  in  a  large  newspaper  office. 

“\\'e  have  been  interested  for  a  long 
time  in  assisting  those  members  of  the 
News  staff  who  wanted  to  become  more 
expert  in  their  work,”  explained  _Mr. 
Kirchhofer,  who  originated  the  idea, 
“and  have  discovered  that  aside  from 
coaching  editorial  department  employes 
in  our  methods  and  style  it  serves  a  use¬ 
ful  purpose  in  a  proper  way  to  remind 
all,  from  time  to  time,  of  steps  that  can 
be  taken  to  overcome  some  of  the  short¬ 
comings  that  arise. 

“The  News’  plan,  we  feel,  will  be  espe¬ 
cially  useful  to  the  younger  members  of 
the  staff.  It  helps  the  paper,  of  course, 
but  also  the  reporter  by  aiding  him  to 
become  a  more  valuable  newspaper 
worker  and  we  are  anxious  to  give  staff 
members  every  aid  and  encouragement  so 
they  may  learn,  by  a  shorter  cut,  what 
it  took  some  of  us  years  to  acquire.  Ac¬ 
tually,  this  program  is  directed  to 
younger  memljers  of  the  staff,  although 
such  efforts  serve  to  keep  everybody  out 
of  a  rut.  As  part  of  this  work  we  urge 
staff  members  not  only  to  read  some  of 
the  best  textbooks  on  journalism,  but  also 
to  keep  in  constant  touch  w'ith  Editor  & 
Publisher.” 

The  course  has  been  developed  by  F.  G. 
Pitts,  assistant  managing  editor,  who  is 
a  graduate  of  the  Columbia  Schwl  of 
Journalism.  For  the  time  being  it  will 
consist  of  five  lectures,  the  first  to  be 
given  by  John  S.  Turner,  a  member  of 
the  reportorial  staff,  who  will  give  the 
highlights  of  what  a  reporter  should  do 
to  make  himself  most  valuable  to  the 
paper,  as  well  as  himself,  and  helpful  to 


the  desk  in  preparation  of  copy. 

The  second  will  be  given  by 'William 
F.  O’Connell,  the  veteran  city  editor  of 
the  News,  who  will  discuss  the  relation¬ 
ships  of  the  reporter  to  the  city  desk, 
the  necessity  of  working  closely  with  the 
desk  and  observing  the  many  other  re¬ 
quirements  that  are  indispensable  to  the 
best  results  in  producing  news  swiftly 
and  accurately.  The  third  will  be  a  talk 
by  Mr.  Pitts,  showing  how  the  report¬ 
ers’  efforts  are  related  to  the  copy  desk’s 
duties.  The  fourth  will  be  by  Karl  H. 
Gerbracht,  assistant  foreman  of  the 
composing  room,  and  the  fifth  by  Mr. 
Kirchhofer,  who  will  present  the  gen¬ 
eral  policies  and  the  requirement  for  im¬ 
partial  accuracy  on  every  story. 

The  lectures  will  l)e  given  in  dupli¬ 
cate,  to  one  half  of  the  staff  each  time, 
so  that  there  will  be  ten  in  all.  After 
this  initial  experience,  the  course  will  be 
re-arranged  in  the  light  of  experience  ob¬ 
tained  in  the  first  series  of  talks. 

As  part  of  the  effort  to  encourage 
better  writing  at  all  times,  the  News 
managing  editor  recently  sent  a  memor¬ 
andum  to  all  staff  members,  showing 
how  one  item  which  had  appeared  in  the 
paper  might  have  been  written  more 
effectively. 


AGENCY  CONVENTION  MAY  15-16 


Four  A’»  Will  Hold  Annual  Conven¬ 
tion  in  Washington  at  Mayflower 

The  American  Association  of  Adver¬ 
tising  Agencies  will  hold  its  1930  annual 
meeting  at  the  Mayflower  Hotel,  Wash¬ 
ington,  D.  C.  on  Thursday  and  Friday, 
May  15  and  16. 

The  regular  quarterly  meeting  of  the 
executive  board  will  be  held  at  the  same 
place  on  Wednesday,  May  14. 

Further  details  as  to  the  annual  meet¬ 
ing  plans  will  be  announced  later. 


KANSAS  DAILY  SOLD 

Ray  Breitweiser  of  Glen  Elder,  Kan., 
has  purchased  the  Clay  Center  (Kan.) 
Dispalch-Ref’ublican,  evening  daily,  from 
F.  W.  Parrott,  owner.  Mr.  Breitweiser 
is  owner  of  the  Glen  Elder  Sentinel,  the 
Cawker  City  Ledger  and  the  Tipton 
Times.  He  has  been  engaged  in  news¬ 
paper  work  in  Mitchell  county  for  the 
past  ten  years.  Mr.  Parrott,  who  was 
connected  with  the  Dispatch-Republican 
for  20  years,  has  not  announced  his  fu¬ 
ture  plans. 


MARKS  45TH  YEAR 

The  Staten  Island  Daily  .Advance,  pub¬ 
lished  in  the  Borough  of  Richmond,  New 
York  City,  on  March  27  celebrated  its 
45th  anniversary  by  printing  a  large 
special  edition.  S.  I.  Newhouse  is  pub¬ 
lisher. 


The  Publisher’s  PuildingProblem 


J.  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


Col.  John  Q.  Cannon 


COLONEL  JOHN  Q.  CANNON, 
managing  editor  of  the  Salt  Lake 
City  Deseret  News,  and  Mrs.  Cannon 
celebrated  their  golden  wedding  anni¬ 
versary  last  week.  Both  are  descend¬ 
ants  of  pioneer  Utah  families.  Colonel 
Cannon's  father  was  a  journalist-pub¬ 
lisher  and  delegate  to  Congress. 

Of  the  twelve  children  born  to  Col¬ 
onel  and  Mrs.  Cannon,  eleven  are  living 
and  they  have  31  living  grandchildren. 
A  reception  at  which  many  who  were 
wedding  guests  fifty  years  ago  was  held. 
Mrs.  Cannon  is  a  sister  of  (ieneral 
Briant  H.  Wells  of  Washington,  D.  C., 
and  Heber  M.  Wells,  treasurer  of  the 
U.  S.  Shipping  Corporation  and  former 
governor  of  Utah.  Col.  Cannon  is  73. 


TIME  TO  ADVERTISE  IS 
WHEN  TIMES  ARE  BAD 

George  Eastman  Says  Periods  of 
prestion  Call  for  Spending  of 
More  Money  and  Harder 
Work 


in  limes  oi  general  Dusmess  deprts- 
sion,  advertise  more  and  work  more 
This  has  been  the  policy  of  the  East 
man  Kodak  Company  in  the  past,  Georee 
Eastman,  chairman  of  the  board,  said 
recently  in  an  interview. 

“During  the  50  years  the  Eastman 
Kodak  Company  has  been  in  business 
there  have  been  several  times  when,  at 
the  outset  of  one  of  these  years,  we  faced 
what  seemed  to  be  an  abnormally  bad 
condition,  in  general  business,”  he  said 
"On  these  occasions,  the  question  of 
retrenchment  in  our  advertising  has  na¬ 
turally  come  up  for  discussion.  Our  de¬ 
cision  in  each  case  has  been,  spend  a 
little  more  money  and  do  a  lot  more 
work.” 


Although  Mr.  Eastman  is  not  con¬ 
vinced  that  we  are  even  no'-  passing 
through  a  period  of  serious  recession,  Ae 
fact  that  there  may  be  any  question  about 
conditions  prompts  his  company  to  adopt 
again  the  policy  of  stressing  selling  and 
advertising  activity,  he  said. 

“I  am  not  at  all  sure  there  is  a  de¬ 
pression  facing  us,”  he  stated,  “but  to  be 
on  the  .safe  side,  the  company  is  taking 
the  attitude  it  did  in  1908  and  1914. 

“And  just  as  advertising  has  played 
such  a  vital  part  in  the  expansion  oi  the 
business  of  the  company,  so  we  believe 
it  to  be  a  most  powerful  force  in  the 
bidding  of  our  great  American  indus¬ 
tries  ;  in  the  wide  diffusion  and  mainte¬ 
nance  of  o'ur  national  prosperity." 

Mr.  hiiastman  explained  that  the  com¬ 
pany  has  been  advertising  in  newspapers, 
magazines  and  farm  papers  for  more 
than  40  years,  and  starting  from  a  meager 
initial  expenditure  of  lesi  than  $10,000 
in  1888,  their  advertising  budget  now  ex¬ 
ceeds  $l,000,0t)0  annually. 


Perform  a  public  service  and  in 
return  gain  reader  confidence 

by  Giving  the  Public  the  Free  Advice 
of  America’s  Greatest  Specialist  on 
MEISTAL  HYGIENE 

“KEEPING 
MENTALLY  FIT” 

By  Dr.  Joseph  Jastrotc  column,  daily) 


READ  WHAT  GREAT  AUTHORITIES  SAY  OF  THIS  FEATURE: 


“It  l(  certainly  a  tplendid  thing  that  a 
aaychologitt  at  competent  ai  Dr.  Joaeph 
Jattrow,  and  at  tcntible  and  Judicioui  In  the 
bargain,  thould  devote  himaelf  to  auiiting 
paeple  in  their  troublea  and  maladjuitments 
ta  life,  through  the  dledium  of  the  newt- 
papen.” — W.  S.  Woodworth.  Profettor  of 
Psychology.  COLUMBIA  UNIVERSITY. 

“I  know  Profosaor  Jastrow  and  am 
taailliar  with  his  work.  You  aro  to  bs 
eoagratulated  ip  having  secured  his  services, 
which  are  valuable  in  inculcating  a  tense 
at  prapartion  tmonp  unstable  peopis  and 
many  who  teem  stable.” — Foster  Kennedy. 
Professor  of  Neurology.  CORNELL  UNI¬ 
VERSITY. 

"You  could  have  aelected  no  better  per¬ 
son  to  do  this  important  work  than  Prof. 
Jattrow,  who  is  mature,  level-headed,  with 
a  thorough  background  of  seientifle  ptychol- 
ogy  ond  with  much  experience  and  a  real 
genius  for  popularizing  this  dIMeult  Raid 
at  ptychaltty.'' — Samuel  Fornberger,  Pro- 
faatar  of  Psychology,  UNIVERSITY  OF 
PENNSYLVANIA. 

“I  have  beta  reading  'KEEPING  MEN¬ 
TALLY  FIT',  by  Prat.  Jastrow  ter  toms 
time.  I  regard  them  at  very  wise  and,  at 
the  tame  time,  practical  articles  on  the  tub. 

at  mental  health.  With  so  much  that 
It  lll-adviisd  tad  eccentric  in  the  to-ealled 
psychological  field.  Prof.  Jastrow’s  writings 
stand  ant  brilliantly  and  sanely.  Hit  articles 
In  the  press  rosily  represent  publie  health 
sCsrtt  In  the  direction  of  mental  normality. 
I  haps  they  will  continue  to  receive  a  wide 
pahlicity.'' — Abraham  Myersen.  Profettor  of 
•»Oo{^'  COLLEGE  MEDICAL 

LEDGER 

Independence  Square 


**Your  articles  on  'KEEPING  MENTALLY 
FIT*  go  a  long  way  toward  advancing  the 
knowledge  of  the  general  public  on  the  very 
important  subject  of  Mental  Hygiene.’'7-' 
Wm.  A.  White.  Superintendent.  ST.  ELIZA* 
BETH'S  HOSPITAL.  Washington.  D.  C. 

"You  are  doing  an  Important  publie  sen* 
lee  In  giving  Prof.  Jastrow  this  opportunity 
to  imparl  to  your  readers  reliable  Informs* 
tion  about  how  to  be  temperate  and  sans. 
The  emotional  and  mental  disorders  that  art 
now  such  a  serious  menace  to  our  clvillza* 
tion  are  far  more  numerous  than  all  tht 

Bhysical  diseases  combined. "-^--Stewart  Paten. 

I.  Deg  JOHNS  HOPKINS  UNIVERSITY. 
"Prof.  Jastrow  and  I  hold  the  first  twe 
chairs  of  psychology  ever  established,  he  at 
the  University  of  WisooiHln  and  I  at  the 
University  of  Pennsylvania.  Prof.  Jastrow 
has  made  notable  contributions  to  psychdoty 
and  may  be  regarded  as  one  of  the  founOrs 
of  the  present  science,  coneemed  not  with 
phitosophieal  analysis,  but  with  the  study  of 
human  nature  and  the  applications  of  this 
knowledge  to  the  control  of  behavior.  It  Is  an 
unusual  circumstance  that  a  man  of  such 
eminence  in  his  science  should  at  the  samt 
time  have  so  much  ability  to  present  It  In 
an  Interesting  and  popular  way.  Prof.  Jm* 
trow  is  doing  a  real  sendee  both  to  scleaet 
and  to  the  general  public.*'— >Dr.  J.  McKean 
Cattell.  Editor  of  SCIENCE. 

"Because  of  his  scientific  background  and 
his  years  of  experience  and  sound  Judgmem. 
Prof.  Jastrow  is  probably  tho  most  reliable 
of  all  of  the  writers  on  psMhology  In  the 
popular  field.*’— Morris  FIshbein.  M.  Dj 
Editor.  JOURNAL  OF  THE  AMERICAN 
MEDICAL  ASSOCIATION. 

SYNDICATE 

Philadelphia,  Pa. 
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Wash  Tubbs’* 

— By  Roy  Crane 


Boots  and  Her  Buddies” 

— By  Edgar  Martin 


Salesman  Sam” 

— By  C.  D.  Small 


Side  Glances” 

— Qeorge  Clark 


NEA  presents  a  family  of  comics 
and  art  features,  born,  reared  and 
developed  to  leadership  in  their 
field  under  NEA’s  own  roof. 

The  leading  originals  are: 

§“Our  Boarding  House”  (Major  Hoople) 

— By  Gene  Ahem 

“Out  Our  Way” 

— By  J.  R.  Williams 


Mom’n  Pop” 

— By  Wood  Cowan 


Freckles  and  His  Friends” 

— By  Merrill  Blosser 


NEA  Service,  Inc. 

1200  West  Third  Street  Cleveland,  Ohio 

The  World* s  Greatest  Newspaper  Feature  Service — Backed  by  37  Years*  Experience 


“The  Tinymites” 

— By  Hal  Cochran  and 


“Brushing  Up  Sports” 

— By  Werner  Laufer 

The  famous  “Ethel”  sketches 
for  women’s  pages.— By  Ethel  Hays 
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'T'  HE  glamor  of  fabulous  salaries  paid  tants  are  no  more  than  paid  performers. 

to  headline  athletes,  many  of  whom  In  smaller  cities  professional  _  sports  are 
have  raised  themselves  from  compara-  shoved  far  in  the  background  in  favor  of 
tive  poverty,  fills  the  imaginations  of  the  amateurs,  except,  possibly,  during 

thousands  of  marveling  sport  page  read- _ _ _ _ 

ers  with  wild  dreams  of  some  vague 
twist  of  fortune  which  might  give  them 

freedom  from  their  daily  drudgery  of  ^ 

office  work.  The  vivid  stories  the 

roustabout  who  became  millionaire 

heavyweight  champion,  or  the  back  lot 

baseball  player  who  became  the  draw- 

ing  card  of  a  great  team  raise  a  breath- 

less  hope  deep  down  in  the  young  mar- 

gin  clerk’s  heart  that  some  day  he  may 

get  a  break.^  And  it  is  this  Horatio 

Alger  strain  in  the  make  up  of  the  aver-  V 

age  man  that  is  chiefly  responsible  for  VWMrvo.- 

the  predominant  feature-story  tone  of  fenCm' 

present-day  sports  coverage,  in  the  opin-  Z*'  HEwA  '  ' 

ion  of  Westbrook  Pegler,  sports  col-  f 

umnist  for^the  Chicago  Tribune  News- 

Pegler,  who  makes  his  headquarters  in 
New  York,  lifts  the  curtain  on  a  con- 

stantly  interesting  procession  of  inside  ^a3^9|||k  ^ 

stories  and  frank  discussions  in  his  daily 

syndicated  article  and  looks  upon  news  ^ 


Important  News 
of  the  Universe 

comes  a  long  ways  to  the 
earth  —  often  thousands  of 
light  years.  It  comes  to  Sci¬ 
ence  Service  first. 

THIS  NEWS  comes  from  the 
.stars,  from  planets  and  from 
other  suns.  It  is  interpreted  by 
one  of  our  staff  writers,  an 
astronomer  himself,  who  appre¬ 
ciates  the  desire  of  all  people 
to  know  the  meaning  of  the 
heavens. 

JUST  RECENTLY  messaftes  have  been 
received  from  the  new  Beyer’s  and 
Wilk’s  comets  and  from  the  unnamed 
planet.  Such  messages  can  be  for¬ 
warded  your  paper  in  the  future  as  a 

Science  Service 

Washington,  D.  C. 


The  WELPARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fiU 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


J.he  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  otherNew  York 
newspaper. 


Ketalb  tribune 
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OF  MANY  REASONS  WHY  THE  NEW 

CENTRAL  PRESS 

LEADS  THE  BUDGET  SERVICES 


1.  Jess  Cargill 


2.  Jack  Sords 


Sport  Sidelights  jack 


— BY— 

:k  sords 


-  SPRING 


^6AT«st  6ocP«lt 
AvERA^CO  813  STQottfeS  PMk 

tAST  'fy  AR 


The  graphic  power  of  Jess  Cargill  to  dram¬ 
atize  issues  of  the  hour  without  being  par¬ 
tisan  and  prejudiced,  has  given  new  life  to 
the  editorial  cartoon ;  and  surveys  show  that 
Cargill’s  drawings  have  the  same  reader 
popularity  of  famous  comic  strips.  National 
reviews  consistently  reproduce  his  cartoons 
to  point  the  trends  of  popular  opinion.  .  .  . 
Jack  Sords,  himself  an  athlete,  pioneered  in 
syndicated  sports  cartoons  and  is  now,  as 
always,  a  leader.  His  style  and  his  material 
are  the  reason  why  scores  of  newspapers 
build  their  first  sports  page  makeup  around 
his  daily  feature. 


Visitor  who  looked  up  address  in  guide 
to  big  city  and  actually  caught  the  nght 
street  car  to  destination. 


Clifford  McBride’s  series  of  daily  "human 
nature”  panels  have  made  him  America’s 
great  newspaper  satirist.  There’s  a  laugh  a 
day  in  McBride’s  portrayal  of  folks’  foibles. 
McBride’s  cartoons  are  one  of  the  impressive 
hits  of  a  strong  lineup  of  comics,  enough  to 
make  up  an  entire  page,  in  Central  Press 
Association’s  budget  service.  ...  New  fea¬ 
tures  are  being  added  to  Central  Press  as 
a  result  of  its  affiliation  with  the  "greatest 
circulation  combination  on  earth,”  establish¬ 
ing  its  leadership  among  the  budget  services. 


3.  Clifford  McBride 


2i%e  Ceittml 


*“t**r'  KING  FEATURES  SYNDICATE,  INC. 
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THIS  INTERTYPE  IS  ALHOS] 
A  COMPLETE  COMPOSING  I 

THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVE  INTERTYPE  •  THE  PROGRESSIVI  n 


INTERTYPE  MATRICES  ARE 
SMOOTH  RUNNING  ON  ALL 
LINE  COMPOSING  MACHINES 


Some  Users  of  the  Text  and  Display 
Intertype  with  3-Magazine  Side  Unit 


Morning  Sun . Long  Beach,  California 

C.  O.  Sboop . Puerte,  California 

T.  A.  Payne . Los  Angeles,  California 

Sun  Telegram . San  Bernardino,  California 

Palisades  Pub.  Co.  . . .  Santa  Monica,  California 

Daily  Courier . Alamosa,  Colorado 

Gazette . Wray,  Colorado 

Post . Bridgeport,  Connecticut 

Star  Publishing  Co . Wilmington,  Delaware 

The  Democrat . Tallahassee,  Florida 

Telegraph . Macon,  Georgia 

The  Press . American  Falls,  Idaho 

American  Typesetting  Co . Chicago,  Illinois 

Journal . Waverly,  Illinois 

Post  Tribune . Gary,  Indiana 

Gazette . Burlington,  Iowa 

The  News . Hutchinson,  Kansas 

The  News . Liberal,  Kansas 

•  Evening  News . Portland,  Maine 

Fleet,  McGinley  Co . Baltimore,  Maryland 

Elnterprise . Brockton,  Massachusetts 

Chronicle . Grand  Rapids,  Michigan 

Tribune . Jackson,  Michigan 

Dispatch . St.  Paul,  Minnesota 

Tribune . Kansas  City,  Missouri 

Globe  Democrat . St.  Louis,  Missouri 

Post  Dispatch . St.  Louis,  Missouri 

Bee  News . Omaha,  Nebraska 

Journal . Jersey  City,  N.  J. 

Merchants  Association . Newark,  N.  J. 

Star  Elagle . Newark,  N.  J. 

U.  S.  Printing  Company . Paterson,  N.  J. 

Recorder  &  Democrat . Amsterdam,  N.  Y. 

Brooklyn  Times . Brooklyn,  N.  Y. 

Bronx  Home  News . New  York  City 

Journal  of  Commerce . New  York  City 

Schilling  Press . New  York  City 

Observer  Dispatch . Utica,  N.  Y. 

Dally  Press . White  Plains.  N.  Y. 

Bryant  Weeklies . Cleveland,  Ohio 

Tribune . Tulsa,  Oklahoma 

Gazette . Philadelphia,  Penna. 

Record . ‘ . Wilkes  Barre,  Penna. 

Houston  Dispatch . Houston,  Texas 

Danville  Printing  Co . Danville,  Viriginia 

Post . Appleton,  Wisconsin 

Haywood  Linotyping  Co.  Milwaukee,  Wisconsin 


AS  A  PROGRESSIVE  PUBLISHER  OR  PRINTER  you  should  know  that 
^  there  is  an  Intertype  that  sets  nearly  everjrthing  in  a  small  composu^ 
room  and  is  a  g^eat  relief  machine  in  larger  composing  rooms.  This  machine  speedi; 
closing  time  composition  and  at  a  real  low  cost. 

This  Standardized  Intertype  has  three  90-channel  main  magazines  and  thnD 
34-channel  side  display  magazines.  One  or  all  of  the  three  90-channel  main  magi>i| 
zines  can  be  used  for  text  or  display  up  to  18  point  as  well  as  for  some  disphif 
faces  up  to  36  point  condensed.  The  top  90-channel  magazine  can  be  split  for 
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STAFF  LECTURES 

A  REGULAR  course  of  lectures,  to  assist  in  the 
training  of  the  editorial  staff  is  a  commendable 
enterprise  just  announced  by  A.  H.  Kirchhofer, 
managing  editor  of  Buffalo  Evening  Xczvs.  There  is 
much  good  sense  behind  that  idea  and  we  hope  it  will 
find  favor  in  many  offices.  The  present  plan,  as  we 
understand  it.  is  to  hold  a  regular  staff  meeting,  at¬ 
tended  by  reporters  and  desk  men,  to  be  addressed 
by  some  experienced  member  of  the  staff,  discussing 
some  phase  of  reportorial  or  editing  technique. 

Said  Mr.  Kirchhofer:  “We  have  been  interested 
for  a  long  time  in  assisting  those  members  of  the 
News  staff  who  wanted  to  become  more  expert  in 
their  work,  and  have  discovered  that  aside  from 
coaching  individuals  it  serves  a  useful  purpose  to 
remind  all,  from  time  to  time,  to  steps  that  can  be 
taken  to  overcome  short-comings.” 

Staff  members  are  urged  to  read  approved  text¬ 
books  and,  we  are  pleased  to  note,  keep  in  constant 
touch  with  EIditor  &  Pi'blishkr  for  general  experi¬ 
ence  in  the  newspaper  field.  The  lectures  will  be 
given  in  duplicate,  one  half  of  the  staff  assembling 
at  a  time,  which  of  course  is  an  economical  arrange¬ 
ment  preventing  neglect  of  regular  duties. 

The  idea  is  scientific  and  will  not  only  make  for 
harmonious  staff  action  but  he  a  kindness  which  no 
staff  member  can  fail  to  recognize.  This  plan  is  in 
contrast  to  the  familiar  office  where  a  hard-boiled 
city  editor  hires  indiscriminately  and  fires  inhumanly, 
while  individualism  plays  through  the  staff  about  as 
it  does  in  the  treetops  of  the  Congo. 

The  pride  of  every  good  man  is  that  he 
shoived  some  good  boy  how  to  approach  fame 
and  fortune. 

WONDER  OF  THE  SKIES 

WHEN  one  recalls  that  a  scientific  test  within 
three  years  demonstrated,  as  some  editors 
already  knew,  that  astrononiy  is  one  of  the 
liveliest  interests  of  the  American  newspaper  reading 
public,  it  is  important  to  consider  how  the  American 
press  handled  the  discovery  of  a  new  planet  beyond 
Neptune,  an  event  which  promises  to  make  1930  great 
in  history.  How  did  your  newspaper  play  the  story? 
The  simple  announcement  of  the  discovery,  in  scien¬ 
tific  terms,  would  not  mean  much  to  the  average 
reader,  but  the  story  interpreted  by  someone  who 
knew  the  significance  of  the  event  would  provide 
reading  matter  of  the  highest  quality. 

In  good  stories  which  we  read  in  newspapers  ap¬ 
propriate  similes  were  used  to  make  clear  to  the  mind 
of  the  child  or  unscientific  adult  what  was  meant  by 
a  new  planet  in  the  heavens,  picked  up  on  a  photo¬ 
graphic  plate  by  a  24  year  old  farm  boy,  with  a  high 
school  education,  four  thousand  million  miles  from 
the  sun.  A  new  wonder  of  the  heavens,  reflecting 
the  wonder  of  man’s  tireless  investigation,  Prof.  Per- 
cival  Lowell  having,  through  profound  mathemati¬ 
cal  calculation,  predicted  this  very  discovery  in  1914. 
It  was  a  story  which  fairly  danced  before  the  eyes, 
opening  whole  new  vistas  of  wonder  for  countless 
millions  of  earth-plodders.  Few  human  interest  stor¬ 
ies  compare  with  that  of  Lowell,  who  did  not  live  to 
see  his  figures  confirmed,  or  that  of  Clyde  Tom¬ 
baugh  who  worked  summers  on  his  father's  wheat 
farm  and  spent  his  winters  reading  astronomical 
books  and  star  gazing  through  home-made  reflecting 
telescopes,  in  preparation  for  the  honor  of  being  the 
first  man  on  the  globe  to  catch  the  new  planet’s 
reflection. 

Beware  pick-minds  in  this  idea  business. 

MERRILY  ON 

The  gentle  practice  of  appropriating  funds  for 
magazine  advertising  and  offering  “mats,  cuts 
and  puffy  stories”  to  newspapers  goes  merrily  on, 
the  latest  scheme  of  the  sort  issuing  from  the  Dun- 
ham-Lesan  Company,  agency  at  Chicago,  in  behalf  of 
the  “Men’s  Apparel  Group.”  The  magazine  schedule 
is  to  run  in  May.  If  the  newspapers  can  induce  local 
dealers  to  buy  space  to  “support”  the  campaign,  and 
throw  in  a  nice  lot  of  free  editorial  space  “to  boot,” 
they  will  be  entitled  to  exactly  what  they  have  earned, 
but  the  magazines  will  get  the  credit  for  any  suc¬ 
cess.  That  is  as  plain  as  a  pikestaff,  isn't  it? 


I  ^  L 


Lord  my  heart  is  not  haughty,  nor  mine  eyes 
lofty;  neither  do  I  exercise  myself  in  great 
matters,  or  in  things  too  high  for  me. — Psalm, 
CXXI;  1. 

DEEPER  IN  THE  MIRE 

Between  advertising  agency  and  the  represen¬ 
tative  of  a  newspaper  there  must  be  candor. 
In  theory,  if  not  in  fact,  they  have  a  common 
objective.  Both  are  in  the  attitude  of  service  to  the 
advertiser.  Both  are  custodians  of  a  trust.  But 
both  are  paid  by  the  newspaper. 

In  these  days  when  the  advertising  business  is  so 
snarled  and  harassed  by  senseless  and  never-ending 
press  agent  methods,  which  many  agencies  play  with 
in  childish  disregard  of  their  own  natural  interest, 
and  which  publishers  and  editors  often  gutlessly  en¬ 
courage,  it  is  particularly  important  in  our  view  that 
agents  and  special  representatives  keep  their  rela¬ 
tions  in  the  clear.  No  one  needs  to  tell  them,  we 
take  it,  that  the  demand  for  free  publicity  comes 
directly  from  the  advertiser.  They  know  it  is  a  grab, 
indefensible  on  any  ground  of  professional  ethics  or 
even  common  business  sense.  They  should  know  that 
they,  or  at  least  their  newspaper  employer,  is  the 
victim.  This  calls  for  candor. 

This  week  we  learned  of  an  incident  which  calls 
out  this  comment.  The  representative  of  a  newspaper 
called  upon  an  agent  in  quest  of  a  schedule  for  a 
manufacturer.  He  says  he  was  told  the  agency  w'as 
not  basing  its  choice  on  the  merits  of  the  newspapers 
entirely,  but  on  results  of  a  check  on  publicity  mat¬ 
ter  u.sed  to  bolster  a  radio  program.  Despite  the  fact 
that  the  newspaper  asking  for  the  business  had  “co¬ 
operated  very  generously,”  which  means  it  had  used 
its  editorial  columns  for  covert  advertising,  still  the 
agency  took  the  ground  that  the  “cooperation”  was 
insufficient.  The  other  newspaper  in  the  city  had 
won  the  free-for-all  race. 

Editor  &  Publisher  put  these  facts  up  to  an  offi-_ 
cer  of  the  agency.  He  denied  the  charge  to  our 
reporter.  The  special  representative  maintains  he 
correctly  reported  the  matter.  Believe  it  or  not! 

Something  is  wrong  in  a  relationship  between  two 
natural  allies  that  gives  off  such  a  conflict  as  this. 
Not  much  mutual  confidence  here.  Not  much  com¬ 
mon  respect  for  an  employer  here.  Whatever  may 
be  the  truth,  the  publisher  only  knows  that  he  doesn’t 
get  the  business  and  his  rival  does  and  this  in  face 
of  the  fact  that  he  has  a  real  story  of  merit  to  tell. 

We  do  not  expect  that  the  free  publicity  muddle 
will  be  cleared  up  in  this  country  for  some  time  to 
come — it  may  become  much  worse  before  it  cures 
itself  by  its  own  abominations.  But  in  the  mean¬ 
time  we  hope  there  will  be  no  confusion  of  natural 
loyalties.  American  advertising  is  blessed  by  the 
best  system  ever  devised  and  is  worth  saving.  We 
like  the  original  idea  of  the  agency  that  frankly 
looks  out  for  the  interest  of  the  advertiser,  thougli 
the  publisher  pays  for  the  service.  We  like  the  idea 
of  an  A.B.C.  audit  controlled  by  advertisers.  We 
like  all  of  these  more-than-fair  arrangements  and 
hope  for  their  continuance.  But  if  agents  drag  in 
such  unreasonable,  unjust  and  really  insulting  de¬ 
mands  as  that  a  publisher  cannot  tell  his  story  of 
merit  because  a  schedule  is  written  for  newspapers 
which  use  editorial  space  to  promote  an  advertising 
campaign  in  a  rival  medium,  the  radio  for  instance, 
then  the  whole  hwriness  breaks  down  and  we  can  see 
nothing  ahead  but  reorganization  on  new  and  safer 
lines.  We  hope  the  story  the  special  tells  is  mistaken. 
We  hope  no  agency  will  attempt  to  handle  a  news¬ 
paper  account  on  any  basis  which  precludes  candor 
with  the  rival  newspaper  and  fair  appreciation  of 
advertising  merit  apart  from  all  other  considerations. 
We  hope  this  for  the  sake  of  a  worth-while  system. 

A  clean  show  with  a  famous  actor  as  star 
has  failed  on  Broadicay.  But  it  ti'as  a  poor 
entertainment.  The  demand  for  good  clean 
shott's  and  good  clean  newspapers  is  unfailing. 


FAILURE 

Another  arms  conference  failure?  It  is  fort, 
cast.  How  can  this  be,  in  the  face  of  universal 
yearning  among  civilized  people  for  assured 
peace,  removal  of  the  targets  of  war,  relief  from  the 
indecent  waste  of  substance?  The  world  will  blame 
political  leadership.  Some  such  censure  seems  de¬ 
served.  Finally,  the  fault  lies  with  the  people  and 
the  press. 

The  I^ndon  conference,  despite  brilliant  auspices 
was  just  a  “parley” — that  label  alone  being  enough 
to  warn  the  average  mortal  that  there  was  no  occa¬ 
sion  for  excitement.  The  publicity  from  London  was 
about  what  a  first-class  commercial  press  agent  would 
dish  out.  It  was  a  show.  The  King  on  the  radio! 
Ramsay  MacDonald  on  the  radio  1  Impressive  scene 
at  the  conference  table!  What  everyone  wore.  Pon¬ 
derous  talk,  talk,  talk !  But  little  sense  which  would 
appeal  to  the  man  in  the  street  and  his  aproned  wife. 
No  voice  crying  above  the  monkey  chatter  of  diplo¬ 
macy  for  things  which  everyday  people  want  for  the 
greater  security,  truer  happiness  and  material  prog¬ 
ress  of  their  sons  and  daughters.  No  truly  human 
note,  no  incident  spelling  the  grandeur  of  civilia- 
tion’s  rise  from  the  plane  of  the  brute,  no  breathless 
moment  of  exaltation  at  the  marvel  of  universal 
brotherhood,  but  one  long  series  of  haggles,  bickers, 
trades,  boasts  and  hypocritical  or  “dream-world”  at¬ 
titudes.  Public  opinion,  which  alone  can  force  inter¬ 
national  disarmament,  has  not  risen  to  the  occasion, 
and  that  is  understandable. 

We  do  not  contend  that  elements  of  the  .American 
press  have  not  striven  to  support  the  cause,  or  at 
least  the  American  end  of  the  argument.  Mainly, 
however,  it  has  only  dully  reflected  a  dull  perform¬ 
ance.  To  arouse  the  self-centered,  hard-working, 
naturally  apathetic  and  usually  cynical  people  tbt 
press  recpiires  a  rallying  post  more  impressive  and 
deckledly  more  heart-appealing  than  any  so  far  raised 
in  London.  We  arc  reminded,  however,  that  there 
have  been  instances  in  the  past  wherein  genius  editor¬ 
ship  has  seized  the  flag  and  carried  great  public 
causes  to  success,  defying  blundering  or  insincere 
leaders. 

Don  C.  Seitz  tells  of  one  such  instance,  among 
others,  in  the  life  of  the  truly  great  Joseph  Pulitzer. 
In  the  W  inter  of  1895  senseless  jingoes  attempted  to 
stir'  up  an  .‘\nglo--'\merican  war  over  a  Venezuela 
boundary  dispute.  The  unthinking  country  was 
<iuickly  led  into  what  amounted  to  a  challenge.  Wall 
Street  flew  into  panic.  All  the  old  animosities  were 
paraded,  a  spark  would  have  set  off  the  dynamite,  and 
then  Joseph  Pulitzer  took  charge  of  public  opinion. 
He  not  only  demonstrated  in  cool,  convincing  and 
simply  written  editorials  that  the  United  States  really 
was  unaffected  by  the  dispute  between  Venezuela  and 
Great  Britain,  but  had  the  journalistic  talent  to 
dramatize  the  absurdity  of  the  jingo  clamor.  Hr 
showed  who  was  making  the  war,  told  why,  and  then, 
on  Christmas  morning,  brought  out  in  print  message 
of  conciliation  and  fraternity,  heart-stirring  senti¬ 
ments  of  good-will,  from  the  great  men  of  England, 
including  a  note  of  the  Prince  of  Wales,  sent  witb 
the  knowledge  and  consent  of  Queen  Victoria,  ex¬ 
pressing  a  fervent  hope  that  the  crisis  would  be  ar¬ 
ranged  in  satisfactory  manner  to  both  countries,^ 
be  “succeeded  by  the  same  warm  feeling  of  friend¬ 
ship  which  has  existed  between  them  for  so  man; 
years.”  Gladstone  also  cabled  that  “only  coim^ 
sense  is  necessary.”  Pulitzer  supplied  it  to  the  end 
that  the  crazy  clamor  ended. 

Editorial  leadership  of  this  brand  frequently 
sparkles  through  the  pages  of  American  hisW 
Just  a  trifle  of  the  same  might  have  brought  a  dif¬ 
ferent  result  at  London.  It  may  now  be  too  late  to 
rekindle  the  fires  of  idealism  that  were  brightly  burn¬ 
ing  when  Ramsay  MacDonald  visited  W'ashingt® 
If  there  is  a  rescue  it  will  be  by  a  superman.^ 

The  lesson  for  newspaper  men,  plain  enough.  “ 
that  the  great  objects  of  civilization  are  unobtam 
able  by  statecraft,  no  matter  how  high-minded  d 
may  be,  unless  every  plan  is  pushed  by  the  pow^’ 
public  opinion,  aroused  and  fed  by  an  infortnec. 
inspired  and  easily  comprehended  press.  We  do 
believe  the  elaborate  reports  from  London  have  b^ 
read,  at  least  comprehended,  by  more  than 
of  ten,  or  fifty  thousand  newspaper  readers.  Td'*’ 
then,  is  futile  statesmanship  and  journalism. 
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PURELY  PERSONAL 


Dr  JOHN  H.  FINLEY,  asscxriate 
editor  of  the  Xczf  York  Times,  was 
among  the  speakers  at  a  conference  of 
^  representatives  of  American  col¬ 
leges  in  Chicago  last  week.  Dr.  Finley, 
foroerly  commissioner  of  education  of 
\ew  York,  was  at  one  time  president  of 
Knox  College  in  Galesburg,  Ill. 

Eugene  Lorton,  publisher  of  the  Tulsa 
World  and  Richard  Lloyd  Jones,  pub¬ 
lisher  of  the  Tulsa  Tribune,  have  re¬ 
turned  from  Washington  where  they 
supported  the  fight  of  independent  oil 
ntn  to  obtain  a  tariff  on  oil. 

Elbert  H.  Raker,  now  chairman  of 
the  board  of  the  Cleveland  Plain  Dealer, 
is  visiting  in  southern  California. 

Howard  H.  Holt,  publisher  and  owner 
of  the  Grafton  (W.Va.)  Sentinel,  and 
Mrs.  Holt,  are  spending  a  vacation  in 
Florida,  touring  by  automobile.  While 
in  St.  Petersburg,  they  went  by  airplane 
from  that  city  to  Havana,  Cuba,  and 
buk. 

Rufus  Woods,  editor  of  the  Wnt- 
otchee  (Wash.)  World,  has  returned 
from  an  automobile  tour  through  Cali¬ 
fornia. 

Frederick  A.  Stowe,  editor  of  the 
Peoria  (Ill.)  Journal-Tramcript,  was 
one  of  the  judges  in  a  national  speaking 
contest  of  employees  affiliated  with  the 
National  Electric  Light  Association, 
held  in  Springfield,  111.,  March  18. 

E  E.  Brodie,  publisher  of  the  Oregon 
City  (Ore.)  Enterprise,  was  recently 
given  a  luncheon  by  the  chamber  of 
commerce  of  that  city  on  the  eve  of  his 
departure  for  Helsingfors,  Finland, 
where  he  goes  as  minister  of  the  United 
States  government. 

W.  W.  Robertson,  owner  of  the 
Yakifiia  (Wash.)  Republic  and  Herald 
and  active  editor  of  the  former  publica¬ 
tion,  is  enjoying  a  three  months’  cruise 
on  the  United  States  battleship  Ten¬ 
nessee,  now  in  Cuban  waters  for  the  fleet 
maneuvers. 

Franklin  D.  Schurz,  vice-president  of 
\ht  South  Bend  (Ind.)  Tribune,  and  Mrs. 
Schurz  were  recently  guests  of  the  Tort 
IVay'ne  (Ind.)  .\e-n's-Sentinel  in  a  flight 
in  the  News-Sentinel  plane. 

F.  A.  Miller,  president  and  editor  of 
South  Bend  (Ind.)  Tribune,  and 'Sirs. 
Miller,  who  spent  part  of  the  winter  in 
^rasota,  Fla.,  have  returned  home.  While 
in  Sarasota  they  were  honor  guests  at  a 
dinner  given  by  George  D.  Lindsay,  pub¬ 
lisher  of  the  Sarasota  Herald,  and  Mrs. 
Lindsay  in  their  beautiful  home. 

J.  S.  Parks,  publisher  of  the  Fort 
Smith  (.Ark.)  Times  Record  and  .South¬ 
west  American  and  member  of  the 
.^rkansas  Highway  Commission,  spoke 
March  17  at  Russellville,  Ark.,  giving 
the  details  of  highway  plans. 


IN  THE  BUSINESS  OFFICE 

IJICHARD  H.  RY.AN,  business  man¬ 
ager  of  the  Petersburg  (Va.) 
Prog^ss-Index,  took  a  leading  part  in 
the  Rotary  Minstrels  at  the  Franklin, 
va.,  high  school  last  week. 

John  F.  Fitzpatrick,  secretary  and 
treasurer  of  the  Salt  Lake  City  Tribune 
lus  been  called  to  Burlington.  la.,  by 
the  death  of  his  father,  James  H.  Fitz¬ 
patrick. 

Salvatore  M.  Amenta  has  become 
Business  manager  of  Im  Nave,  Middle- 
j"’  -  Italian  journal.  He  suc¬ 

ceeds  Rutillio  Corvo. 

Robert  H.  McAuliffe,  foreign  adver- 
tising  manager  of  the  South  Bend  (Ind.) 

•  n's-Times,  spoke  on  “.Advertising” 
,,  re  journalism  classes  of  St.  Marv’s 
college  last  week. 

E-  Jarrett  has  resigned  from 
tr  Greenwich 

1  '  Press  to  join  the  same  depart- 

ent  of  the  Bridgeport  Post-Telegram. 
ne  was  previously  with  the  Detroit  Free 
‘  fss  and  Hartford  Courant. 

I"’  Eutledge,  manager  of  the 
office  of  the  national  advertising 
eWrtment  of  the  Scripps-Howard 
spapers,  spoke  before  the  round  table 
P  op  of  the  Greater  Buffialo  Advertis¬ 


ing  Club,  March  20,  discussing  methods 
of  analysis  of  newspaper  circulations. 

Peter  F.  Gatling,  advertising  solicitor 
for  the  Norfolk  (V’a.)  Virginian-Pilot, 
has  resigned  to  join  the  Norfolk  Ledger- 
Dispatch  as  manager  of  its  Portsmouth 
office,  to  take  effect  April  1. 

Fred  Wilman,  formerly  of  the  Mar¬ 
shalltown  (la.)  Times-Re publican,  has 
been  named  advertising  manager  of  the 
Spencer  (la.)  Reporter,  succeeding  Ken¬ 
neth  Randall. 

Ella  Howard,  recently  a  member  of  the 
advertising  staff  of  the  Salem  (Ore.) 
Statesman,  has  joined  the  advertising 
department  of  the  Medford  (Ore.)  News. 

Howard  F.  Emerson,  business  manager 
of  the  Ansonia  (Conn.)  Evening  Senti¬ 
nel,  is  vacationing  at  Miami,  Fla. 

W.  M.  Wood,  Norfolk  (Va.)  Virgin¬ 
ian-Pilot  advertising  solicitor,  has  been 
transferred  to  that  paper’s  Portsmouth 
office. 

T._W.  B.  Anderson  recently  returned 
to  his  work  on  the  advertising  staff  of 
the  Sacramento  (Cal.)  Bee,  following  a 
serious  attack  of  pneumonia.  Before 
coming  to  Sacramento  Mr.  Anderson 
was  editor  of  the  Miami  (Ariz.)  Evening 
Bulletin,  and  is  a  former  president  of  the 
Arizona  Press  Club. 

•Arthur  Irwing,  manager  of  the  Glens 
Falls  (N.A^.)  Post-Star  and  Times,  was 
in  New  York  this  week,  and  visited  his 
special  representatives,  Kelly-Smith  Co. 

Lewis  M.  Nachman,  who  has  been  with 
the  Detroit  (Mich.)  Abend  Daily  Post 
for  the  past  three  months,  has  joined  the 
display  advertising  department  of  the 
Detroit  Daily. 

Leonard  Rarland,  circulation  mana¬ 
ger  of  the  Moline  (Ill.)  Dispatch,  re¬ 
turned  this  week  from  Florida  where 
he  and  Mrs.  Barland  spent  two  weeks. 


IN  THE  EDITORIAL  ROOMS 

^  HARLLS  R.  CORBIN,  managing 
editor  of  the  Toledo  Blade,  addressed 
tile  Toledo  Knights  of  Columbus  lunch¬ 
eon  club  Tuesday,  March  25,  on  “Ram¬ 
bles  in  Newspaper  Land.”  lie  was  in¬ 
troduced  by  Ken  A.  Hamel  of  the  Blade 
staff,  who  was  chairman  of  the  meeting. 

Harry  Salpeter,  literary  critic  of  the 
Nen<  York  World,  returned  to  New 
York  last  week  after  a  month’s  cruise  of 
the  Mediterranean.  Elsie  McCormick, 
W'orld  columnist,  returned  from  Florida, 
where  she  spent  a  short  visit. 

Howard  Cushman,  formerly  of  the 
Nesv  York  Morning  Telegraph,  has 
joined  the  Nezv  York  World  as  reporter. 

Irl  S.  MeSherry,  formerly  managing 
editor  of  the  Salem  (Ore.)  Statesman, 
was  appointed  private  secretary  to  Gov¬ 
ernor  Norblad,  March  10. 

Eleanor  Claridge,  author  of  the  daily 
column,  “Main  Street  Meditations,”  in 
the  Cleveland.  Plain  Dealer,  has  returned 
from  a  vacation  spent  in  Cuba. 


FOLKS  WORTH  KNOWING 


DE.AN  COLLINS,  dramatic  critic  of 
the  Portland  (Ore.)  Telegram,  began 
his  newspaper  work  writing  verses  for 
the  Dallas  (Ore.) 

Observer.  Later 
he  went  to  the 
Portland  M  orn- 
ing  Oregonian  as 
a  reporter,  later 
joining  the  Tel¬ 
egram.  He  left 
his  job  to  take 
a  fling  with  the 
movies  in  the 
publicity  depart¬ 
ment  of  the  Uni- 
V  e  r  s  a  1  Film 
Corporation  at 
Los  Angeles, 
but  not  finding 
this  to  his  liking,  returned  to  the  Tele¬ 
gram  in  1923  where  he  has  remained 
since. 

Mr.  Collins  has  won  the  Guy  Bates 
Post  trophy  three  times  in  five  years. 
The  trophy  is  for  the  best  criticism  of 
a  theatrical  production  during  the  year. 

Mr.  Collins  has  written  a  number  of 
one  act  plays  for  different  organizations, 
besides  writing  a  number  of  sketches  for 
the  radio.  Besides  this  work  he  wrote 
the  Rose  Festival  pageant  spectacle, 
“Where  Rolls  the  Oregon,”  produced  in 
Portland. 


Starlin  C.  Whitaker,  formerly  city 
reporter  for  the_  Grafton  (W.V.a.) 
Sentinel,  is  now  in  Keyser,  W.  Va., 
where  he  is  engaged  in  special  advertis¬ 
ing  work  and  feature  writing. 

John  H.  Wood,  Harvard  graduate, 
has  joined  the  staff  of  the  Lynn  (Mass) 
Telegram-Nezvs  as  Lynfield  correspond¬ 
ent. 

A.  Judson  Evans.  Jr.,  formerly  politi¬ 
cal  reporter  on  the  Richmond  Times-I )cs- 
patch.  is  now  a  memher  of^the  Nezu  York 
Herald  Tribune  staff. 

Vaughn  Shoemaker,  cartoonist  for  the 
Chicago  Daily  Nezvs,  last  week  addressed 
the  2,(KX)  pupils  of  the  Morgan  Park 
high  school  on  cartooning. 

Jack  T.  McCulIy,  r.adio  editor  of  the 
Nezu  Orleans  Times-Picayune,  will  be 
guest  announcer  one  night  this  week  over 
WDSU,  New  Orleans  radio  station. 

Walker  S.  Buell,  chief  of  the  Cleve¬ 
land  Plain  Dealer’s  W’ashington  hurcau, 
spent  the  early  part  of  this  week  at  the 
home  office. 

C.  C.  Lamlicrt,  until  recently  city  editor 
of  the  Camden  (Ark.)  Evening  Nezvs 
and  later  city  editor  of  the  Camden 
Morning  Times,  has  joined  the  staff  of 
the  Rogers  (Ark.)  Daily  News. 

C.  C.  Brown,  Jr.,  reporter  for  the 
Memphis  Evening  Appeal,  has  resigned. 

(Continued  the  next  page) 


Ken  Kling 

draws  WINDY  RILEY,  a  daily  strip  especially  suited 
to  the  sport  page,  but  good  for  any  page. 

Wintly  Riley  has  had  a  siicoe.ssful  run  in  many 
papers  for  three  years,  and  is  now  at  its  hest. 

Notes  for  busy  editors:  Will  Rogers  is  going  on  the 
air  for  thirteen  weeks.  .  .  .  Mr.  and  Mrs.  Roe  Fulkerson 
have  gone  to  their  Maryland  summer  home.  Ourhill. . . . 
April  21  is  the  date  for  first  release  of  Joe  Palooka,  the 
Ham  Fisher  fight  strip,  .  .  .  The  Indianapolis  Star  is 
the  latest  addition  to  the  list  of  first-class  papers 
publishing  The  World  and  All,  the  daily  unique 
column  by  Charles  B.  Driscoll.  .  .  .  Newspaper  men  visiting  New  York 
are  invited  to  make  themselves  at  home  at  our  place,  where  the  best 
views  of  the  Roaring  Forties  may  be  had.  .  ,  ,  Write  your  letters  home 
on  our  typewriters. 

The  McNaught  Syndicate^  Inc. 


Kllnir 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 
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Like  Him 
or  Hate  Hini- 


They  READ  Him 

SINCE  the  days  when 
he  was  a  star  hase- 
ball  writer  and  a  star 
dramatic  critic,  HEY- 
WOOI)  BROUN  has  been 
a  provocative  force  in 
American  new.spapcr  work, 
lie  has  the  gifts  of  laugh¬ 
ter,  of  kindliness,  and 
of  flashing  anger.  He 
creates  amusement  —  and 
excitement. 

HIS  readers  have  fol¬ 
lowed  him  in  New 
York  from  The  Tribune  to 
The  World  to  The  Tele¬ 
gram,  and,  since  his  “It 
Seems  to  Me”  eolutiin  has 
been  syndicated  he  has 
built  up  a  following  on  a 
national  scale. 

WI  T  SEEMS  TO  ME” 

t  is  running  now’  itt 
.A  k  r  o  ti ,  Ball  itnore,  Buf¬ 
falo,  Clevelatid,  Coliitiibus, 
Cincinnati,  Knoxville,  Mil¬ 
waukee,  New  York,  Okla¬ 
homa  City,  Philadelphia, 
Pittsburgh,  Toledo,  Wash¬ 
ington,  I).  C.,  Youngs¬ 
town.  Everywhere  it  has 
been  tried  HEYWOOD 
BROUN’S  eolumn  has 
been  recognized  as  one 
of  the  strongest  features 
of  the  paper.  It  is  per- 
sonal,  and,  of  course  re¬ 
flects  the  views  of  the 
writer  only,  not  the  views 
of  the  publisher.  It  is 
a  feature  that  awakens 
controversy,  that  stirs 
emotion,  that  builds  eir- 
culation. 

IN  ALL  OPEN  territory, 
there  are  thousands  of 
potential  Heywood  Broun 
fans  —  just  waiting  for 
newspaper  enterprise  to 
bring  him  to  them. 

Wire,  collect,  for  terms. 

UNITED  FEATURE  SYNDICATE 

METROPOLITAN  NEWSPAPER 
SERVICE 

Monte  Bourjaily  Maximilian  Elser,  Jr. 
General  Manager  Vice-President 

63  Park  Row,  New  York,  N.  Y. 
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International  Year  Book  issued  last  Sat¬ 
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“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
Saturday  in  November. 

Sixe  of  type  page  9x12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
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Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


]  Six  Months 
j  Ended 

Net 

Paid 

Total  Dis- ' 
tribution 

Dec.  31,  1929 
Dec.  31,  1928 
Dec.  31,1927 
Dec.  31,  1926 

1  Dec.  31,  1925 

10,180 
8,967 
8,220 
7,014 
6,. 363 

11,564 

10,019 

9,546 

7,955 

7.708 
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W.  C.  Proctor,  formerly  of  the  Nash¬ 
ville  Tennessean  and  Fort  Worth  Press, 
has  joined  the  editorial  staff  of  Memphis 
Press-Scimitar. 

Claude  Blanchard,  special  writer  for 
Le  Petit  Parisien,  Paris  daily,  is  now  in 
southern  California  gathering  material 
for  a  series  of  articles  on  American  in¬ 
stitutions,  conditions,  industry  and  gen¬ 
eral  impressions.  He  is  accompanied  by 
his  wife,  formerly  Miss  Elsa  Behr,  a 
Pasadena,  Cal.,  girl. 

Arthur  Peterson  of  the  Toledo  Blade 
editorial  staff,  has  been  removed  to  his 
home  after  being  under  observation  in 
St.  Vincent’s  hospital,  Toledo,  for  a 
week  following  a  nervous  breakdown. 

Mrs.  Vaughan  \V.  Root,  editor  of  the 
society  page  of  the  Little  Rock  Arkansas 
Democrat,  has  been  selected  by  the  local 
women’s  organizations  as  Arkansas  dele¬ 
gate  to  the  quintennial  meeting  of  the 
International  Council  of  Women  to  be 
held  in  May  and  June  in  Austria. 

Miss  Florence  Davies,  formerly  with 
papers  in  Syracuse,  X.  Y.,  has  joined  the 
women’s  page  staff  of  the  W orcester 
(Mass.)  Ez’cning  Gazette. 

Charles  A.  Covle,  former  City  Hall 
reporter  for  the  Boston  Herald,  has  re¬ 
signed  to  do  publicity  for  the  Boston 
Chamber  of  Commerce.  He  had  been  a 
member  of  the  Herald  staff  for  the  past 
five  years,  and  was  formerly  with  the 
iMurenee  (Mass.)  Sun-American  and 
the  Laurence  Eagle-Tribune. 

Vance  Alden  has  l>ecome  church  re¬ 
porter  for  the  Worcester  (Mass.)  Tele¬ 
gram. 

Frank  T.  Johnson,  state  editor,  and 
Paul  Frank,  assistant  state  editor  of  the 
Waterbary  (Conn.)  Republican,  spent 
last  week-end  in  a  motor  trip  to  Boston. 

William  Howard  Kennedy,  assignment 
reporter  for  the  Waterbary  (Conn.) 
American,  has  returned  to  work  after 
visiting  at  home  in  White  Plains,  N.  Y. 

George  L.  (Dutch)  Bass  of  the  San 
.Antonio  Eivning  News  copy  desk  under¬ 
went  an  operation  for  appendicitis  last 
week.  F.  B.  Culver,  formerly  on  the 
desk,  is  sitting  in  again  temporarily. 

David  Stiles  has  joined  the  San  Antonio 
Evening  News  reportorial  staff,  succeed¬ 
ing  J.  B.  Cross,  who  resigned. 

Henry  Davis  Nadig  of  the  staff, 
Bridgeport  (Conn.)  Post,  recently  gave 
a  talk  on  “Modem  Poetry’’  before  the 
Fairfield  County  Federation  of  Women’s 
Clubs  at  Norwalk. 

F.  B.  Morgan,  for  the  past  three  years 
on  the  city  staff  of  the  Charlotte  (N.C.) 
Observer  and  for  the  past  year  assistant 
city  editor,  has  left  for  Nashville,  Tenn., 
where  he  will  take  up  new  duties  as  di¬ 
rector  of  public  relations  for  the  Ten¬ 
nessee  State  board  of  health. 

J.  Roscoe  Drummond,  chief  editorial 
writer  of  the  Christian  Science  Monitor, 
has  been  invited  to  address  the  student 
body  of  Syracuse  University  on  April  10. 

Florence  Sullivan  has  resigned  from 
the  editorial  staff.  Buffalo  Times,  to  be¬ 
come  sfxriety  editor  of  the  Lockport 
(N.Y.)  Union  Sun  and  Journal. 

William  Vielhauer,  city  editor  of  the 
Redzwod  City  (Cal.)  Tribune,  recently 
addressed  the  Press  Club  of  Sequoia 
Union  High  School. 

George  L.  Brady,  formerly  with  the 
Nezv  Bedford  (Mass.)  Standard,  has 
jointed  the  copy  desk  of  the  Worcester 
(Mass.)  Evening  Gazette. 

Burton  L.  Brown,  formerly  of  the 
New  York  Times,  has  joined  the  staff  of 
the  Worcester  (Mass.)  Evening  Gazette. 

Morris  A.  Bealle  of  the  Washington 
Times  staff,  has  recovered  from  an  oper¬ 
ation  for  a  hernia  incurred  on  duty  dur¬ 
ing  Washington’s  sensational  “panther” 
hunt  during  January. 

Harry  Cross,  sports  editor  of  the  New 
York  Herald  Tribune,  will  speak  at  the 
annual  varsity  “C’  dinner  of  Colgate 
University,  April  5. 

Mrs.  Pearl  Imes  Stirman  has  joined 
the  staff  of  the  South  Bend  (Ind.)  Tri¬ 
bune  as  art  editor. 


PRESS  ASSOCIATION  NOTES 

JOHN  WHITE  formerly  of  the  Nezv 
York  Herald  Tribune  and  Paris  Her¬ 
ald,  recently  joined  United  Press  and 
was  to  sail  Saturday,  March  29,  for 
Paris,  where  he  will  serve  in  the  U.P. 
bureau. 

Carl  L.  Turner,  Ohio-Pennsylvania 
superintendent  for  International  News 
Service,  addressed  the  Rotary  Club  of 
Oil  City,  Pa.,  March  25,  an  the  “Ro¬ 
mance  of  News  Gathering.” 

Charles  P.  McCabe,  of  United  Press, 
spoke  at  a  luncheon  of  the  Charleston, 
W.  V’a..  Rotary  Club  last  week. 

Barry  Faris,  vice-president  and  gen¬ 
eral  news  manager  of  International  News 
Service,  returned  this  week  from  a  busi¬ 
ness  trip  to  the  middle  west. 

J.  R.  Youatt,  treasurer  of  the  Asso¬ 
ciated  Press,  is  spending  a  short  vaca¬ 
tion  at  Southern  Pines,  N.  C. 

J.  Rukenbrod  has  been  transferred 
from  the  Columbus  to  the  Cleveland  bu¬ 
reau  of  International  News  Service,  suc¬ 
ceeding  J.  Bradbury,  resigned. 

Harold  Myers  has  succeeded  Clyde 
Shue  in  the  Harrisburg  bureau  of  Inter¬ 
national  News  Service.  Shue  resigned 
to  l)ecome  sports  editor  of  the  Harris¬ 
burg  News. 

Warren  C.  Jefferds,  staff  meml>er  and 
for  27  years  correspondent  of  the  Port¬ 
land  (Me.)  Bureau  of  the  Associated 
Press,  has  been  appointed  keeper  of  sta¬ 
tionery  in  the  office  of  the  secretary  of 
the  Senate,  to  succeed  Ferd  W.  Parker 
of  Westbrook,  Me.,  who  died  recently. 


WEDDING  BELLS 

George  F.  HAVELL,  business  man¬ 
ager  of  the  Forum  magazine,  to  Mil¬ 
dred  Christirte  Watson,  circulation  man¬ 
ager  of  the  same  publication,  recently  in 
New  York  City. 

Stephen  Milo,  advertising  manager  of 
the  Mt.  Carmel  (Pa.)  Item  and  Miss 
Dorothy  Wahl  of  the  same  place  were 
married  in  New  York  City  on  November 
16,  1929,  it  was  announced  at  Mt.  Carmel 
this  week. 

Ewing  Johnson,  slot  man  for  the 
Memphis  Ez’cning  Appeal,  to  Miss  Bere¬ 
nice  Holder,  secretary  at  Baptist  Hospital, 
Sunday,  March  16. 

(jerald  (Jordon  Newton,  of  the  edi¬ 
torial  staff,  London  (Ont.)  Free  Press, 
to  Miss  Alice  Feely  of  Brantford,  Ont. 


ASSOCIATIONS 

IV  ED  SHEPLER,  editor  and  part 
owner  of  the  Lazvton  (Okla.)  Con¬ 
stitution,  has  been  chosen  second  vice- 
president  of  the  Oklahoma  Press  As¬ 
sociation,  to  succeed  Hutton  Bellah, 
who  recently  sold  the  Altus  (Okla.) 
Times-Democrat  and  moved  to  Cali¬ 
fornia. 

Miss  Kenneth  Haig  of  the  Winnipeg 
Free  Press,  has  been  chosen  the  repre¬ 
sentative  of  the  Canadian  Women's 
Press  Club  to  the  Fourth  Imperial  Press 
Conference  which  opens  in  London,  Eng¬ 
land,  on  June  2,  1930,  which  together 
with  a  program  of  tours  and  entertain¬ 
ment  lasts  for  four  weeks. 

John  B.  Sherrill,  editor  of  the  Con¬ 
cord  (N.C.)  Tribune,  who  was  secretary 
of  the  North  Carolina  Press  Associa¬ 
tion  from  1888  to  1920,  has  made  a  com¬ 
pilation  of  records  covering  the  life  of 
the  association  from  1873  to  1887.  The 
pamphlet  is  illuminated  with  a  picture 
of  the  gathering  at  Catawba  Springs  in 
July,  1878. 


CHANGES  OF  OWNERSHIP 

JA.  WILLARD,  former  editor,  Liv- 
•  ingston  (Tex.)  Enterprise,  has  bought 
the  Frankston  (Tex.)  Citizen  from  J.  E. 
Laney. 

Blackstone  (Va.)  CoMricr,  weekly,  pub¬ 
lished  for  many  years  by  the  late  A.  B. 
I^nd,  will  in  the  future  be  published  by 
the  Nottoway  Publishing  Company,  Inc., 
the  charter  of  the  Courier  Company  hav¬ 
ing  been  amended  by  the  Virginia  State 
Corporation  Commissiem.  The  president 
of  the  Nottoway  company  is  'T.  Free¬ 
man  Epes,  and  William  G.  Stephenson 
is  secretary.  Both  are  Blackstone  men. 
W.  H.  Nation,  formerly  publisher  of 


the  Sentinel  (Okla.)  Leader,  has  hni»k, 
the  Blaine  County  Star  of  Gears-  oSt 

C.  C.  Colbert  was  former  publis’lnf  • 
the  Geary  newspaper. 

F.  W.  Patterson,  editor  and  publldu, 
of  the  .Manassas  (W.  Va.)  Jou^  ^ 
sold  that  paper  to  W.  H.  Lamb  aii  B 

D.  Wharton.  ^  * 

SCHOOLS 

Members  of  the  community  wMkL 
class  of  the  University  of 
school  of  journalism,  will  publish  tk 
Washington  (la.)  Democrat-lndepenim 
for  the  issue  of  the  last  week  in  .Apri 
Albert  L.  Dickerson  of  Chattanoon 
Tenn.,  a  senior  at  Dartmouth  Coiw 
has  been  annointed  assistant  to  thepi^ 
dent  and  director  of  the  Dartmouth  Co|. 
lege  News  Service,  succeeding  Sydney  C 
Hayward,  recently  appointed  secretary «' 
the  college. 

SPECIAL  EDITIONS 

pHARLOTTE  (N.C.)  Observer  ipg 
cial  10-page  section  devoted  to  Ifa. 
jestic  radios,  March  24. 

Norfolk  (Va.)  Virginian-Pilot,  36- 
page  Spring  Fashion  edition,  Mardi  21. 
There  was  also  inserted  a  baby  wtyt 
of  12  tabloid  pages. 

Shawnee  (Okla.)  News,  100-pjgt 
special  edition  on  the  occasion  of  moriiK 
into  its  new  $50,000  building.  C.  G. 
Roseberry  is  editor. 

Stamford  (Conn.)  Advocate,  IS-jugt 
spring  automobile  section,  March  li^ 
Winnipeg  Tribune,  110-page  eiUtioii 
celebrating  its  40th  anniversary. 

Great  Falls  (Mont.)  Tribune,  18-pagf 
annual  spring  style  and  building  edition, 
Wednesday,  March  19. 

Halifax  Morning  Chronicle,  32-pap 
New  Brunswick  International  Paper 
Company  special  edition,  upon  the  com¬ 
pletion  of  their  new  mills  at  Dalhousit. 
N.  B.  _ 

ON  THE  MECHANICAL  SIDE 

T  L .  CROSTHWAITE,  proofreader 
for  the  Chicago  Daily  News  fw 
the  past  15  years,  has  retired  from  active 
duty.  He  will  reside  on  his  farm  near 
Ocean  Springs,  Miss. 

(Uarence  E.  Ott,  foreman  of  the  Soart 
Bend  (Ind.)  Tribune  composing  room, 
who  was  severely  injured  recently  when 
struck  by  a  street  car,  is  again 
to  his  duties. 


SUSPENSIONS 


1^  ELLOGG  (la.)  Enterprise,  of  which 
^  Norton  L.  Benson  was  publisher,  has 
suspended  publication. 


FLASHES 


The  only  consolation  the  Chanuti  Tri¬ 
une  is  able  to  offer  the  three  policeoo 
whose  pay  checks  were  found  in  the  safe 
of  a  raided  speakeasy  in  Brooklyn,  is 
that  probably  they  can  make  the  “Em¬ 
barrassing  Moments”  colu^  in  almost 
any  newspaper. — Kansas  City  Star. 


We  are  delighted  that  an  old  Milww- 
kee  friend  of  ours,  Mr.  EMward  Freschl 
president  of  a  certain  hosiery  company 
is  getting  better  after  his  operatic  w 
appendicitis,  but  it  was  the  headline  m 
Jl 'omen’s  linear  that  gave  us 

“Holeproof  Head  Recovering.”— EE 4, 

.Yew  York  World. 


They  used  to  say  that  home  is  where 
the  heart  is,  but  now  the  heart  seems  to 
be  out  in  the  garage. — Norristown  Tints- 
Herald. 


(Jonsidering  that  we’ve  never  had  any 
real  experience  with  it,  we  Americans 
make  a  lot  of  fuss  about  prohibition- 
James  J.  Montague,  New  York  Herw 
Tribune.  _ 

“Dies  in  Mind  Blast” — Alabama  Ne«Sj 
paper  headline.  Probably  a  new  kirwo 
brainstorm. — Florence  (•\la.)  Herasa- 


A  local  girl,  with  an  economical  turno 

mind,  is  now  searching  the  wontensp^ 
for  directions  to  make  a  stylish 
dress  out  of  three  of  last  year’s  frocc- 
— Detroit  News. 
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1,832  NEWSPAPERS 

are  set  in  Linotype 

IONIC  No.  5 


The  Ionic  roll  call  is  almost  a  directory  of  American  newspapers — so 
large  is  the  list  of  papers  that  have  adopted  this  revolutionary  typo¬ 
graphic  innovation  in  newspaper  body  type. 

When  Ionic  was  introduced  we  ran  almost  weekly  lists  of  the  papers 
that  were  using  it.  The  list  grew  and  grew  until  it  filled  a  page — then 
two  pages  of  small  type. 

In  the  months  that  have  elapsed  since  the  list  was  last  published  it  has 
continued  to  grow,  new  papers  being  added  daily. 

Never  has  the  press  of  the  country  given  so  nearly  unanimous  approval 
to  any  movement,  typographic  or  otherwise.  You  can  check  this  by  no¬ 
ticing  your  exchanges  closely — you  will  find  that  the  great  majority 
are  using  Ionic  No.  and  that  a  paper  set  in  anything  else  is  coming 
to  look  a  little  strange.  For  today,  1,832  newspapers  are  Ionic  set. 


•  TRADE 


LINOTYPE 


MARK# 


MERCENTHALER  LINOTYPE 
COMPANY,  BROOKLYN,  N.  Y. 

CHICAGO.  SAN  FRANCISCO.  NEW  ORLEANS  :  :  CANADIAN  LINOTYPE.  LIMITED. 
TORONTO  2  REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


LINOTTPI  MCT.OILACK  St.lIS 


Batten,  Barton,  Ouratlne  le  Oiborn,  .'S32  South 
MlrhtKon  avenue,  Are  iHHUiiia  6,000- 

llne  arliedulea  to  a  Hat  of  about  2IN)  newapapera 
on  the  Itonie  Company,  Chicago,  nianufacturera 
of  metal  beda  and  aprlnga. 

Benton  It  Bowlea,  122  Eaat  42iid  street.  New 
York  Clt.v.  Se<’ured  the  ai-cuunt  of  Adolph 
(xobel,  Food  Products,  Ilrooklyn,  X.  Y. 

Calkins  Ic  Holden,  Inc,,  247  Park  avenue, 
•New  York  City.  Sei’ured  the  account  of  V,.  IK 
llrown  &  Company,  Kangola  leather,  Kocheater, 


Nelson  Company  iLxpands 

The  Nelson  Company,  advertising  en¬ 
gravers  and  artists,  has  leased  the  sec¬ 
ond  floor  space  in  the  building  at  1001- 
1015  Washington  boulevard,  Chicago, 
for  a  term  of  vears  at  a  total  rental  of 
$60,000. 


NAMED  ART  DIRECTOR 


Chicago,  111.  Keportcd  to  liave 
account  of  Mara,  Inc.,  Milky  Wav  c.nH. 
Chicago,  Illinois.  ‘ 

Lord  &  Thomas  and  Logan,  (U'l  North  u..,, 
gan  avenue,  Chicago.  Are  preiiarlng  .  lu 
newspapers  on  Colgate-Palmolive  Peer  c.-l"' 
Chicago.  '  ‘^"opur, 

Murphy.  Inc.,  Carroll  Dean,  .Vi  East  a-  ^ 
Drive,  Chicago.  Ileported  to  have  aecurJ'!? 
account  of  the  Thompson  Malted  Milk  * 
Waukesha,  Wisconsin. 

Porter,  Eastman,  &  Byrne  ComnaaT  ^ 
West  Adams  street,  Chicago,  III. 
have  secured  the  accounts  of  Arwell  prlSJ* 
Company,  Insecticides,  Waukegan,  luinohill 
Standard  Foundry  A  Furnace,  De  Kalb, 

Prlce-Hannah  Company,  4;t.-.  North  Mirhi«. 
avenue,  Chicago.  Is  sending  copy  to  •  f 
newspaiiers  In  the  southwestern  terrltoir  oaVi! 
I'ennsylvanla  Salt  Company,  PhlladelpbU  * 

Presbrey  Company,  Frank,  247  Park  ir-n. 
New  York  City.  Secured  the  account  of 
New  York.  Ontorlo  &  Western  It.  R.  comui; 
New  York  City. 

Kankin  Company,  William  H.,  342 
avenue.  New  York  City.  Placing  copy 
newspapers  in  selected  se<'tions  on  P.  w  Chis 
man  A  Company,  fluaiicial.  New  York  Cto 
Again  placing  copy  with  newspaiiers  In  viriM 
sections  on  General  Cigar  Company  "rJZ 
Bums  Cigars,”  New  York  City. 

Eric  Bogors  Comiiany,  Omaha,  Neb,  It  ku 
Ing  copy  to  a  few  southwestern  newspaper!  ti 
the  Georgle  I'orgle  Company,  Council  Blolti 
Iowa.  ' 

T.  F.  Ryan  Advertising  Company,  Chlcm 
Evening  Post  building,  Chicago.  In  future^ 
place  the  advertising  of  the  Ten-Ilerb  compuj 
formerly  located  at  Cincinnati.  Ohio,  which  hti 


AGENCY  TO  DISSOLVE 


Carter  Advertising  Agency,  122  East  42nd 
street.  New  York  Ctly.  Securetl  the  account 
of  the  General  I’encll  Company,  Jersey  City, 
N.  J. 

Chappelow  Advertiaing  Company,  1700  Wash¬ 
ington  avenue,  St.  Ixiuls,  Mo.  Iteiiorted  to 
have  secured  the  account  of  the  Perfection 
Manufacturing  Company,  nursery  accessories, 
St.  Louis,  Missouri. 

Nelson  Chesman  A  Co.,  1127  Pine  street,  St, 
Louis.  Is  issuing  schedules  to  newspapers  quite 
generally  on  A.  11.  Lewis  Mecllcine  Company, 
St.  laruls. 

ColUns-Kirk,  Ino.,  840  North  Michigan  ave¬ 
nue,  Chicago.  Has  issued  April,  May  and  June 
schedules  on  James  S.  Kirk  A  Compeny, 
Chicago. 

Federal  Advertiaing  Agency,  6  East  SOtb 
street.  New  York  City.  Again  placing  copy 
with  newspapers  In  rsrtous  sections  on  Ameri¬ 
can  Safety  Razor  Company,  "Gem  Safety 
Razor,”  Brooklyn,  N.  Y. 

Fitzgerald  Advertiaing  Agency,  Southern 
Building,  New  Orleans,  La.  Reported  to  have 
secured  the  account  of  the  Louisiana  Red  Cy¬ 
press  Bureau,  New  Orleans,  Louisiana. 

HaniT-Matzger,  Inc.,  1501  Broadway,  New 
York  City.  Secured  account  of  the  L'nlted 
Hotels  Company  of  America,  New  York  City. 

Harrison-Rlppey  Company,  Arcade  Building, 
St.  IxHils,  Mo.  Is  sending  page  copy  to  news¬ 
papers  In  scattered  territory  on  Haldeman- 
Juliuz  Company,  Girard,  Kansas. 

Heath-Seehof,  Inc.,  211  West  Waeker  Drive, 
Chicago.  Will  use  a  few  metropolitan  news¬ 
paiiers,  In  scattered  points,  in  a  test  campaign 
for  Gypsy  Dyes,  Inc.,  Chicago. 

House  of  Hubbell,  Inc,,  B48  Huron  road, 
Cleveland,  Ohio.  Reiiorted  to  have  secured  the 
account  of  the  Henry  Furnace  A  Foundry 
Company,  Moncrlef  Furnaces,  Cleveland,  Ohio. 

Lamb  Co.,  Jamas  O.,  Land  Title  Bldg., 
Philadelphia,  Pa.  Making  contracts  with  news¬ 
papers  in  various  sections  on  Federal  Enamel 
A  Stamping  Company. 

Leon,  Audley  K.,  110  West  34th  Street,  New 
York  City.  Secured  the  account  of  Clair  Mar- 
celle,  photographer.  New  York  City. 

Lesan  Advertising  Agency,  H,  E„  420  Lex¬ 
ington  avenue.  New  Y’ork  City.  Again  making 
contracts  with  newspapers  in  various  sections 
on  Scholl  Manufacturing  Company,  foot  appli¬ 
ances,  Chicago,  Illinois. 

Long,  Edward  J.,  333  N.  Michigan  avenue. 


rector.  He  was  formerly  art  director  ot  Benson,  Gamble.  Johnson  A  Read  Will 
Huber-Hoge,  Inc.,  and  later  with  the  ’  o  •  a  -i  s 

Raymond  D.  Lew  Studios.  Discontinue  Business  April  1 

Norman  A.  Fyfte,  new  account  execu-  Benson.  Gamble,  Johnson  &  Read,  Chi- 
tive,  was  formerly  with  Michaels  &  cago,  with  headquarters  at  222  West 
Heath,  Inc.,  and  also  was  president  of  Adams  street,  will  dissolve  on  April  1, 
the  Fyffe  &  Bond  Corporation  and  the  when  T.  S.  Gamble,  president  of  the 
Norman  A.  FyflFe  Corporation.  present  organization,  will  establish  his 

The  Redfield-Coupe  agency  has  lieen  own  agency  under  the  name  of  Gamble 
appointed  to  handle  the  advertising  of  4  Go.  George  Read,  the  other  active 
Formosa  Tea  and  Mitsui  Co.,  _  Ltd.  partner,  will  re-establish  his  old  agency 
Newspapers  and  trade  papers  will  be  under  the  name  of  Johnson,  Read  &  Co. 
used.  John  Benson,  former  president  of  the 

Another  new  account  is  that  of  the  agency,  resigned  when  he  accepted  the 
Silverfill  Manufacturing  Company,  mak-  presidency  of  the  American  Association 
ers  of  a  silver-plating  compound.  Mag-  of  Advertising  Agencies  in  1928.  Carl 
azines  and  radio  are  being  used.  Johnson,  another  member  of  the  firm, 

• - - -  died  in  1^9.  Benson  &  Gamble  agency 

TWO  JOIN  COAST  STAFF  was  formed  in  1909,  and  Johnson,  Read 
_  &  Co.,  merged  with  that  firm  in  1915. 

Thurston  and  Mallory  With  Lord  A  Cartoonist  Joins  Agency 

Thomas  and  Logan  ^  Ernest  LeMessurier,  of  Montreal,  well- 

Kendall  Thurston  and  F.  B.  Mallory  known  as  a  Canadian  newspaper  cartoon- 
have  joined  the  Los  Angeles  staff  of  ist,  has  joined  the  firm  of  Stevenson  & 
Lord  &  Thomas  and  Logan  as  account  Scott,  Ltd.,  Advertising  Agents,  as  direc- 
executives.  tor  and  executive.  Mr.  LeMessurier  is 

Thurston  resigns  as  vice-president  of  a  graduate  of  the  Faculty  of  Arts  of  the 
Young  &  McCallister,  large  Los  Angeles  University  of  British  Columbia.  He 
advertising  and  printing  establishment,  to  served  successively  with  the  f^aticouver 
accept  the  new  post.  He  was  formerly  Sun  and  Proi’ince,  Toronto  Telegram, 
associated  with  the  advertising  firm  of  Montreal  Star,  and  the  New  York  Sun 
Heintz  &  Robertson  in  that  city.  and  New  York  Evening  Journal.  For 

Mallory  has  been  with  the  San  Fran-  the  past  two  years  he  has  been  in  the 
cisco  office  of  Lord  &  Thomas  and  Logan,  advertising  business  in  Montreal. 

United  Hotels  Names  Hanff-Metzger 

The  United  Hotels  Company  of  Amer¬ 
ica,  has  appointed  the  New  York  office 
of  Hanff-Metzger,  Inc.,  to  direct  its  ad¬ 
vertising  account,  effective  immediately. 
This  appointment  includes  the  due-bill 
advertising  as  well  as  the  paid  space. 
Newspapers  and  magazines  will  consti¬ 
tute  the  principal  media  to  be  employed. 

Using  200  Dailies 

Heater  Company  Names  Agency  E.  JJ.  Brown  Advertising  Agency  has 

Gale  &  Pietsch.  Inc.,  Chicago  and  released  a  schedule  for  the  Zemeto  Corn- 
New  York,  has  been  appointed  to  handle  pany,  of  Milwaukee.  The  schedule  con- 
the  advertising  for  the  Gas  and  Electric  sists  of  small  copy  in  a  selected  list  of 
Heater  Company  of  La  Porte,  Ind.  The  more  than  200  daily  newspapers  covering 
products  of  this  company  are  sold  by  the  entire  Llnited  States. 

the  Utility  Merchandising  Bureau  of  - 

Chicago,  New  York  and  San  Francisco.  Brandt  Agency  Moves 

~  Brandt  Advertising  Company,  formerly 

Tyson  Agency  Has  Valve  Account  located  at  435  North  Michigan  avenue. 
The  Ludlow  Valve  Manufacturing  Chicago,  has  moved  to  larger  quarters  in 
Company,  Troy,  N.  Y.  has  placed  its  the  Chicago  Daily  News  building, 
advertising  account  with  O.  S.  Tyson  & 

Co.,  Inc.,  New  York  advertising  agOTcy. 

Present  plans  include  the  use  of  business  AD  TIPS 

papers  and  direct  mail.  L— — 


New  Erwin,  Wasey  Account 

Erwin,  Wasey  &  Co.,  Ltd.,  230  North 
Michigan  avenue,  Chicago,  has  been  ap¬ 
pointed  to  handle  the  advertising  for 
Indu  Hand  Jelly,  according  to  an  an¬ 
nouncement  by  H.  K.  Brown,  president 
of  Indu,  Inc.,  Chicago.  Metropolitan 
newspapers  will  be  used. 
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Hsny  Atkinson,  Ino.,  410  North  Michigan 
arenue,  Chicago.  Is  Issuing  schedules  to  news- 
pspers  quite  generslly  on  DeUel-Wemmer-Gll- 
bert  Cigar  Company,  Detroit  (Kan  Felice  and 
El  Versu  Clgarai. 


Bottling  Account  To  Kieman  A  Co. 

Frank  Kieman  &  Co.,  New  York,  has 
been  appointed  to  handle  the  advertising 
of  Orange  Natural,  a  product  of  the 
Philippi  Bottling  Company.  Newspapers, 
class  magazines,  and  outdoor  advertising 
will  be  used. 


(Chicago  Herald-Examiner  depends  upon  Wood  Dry  Mats) 

Wood  Mat  Uniformity 
Assures  Better  Printing 


Newspaper  Publisher 

DON'T  you  need  a  keen  as¬ 
sistant,  who  can  and  WILL 
“double”  on  advertising  or  any 
department,  with  24  years’  suc¬ 
cessful  expert  experience  as  pub¬ 
lisher-editor-manager  on  dailies 
in  cities  10,000  to  60,000? 

Hav  axeaptional  eradmntial*,  good 

Krtonality,  mixer  and  lalcaman; 

ow  game  from  ground  up,  good 
habita,  married,  civic  worker,  col¬ 
lege  graduate,  full  of  energy  and 
ideals — guarantee  retulti. 

Now  head  department  Florida  daily, 
age  40,  a  go-getter,  start  reasonable 
where  opportumty  offers  reward  and 
perhaps  interest,  for  constructive  work. 

Address  Box  E-720,  care 
Editor  A  Puhlithmr 
or  Hustler,  1604  Kenilworth 
Charlotte,  N.  C. 


McCormick  A  Co.  Names  Jordan 

McCormick  &  Co.,  Inc.,  Baltimore,  Md., 
manufacturers  of  Bee  Brand  Insecticide, 
Bee  Brand  drug  and  food  products,  have 
appointed  Jordan  Advertising  Abroad, 
Inc.,  New  York  to  handle  all  of  their 
export  advertising. 


The  day-in-day-out  performance  of 
Wood  Dry  Mats  is  a  fundamental 
reason  for  the  high  position  of  favor  they 
have  attained  in  the  publishing  world. 
Wood  Dry  Mats  are  "Always  Uniform." 


Preparing  Cosmetic  Copy 

Devereux  and  Smith  have  been  ap¬ 
pointed  by  Marjorie  Johnson,  Inc.,  cos¬ 
metics,  146  East  54th  street.  New  York, 
to  direct  their  advertising. 


WOOD 


[wood 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


Metal  Wire  Co.  Names  Clarke 

The  IL  A.  Clarke  Company  of  Phila¬ 
delphia  has  been  appointed  as  advertising 
counsellors  to  the  Alloy  Metal  Wire 
Company,  Inc.,  of  Moore,  Pa.  Trade 
publications  will  be  used. 


Scorchers 
’64**  Parting 
Powder 


Moistening 

Equipment 


Cork  and  Felt  Molding  Blankets 


the  New  York  Daily  News 

Building  -  - 


swiftly,  safely  and  comfortably — the  cars  always 
stopping  exactly  level  with  floor  landings. 

The  combination  of  Westinghouse  quality  equip¬ 
ment,  specifically  adapted  for  use  in  publishing 
plants  by  Cline  experts,  presents  an  opportunity 
for  publishers  to  obtain  an  unusually  compre¬ 
hensive  service. 

When  considering  electrical  equipment  of  any 
kind,  consult  with  Cline  Electric  Manufacturing 
Company,  111  West  Washington  St.,  Chicago, 
Ill.,  or  the  nearest  Westinghouse  office. 


- is  represented  the  last  word  in  electrical 

and  mechanical  efficiency.  When  the  presses 
feed  miles  of  paper  through  their  roaring  rolls, 
more  than  a  hundred  Westinghouse  motors,  with 
Cline-Westinghouse  full  automatic  control,  assure 
smooth,  dependable  operation.  In  fact,  through¬ 
out  the  entire  plant,  Cline-Westinghouse  equip¬ 
ment  plays  a  leading  part. 

Fifteen  Westinghouse  elevators,  equipped  with 
automatic  inductor  control,  transport  passengers 
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ADVERTISING  MEASURE 
DIES  IN  COMMITTEE 


Kentucky  Bill  Forcing  Food  Adrerti*- 
er*  to  Tell  Net  Weight  in  Copy 
Unacted  On  as  Assembly 
Adjourns 


The  bill  proposed  in  the  Kentucky 
legislature  which  would  have  required  all 
advertisements  of  packaged  products  to 
include  a  statement  of  the  net  weight  of 
each  package,  has  died  with  the  ad¬ 
journment  of  the  legislature. 

National  advertisers  and  newspaper 
men  had  expressed  a  fear  that  the  meas¬ 
ure,  if  adopted,  would  hamper  the  plac¬ 
ing  of  national  food  and  medical  adver¬ 
tising  in  that  state,  since  special  copy 
might  have  been  necessary  in  each  case. 
The  measure  had  no  relation  to  the 
printing  of  the  net  weight  on  the  pack¬ 
ages  themselves. 

The  bill  was  aimed  at  chain  stores. 
It  was  passed  by  the  Senate,  but  did 
not  get  out  of  committee  in  the  House. 

NAMED  ADVERTISING  CHIEF 

T.  Lyman  Gollegly,  former  advertis¬ 
ing  manager  for  the  New  York  Power 
and  Light  Company  of  .\lbany,  has  been 
anpointed  advertising  and  publicity  man¬ 
ager  for  the  Central  New  York  district 
of  the  Niagara-Hudson  Power  Corpora¬ 
tion  with  offices  in  Syracuse. 


R.  F.  Marshall  Promoted 

R.  F.  Marshall,  formerly  of  its  ad¬ 
vertising  department,  has  been  appointed 
advertising  manager  for  all  divisions  of 
the  Robbins  &  Myers  Company.  Spring- 
field,  O.,  makers  of  electric  motors,  gen¬ 
erators,  fans,  hoists  and  household^  appli¬ 
ances.  Mr.  Marshall  took  over  his  new 
duties  March  15.  Erwin,  Wasey  &  Com¬ 
pany,  I.td.,  Chicago,  are  the  advertising 
agents  for  the  company. 


Milwaukee  Agency  Named 

Klau-Van  Pietersom-Dunlap- Young- 
green.  Inc..  Milwaukee  arc  now  directing 
the  advertising  of  F.  Rassmann  .Manufac¬ 
turing  Company,  P.caver  Dam,  Wi.s., 
manufacturers  of  a  complete  line  of  barn 
equipment  including  steel  stalls  and 
stanchions,  stock  watering  Ixiwls,  animal 
pens,  food  carriers,  litter  carriers  and 
hay  carriers.  Farm  papers  will  be  used. 


Independents  To  Advertise 

The  Independent  Oil  Men  of  America, 
an  organization  of  independent  distribu¬ 
tors  of  oil  products,  in  connection  with 
an  aggressive  merchandising  campaign  is 
planning  an  extensive  advertising  pro¬ 
gram,  centering  around  appeal  to  each 
member’s  local  trade,  officials  of  the  or¬ 
ganization  announced  at  their  annual 
business  meeting  in  Chicago  recently. 


Preparing  Malted  Milk  Drive 

Carroll  Dean  Murphy,  Inc.,  35  East 
Wacker  Drive.  Chicago  is  directing  the 
account  of  Thompson’s  Milk  Company, 
Waukesha,  W'is.,  which  will  advertise 
malted  milk  in  a  campaign  to  run  in 
newspapers,  national  magazines,  trade 
papers,  and  by  radio  and  direct  mail. 


New  Kling-Gibson  Clients 

The  Kling-Gibson  Company,  8  South 
Michigan  avenue,  Chicago,  is  handling 
the  account  of  Milnesia  International, 
Inc.,  the  company  formed  by  the  con¬ 
solidation  of  Milnesia  Laboratories,  New 
York  City  (Milnesia  Wafers),  and 
Denton  Products  Company,  New  York, 
(Denton’s  Facial  Cream). 


Engraving  Firm  Changes  Name 

Collins  &  Inglis,  Inc.,  photo-engravers, 
65  East  South  Water  street,  Chicago, 
have  changed  the  firm  name  to  Collins  & 
Alexander,  Inc.  The  plant  caters  to 
agency  business  almost  entirely.  Harry 
E.  Collins  is  president. 


DEGEN  JOINS  TRUE  STORY 

Albert  G.  Degen  has  resigned  from 
the  western  advertising  staff  of  the 
j4merican  Magazine  to  join  the  western 
staff  of  True  Story. 


WRIGHT  TAKES  NEW  POST 

Arthur  E.  Wright  formerly  an  account 
executive  with  Erwin  Wasey  &  Co.  has 
joined  the  copy  staff  of  Lord  &  Thomas 
and  Logan,  Chicago. 


HITS  ADVERTISER  DEMANDS 


Oklahoma  Publisher  Says  Cost  Must 
Be  Put  in  Line  Rate 

A  flood  of  new  demands  by  local  ad¬ 
vertisers,  national  advertisers,  and  chain 
stores  is  responsible  for  a  tendency  on 
the  part  of  the  publisher  to  increase  his 
advertising  rates,  according  to  N.  D. 
Welty,  publisher  of  the  Bartlesville 
(Okla.)  Morning  Examiner. 

It  is  Mr.  Weltys  belief  that  many  of 
the  services  demanded  by  the  advertiser 
of  the  publisher  could  be  more  economic¬ 
ally  carried  out  by  the  advertiser  who 
has  the  proper  facilities  for  the  work. 
Much  of_  the  billing  and  extra  service, 
he  says,  is  not  in  keeping  with  the  pub¬ 
lisher's  routine  bookkeeping  and  service 
work. 

“The  space  buyers  and  advertisers,” 
Mr.  Welty  says,  “will  have  to  assume 
the  costs  they  are  compelling  the  pub¬ 
lisher  to  assume  in  meeting  the  demands 
of  both  local  and  national  advertisers. 
The  publisher  can’t,  and  keep  on  publish¬ 
ing.” 


NEW  RACKET  IN  CHICAGO 

A  new  racket  was  revealed  in  Chicago 
last  week  when  a  prominent  business  man 
called  the  Chicago  Evening  American  for 
details  of  a  forthcoming  “city  editors’ 
convention”  supposed  to  be  held  in  Chi¬ 
cago  at  an  early  date.  The  business  man 
said  he  had  been  called  on  and  solicited 
for  a  subscription  by  a  man  giving  the 
name  of  “J.  B.  Hunter,”  who  said  that 
city  editors  from  all  the  papers  in  the 
country  were  to  be  brought  to  Chicago 
and  entertained  by  leading  business  men 
in  order  to  build  up  Chicago’s  reputation. 


new  t^bicago  tribune  SerUk 

The  Chicago  Tribune  Newsmow 
Syndicate  is  releasing  two  new 
“Spider  Web,”  by  Alice  Campbell 
serial,  which  begins  on  March  tl  ,  j 
“The  Irish  Beauties,”  by  E.  BarrLS 
a  Sunday  serial,  to  start  on  AonU 
Alice  Campbell  is  the  author  of 
naut,”  Chicago  Tribune  .serial  of  fox 
and  later  a  Crime  club  selection.  “Tv 
Irish  Beauties”  is  a  historical  ronianoAf 
England  and  Ireland  by  the  author  « 
“The  Divine  Lady.”  ® 


Medals  For  Carriers 

In  a  recent  contest  among  its  -carrier 
boys  the  Charlotte  (N.  C.)  Observer 
offer^  gold  medals  valued  at  $8  each  for 
certain  meritorious  traits.  George  Mc¬ 
Farland  won  his  medal  for  originality, 
value  to  organization  and  business  meth¬ 
ods  in  handling  his  route.  Parks  Ellis 
was  awarded  a  similar  medal  for  cour¬ 
tesy,  punctual  service  and  salesmanship. 

Offering  Trip  To  Capital 

_  The  Buffalo  Evening  News,  in  coopera¬ 
tion  with  the  American  Legion,  is  offer¬ 
ing  free  trips  to  Washington  to  six 
students  and  four  teachers  as  prizes  for 
an  Americanism  essay  contest  now  in 
progress. 


Awarded  Automobiles 

Concluding  a  subscription  contest  tk 
Grafton  (W.  Va.)  Sentinel,  Howard  H 
Holt,  publisher,  recently  awarded  thr« 
automobiles  and  nine  other  merchandise 
prizes  besides  cash  awards. 

CORRECTION 

An  item  in  Editor  &  Publisher  rec¬ 
ently  stating  that  C.  Wendel  Muench  4 
Co.,  Chicago  advertising  agency,  had  ob- 
tained  the  account  of  Foley  &  Co.,  Chj. 
cago  manufacturer  of  medicines  and 
toilet  articles,  was  erroneous  in  pan 
The  Muench  agency  has  handled  some 
magazine  copy  for  the  Foley  Company 
but  the  manufacturer  is  continuing  its 
policy  established  in  1884  of  placing  its 
newspaper  advertising  direct,  we  are  in¬ 
formed. 
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Contrast 


Contrast  Pr  o  victes 


Matrix 


VISIBILITY 


Why  do  these  Publishers  use  the 

BLACK  &  WHITE 
Contrast  Matrix  f 


USERS 

Showing  Number  of  Years  they  have 
used  BLACK  &  WHITE  Service 


New  York  Times .  8  years 

Akron  Times  Press . 6 

Jewish  Daily  Forward .  S 

Press  ft  Plate.  Cleveland ...  5 

Marion.  O..  Star .  5 

Chicago  Tribune .  4 

Cincinnati  Enquirer .  4 

Toledo  News  Bee .  4 

Cleveland  Plain  Dealer .  4 

Toledo  Blade  .  4 

Milwaukee  Journal . 4 

Janesville.  Wis.,  Gazette...  4 

Indianapolis  Times  . 4 

Daily  Times,  New  Philadel¬ 
phia,  0 .  4 

Evangelistic  Publishing 

House,  Cleveland,  0 .  4 

German  Baptist  Publica¬ 
tions,  Cleveland,  0 .  4 

New  York  Journal .  3 

Wall  Street  Journal .  3 

New  York  American .  3 

New  York  Mirror .  3 

Utica  Observer  Dispatch...  3 

Baltimore  Sun  .  3 

Boston  Herald  Traveler. ...  3 
Bloomington  Pantagraph  . .  3 

Washington  Star  .  3 

New  York  World .  2 

Journal  of  Commerce .  2 

Baltimore  American  ft  News  2 

Boston  American  .  2 

Boston  Globe  .  2 

Pittsburgh  Post  Gazette. . .  2 

Philadelphia  Inquirer  . 2 

Providence  Journal  ft  Bulle¬ 
tin  .  2 

New  York  Sun .  1  year 

New  York  News .  1 

Waltham  News  Tribune...  1 
Chicago  Daily  News .  1 

FIRST  YEAR 
New  York  Herald  Tribune 
York,  Pa.,  Dispatch 
Rochester  Times-Union 
Philadelphia  Bulletin 

BEING  INSTALLED 
New  London  Day 


*A  patented  procetg  applied 
to  your  own  matrices.  No 
new  equipment  to  purchase. 


Because  they  know  it  pays ....  because 
the  dollars-and-cents  value  of  the  error- 
reduction  it  effects  is  worth  many  times  more 
than  the  annual  maintenance  charge. 

And  note  this:  The  BLACK  &  WHITE  CON¬ 
TRAST  MATRIX  is  not  a  thing,  it  is  a  service. 
There  is  no  installation  charge,  but  there  is  an 
annual  maintenance  fee. 

Would  these  publishers  continue  using  it  year 
after  year  if  it  did  not  pay? 

We  do  not  ask  you  to  take  their  word  for 
it,  however.  We  will  come  into  your  plant 
and  prove  a  minimum  reduction  of  25% 
of  all  errors  on  your  work  before  the 
maintenance  fee  is  effective. 


MATRIX  CONTRAST  CORP. 

{Sole  Licensees  of  the  Percy  L.  Hill  Black  <5-  White  Patents 
No.  1466437,  held  valid  by  U,  S,  District  Court,  Eastern  Dis¬ 
trict  of  New  York.  Infringers  will  be  vigorously  prosecuted.) 

33  West  42nd  Street,  New  York 
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Swift  &  Company’s 

1930  Year  Book 

Reveals  some  signilicant  tacts 


SWIFT  6c  COMPANY  handled  over  18,000,000  meat  animals  in  1929 
— yet  slaughtering  did  not  contribute  to  the  company’s  profits  that  year. 

This  company  has  never  failed  to  pay  a  dividend  in  45  years 
—  yet  Swift  dC  Company’s  average  earnings  are  less  than  two  cents  on 
the  dollar  of  sales. 


Swift  dC  Company  competes  with  over  1,000  other  packers  for  the  public’s  patronage 
_ yet  this  company  continues  to  put  out  new  products,  to  extend  its  market¬ 
ing  facilities,  to  add  to  its  volume  of  sales. 

The  name  of  Swift  dC  Company  is  associated  most  frequently  with  MEAT 

_ yet  any  one  of  the  by-products  manufactured  by  this  company  is,  in 

itself,  a  huge  business. 

Swift  6c  Company’s  1930  Year  Book  gives  these  interesting  facts  in  detail  / 
_ and  many  more.  It  tells  how  Swift  dC  Company,  through  diversifi- 


cation,  is  able  to  consolidate  its  position  as  one  of  the  best  organized, 
most  economically  managed,  efficient  concerns  in  the  country. 

V 


CP 


If  you  would  like  a  copy  of  the  Swift  &  Company 
1930  Year  Book,  please  fill  out  this  coupon, 
and  it  will  be  sent  to  you,  free  of  charge. 
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Write  for  our 


CHEMCO  PHOT 


A  POWER? 

glepTo 


CHEMCO  S 

Simplify  the  making  of  your  Iialfii 
illustrations. 

Where  used  exclusively,  publishers  f 
inflammable  chemicals  now  used  in  li 


Newspapers  and  Engravers  in  the  following 
cities  now  use  the  Chemco  Stripfilm  Camera 
and  Chemco  Stripfilm : 


Baltimore 

Kalamazoo 

Providence 

Boston 

Minneapolis 

St.  Paul 

Brooklyn 

Montreal 

Toronto 

Chicago 

New  York 

Washington 

Cleveland 

Philadelphia 

W  innipeg 

Detroit 

Pittsburgh 

The  striking  black  and  wliite  halftone  illus- 
trations  of  the  Baltimore  Sun  are  all  made 
on  Chemco  Stripfilm,  as  are  the  beautiful 
illustrations  of  the  Detroit  Times,  Provi¬ 
dence  Journal  and  many  of  the  illustrations 
of  the  Chicago  Herald  Examiner,  and  others. 

You  could  have  all  the  advantages  of  the 
Chemco  process  and  SAVE  MONEY. 

Let  us  consult  with  you. 


The  Chemco  Strip- 
film  Camera  — 

SAVES  MONEY 
FOR  THE  PUB¬ 
LISHER 
and 

Makes  Better 
Illustrations 


RUSH  Vonr  lllustratio 

the  Editions 

You  can 

Chemco  All-Meta 
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ifiirongh  With  the  Story! 
ion  Are  Now  Missing! 

•  with  the 

iStripfilm  Camera 

felPFILM 


iftflifcd  line  negatives  and  have  better 

^  iiate  the  poisonous,  expensive  and 
n  tlphoto-engraving  department. 


Chemco  Stripfilm  eliminates  the 
wet  plate. 

It  is  always  ready  to  use.  One 
or  a  hundred  negatives  may  he 
made  without  any  preparation. 
It  requires  no  after  treatment. 

It  costs  far  less  to  use  than  any 
other  method  and  gives  superior 
results. 
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SCHOOL  USING  NEWSPAPERS  TO  TEACH 
FACTS  ABOUT  PRESENT-DAY  LIFE 


University  of  Alabama  Course  Open  to  All  Students 
Addition  to  Those  Studying  Journalism — Class  Has 
Grown  from  47  to  318  in  Two  Years 


CURRENT  newspapers  and  maga¬ 
zines  form  the  principal  texts  for 
instruction  in  present-day  life  in  a 
method  of  instruction  recently  estab¬ 
lished  at  the  University  of  Alabama. 
The  various  innovations  are  centered  in 
the  department  of  journalism,  which  is 
different  in  several  respects  from  the 
typical  schools  of  newspaper  work.  Since 
the  introduction  of  new  methods  two 
years  ago,  enrollments  in  journalism 
classes  have  grown  from  47  to  318. 
Newspaper  men  of  the  state  and  admin¬ 
istrative  officials  of  the  university  have 
expressed  interest  in  the  theory  and  ap¬ 
proval  of  the  program. 

Clarence  E.  Cason,  whose  newspaper 
connections  were  with  the  Lonis^Alle 
Courier- Journal,  the  Washington  Times, 
and  the  New  York  Journal  of  Commerce 
before  he  went  to  the  University  of 
Wisconsin  to  teach  English  and  do  grad¬ 
uate  work,  is  in  charge  of  the  depart¬ 
ment. 

“The  project  is  different  in  two  essen¬ 
tial  ways  from  the  usual  procedures  in 
teaching  journalism  in  colleges,”  Mr. 
Cason  declares.  “In  the  first  place,  the 
effort  is  primarily  to  reach  the  general 
student  rather  than  the  prosj^tive 
newspaper  man.  This  point  of  view  is 
built  upon  the  belief  that  the  welfare  of 
the  press  depends  upon  a  broad  and  sym¬ 
pathetic  public  understanding  of  the  prob¬ 
lems  and  best  interests  of  the  newspapers. 
Just  as  political  science  is  taught  to 
man>  students  other  than  those  who  ex¬ 
pect  to  enter  governmental  work  as  a 
career,  journalism,  as  another  fune^- 
mentally  important  aspect  of  the  social 
structure,  is  considered  a  part  of  the 
general  college  course. 

“The  second  essential  innovation 
rests  upon  a  re-definition  of  the  term 
journalism  as  it  has  usually  been  applied 
to  college  courses.  Going  back  to  the 
meaning  of  the  term  as  it  has  generally 
been  employed  by  newspaper  men  in  the 
United  States,  the  university  department 
takes  journalism  to  mean  something 
more  lohy  and  expert  than  the  elemen¬ 
tary  work  of  routine  reporting  and 
copy-reading.  Newspaper  men  them¬ 
selves,  it  is  believed,  are  inclined  to  im¬ 
ply  certain  standards  of  quality  and  ex¬ 
cellence  when  they  employ  the  term  jour¬ 
nalism.  In  the  same  way  that  only  the  best 
imaginative  writing  is  called  literature, 
this  definition  holds  the  conception  that 
only  the  best  factual  writing  should  be 
called  journalism. 

"With  journalism  taken  to  embrace  the 
best  factual  reporting  and  interpretation 
to  be  found  in  newspapers,  magazines, 
and  books,  the  department  at  the  Uni¬ 
versity  of  Alabama  seeks  to  give  students 
a  start  on  the  road  toward  grasping 
present-day  life  and  public  affairs  by 
teaching  them  the  material,  rather  than 
mainly  the  elementary  technique,  of  jour¬ 
nalism.  Not  more  than  one-tenth  or  one- 
fifteenth  of  the  students  enrolled  in  the 
courses  have  any  plan  of  entering  news¬ 
paper  work  as  a  profession. 

“To  focus  attention  upon  the  present 
age  is  one  of  the  aims  of  the  procedure. 
This  object  has  grown  from  an  effort 
to  keep  pace  with  the  unprecedented 
changes  w'hich  have  come  upon  civiliza¬ 
tion  within  recent  years,  and  the  conse¬ 
quent  belief  that  a  thorough  knowledge 
of  the  past  is  not  sufficient  to  orientate 
a  student  for  happy  and  successful  living 
in  the  present.  The  axiom  that  ‘You 
cannot  understand  the  present  unless  you 
know  the  past’  has  bwn  placed  along¬ 
side  the  experimental  statement  that  ‘You 
cannot  understand  the  past  unless  you 
know  the  present.’ 

‘‘In  the  absence  of  other  college  de¬ 
partments  set  up  principally  for  the  study 
of  the  present,  the  department  of  jour¬ 
nalism  has  been  making  a  start  toward 
developing  wajrs  and  means  of  studying 
the  present  age  in  an  efficient  and 
scholarly  manner.  It  is  thought  that  the 
obvious  lack  of  perspective  in  such  a 


study  of  the  present  will  be  balanced  by 
the  spontaneous  interest  of  the  students 
in  the  life  about  them  and  in  the  actual 
existence  of  all  the  required  data.  News¬ 
papers  and  magazines  have  naturally  been 
found  to  be  among  the  most  useful  means 
toward  such  an  end. 

“From  the  point  of  view  of  newspaper 
men  and  the  publishers  of  magazines,  it 
is  believed  that  the  system  of  instruction 
will  tend  to  create  a  better  understanding 
between  newspapers  and  magazines  and 
their  readers.  Many  false  and  injurious 
impressions  about  the  press  and  numer¬ 
ous  adverse  criticism  which  cater  to 
uniformed  popular  prejudices  are  dealt 
with  in  the  classroom.  Though  there  is 
no  attempt  to  glorify  the  newspaper  or 
to  cast  a  glamor  about  the  romantic 
aspects  of  reporting  and  editing,  a  strenu¬ 
ous  effort  is  made  to  give  the  college 
man  and  woman  a  fair  and  intelligent 
attitude  toward  the  function  and  influence 
of  the  press. 

“Among  the  fallacious  popular  ideas 
which  are  studied  and  analyzed,  the  in¬ 
sidious  notion  that  journalism  is  an 
agency  to  be  used  for  selfish  publicity 
purposes  has  been  given  considerable  at¬ 
tention.  Special  efforts  have  been  made 
to  combat  the  dangerous  idea  that  news¬ 
papers  are  tools  ready  to  be  employed 
at  the  command  of  those  who  have  a  use 
for  propaganda.  The  highest  conception 
of  the  newspaper  as  a  public  institution 
is  constantly  stressed. 

“That  newspapers  have  jobs  in  un¬ 
limited  numbers  waiting  for  young 
men  trained  in  reporting  and  copy- 
reading  is  another  popular  belief 
which  has  been  analyzed  in  the  light 
of  actual  facts.  Within  the  past  quar¬ 
ter  of  a  century,  colleges  offering 
courses  in  newspaper  work  have  grown 
from  a  handful  to  more  than  200.  while 
within  the  same  period  the  numlier  of 
newspaper  positions  has  notably  de¬ 
creased.  Though  a  limited  number  of 
schools  of  professional  jo'urnalism-j- 
such  as  those  at  Wisconsin.  Missouri. 
Columbia,  Oregon,  Northwestern,  and 
Iowa— are  able  to  find  employment  for 
their  graduates,  it  is  clearly  realized  that 
the  training  of  newspaper  workers  must 
be  made  somewhat  consistent  with  the 
limited  number  of  available  jobs! 

“Several  well  organized  schools  of 
journalism  have  for  some  years  been  in¬ 
terested  in  reaching  the  general  student 
in  several  of  their  broader  courses.  For 
instance.  Dean  Walter  Williams  has  ad¬ 
mitted  non-professional  students  in  large 
numbers  to  his  course  in  comparative 
journalism  at  Missouri.  A  large  non¬ 
professional  course  in  the  American 
newspaper,  organized  by  E.  Marion 
Johnson,  has  been  offered  at  Minnesota 
for  several  years.  ^ 

“It  is  understood  that  Prof.  W.  G. 
Bleyer  at  Wisconsin.  Dean  Eric  W. 
Allen  at  Oregon,  as  well  as  Dean  Ver¬ 
non  McKenzie  at  Washington,  have  con¬ 
templated  some  general  courses  in  con¬ 
nection  with  their  professional  schools. 
At  Columbia  a  number  of  students  other 
than  those  expecting  to  enter  newspaper 
work  are  enrolled  in  some  of  the  courses 
of  the  Pulitzer  school.  The  course  m 
contemporary  thought  for  journalism 
students  at  Northwestern  somewhat  ap¬ 
proaches  the  idea  of  supplying  students 
with  a  broad  background,  as  well  as 
technique. 

“The  department  at  Alabama,  how¬ 
ever,  is  the  first  to  devote  itself  pri¬ 
marily  to  treating  journalism  as  an  im¬ 
portant  means  of  bringing  knowledge 
of  the  present  world  to  the  general  stu¬ 
dent,  regardless  of  the  student’s  plans 
after  graduation,  with  the  teaching  of 
newspaper  work  to  a  limited  and  especi¬ 
ally  endowed  number  as  an  important 
but  secondary  aim.  And  broad  back¬ 
grounds  of  general  and  fundamental 
knowledge,  together  with  character  and 
inspiration,  are  the  main  objects  in  the 
training  for  newspaper  work. 


A.  D.  Cameron,  whose  appointment 
as  national  advertising  manager  of 
the  Chicago  Evening  Post  was  re¬ 
ported  in  last  week’s  Editor  &  Pub¬ 
lisher.  He  has  been  identified  with 
advertising  for  the  past  ten  years, 
starting  with  the  Outcault  Adver¬ 
tising  Company. 


A  return  of  soldier  interest  in  the 
newspapers  is  seen  by  Julian  Mason,  edi- 
tor_  of  the  New  York  Evening  Post, 
which  recently  began  publication  of 
“Who  Lost  the  Lost  Battalion?”  a  series 
of  articles  on  the  tragic  mishap  to  Major 
Whittelsey’s  men  in  the  Argonne  in 
1918.  The  AVre  York  Telegram  is  car- 
rymg_  a  series  of  doughboy  stories  under 
the^  title,  “Yankee  Spirit  of  the  War.” 

“.Ml  the_  newspapers  ran  soldier  sto¬ 
ries  in  192.S,”  Mr.  Mason  told  Editor  & 
Publisher,  “and  then  they  dropped 
them  until  the  present  time.  Now  it 
seems  as  though  interest  in  this 
type  of  story  is  growing  once  more 
among  the  public.  Perhaps  they’ve  just 
^en  waiting  for  the  newspapers  to  take 
it  up  again,  but,  if  such  features  are 
handled  properly  I  think  there  is  a 
wealth  of  material  to  be  found  in  them. 

“People  seem  to  want  the  personal 
angle  in  war  stories,”  he  continued. 
“They  aren’t  interested  any  more  in  the 
strategy  and  plans  of  generals.  They 
like  the  _  intimate  stories  of  certain  out¬ 
fits  or  individuals,  and  now  that  there 
is  no  war  censorship  more  can  be  told. 
We  have  had  an  excellent  response  on 
the  ‘Battalion’  series.” 

Lee  B.  Wood,  managing  editor  of  the 
Telegram  also  reported  excellent  public 
interest  and  a  substantial  circulation  gain 
on  the  “Yankee  Spirit”  series.  These 
stories  were  given  special  play  in  posts 
of  the  American  Legion  and  Veterans 
of  Foreign  Wars. 

“Not  only  did  the  ex-soldiers  show 
great  interest  in  it,”  Mr.  Wood  said, 
“but  a  great  amount  of  attention  was 
paid  by  persons  who  were  never  in  the 
war.” 


TO  HONOR  GANNETT 


Will  Be  Guest  of  Honor  at  Society  of 
Genesee  Dinner 

Frank  E.  Gannett,  head  of  the  Gan¬ 
nett  new.spapers,  will  be  guest  of  honor 
at  the  thirty-first  annual  dinner  of  the 
Society  of  the  Genesee  at  the  Hotel 
Commodore  in  New  York  on  April  21. 
The  society  is  composed  of  former  resi¬ 
dents  of  the  Genesee  Valley  and  Western 
New  York. 

Speakers  announced  are:  Kent  Cooper, 
general  manager  of  the  Associated 
Press ;  Dr.  Clarence  A.  Barbour,  presi¬ 
dent  of  Brown  University,  Providence, 
R.  1. ;  and  Stephen  B.  Story,  city  man¬ 
ager  of  Rochester,  N.  Y. 


DAILIES  FORCED  TRUl 
OF  MURDERERS 


Chicago  Newspapers  Praised  by  Medi. 
cal  Society  for  Attacks  on  Dii. 
trict  Attorney  Which  Brought 
Action 


INTEREST  REVIVING  IN 
SOLDIER  STORIES 


New  York  Editors  Report  Interesting 
Response  to  Series  of  Intimate 
Stories  on  World  War 
Incidents 


The  conviction  of  three  juung  hood 
lums  in  Chicago  last  week  tor  the  mtir 
der  in  1928  of  Dr.  George  \V.  Thik 
during  a  Itoldup  when  he  was  returnim. 
from  a  charity  sick  call  late  at  nightu 
credited  largely  to  the  persistent  efforu 
of  the  city's  daily  newspapers  in  the  face 
of  desperate  use  of  political  infljence  to 
prevent  the  youths  from  even  coming  to 
trial,  according  to  a  letter  just  made  pub- 
he  by  Dr.  Charles  B.  Reed,  president  of 
the  Chicago  Medical  Society. 

Although  the  assault  on  the  aged 
physician  took  place  on  the  night  of 
Dec.  14,  1928,  the  trial  did  not  open  until 
March  14,  1930,  and  then  only  because 
the  newspapers,  following  a  stinging  at¬ 
tack  on  the  state’s  attorney’s  office  bv 
the  Chicago  Herald  and  Examiner  for 
the  failure  to  prosecute  the  murderers 
brought  such  pitiless  pressure  to  bar 
through  news  stories  and  editorials  that 
the  prosecutor  was  compelled  to  seek  a 
murder  indictment  from  the  grand  jurj'. 

Even  after  the  indictment  was  obtained 
another  delay  took  place  in  starting  the 
actual  trial,  and  publicity  in  the  news¬ 
papers  again  had  to  be  brought  into  play 
to  compel  speedy  action,  although  the 
criminals  were  already  in  jail  at  the 
Pontiac  Reformatory  serving  a  one  to 
twenty-year  sentence  for  the  holdup,  to 
which  they  had  pleaded  guilty  in  an  ap¬ 
parent  compromise  agreement  with  the 
state's  attorney's  office  to  escape  the  mur¬ 
der  charge. 

The  fact  that  the  state’s  attorney’s  of¬ 
fice  had  permitted  the  familiar  political 
“fix”  of  “copping  the  plea”— or  allowing 
them  to  plead  guilty  on  a  lesser  charge 
in  order  to  escape  the  penalty  for  the 
niajor  crime — was  prominently  featured 
in  the  daily  stories  and  caus^  extreme 
embarrassment  to  the  state’s  attorney's 
assistants,  who  lamely  explained  that  the 
original  grand  jury  which  voted  the  rob¬ 
bery  indictment  also  voted  a  murder  in¬ 
dictment  but  somehow  the  mittimus  had 
“gotten  lost.”  This  excuse  was  the  last 
straw  and  the  editorial  storm  which 
broke  about  the  state’s  attorney’s  ears 
caused  a  hasty  re-indictment  of  the  hood¬ 
lums,  as  well  as  abandonment  of  talk 
about  their  possible  parole.  The  murder 
jury  voted  them  14  years  imprisonment 
on  top  of  their  reformatory  sentence, 
practically  the  equivalent  of  a  life  term. 

*‘The^  outcome  is  especially  a  credit 
to  the  Chicago  Herald  and  Examiner,  and 
to  the  newspapers  of  Chicago  which  fin¬ 
ally  compelled  action  by  tlie  state's  at¬ 
torney’s  office  and  gave  the  trial  itself 
such  full  and  watchful  publicity,”  Dr. 
Reed  .said  in  a  letter  sent  to  each  Chi¬ 
cago  publisher  following  the  adoption 
of  a  resolution  of  appreciation  by  the 
council  of  the  medical  society. 


COVERING  MURDER  TRIAL 


Several  N.  Y.  Reporters  on  Marchsnd 
Case  in  Buffalo 


The  Marchand  Indian  murder  case 
now  being  tried  at  Buffalo  has  attracted 
a  big  gallery  of  journalists. 

Noted  on  the  job  in  the  early  days  of 
the  trial  were  William  Hosie  of  the  A'«r 
York  Journal,  Frank  Dolan,  New  For* 
Daily  News;  Joseph  Mulvaney,  Noe 
York  American;  James  Kilgallen,  Inter¬ 
national  News ;  Elton  Fay,  Associated 
Press ;  Harry  Van  Lunger,  United  Press: 
Milton  Mackaye,  New  York  Ervuinji 
Post;  Ruth  Phillips,  New  York  Mirror; 
and  Marguerite  Mooers  Marshall,  Sev 
York  Ei'ening  World  and  North  Ameri¬ 
can  Newspaper  Alliance. 

Buffalo  and  vicinity  newspapers  were 
also  represented  strongly.  The  pros* 
galley  reached  such  size  that  little  room 
remained  in  the  court  room  for  spec¬ 
tators.  More  than  a  dozen  silent  tele 
graph  instrument  instruments  sent  me 
stories  of  the  trial  direct  from  the  court 
room. 
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Westbrook  Pegler 

Feature  Sports  Writer 
Belongs  to  the  Staff  of  the 

Qlljxtag®  (Jrilrunt 

Editor  &  Publisher  in  their  issue  of  Mareli  8tli  stated  that 
Westbrook  Pegler,  nationally-famous  sports  writer,  had  joined 
the  sports  staff  of  the  New  York  Evening  Post. 

The  New  York  Evening  Post  is  buying  Mr.  Pegler’s  daily 
articles  from  the  Chicago  Tribune  Newspapers  Syndicate  as  are 
other  newspapers  all  over  America. 

Last  November  Westbrook  Pegler  signed  a  new  contract  with 
the  Chicago  Tribune,  which  contract  will  run  for  many  years. 

Mr.  Pegler  writes  for  the  Chicago  Tribune  alone  —  and  the 
only  way  any  other  newspaper  publishes  his  articles  is  by 
purchasing  them  from  the  Chicago  Tribune  Newspapers 
Syndicate. 

This  correction  is  made  to  offset  the  erroneous  impression 
created  by  the  Editor  &  Publisher  story. 

We  realize  it’s  always  news  when  any  newspaper  acquires 
Westbrook  Pegler’s  original  refreshing  and  amusing  commen¬ 
taries  on  sporting  activities  and  personages.  They’re  a  sure¬ 
fire  drawing  card  for  any  newspaper. 

We  will  be  pleased  to  send  proofs  and  prices  on  Westbrook 
Pegler  articles  upon  request. 


Chicago  Tribune  Newspapers  Syndicate 

Tribune  Square . CHICAGO 


40 


Editor  &  Publisher  The  Fourth.  Estate  for  March  29,  1  930 


I.  POWELL  THOMAS  DIES 
OF  HEART  ATTACK 


Wa*  President,  Treasurer  and  One  of 
the  Founders  of  Norristown  (Pa.) 
Register — Began  Career  as 
OfiBce  Bojr 


A  heart  attack  following  a  two 
months’  illness  from  a  similar  ailment 
caused  the  death  of  I.  Powell  Thomas, 
president,  treasurer  and  one  of  the 
founders  of  the  Norristown  (Pa.)  Daily 
Ncffister,  at  his  Mt.  Airy  home,  March 
2.t.  He  was  51  years  old. 

Mr.  Thomas  had  been  ill  during  No¬ 
vember  and  December.  He  resumed  his 
activities  as  head  of  the  Register  Com¬ 
pany  in  January,  apparently  recovered. 

Friday,  March  21,  he  was  at  his  office. 
He  was  stricken  Saturday  while  on  a 
motor  ride.  His  condition  grew  worse 
and  he  died  Sunday  evening. 

Mr.  Thomas’  first  venture  in  the  field 
of  journalism  came  with  the  formation 
of  the  Register  Company.  He  was 
elected  first  treasurer.  A  few  months 
later  he  became  president,  retaining  the 
office  of  treasurer. 

.\t  the  time  of  his  death,  Mr.  Thomas 
was  in  control  of  the  Register,  which 
started  publication  April  14,  1924.  Un¬ 
der  his  direction  the  Register  flourished, 
especially  in  the  past  years  when  he  de¬ 
voted  the  greater  part  of  his  time  to  its 
publication. 

Mr.  Thomas  started  in  life  as  office 
hoy  for  the  Fidelity  Mutual  Insurance 
Company  in  Philadelphia  at  the  age 
of  16. 

He  advanced  rapidly  to  an  executive 
position.  In  1916  while  special  repre¬ 
sentative  of  the  president  of  the  com¬ 
pany.  he  decided  to  engage  in  the  brok¬ 
erage  business.  He  resigned  his  position 
and  opened  an  office  in  the  Penfield 
Building,  1307  Chestnut  street,  Philadel¬ 
phia. 

He  maintained  this  office,  but  in  the 
past  two  years  his  chief  interest  was  in 
the  Register  and  its  modern  job  printing 
plant. 

Mr.  Thomas  became  interested  in  the 
formation  of  a  second  newspaper  in  Nor¬ 
ristown  following  the  merger  of  the 
Times  with  the  Herald  in  1923. 

He  increased  his  investments  in  the 
Register  during  the  first  year  and  soon 
became  the  leading  snirit  in  the  new 
publication. 

Mr.  Thomas  for  a  time  maintained  a 
country  home  near  Norristown.  In  ad¬ 
dition  to  this  residence  and  his  Mt.  Airy 
home,  he  had  a  cottage  at  Cape  May, 
N.  I. 

He  was  married  Tune  7.  1916,  to  Miss 
Edna  Hottle.  of  Philadelphia,  daughter 
of  the  head  of  a  prominent  Pennsyl¬ 
vania  leather  concern.  A  son.  John 
Powell  Thomas,  11  years  and  his  wife 
survive. 

William  O.  Thomas,  a  brother,  an  ex¬ 
ecutive  of  the  Fairmount  Park  Commis¬ 
sion.  Philadelphia,  also  survives. 


HARRY  J.  JOHNSTON 


Partner  in  Leddy  and  Johnston 
Agency,  Real  Estate  Specialists,  Dies 

Harry  J.  Johnston,  partner  in  the 
Leddy  and  Johnston  advertising  agency 
of  41  Park  Row,  New  York,  di^  March 
20  after  an  illness  of  four  days.  He 
specialized  in  real  estate  advertising  and 
was  well-known  among  newspaper  men. 
He  began  his  advertising  career  as  a 
clerk  in  the  New  York  World’s  Harlem 
office,  and  was  later  promoted  to  the 
chief  clerkship  of  the  World’s  uptown 
office.  He  left  the  World  in  1910  to 
organize  the  Leddy  and  Johnston  Agency 
with  his  brother-in-law  John  M.  Leddy 
as  partner,  and  wrote  the  copy  and 
placed  the  advertising  for  manv  of  the 
large  New  York  and  Long  Island  real 
estate  operators. 

Johnston  was  a  brother-in-law  of 
former  Senator  Maurice  Featherson  and 
Frank  McCabe  of  the  Brooklyn  Stand¬ 
ard  Union.  He  was  christened  James 
H.  Johnston,  but  never  used  that  name, 
according  to  Mr.  McObe. 


COL.  GIL  R.  STORMONT 

Col.  Gil  R.  Stormont,  87,  editor  and 
author,  died  in  Indianapolis,  March  24 
from  injuries  sustained  in  an  automobile 
accident.  Stormont  owned  and  edited  the 
Albion  (Ill.)  Journal  for  a  number  of 
years  and  edited  the  Princeton  (Ind.) 
Clarion,  now  the  Clarion-News,  as  a 
weekly  and  later  as  a  daily  for  30  years. 

G.  J.  ADAM,  NOTED  PARIS 
WRITER,  DIES  AT  47 

Was  Well-Known  Correspondent  for 
European  and  American  News¬ 
papers — Was  Chevalier  of 
Legion  of  Honor 


George  Jefferys  Adam,  47,  well  known 
PLuropean  correspondent  for  English  and 
American  newspapers,  died  at  his  home 
in  Paris  March  22  from  a  stroke  of 
paralysis.  His  health  had  been  shattered 
by  injuries  received  in  an  automobile 
accident  in  the  Ruhr  during  the  French 
occupation. 

Mr.  Adam  was  born  in  Edinburgh, 
Scotland,  on  Sept.  6,  1883,  and  educated 
at  the  ^inburgh  Academy  and  on  the 
Continent.  He  began  his  newspaper 
career  at  the  age  of  18  on  the  staff  of 
Reirter’s  Agency. 

He  distinguished  himself  as  the  Paris 
correspondent  of  the  London  Times  from 
1912  until  1921,  and  later  as  European 
correspondent  of  the  New  York  Sun  and 
the  New  York  Herald.  During  his  jour¬ 
nalistic  career  it  was  said  that  he  was 
one  of  the  few  correspondents  who  knew 
intimately  most  of  the  great  men  about 
whom  he  wrote. 

His  work  as  a  historian  of  France 
was  recognized  by  the  Encyclopaedia 
Britannica.  which  appointed  him  the 
French  editor  of  its  twelfth  edition.  Re¬ 
cently  he  published  a  volume,  “The 
Tiger,”  an  intimate  picture  of  Clemen- 
ceau,  whom  he  counted  among  his  clos¬ 
est  friends. 

In  1926  Mr.  Adams  was  made  a  chev¬ 
alier  of  the  Legion  of  Honor  by  the 
French  (Government  for  his  service  to 
European  peace,  particularly  in  connec¬ 
tion  with  the  Locarno  conference. 


REPORTER  KILLS  SELF 

Harold  Z.  Brown,  reporter  for  the 
Federated  Press,  New  York,  labor  news 
service,  was  found  dead  March  25  in  the 
home  of  Oscar  Mathiasen,  in  Elizabeth, 
N.  J.,  with  a  bullet  wound  in  his  head. 
Police  said  he  had  killed  himself.  Brown 
went  to  Elizabeth  to  visit  Miss  Ivy  Van 
Ftten,  a  friend  of  his  wife,  who  had 
formerly  made  her  home  with  the 
Browns. 


©bituarg 


TT  ARLAN  F.  BABCOCK,  former 
AJ-  Chicago  newspaper  man  and  for  five 
years  editor  of  the  Ittsurance  Federation 
Nc71’s,  official  publication  of  the  Insur¬ 
ance  Federation  of  America,  died  re¬ 
cently  He  was  the  son  of  an  editor. 

William  H.  A.  Hamilton,  84,  chief 
judge  of  the  Washington  County  Or¬ 
phans  Court,  died  at  his  home  in  Hagers¬ 
town.  Md.,  on  March  11.  Judge  Hamil¬ 
ton  in  early  life  was  a  newspaper  man 
and  served  as  an  editorial  writer  in  Bal¬ 
timore.  Later  he  returned  to  Hagers¬ 
town  and  was  editor  of  the  old  Herald 
and  Torchlight.  He  then  studied  law. 

Paul  Feuihake,  assistant  editor  of 
the  Effingham  (III.)  Republican,  W’orld 
war  veteran  and  member  of  one  of  the 
most  prominent  families  of  (German  set¬ 
tlers  in  the  community,  died  March  18. 

Hazlett  G.  Funk,  69,  a  telegraph  op¬ 
erator  for  40  years  and  for  the  last  three 
years  manager  of  the  Postal  Tele^aph 
office  of  the  New  York  Herald  Tribune, 
died  at  his  home  in  Brooklyn  last  week. 
Mr.  Funk  also  served  as  Postal  manager 
in  the  old  Sun  and  Herald  offices. 

Leon  L.  Hough,  61,  who  founded  the 
Canisteo  (N.Y.)  Chronicle  in  1900  and 
continued  as  its  editor  and  publisher  for 
more  than  25  years,  until  his  retirement, 
dropped  dead  on  March  21. 


We.slev  Ei.mkr  Doxtater,  67,  former 
member  of  the  editorial  staff,  Syracuse 
(N.Y.)  Telegram,  died  suddenly  in  Le- 
Roy,  N.  Y.,  last  week. 

John  H.  English,  66,  linotype  opera¬ 
tor  with  the  Galveston  (Tex.)  News  for 
the  past  35  years,  died  March  14. 

Mrs,  Evelyn  H.  Bullivant,  48,  wife 
of  William  A.  Bullivant,  on  the  night  staff 
of  the  Brockton  (Mass.)  Daily  Enter¬ 
prise,  died  March  22,  in  a  hospital. 

Mrs.  a.  H.  Barnes,  79,  wife  of  the 
editor  of  the  Ea^e  Grove  (la.)  Eagle, 
and  mother  of  Ward  Barnes,  publisher, 
died  last  week  in  Ft.  Dodge. 

William  Knapp,  a  former  publisher 
of  the  San  Fernando  (Cal.)  Leader,  died 
recently.  At  the  time  of  his  death  he 
was  publisher  of  the  Poru  (Cal.)  News. 

Miss  Katherine  Switzer,  29,  of 
Machias,  Me.,  a  well  known  Maine  news¬ 
paper  woman,  died  suddenly  recently. 
She  was  correspondent  for  Bangor, 
Portland  and  Boston  newspapers. 

Miss  Frances  Hurlock,  67,  who  for 
the  past  30  years  had  been  employed  in 
the  composing  room  of  the  Wilmington 
(Del.)  Every  Evening,  died  March  14. 

William  Crawford  Coffin,  63,  re¬ 
porter  for  the  Newburyport  (Mass.) 
Daily  News  for  20  years,  died  last  week. 

George  Francis  Hudson,  for  many 
years  a  telegrapher  on  the  New  York 
World  and  the  New  York  Evening 
Journal,  died  this  week  in  Brooklyn. 

Mrs.  Sam  E.  Miller,  57,  wife  of  the 
editor  of  the  Mineral  Wells  (Tex.)  In¬ 
dex,  died  from  a  stroke  of  apoplexy  at 
Mineral  Wells  last  week. 

Henry  F.  W.  Loether,  73,  who 
founded  and  edited  Waterbury’s  first 
(German  newspaper,  Neue  Zeitung,  when 
he  came  to  this  country  46  years  ago, 
died  March  19  at  his  home  in  Waterbury, 
Conn.  He  had  been  ill  for  three  months. 

John  Austin  Farley,  69,  naturalist, 
and  formerly  with  the  Worcester  (Mass.) 
Telegram,  died  at  Fall  River,  Mass.,  last 
week. 


WALTER  H.  ECKERSAU 
DIES  IN  CHICAGO 

Famous  Athlete,  for  20  Years  i 
Sports  Writer  for  the  Chieaio 
Tribune,  Was  Nationally  Kaowa 
Football  Authority 


Walter  H.  Eckersall,  46,  sports  writtr 
for  the  Chicago  Tribune,  football  officii] 
and  former  University  of  Chicago  gTid. 
iron  star,  died  last  Monday,  !!(arch  24 
of  a  heart  attack  in  his  room  at  the 
Chicago  Athletic  Association.  He  had 
been  in  ill  health  since  last  fall,  but  had 
continued  to  work. 

Three  times  an  all-American  football 
player,  Eckersall  was  for  more  than 
twenty  years  a  nationally  known  athletic 
authority  of  the  (Thicago  Tribune  sports 
departments. 

Eckersall  was  born  in  Chicago  and  at¬ 
tended  Hyde  Park  High  School,  where 
he  first  attracted  attention  for  his  foot- 
ball  prowess.  At  the  University  of 
Chicago  he  played  at  145  pounds  in  the 
days  of  massed  interference  and  200 
pound  lines. 

On  the  Tribune  he  wrote  football  in  sa- 
son  and  at  other  times  he  wrote  of  other 
sports,  always  displaying  the  knowledge 
of  an  expert.  Outside  of  football,  the 
sports  that  appealed  most  to  him  were 
two  Tribune  promotions  for  young  folk 
— the  Silver  Skates  Derbies  and  the 
(Golden  Gloves  boxing  tournaments. 

News  of  Eckersall’s  death  brought 
tributes  from  many.  Don  Maxwell, 
sports  editor  of  the  Tribune,  wrote: 

“Walter  Eckersall  was  the  most  ener¬ 
getic,  hardest  working  fellow  I  ever 
knew.  He  never  strolled  into  the  office. 
He  came  rushing.  And  that  was  ^ 
way  he  continued  day  or  night.  Eclde 
was  the  firsi  fellow  to  arrive  at  the  ring¬ 
side  for  a  fight ;  the  first  official  to  re¬ 
port  for  duty  at  a  football  game;  the 
first  fellow  back  in  the  office  after  the 
game  or  the  bout  was  over.” 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


In  speaking  of  efficiency  and  dependability  you  have  only 
to  ask  any  one  of  these  users  of  the  CUSHMAN  OFFSET 
MOTORS; 


The  Tueoma,  Washinwton,  Tribune 
Mpokeeman  Review 
Newburwh.  N.  Y.,  New* 

Roi^hester,  N.  Y.,  Timea-l'nlon 
Brooklyn,  N.  Y..  Chat 
Beaumont  Enterprise 


Bradfleid  Bros.  Printinc  Company 
of  Dalian,  Texas 
Dallas  News 
Syracuse  Post-Standard 
Syracuse  Journal 

Now  Haven,  Conn.,  Joumal-Conrler 
Concord,  N.  H.,  Monitor-Patriot 


All  equipment  furnished  direct  by 


CUSHMAN  ELECTRIC  COMPANY 
Concord,  N.  H. 
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Where  ^Q.%  Equals  Nearly  77% 

Some  650  advertising  agencies  have  ''newspaper  recognition'',  that 
prized  acknowledgment  given  by  the  American  Newspaper 
Publishers'  Association  to  those  with  whom  they  do  commission- 
able  business. 

During  1928  exactly  75,  or  11.5%  of  the  recognized  agents,  working 
with  265  clients,  placed  $127,448,000,  or  76.7%  of  the  total 
known  national  newspaper  appropriations. 

Furnishing  another  illustration  of  the  fact  that  the  worthwhile 
bulk  of  national  newspaper  advertising  revenue  is  provided  by  a 
comparatively  few  advertisers  served  by  a  still  smaller  number 
of  advertising  agencies. 

Newspaper  publishers  will  welcome  the  information  that  every 
last  one  of  these  75  agencies  is  represented  in  the  A.  B.  C.  paid 
subscription  list  of  their  Editor  Publisher  with  from  one  to 
eight  Editor  Publisher  subscribers  per  agency. 

Another  good  reason  why  so  many  newspaper  publishers  regularly 
take  advertising  space  in  Editor  Publisher.  It  "gets  to"  the 
account  men  and  space  buyers  who  are  really  interested  in 
newspaper  advertising  because  they  have  real  business  to  place 
in  newspapers. 

Editor  Publisher  can  help  any  newspaper  publisher  tell  the 
story  of  his  market  and  his  medium. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
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RECORD  BUSINESS  BY  STORES  PROMPTS 
PROMOTION  PAGE  BY  DAILY 


Boston  Post  Cites  Increased  Sales  by  Department  Stores  and 
Women’s  Apparel  Shops — Merchants  Have  Done 
Aggressive  Merchandising 

TNSTANCES  of  record-breakinp;  busi-  partment  stores,  and  this  led  the  Post 
ness  in  Boston  furnished  the  basis  to  watch  carefully  the  trend  of  retail 
of  a  full-page  promotion  advertisement  business  in  Boston.  When  the  official 
in  the  Boston  Post  on  Wednesday,  March  figures  confirming  this  increase  of  Bos- 
19,  ^nouncing  in  emphatic  type :  “The  ton  retail  business  were  given  out  by  the 
Business  Trend  Is  Upl”  Federal  Reserve  Bank,  and  after  wait- 


When  business,  after  a  long  period  of  rather  breathless  foi^ng 
ahead,  takes  a  little  resting  spell,  it  is  certain  leaders  who  again  reestab¬ 
lish  the  tide  of  prosperity.  These  forces  are  now  in  play  and  the  trend 
of  general  business  has  always  felt  their  influence  upward.  Winter  is 
over  and  with  spring  weather  and  new  vigor  trade  will  quickly  respond 
•~%i  fact,  has  already  started. 

Do  You  Know 

—that  the  Boston  Oepvtment  Stem  and  Women  k  Apparel  Shops,  as  reportinc  to  the  Federal  Reserve  Bank,  are 
%»e0  ahead  la  sales  since  January  first,  as  compared  with  the  same  period  last  year.  Here  are  the  detailed  percent¬ 
ages  of  these  gams: 

Boston  Department  Stores 

INCR£A%  7JVi  *^'^B4CREASE  W*, 

Boston  Women’s  Apparel  Shops 

mCREAS£4.5%  INCREASE  9.1% 

Im  eoasideriag  the  Ksrek  tiguret  k  should  also  be  rememkered  thet  the  dare  of  Caster  was 
comsderablr  eorlier  last  year,  making  the  percentage  of  gams  af/  the  more  signiiicant. 


Do  You  Know 

—that  the  registration  of  NEW  automobites  in  the  State  of  Msssachtisem  for  the  month  of  February.  1930.  wa^ 
133  fiKire  c«y  than  m  the  monih  of  Fdwuary.  1929.  And  the  month  of  February  last  year  had  the  heaviest  regm- 
tration  of  new  cars  for  any  February  in  the  hirtory  of  the  automobile  busineai  in  this  State,  making  February 
1930.  the  record  February  in  new  car  registration  for  all  time.  The  automobik  trade  is  recognised  as  a  reliable 
barometer  of  prosperity 

Do  You  Know 

~that  the  cham  food  stares  diow  subetantuil  gains  in  sales  since  the  first  of  January,  tha  being  another  indes 
trend  of  business  not  only  for  one  community,  but  practKally  every  section  of  New  England 


Do  You  Know 

—that,  m  spite  of  Southern  competition  and  depresaed  conditions  in  the  textile  indu-tiy.  the  Amoskeag  Manufa«.- 
tunng  Company,  once  ready  to  liquidate,  hat  aiintHinced  a  dividend  of  *1  on  stock  and  a  5%  bonus  (or  employees 
from  1929  earmngs. 

Do  You  Know 

—that  the  Gillette  Manufactunng  Company,  of  Boston,  although  running  their  immense  factories  vHth  three 
diifts.  twenty-four  hours  a  day.  arc  unable  to  fill  orders  on  their  new  rator  and  blades  to  the  extent  that  they 
have  had  to  cut  all  ^ipments  practically  in  half;  and  this  on  domestic  busineie  alone. 


Promotion  page  from  Boston  Post. 


The  page  detailed  increases  of  business 
reported  by  the  Boston  department  stores 
and  women’s  apparel  shops,  from  Jan.  1 
to  March  15  this  year  as  compared  with 
the  same  period  last  year;  also  increases 
in  registration  of  new  automobiles  in 
Massachusetts  for  February,  1930,  as 
compared  with  February,  1929;  increase 
in  chain  food  store  sales;  and  the  evi¬ 
dences  of  improving  business  done  by  the 
Amoskeag  Manufacturing  Company,  once 
ready  to  liquidate,  and  the  Gillette  Manu¬ 
facturing  Company  of  Boston. 

Many  other  instances  of  better  business 
this  year  than  last  might  have  been 
quoted,  it  was  stated. 

With  a  good  Christmas  business,  in 
spite  of  depression  talk,  the  larger  Bos¬ 
ton  stores  determined  on  a  policy  of  ag¬ 
gressively  going  after  business,”  says  an 
explanation  issued  on  behalf  of  the  Post. 

“Jordan  Marsh  Company,  Boston’s 
largest  department  store,  laid  plans  for 
its  anniversary  sale  on  a  greater  scale 
than  ever  before,  and  on  Sunday,  Jan. 
5,  in  a  full-page  announcement  in  the 
Boston  Post,  this  store  stated  that  the 
first  three  days  of  this  sale  furnished 
the  largest  three  days’  sales  in  the  entire 
seventy-nine  years  of  their  business. 

“This  particular  event  has  heretofore 
continued  for  the  entire  month  of  Jan¬ 
uary,  but  sales  were  so  heavy  in  many 
important  departments  that  the  anniver¬ 
sary  sale  was  terminated  on  Jan.  18,  in¬ 
stead  of  running  until  the  end  of  the 
rnonth,  beca'use  of  depletion  of  the  spe¬ 
cially  planned  merchandise. 

“This  encouraging  and  record-break¬ 
ing  response  to  advertising  was  also 
noted  in  the  case  of  two  other  large  de- 


ing  for  a  long  enough  period  to  show 
the  continued  increase  since  January 
first,  the  F’ost  believed  that  these  facts 
were  of  a  significance  warranting  the 
publication  to  the  general  public  to  coun¬ 
teract  pessimistic  ideas  and  talk  on  the 
business  situation.” 


TO  INCREASE  STATION’S  POWER 

The  Atlanta  Journal  has  applied  to  the 
Federal  Radio  Commission,  \Vasbington. 
for  authority  to  change  the  equipment  of 
broadcasting  .station  WSB,  which  it  oper¬ 
ates,  and  increase  its  power  from  5,000 
to  50.(KK1  watts.  At  the  same  time  the 
Chicago  Daily  News,  operator  of  station 
WM.\Q  asked  the  commission  to  permit 
a  voluntary  transfer  of  the  station  license 
to  WMAQ,  Incorporated. 


BUILDING  MODEL  HOME 

Ground  has  been  broken  for  the  1930 
model  home  of  the  Des  Moines  (la.) 
Register  and  Tribune,  in  the  Chamber- 
lain  Heights  addition.  Sept.  1  is  the 
date  set  for  completion.  The  estimated 
cost  is  $20,000,  exclusive  of  site. 


FRATERNITY  HONORS  STRONG 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  News,  was  guest  of  honor 
at  a  dinner  of  Sigma  Delta  Chi,  profes¬ 
sional  journalistic  fraternity,  Thursday 
evening.  March  20.  He  was  initiated  as 
this  year’s  national  honorary  member. 


Lancaster  Joins  Doremus 

Earle  W.  I^ncaster  has  joined  Dore¬ 
mus  &  Co.  as  assistant  New  England 
manager  at  the  Boston  office. 


A.B.P.  EDITORS  TO  MEET 

U.  S.  Officials  to  Address  Conference 
of  Business  Paper  Editors 

The  nation’s  b"siness  situation  will  be 
discussed  by  Julius  Barnes,  chairman  of 
the  National  Business  Survey  Confer¬ 
ence,  Secretary  of  Labor  Davis,  Secre¬ 
tary  of  Commerce  Lamont  and  other 
bureau  chiefs  at  the  annual  meeting  of 
the  National  Conference  of  Business 
Paper  Editors  in  the  National  Press 
Club,  Washington,  D.  C.,  March  31. 
The  theme  of  the  meeting  will  be,  “What 
.Are  the  Prospects?’’ 

Registration  will  be  at  12 :30  p.  m., 
and  a  luncheon  will  follow  at  one 
o'clock.  Mr.  Barnes  will  be  the  speaker. 
A  conference  with  Secretary  of  Labor 
Davis  on  the  status  of  employment  in 
the  United  States  is  on  the  editor’s 
schedule  for  4  p.  m.  and  the  program 
will  l)e  concluded  at  6:30  with  a  dinner 
at  which  Secretary  Lamont  will  be  the 
guest  of  honor. 

Thomas  H.  Ormsbee,  secretary  of  the 
National  Conference,  is  in  charge  of  the 
dinner  arrangements  and  Paul  1.  Aldrich 
is  chairman  of  the  program  committee. 
C.  D.  Crain,  president,  will  preside. 


POWERS’  STAFF  DINES 


Employe*  of  N.  Y.  Engraving  Firm 
Hold  Dinner-Dance 

The  annual  dinner  and  dance  of  the 
Powers  Engraving  Companies  was  held 
recently  at  the  Hotel  Astor,  New  York. 
Many  New  York  advertising  men  were 
guests  of  the  Powers  organization. 

Members  of  the  Advertising  Club  of 
New  York  present  were:  A.  J.  Powers, 
J.  M.  Powers  and  F.  T.  Powers,  execu¬ 
tives  of  the  engraving  companies;  Tom 
L.  Honohan,  Arthur  Kastor,  Samuel 
Youngheart,  Albert  Youngheart,  Albert 
A.  Slater,  Stanley  E.  Gunnison  and 
Edwin  F.  Skillman,  editor  of  the  Adver¬ 
tising  Club  News. 

Speakers  were  Fred  Scheid,  business 
manager  New  York  Photo  Engravers’ 
Union  No.  1 ;  Edward  White,  president 
of  the  union;  Edward  J.  Volz,  president 
International  Photo  Engravers’  Union, 
Matthew  WoH,  president  Union  Labor 
Insurance  and  A.  J.  Powers,  president 
of  the  Powers  Engraving  Companies. 


DISCUSS  STATE  PRINTING 


Pennsylvania  Publishers  Legislative 
Committee  Meet*  in  Pittsburgh 

The  competition  of  state  printing,  done 
in  penal  institutions,  with  private  business 
was  one  of  the  subjects  discussed  by  the 
legislature  committee  of  the  Pennsylvania 
Newspaper  Publishers  Association  meet¬ 
ing  at  the  William  Penn  Hotel  in  Pitts¬ 
burgh  last  week.  It  was  brought  out  that 
printing  in  the  institution  was  done  only 
for  the  state,  but  that  this  business  was 
formerly  in  the  hands  of  private  printing 
businesses  and  newspapers  with  job  print¬ 
ing  services.  No  action  was  taken. 

Daniel  N.  Slep,  of  the  Altoona  Mirror, 
president  of  the  association,  was  chair¬ 
man  of  the  meeting.  Members  attending 
were  George  J.  Campbell,  of  the  Pitts¬ 
burgh  Legal  Journal;  John  L.  Stewart, 
of  the  Washington  Observer-Reporter; 
A.  R.  Michener,  Harrisburg  Telegraph, 
and  J.  W.  Vickerman,  Bellevue  City  and 
Suburban  Life.  William  N.  Hardy  is 
manager  of  the  association. 


HAS  ST.  PATRICK’S  CLUB 

The  Plainfield  (N.  J.)  Courier-N>  ws’ 
St.  Patrick's  Club  on  March  17  held  its 
first  roll  call.  Greetings  were  mailed  by 
the  daily  to  all  membeis,  totaling  72, 
most  of  whom  live  in  the  vicinity  oi 
l-'ainfield.  The  club  was  formed  at  the 
'itggesiion  of  George  F  Firstbrook,  vet- 
ei'aii  reporter.  On  St.  Pa'-ick’s  Day  the 
C('uriir-Ncws  published  the  complete 

roster.  _ 

STARTS  7-DAY  PUBLICATION 
The  Jackson  (Miss.)  Clarion-Ledger 
on  March  24  started  publication  of  a 
Monday  edition,  according  to  an  an¬ 
nouncement  last  week  by  Frost,  Landis 
&  Koh'i,  newspaper  representatives.  This 
policy  makes  the  Clarion-Ledger  a  seven- 
day-a-week  publication. 


Bartlesvilu 


OKLAHOMA 

PAYROLLS 
ARE  INTACT 

High  quality  citizenship 
with  unusual  buying 
power,  unaffected  by 
recent  events.  Full  cov¬ 
erage  in  one  publication 
only  and  that  a  news¬ 
paper  of  prestige  and 
character. 


Comparisons 
Are  Odious 

435  newspapers  in  the 
U.  S.  listed  in  EDITOR 
&  PUBLISHER  1930 
Year  Book  can  be  com¬ 
pared  with  The  Morn¬ 
ing  Examiner  in  rates 
and  circulation.  Of  the 

435  ONLY  70  offer 

better  value  in  circula¬ 
tion  and  rates  than 
does  Bartlesville’s  Ex¬ 
aminer.  27  offer  equal 
value  in  both  circula¬ 
tion  and  rate.  338  of 
the  435  either  ask  more 
for  same  circulation  or 
for  less,  or  ask  more 
for  the  same  circula¬ 
tion,  or  ask  the  same 
for  less  circulation. 
Rates  based  on  na¬ 
tional  rate,  and  circu¬ 
lation  given  full  credit 
whether  A.B.C.  or 
“what  have  you."  The 
Examiner’s  rate  is  3^. 

If  reader  buying  power  and 
A.B.C.  standards  were  used 
to  measure  all  papers  there 
would  not  be  a  dozen  in 
the  United  States  which 
would  equal  the  actual 
value  of  the  Examiner  to 
the  advertiser. 


But  It  Pays 
To  Make  Them 


The  MORNING 

Examiner 

Bartlesville,  Okla. 
An  A.B.C.  Newspaper 

Represented  by 

Fralick,  Bates  &  Alward,  Inc. 
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SPORT  EDITOR  FINDS 

^eball  news  cost 

Topeka  Daily  Capital  Spent  $3,017.46 
to  Cover  It*  Local  Western 
League  Team  Last 
Season 


lamy,  managing  editor  of  the  Cleveland 
Plain  Dealer;  David  H.  Pierce,  former 
editorial  writer  for  the  Cleveland  News, 
and  Louis  B.  Seltzer,  editor  of  the  Press. 


Mr.  Burch  succeeds  Carlton  K.  Matson, 
former  associate  editor  of  the  Press,  who 
was  transferred  last  week  to  the  Buffalo 
Times  as  publisher.  Cleveland  college  is 


associated  with  Western  Reserve  Uni¬ 
versity  and  Case  School  of  Applied  Sci¬ 
ence  in  cooperation  with  the  Cleveland 
Board  of  Education. 


The  Topeka  Daily  Capital,  figuring 

the  news  of  the  Topeka  Western  League 
baseball  team  during  the  1929  s^son, 
and  with  the  prospects  of  a  more  finan¬ 
cially  sound  team  probably  will  spend 
more  this  season.  .u  u  • 

The  cost  figures  are  taken  on  the  basts 
of  extra  Associated  Press  telegraph  and 
special  correspondence  fees,  the  press 
service  carrying  too  small  a  lead  to  be 
satisfactory  when  the  team  was  on  the 

*^°White  paper  and  mailing  costs  which 
also  are  figured  are  based  on  a  weekly 
average  of  space  used  on  the  Western 
League,  totaling  during  the  season  ap¬ 
proximately  the  size  of  one  22  page  news- 
naper.  ... 

Editorial  room  time,  composition  and 
other  costs  are  figured,  stereotyping  be¬ 
ing  figured  on  the  basis  of  two  plates,  or 
or  one  plate  and  one  make-over  for  each 
page  of  the  22-page  paper.  These  costs 
probably  are  not  correct  as  late  leads, 
boxes  arriving  late  and  making  the  first 
editions  uncorrected  probably  resulted  in 
one  Western  League  make-over  at  least 
every  night  of  the  season. 

The  costs,  as  figured  by  Lillard  McGee, 
sports  editor  of  the  Daily  Capital, 
follow : 

Associated  Press  special  wire  (lioxes 
not  carried  on  regular  circuit)— $440. 

Composition  (average  1  1-2  columns 
each,  half  agate)  $577.50. 

Spwial  correspondence  $75. 

Editorial  room  time  $694. 

White  paper — (approximately  22  full 
pages)  $525. 

Press  room  wage  for  one  22  page 
newspaper  $45. 

Ink  for  22  page  newspaper  $26.40. 

Postal  Telegraph  fees  for  special  cor¬ 
respondence  $163.68. 

Art  $50. 

Circulation— mailing  room  payroll  for 
22  page  newspaper  $40. 

Mailing  costs  to  postoffice,  one  22  page 
newspaper  $135. 

Distribution,  carriers,  etc.  $135. 

Stereotyping,  2.52  a  page,  for  22  page 
newspaper  $110.88. 

Total  $3,017.46. 

Xo  training  camp  expenses  were  in- 
nirred  by  the  Capital  as  the  team  trained 
in  Toiteka. 

MERWIN  FLIES  TO  HOSPITAL 


Bloomington  Publither  Undergoes  Op¬ 
eration,  Then  Guides  Own  Plane  Back 

Davis  Merwin,  president  and  general 
manager  of  the  Bloomington  (Ill.)  Daily 
Pontagraph,  returned  March  2()  from 
wveral  weeks  in  Pasadena,  Cal.,  where 
he  underwent  a  throat  oj)cration.  Mr. 
.Merwin  made  the  trip  both  ways  in  the 
rantagraph  s  biplane,  “Scoop,”  accom- 
^nied  on  the  westward  journey  by  the 
Pantagraph’s  pilot.  Jack  Bell,  but  re¬ 
turning  alone.  Mr.  Merwin  holds  a 
limited  commercial  pilot’s  license,  has 
O'er  250  solo  flying  hours  to  his  credit, 
snd  expects  shortly  to  be  examined  for 
license.  While  in  the  West, 
Mr._  Merwin  made  a  number  of  flights 
to  visit  newspapers,  including  San  Fran¬ 
cisco  and  Phoenix,  Ariz. 


CONDUCTED  SPELLING  BEE 

Hundreds  of  children  lined  up  in  10 
lemphis  parks  Friday  of  last  week  for 
playground  spelling  bee  sponsored  by 
•  fm/>/iis  Press-Scimitar.  It  was  under 
me  editorial  direction  of  John  Eisert, 
eature  writer  and  special  promotion  edi¬ 
tor.  A  sound  movie  was  made  of  the 
contest. 


directing  school  course 

Burch,  recently  named  chief  edi- 
of  the  Cleveland  Press,  will 
TnU  Journalism  course  at  Cleveland 
‘cge.  It  was  announced  this  week. 
Associate  instructors  will  be  Paul  Bel- 


THE  Hews  Leader 

LEADS  Richmond  in 


Mrs.  Richmond  shops  the  N  E  W  S 
LEADER  .  .  .  knowing  that  in  her 
favorite  paper  she  will  find  every  eve¬ 
ning  the  largest  selection  of  food, depart¬ 
ment  stores,  and  general  advertising 
offerings. 

In  doing  this,  she  follows  the  practice 
of  practically  every  home-maker  in 
Richmond.  For  the  NEWS  LEADER 
is  Richmond's  standard  buying  guide. 

n  1929,  the  NEWS  LEADER  carried 
161,815  more  lines  of  food  advertising 
than  the  morning  paper;  the  first  two 
months  of  1930,  it  gained  in  both  loca/ 
and  national,  leading  the  morning  paper 
by  more  than  72,000^  lines,  or  three 
times  as  much.* 

Home-selling  influence  .  .  .  backed  by 
distinctive  editorial  and  advertising  ser¬ 
vice  are  reasons 
why  the  NEWS 
LEADER  leads 
in  FOOD  AD¬ 
VERTISING  in 
Richmond. 


THE  RICHMOND  NEWS  LEADER 

T^ichmond  Vats*.  Gr^at  Hotylq  Pttjbcr* 
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UR  OVN  VORl^ 

or  . 


IJARRON  G.  COLLIER,  INC,  has 
"  investigated  a  subject  on  which  there 
has  long  been  a  dearth  of  information — 
the  house  organ  held.  The  results  of  an 
extensive  survey  on  the  subject  have  been 
recently  published  by  the  company  in 
booklet  form,  based  <xi  410  replies  to  a 
questionnaire. 

The  organs  are  divided  into  three 
cjassihcations :  External,  designed  for 
circulation  outside  the  company  that 
publishes  it ;  external-internal,  going 
both  to  the  customers  and  employes,  and 
internal.  The  average  circulation  of  the 
external  class  was  found  to  be  15,400; 
external-internal,  14,000;  internal,  7,000. 
Sixty-nine  of  the  publications  pay  for 
contributions ;  334  do  not.  Eighty-six 
per  cent  of  ^e  house  organs  said  that 
their  staffs  did  all  the  writing. 

Many  other  subjects  are  treated,  such 
as  the  average  staff,  the  cost  of  produc¬ 
tion,  the  best  liked  size,  and  so  on.  The 
booklet  is  called  “Facts  on  the  House 
Organ  Field.”  Collier,  Inc.,  publishes 
The  Car  Card. 

*  *  * 


44  Vj^  HO'S  Who  in  California,”  re- 
cently  published  by  the  Who’s 
VVho  Publishing  Company  of  San  Fran¬ 
cisco,  is  a  marvelous  reference  book,  and 
one  that  might  have  more  than  one  use 
HI  newspaper  reference  departments. 
The  book  contains  more  than  700  pages, 
published  on  high  grade  paper,  with 
many  illustrations.  It  does  not  follow 
exactly  the  form  of  the  well  known 
Who’s  Who  in  America,  in  that  it  does 
not  alphabetize  its  subjects,  but  an  index 
in  the  front  of  the  b^k  overcomes  the 
difficulty. 

The  biographies  are,  in  the  main,  short 
and  terse,  but  also  contain  records  of  at¬ 
tainments  not  usually  met  in  a  volume  of 
this  kind.  The  publisher  informs  us  that 
the  subjects  for  the  biographies  “have 
not  been  limited  to  those  men  and  women 
who  have  given  us  their  patronage,”  but 
have  been  made  the  object  of  intensive 
research  work  so  that  the  volume  might 
be  authoritative  and  all  inclusive.  A 
cursory  inspection  of  the  volume  gives 
the  impression  that  in  this  regard  the 
editors  have  done  a  good  job. 

Quite  naturally  the  book  is  livened  up 
with  photographs  of  the  prominent  movie 
actresses  and  actors,  but  they  have  been 
held  down  to  one-column  width,  the  same 
as  the  others.  And  we  suppose  it  is 
equitable  that  Constance  Talmadge  should 
rate  the  same  amount  of  space  as  Wil¬ 
liam  Randolph  Hearst,  and  that  Greta 
Garbo  should  share  equal  space  with 
Fremont  Older.  The  address  of  each  of 
the  subjects  is  appended  to  each  sketch. — 
J.  W.  P. 

*  *  * 


"D  ESIDES  his  other  accomplishments 
"  James  Fenimore  Cooper,  the  Ameri¬ 
can  novelist,  was  as  good  a  libel  suit 
baiter  as  has  ever  appeared  in  the  history 
of  journalism  in  this  country.  His  long 
and  drawn  out  quarrel  with  newspapers, 
in  which  he  sought  to  vindicate  himself 
in  the  eyes  of  Americans  and  to  force 
the  papers  to  retract  statements  made  in 
attacks  on  him  and  certain  of  his  books, 
makes  interesting  and  amusing  reading. 

It  is  provided  in  a  book  called  “The 
‘Effingham’  Libels  on  Cooper,”  written 
by  Ethel  R.  Outland,  professor  of  jour¬ 
nalism  and  English  at  Coe  College,  Cedar 
Rapids,  la.,  in  partial  fullfilment  for  a 
master’s  degree  at  the  University  of 
Wisconsin,  and  is  published  by  the  Uni¬ 
versity  of  Wisconsin  Press.  The  story 
is  there  all  right,  but  you  have  to  dig 
for  it,  as  the  author  has  taken  a  dis¬ 
tressingly  academic  viewpoint  of  the 
matter,  and  has  managed  to  bury  the 
most  interesting  sections  in  a  mass  of 
irrelevant  details,  and  with  a  confusing 
lack  of  continuity. 

*  *  » 


HTHURLOW  WEED  of  the  Albany 
Evening  Journal,  Col.  James  Watson 
Webb  of  the  Morning  Courier  and  New 


York  Enquirer,  William  L.  Stone  of  the 
New  York  Commercial  Advertiser,  Park 
Benjamin  of  the  Evening  Signal  and 
New  World,  and  Horace  Greeley  of  the 
New  York  Tribune  were  among  the 
editors  upon  whom  Cooper  directed  his 
legal  fire.  In  addition  three  publishers 
of  Cooperstown,  N.  Y.,  where  Cooper 
made  his  home,  were  included  in  the  long, 
complicated  proceedings. 

It  all  began  in  1837  when  Cooper  had 
a  notice  printed  in  the  Cooperstown 
Freeman  Journal  telling  the  townsfolk  to 
keep  off  his  property,  part  of  which  had 
been  used  for  many  years  as  a  picnic 
grounds.  The  Cooperstown  Otsego  Re¬ 
publican,  the  Norwich  Chenango  Tele¬ 
graph  and  the  Albany  Evening  Journal, 
attacked  the  novelist  for  his  action  in 
language  that  stirred  the  ire  of  the 
novelist  and  he  straightaway  instituted 
libel  suits  charging  defamation  of  char¬ 
acter.  Before  these  suits  were  brought 
to  trial.  Cooper  wrote  and  published  two 
new  novels,  “Homeward  Bound,”  and 
“Home  as  Found,”  both  of  which  were 
arraignments  of  the  press  and  Americans 
in  general,  based  on  the  experiences  of 
a  “Mr.  Effingham”  on  his  return  from 
a  protracted  European  trip.  This 
“Effingham”  was  patently  Mr.  Cooper. 

The  newspaper  criticism  of  these 
books  was  inflammatory  to  say  the  least, 
and  resolved  into  personal  attacks  on 
the  author.  The  long  string  of  libel 
suits  was  then  begun,  and  became  more 
and  more  complicated  as  they  went  along. 
A  newspaper  in  reporting  the  suit  against 
it  would  make  remarks  that  would  bring 
more  indictments,  and  this  sort  of  thing 
went  on  until  one  editor,  William  Stone, 
started  a  fund,  known  as  the  “Effingham 
Libel  Fund,”  for  the  protection  of  edi¬ 
tors,  and  out  of  which  all  judgments 
were  to  be  paid.  Although  this  was  men¬ 
tioned  in  a  jocular  tone.  Cooper  re¬ 
sponded  by  saying  that  the  Fund  might 
prove  an  “indictable  offense,”  and  that 
“indictments  are  the  best  cures  for  such 
diseases.” 

*  «  * 

HIS  litigation  against  James  Watson 
Webb  is  characteristic  of  all  his 
actions  against  newspapers.  The  Webb 
review  of  “Home  as  Found,”  says  that 
the  objectives  of  the  volume  were  to  (1) 
provide  a  sale  of  Cooper’s  books  in 
Europe,  (2)  “to  give  vent  to  his  spleen 
against  his  countrymen  for  not  hailing 
his  return  as  they  did  that  of  Washing¬ 
ton  Irving,”  (3)  “to  produce  abroad  the 
impression  that  he  is  the  descendant  of  a 
long  line  of  noble  ancestors.” 

Editorial  comment  on  this  review  was 
plenteous,  with  many  editors  taking  up 
the  cudgels  for  the  novelist,  but  most 
of  them  supporting  Col.  Webb.  Park 
Benjamin  asserted  himself  in  disagree¬ 
ment  with  Col.  Webb,  but  went  on  to 
say  about  Cooper : 

The  superlative  dolt  I  Did  he  imagine  he  was 
the  only  person  in  the  country  that  had  ever 
traveled  in  Europe,  so  that  the  gross  exaggera¬ 
tion  of  his  sketches  would  not  be  detected? 
.  .  .  Quern  Deus  vult  perdere,  prius  dementat. 

If  this  adaij^e  be  true,  and  Mr.  Cooper  be  not 
near  his  ruin,  he  is  the  craziest  loon  that  was 
ever  suffered  to  roam  at  large  without  whip  and 
keeper.  We  respectfully  hint  to  his  friends 
the  necessity  of  an  early  application  to  the 
lienevolent  director  of  the  Insane  Hospital. 

4>  *  * 


After  Webb  was  indicted,  Benjamin 
came  along  with  another  statement  that 
riled  the  novelist  considerably.  The 
statement  said: 

“An  individual  by  the  name  of  Cooper, 
James  Fenimore  Cooper,  has  repeatedly  and 
vainly  attempted  to  procure  indictments  against 
editors  in  his  native  county  of  Otsego.  This 
individual  should  be  caught  and  caged — he  is 
evidently  rabid.  If  suffered  to  run  at  large  be 
may  bite  sonwbody  and  inflict  him  with  a  mania 
for  commencing  libel  suits.” 


*  *  IS 


TN  practically  all  his  libel  suits,  the 
writer  tells.  Cooper  won  the  verdicts, 
the  damages  awarded  the  novelist  rang¬ 
ing  from  $25  to  $400.  Several  times  he 
tried  to  get  criminal  libel  indictments. 


but  was  not  met  with  the  same  success 
that  attended  him  in  his  civil  suits. 

But  the  eight  years  of  controversy 
with  the  press,  and  the  unrelenting  atti¬ 
tude  of  the  newspapers  toward  the 
novelist,  embittered  him.  He  enjoined 
his  family  never  to  authorize  a  biography 
of  him,  as  a  result  of  his  suits.  Most  of 
his  personalia  was  destroyed  before  he 
died. 

So  this  studious  work  on  his  libel  suits, 
despite  its  bulkiness  in  form,  is  certainly 
worth  the  trouble  of  reading.  It  gives 
an  aspect  on  journalism  that  never  loses 
its  interest. — J.  W.  P. 

*  n 

'T’WO  yearbooks  issued  by  Japanese 

newspapers  have  been  received  by  this 
department,  one  issued  by  the  Osaka 
Mainichi  and  the  other  by  the  Osaka 
Asahi  and  the  Tokyo  Asahi.  While 
these  publications  do  not  compare  with 
their  Western  contemporaries  in  the 
amassing  of  table,  graphs,  charts,  and 
other  statistical  data,  they  certainly  far 
surpass  them  in  attractive  and  interesting 
content. 

Both  books  are  published  in  magazine 
size  and  with  numerous  striking  color 
plates.  The  commercial  aspects  of  the 
Japanese  situation  are  relegated  to  the 
back  pages,  and  the  stories  of  old  Japan 
and  histories  of  its  arts  and  customs,  all 
told  for  Western  readers  in  good,  clear 
concise  English,  are  given  preferred  posi¬ 
tion.  The  color  plates  of  the  Osaka 
Mainichi  book  are  of  such  subjects  as 
the  latest  in  Japanese  toys,  reproduc¬ 
tions  of  Japanese  prints  and  other  ob¬ 
jects  of  arts,  rotogravure  pictures  of 
celebrated  scenic  spots,  and  so  on,  while 
the  Asahi  publication  has  a  more  marked 
trend  toward  the  Occidental  exposition 
of  its  subject,  showing  for  instance,  a 
native  movie  actress  in  an  Old  Japan 
garden  setting. 

Agriculture  and  industry  are  not 
slighted,  and  their  treatment  is  livened 
with  many  illustrations.  There  is  very 
little  newspaper  promotion  copy  in  them. 
— J.  W.  P. 


STUDENTS  EDIT  PAPER  7  DAYS 


Journalism  Aspirants  Publish  Temple 
(Tex.)  Telegram  for  Entire  Week 

Journalism  students  taking  over  the 
publishing  of  a  daily  paper  for  a  day  is 
a  common  practice,  but  the  Temple 
(Tex.)  Telegram  expanded  the  idea  re¬ 
cently  by  giving  over  the  paper  to  stu¬ 
dents  for  a  week.  The  work  was  done 
by  20  girl  students  at  Baylor  College, 
Belton,  Tex.,  a  Baptist  women’s  col¬ 
lege. 

The  students  made  many  preparations 
for  the  experiment  and  it  went  through 
without  a  hitch.  They  took  over  the 
business  duties  as  well  as  the  editorial, 
and  conducted  a  reader-interest  survey 
of  the  town.  Members  of  the  regular 
staff  acted  in  advisory  capacities. 

Ward  C.  Maybom  is  the  Telegram’s 
publisher:  Walter  R.  Humphrey,  editor, 
and  Frank  W.  Mayborn,  business  man- 
a.ger.  The  students  were  under  the 
direction  of  Miss  Helen  Zene  Wortman. 


Expansion 


Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Robert  W.  Dickerson 

ARCHITECT 

SpeclaUaing  in  Newtpmper 
Engineerint 

tool  HURON  ROAD,  CLEVELAND 


AIDING  STUDENTS 


Pasadena  Post  Giving  Jobs  to  Os, 
Graduate  Each  Term 

To  help  young  newspapermen  to  get 
start,  F.  F.  Runyon,  editor  of  the 
dena  (Cal.)  Evening  Post,  has  offered 
to  take  from  the  journalism  class  of  the 
Pasadena  Junior  College,  one  sfudeB- 
at  the  close  of  each  term,  and  give  hia 
a  staff  position. 

The  students  chosen  will  be  on  tl* 
recommendation  of  the  journalism  a. 
structor  at  the  college  and  on  the  bjsij 
of  work  during  the  school  year. 

The  job  on  the  editorial  staff  is  gm;. 
anteed  for  a  period  of  three  months,  Mr 
Runyon  announced.  At  the  end  of  this 
period  he  will  be  given  a  permantnt 
position  as  a  reporter  if  his  work  has 
been  satisfactory. 


GETS  WORDLESS  INTERVIEW 

When  Calvin  Coolidge  refused  to 
answer  questions  put  to  him  by  Miss 
Lorraine  Barnes,  of  the  Austin  (Tex.i 
Statesman,  the  reporter  wrote  her  “in¬ 
terview”  by  stating  her  questions  and  the 
ex-president’s  facial  reactions  to  each. 
Miss  Barnes  was  in  the  Coolidge  special 
car  going  from  San  Antonio  to  Austin. 
A  Statesman  photographer,  who  had 
taken  a  picture  of  Coolidge  at  a  br^- 
fast  in  San  Antonio,  raced  the  picture 
back  by  airplane,  in  time  to  have  it 
printed  three  hours  later  in  the  paper 
when  Coolidge  arrived  in  Austin. 


EDITORS  HEAR  AGENCY  MAN 

Edward  L.  Sedgwick,  president  of  the 
Sedgwick  Advertising  Agency,  Peoria, 
111.,  was  speaker  at  the  gathering  of  edi¬ 
tors  and  publishers  of  weekly  neus- 
papers  in  the  Peoria  district  March  17  in 
the  Association  of  Commerce.  Mr. 
Sedgwick  discussed  "The  Newspaper's 
Part  in  Present  Day  Merchandising." 
Walter  Gillan,  president  of  the  group, 
presided. _ 


ft 


Cline -Westinghouse  ‘ 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Warren  Tribune 

Warren,  Ohio 

Ask  them  about  it 

CLINE  ELEC.  MFa  CO. 
Chicajroi  111  West  Wsshiaftos 
Street 

New  York:  47  West  34th  St. 
Sen  Francisco!  First  National 
Bank  Buildinc 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organua- 
tion  of  college  trained  n|^ 
paper,  magazine  and  advertisinf 
men,  wants  to  help  you  find  hio- 
The  Bureau  puts  you  in  toocn 
with  experienced,  energetic  men 
— it  eaves  you  time  by  recom¬ 
mending  only  those  who  meat 
your  requirements. 

If  you  expect  a  vacancy,  plaaaa 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Syn* 
Delta  Chi,  836  Exchange  Aw, 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 
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dailies  censoring  oil 
^JbvERTlSlNG 


Oklahoman  and  Timea  Refuting  to 
Accept  Promotion  Copy  Until 
Financial  Security  of  Backers 
Hat  Been  Investigated 


!  Promotion  advertisements  for  oil  leases 
under  certain  plans  will  not  be  accepted 
!  the  Oklahoma  City  Olkahoman  and 
Times,  E.  K.  Gaylord,  editor  and  pub¬ 
lisher,’ announced  in  a  recent  page  ad¬ 
vertisement  which  read  as  follows: 
“Effective  today  the  Oklahoman  and 

I  Times  will  not  accept  promotion  adver¬ 
tisements  which  offer  for  sale  interests 
or  units  in  a  syndicate  or  common  law 
trust  which  has  for  its  purpose  the  de¬ 
velopment  of  oil  and  gas  leases  or  prop- 
\  jrty.  We  are  forced  to  take  this  stand 
I  beause  of  the  large  number  of  oil  pro- 
'  motion  advertisements  offered  our  papers 
which  are  so  speculative  in  character 
that  we  cannot  consistently  recommend 
them  to  our  readers.  We  will  not  allow 
readers  of  our  publications  to  be  ex- 
'  posed  to  financial  loss  through  invest- 
I  ments  made  in  companies  or  projects  ad- 
[  vertised  in  the  Oklahoman  and  Times. 
“We  shall  continue  to  accept  the  ad¬ 
vertising  of  legitimate  oil  and  gas  cor¬ 
porations  whose  financial  standing  is  sat- 
I  isfactory,  whose  personnel  is  known  to 
'  be  trustworthy  by  the  Oklahoma  Pub¬ 
lishing  Company  and  whose  offers  to  the 
public  are  approved  by  the  legal  depart¬ 
ment  of  the  Oklahoma  Publishing  Com¬ 
pany  and  whose  business  integrity  is  gen¬ 
erally  recognized  in  this  community. 

“After  to^y  readers  of  the  Oklahoman 
and  Times  may,  with  greater  confidence 
than  ever  before,  depend  upon  the  legiti¬ 
macy  of  the  offers  made  by  oil  com¬ 
panies  advertising  in  these  newspapers. 
Such  advertisements,  and  the  companies 
publishing  them,  will  have  passed  the 
most  severe  censorship  this  organization 
knows  how  to  impose.” 


PUBLISHERS  LOSE  SUIT 


Court  Action  Follow*  Subicription 
Conteat  in  Virginia 


.A  newspaper  subscription  contest  in 
which  prizes  were  offered  came  to  grief 
in  one  of  its  phases  when  the  Supreme 
court  of  appeals  in  Richmond,  Va.,  re¬ 
fused  to  grant  a  writ  of  error  to  J.  A. 
Scoggin  and  J.  A.  Scoggin,  Jr.,  partners 
in  the  Victoria  (Va.)  Dispatch.  Appli¬ 
cants  for  the  writ  of  error  were  plain¬ 
tiffs  in  a  suit  to  recover  $4(X).S0  from 
L.  H.  King,  the  same  being  the  amount 
of  a  check  drawn  by  King,  but  which  he 
declined  to  allow  to  be  used.  The  circuit 
court  of  Lunenburg  decided  in  favor  of 
the  defendant. 

The  record  sets  out  that  the  newspaper 
put  on  a  campaign  to  increase  its  cir¬ 
culation  and  one  of  the  contestants  was 
Miss  Nannie  King,  daughter  of  L.  H. 
wng.  On  the  last  day  of  the  campaign 
King  delivered  to  W.  W.  Latta,  cam¬ 
paign  manager,  his  check  for  $4W.S0 
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after  Latta  promised  him  that  if  he 
would  put  up  as  much  as  $400  he  would 
guarantee  that  his  daughter  would  obtain 
one  of  the  first  prizes.  King  testified 
that  the  check  was  delivered  conditionally 
and  that  he  later  informed  Latta  that  it 
could  not  be  used.  Payment  on  the 
check  was  stopped  and  the  suit  followed. 
Appellants  claimed  that  the  whole  testi¬ 
mony  showed  a  fraudulent  scheme  be¬ 
tween  Latta  and  King  to  obtain  one  of 
the  prizes. 

HOLDING  FASHION  CLINIC 

One  hundred  store  owners  and  execu¬ 
tives  are  expected  to  attend  the  Home 
Furnishings  Merchandising  Clinic,  held 
by  Amos  Parrish  &  Co.  at  the  Savoy- 
Plaza  Hotel,  New  York,  March  31. 


JERSEY  TAXES  BILLBOARDS 

Governor  Morgan  F.  Larson,  of  New 
Jersey,  this  week  signed  the  Jones  bill 
which  provides  for  a  tax  of  three  cents 
per  square  foot  on  outdoor  advertising. 


RONEY  ON  WORLD  TOUR 

Garner  P.  Roney,  assistant  city  editor 
of  the  New  York  Herald  Tribune,  is  on 
leave  of  absence  to  make  a  world  tour. 


PREVENTED  RACE  RIOTS 


Filipino  Editor  Exposed  Error  in 
Police  Identification  of  Body 

D.  E.  Mancuelo,  editor  of  the  Filipino 
newspaper  at  Stockton,  Cal.  proved  a  real 
agent  of  peace  recently,  when  his  timely 
action  following  a  murder  case  prevented 
resumption  of  race  rioting  in  California. 
More  than  a  month  ago  the  entire  state 
was  torn  by  racial  strife  between  Fili¬ 
pinos  and  whites,  several  being  killed 
and  scores  wounded  in  a  series  of  out¬ 
breaks. 

After  several  weeks  of  attacks  and 
reprisals  both  from  Occidentals  and 
Orientals,  during  which  a  number  of 
buildings  were  Mown  up  by  dynamite, 
peace  was  restored. 

Just  at  a  time  when  absolute  peace 
seemed  certain,  authorities  at  Los  Banos, 
in  central  California,  reported  finding 
the  body  of  a  Filipino  under  a  highway 
bridge.  Bound  and  gagged,  the  corpse 
gave  every  evidence  of  murder. 

Immediately  the  Filipino  centers  of  the 
state  started  to  assemble  armed  camps. 

Mancuelo,  who  had  been  instrumental 
in  restoring  peace  in  the  initial  flareup. 


immediately  traveled  several  hundred 
miles  to  identify  his  suppose<l  country¬ 
man,  if  possible. 

One  glance  at  the  features  of  tlie 
corpse  made  him  doubtful  concerning 
the  police  identity.  Further  examination 
showed  the  body  to  be  that  of  a  Chinese. 
Peculiar  vaccination  scars  on  both  arms 
were  typical  of  a  Cantonese,  according 
to  Mancuelo. 

The  news  prevented  an  almost  certain 
race  riot.  The  Filipinos  realized  a  mis¬ 
take  had  been  made.  On  the  Chinese 
side  there  was  no  racial  animosity,  be¬ 
cause  murders  frequently  occur  when 
Chinese  tongs  or  other  factions  settle 
their  differences  in  the  same  method  as 
American  gangsters. 


SPONSORED  DISPLAY  NIGHT 

The  IVaterloo  (la.)  Morning  Tribune 
sponsored  an  Open  House  and  Window 
Display  Night  March  18,  with  business 
houses  using  special  window  displays,  in 
some  cases  living  models,  and  many 
opening  their  stores  for  inspection  of 
merchandise.  The  paper  presented  a 
fashion  revue  over  its  radio  station 
WMT  the  evening  preceding  the  win¬ 
dow  display  night. 


Reprinted  from  The  Dee  Moines  Sunday  Register 

Sunday  Register  Hits  200,000! 


WHOLE  OF  IOWA 
OEPENOS  UPON 
ITS  NEWSPAPER 


Trucks  Travel  10,000  Miles  a  Week 
to  State’s  Breakfast  Tables 


The  paid  circulation  of  The  Des 
Moines  Sunday  Register  has  now 
passed  200,000. 

Only  nine  years  ago  The  Sunday 
Register  celebrated  the  passing  of 
the  100,000  circulation  mark. 

Here  is  the  record  of  growth  by 


years: 

1921  . 

.  100,000 

1922  . 

.  122,348 

1923  . 

.  127,922 

1924  . 

.  134,293 

1925  . 

.  143,439 

1926  . 

.  151,201 

1927  . 

.  161,612 

1928  . 

.  172,444 

1929  . 

.  182,467 

Now . 

.  200,000 

Iowa  Depend*  Upon  It 

The  Sunday  Register  is  now  the  Sun¬ 
day  newspaper  Iowa  depends  upon,  it 
is  not  for  Des  Moines  afone,  but  rather 
Iowa's  own  all-state  newspaper,  binding 
the  whole  of  Iowa  into  one  great  news¬ 
paper  family.  The  Sunday  Register  is 
distributed  on  Sunday  in  every  Iowa 
town  of  more  than  300  population  ex¬ 
cept  one,  despite  the  fact  that  scores  of 
these  towns  have  no  Sunday  train  serv¬ 
ice.  Sunday  Register  motor  trucks 
carry  the  papers  to  more  than  500  of 
those  towns,  traveling  more  than  10,000 
miles  each  Saturday  night  so  that  all  of 
Iowa  may  enjoy  The  Des  Moines  Sunday 
Register  at  Sunday  morning  breakfast. 

Farmer  Not  Neglected 

Nor  is  the  farmer  neglectedi  In  many 
parts  of  the  state  he  has  his  Sunday 
Register  delivered  to  his  door  the  same 
as  does  the  town  subscriber.  This  is 
possible  because  of  The  Sunday  Regis¬ 
ter's  extensive  farm  Yellow  Eiox  delivery 
service.  Thousands  of  Yellow  Boxes  line 
the  Iowa  highways.  Each  Yellow  Box  in¬ 
dicates  a  Sunday  Register  subscriber 
who  gets  his  Sunday  Register  delivered 
to  his  home  early  each  Sunday  morning. 

The  Sunday  Register  is  noted  through¬ 
out  the  country  for  its  thorough  cover¬ 
age  of  state  news  and  pictures.  It  main¬ 
tains  one  or  more  news  correspondents 
in  every  Iowa  county. 


Good  News,  The  Register  and  Tribune 
plane,  stands  ready  to  speed  them  to 
the  news  and  home  to  Des  Moines  in 
the  quickest  possible  time. 

The  Sunday  Register  circulation  has 
grown  faster  in  the  last  few  months 
than  in  any  like  period  in  its  history. 
Thousands  of  new  subscribers  were 
added  to  The  Sunday  Register's  huge 
family.  But  we  expect  to  beat  that  rec¬ 
ord  when  another  twelve  months  has 
rolled  by. 

Watch  The  Sunday  Register  improve 
and  growl 


Beg  Pardon,  Btdfcio  Timea! 

In  one  ol  our  reeent  idvertiMSientt  we 
stated  that  The  Sunday  Reflstsr  had 
more  circulation  than  any  Sunday  ssws- 
paper  published  in  quite  a  number  of 
cities  larger  than  Oes  Moines,  ineludln* 
Buffalo.  Ws  overlooked  the  fact  that 
the  Buffalo  Times  hat  207,731  Sunday 
circulation,  or  about  7,000  mors  than 
The  Sunday  Rstister. 
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Methodist  News  Bureau,  another  speaktr 
“Give  them  fresh  news  when  it  br^^" 
Newspapers  in  Southern  Methodist 
territory  gave  10,000  column  inchesof 
space  to  news  of  Methodist  schools  and 
colleges  last  year,  Mrs.  Turpin  reported 


Ralph  Starr  Butler  Saya  Advertising 
Amply  Able  to  “Clean  Honse'* 
Without  Recourse  to 
New  Laws 


American  newspapers  and  magazines 
have  played  an  important  part  in  elimi¬ 
nating  misrepresentation  and  other  un¬ 
ethical  practices  in  advertising  and  in 
bringing  about  present  high  standards, 
Ralph  Starr  Butler,  vice-president  of 
the  General  Foods  Corporation,  said  in 
a  recent  lecture  at  Northwestern  Uni¬ 
versity.  The  address  was  the  first  of 
the  Vawter  lectures  on  advertising  to  be 
given  at  the  University.  It  traced  the 
activities  of  advertisers  and  publishers — 
largely  voluntary  and  co-operative — in 
the  last  20  years  which  have  made  it 
the  “habit  to  accept  rather  than  to  dis¬ 
count  advertising  claims.’’ 

T  know  of  no  other  vocation  outside 
the  learned  professions,”  Mr.  Butler 
said,  “which  has  gone  so  far  as  the 
business  of  advertising  to  protect  the 
public.  I  submit,  too,  whether  this  rec¬ 
ord  does  not  amply  justify  the  public  in 
leaving  to  advertising  interests  them¬ 
selves  further  progress  along  the  road 
they  have  already  traveled. 

“What  has  been  accomplished  thus  far 
voluntarily  by  practitioners  of  advertis¬ 
ing  in  cleaning  their  house  seems  to  be 
ample  evidence  not  tally  of  their  intent 
to  be  honest,  but  also  of  their  ability 
to  accomplish  what  they  set  out  to 
achieve. 

“We  may  also  trace  part  of  our  bet¬ 
ter  business  standards  to  the  influence  of 
advertising,”  he  added.  “Advertising 
has  brought  business  into  the  open. 
Shady  practices  which  might  tempt  the 
manufacturer  who  is  sheltered  by  the 
shadows  of  anonymity  are  too  dangerous 
for  the  manufacturer  who  blazons  his 
name,  his  claims,  and  his  trademark  be¬ 
fore  the  public.” 


C-H  CONVEYORS  TRAVEL... 

UP  OVERHEAD 


AROUND  CORNERS 


THROUGH  WALLS 


PRINTS  “AMOS  ’N’  ANDY”  SERIES 


Ask  for  the  CH 
booklet  ^Keeping 
Pace**  which  de- 
scriOes  many  typi^ 
cal  C‘H  Conreyor 
mstallatious. 


N.  Y.  Telegram  Reporter  Write*  of 
Popular  Radio  Team 

The  Nezt'  York  Telegram  started  pub¬ 
lication  March  24,  of  a  series  on  Free¬ 
man  F".  Gosden  and  Charles  J.  Correll, 
"Amos  ’n’  Andy”  of  the  radio,  by  Doug¬ 
las  Gilbert.  The  story  is  running  in  in¬ 
stallments  and  will  be  used  by  the  other 
Scripps-Howard  Newspapers. 

Although,  according  to  Lee  B.  Wood, 
managing  editor  of  the  Telegram,  the 
story  was  obtained  as  an  interview  with 
no  payment  to  the  radio  team,  they  in¬ 
sist^  upon  retaining  all  syndication  and 
liook  rights. 

“The  reason  we  went  after  the  inter¬ 
view,”  Mr.  Wood  said,  “was  because 
‘Amos  ’n’  .Andy’  are  about  as  interesting 
characters  as  anyone  in  the  country  right 
now.  Everyliody  knows  them.  People 
even  imitate  their  garbled  pronunciation 
of  long  words.  They  seemed  to  us  to 
lie  a  good  circulation  puller  and  so  W'e 
sent  Gilbert  to  interview  them.  He  went 
to  Chicago  and  spent  a  few  days  with 
them.  The  W'hole  thing  is  in  line  with 
our  policy  of  building  up  our  own  fea¬ 
tures.” 

Regarding  the  angle  of  free  publicity 
which  might  accrue  to  the  Pepsodeiit 
Company,  sponsors  of  the  black-face 
pair’s  radio  activities.  Mr.  M'ood  de¬ 
clared  this  possibility  insignificant  com¬ 
pared  to  the  value  of  the  feature. 

“I  don’t  think  there  is  any  press  agent 
angle  to  it,”  he  said.  “The  pair  are  so 
well-known  by  now,  I  imagine  everyone 
is  interested  in  them  for  themselves, 
regardless  of  the  national  advertising 
tie-up.” 


ANYWHERE  TO  SAVE 
TIME  IN  YOUR  PLANT 


These  views  of  typical  C*H  Con» 
vey^  installations  show  their  versa- 
tility.  Taken  in  the  pressrooms  of 
the  ** Kenosha  News**  (Cir»  approxi* 
snately  12,000),  Kenosha,  fVis.,and 
the  **Ottawa  Citizen**  (Or.  approxi- 
snately  33,000),  (^awa,  (^ssada. 

TODAY’S  newspaper  plant  is  as  modern  as 
up-to-date  equipment  can  make  it.  A  news- 
ticker  helps  out  the  news  room.  Back  in  the 
pressroom  the  presses  are  linked  in  multiple, 
sextuple,  octuple.  All  this  that  time  may  be 
saved  in  getting  news  and  in  printing  it. 

C-H  "Dispatch”  Conveyors  take  up  the  job 
where  the  presses  leave  off.  They  provide  "speed 
lanes”  for  your  news  traffic  after  it  is  off  the  press. 
They  save  time  when  it  counts  the  most. 

Step  into  a  plant  equipped  with  C-H  Con¬ 
veyors.  See  how  the  papers  are  snatched  from  the 
presses  as  fast  as  they  are  printed  and  travel  in  a 
compact,  even  line  on  the  shortest  route  to  the 


mailing  or  delivery  room.  That  may  mean  twist¬ 
ing  and  turning,  carrying  papers  at  an  angle, 
around  a  corner  or  through  a  wall,  but  C-H  Con¬ 
veyors  do  it  quickly,  without  smudging  the 
papers.  They  even  deliver  papers  ready  counted 
— upside  down,  if  you  wish,  for  convenient  han¬ 
dling.  And  they  abolish  the  overhead  of  fly-boys 
and  trucks  that  only  clutter  up  the  pressroom. 

C-H  "Dispatch”  Conveyors  can  be  installed  in 
your  plant  at  once — without  upsetting  your 
present  layout.  One  plant  found  it  paid  to  install 
them  to  carry  papers  a  distance  of  only  six  feet. 
You  may  find  a  similar  economy  in  your  han¬ 
dling  of  news  through  the  use  of  C-H  Con¬ 
veyors.  Investigate! 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1276  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


SWEDISH  EDITOR  SUED 

( innnar  Wickman,  wiitor  of  a  Swed¬ 
ish  daily,  Sz'ca.  published  in  Worcester, 
Mass.,  has  l)een  sued  for  $3,000  by  Karl 
G.  Fredin,  formerly  with  this  newsr 
paper.  Slander  is  alleged,  according  to 
counsel,  who  said  the  plaintiff  claims  to 
have  lost  considerable  money  in  concert 
and  other  entertainment  enterprises 
by  the  defendant’s  representations. 


CUTLER  WAMMER 


'Newspaper  Press  Control^- Press  Drives^ Dispatch  Conveyc^ 
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A  Large  Source  of 

PENNSYLVANIA’S  “PERPETUAL  PROSPERITY” 

Springs  from  Natural  Resources 


There  is  no  other  state  in  the  Union  blessed  with  such  abundantly  pro¬ 
ductive  natural  resources.  The  immensity  of  its  mineral  products  is  one 

of  the  main  causes  as  to  why  the  Keystone 


PENN’S  ^BIG 


CEMENT 


COAL. 


NATURAL  GAS 


CLAY  PRODUCTS 


IN  MINERALS 


State  so  easily  weathered  the  national  busi¬ 
ness  slump  of  1929. 

Pennsylvania  achieves  FIRST  among  the 
states  by  a  wide  margin,  in  the  value  of  its 
mineral  products.  This  amounted  to  $1,055,- 
766,077  in  1926,  or  17%  of  the  country’s 
entire  mineral  products  value.  The  second 
mineral  producing  state  lags  nearly  half  a 
billion  dollars  behind  this  total. 

Thus,  Penn’s  “Big  Four”  in  minerals — (>oal.  Cement, 
Clay  Products,  and  Natural  Cias,  have  done  their  full 
share  in  helping  make  the  claim  of  Pennsylvania’s 
“Perpetual  Prosperity’’  a  marvelous  economic  reality. 
Besides  these  minerals,  the  state  also  is  pre-eminent  in 
the  production  of  Slate  and  Coke.  It  is  estimated  that 
the  coal  mined  to  date  ( 1928  last  est.)  from  the  state’s 
practically  inexhaustible  stock,  amounts  to  the  stagger¬ 
ing  total  of  9,682,199,855  tons,  as  compared  to  second 
coal-producing  state’s  2,277,885.055  tons. 


These  great  mineral  production  activities  continuously  employ  a  large  part  of  Penn¬ 
sylvania’s  wage  earners,  which  can  be  reckoned  as  one  of  the  largest  and  steadiest  con¬ 
sumers’  markets  in  the  United  States. 


The  papers  listed  below  reach  and  sell  this  highly  profitable  held,  most  directly  and 
effectively.  These  papers  will  gladly  co-operate  in  furnishing  any  desired  information 
as  to  merchandising  conditions  in  their  various  territories. 


Circulatioii 

2.S00 

Unas 

10,000 

lUies 

’Allentown  Call . 

.(M) 

36.630 

.12 

.12 

’Allentown  CalL . 

..(S) 

27,033 

.12 

.12 

tBeayer  Falls  News  Tribune. . 

..(E) 

8,601 

.04 

.04 

fBethlehem  Globe  Times.... 

,.(E) 

15,834 

.07 

.07 

’Chester  Times . 

..(E) 

2U11 

.08 

.07 

tCoatesville  Record. . 

..(E) 

6,911 

.04 

.035 

tConnelsville  Courier . 

..(E) 

6,113 

.04 

.04 

’Elaston  Elxpress . 

..(E) 

35,196 

.12 

.12 

’Erie  Times  . 

..(E) 

32,480 

.09 

.09 

’Creensburg  Tribune  Review..  (EM) 

11,874 

.06 

.06 

tHazelton  Plain>Speaker . 

..(E)  1 

21,326 

08 

.07 

ttiazelton  Standard-SentineL. . 

.(M)  i 

tLebanon  News  Times . 

..(E) 

10,903 

.05 

.05 

’Mount  Carmel  Item . 

..(E) 

4,789 

.035 

.035 

’Oil  City  Derrick. . 

.(M) 

9,088 

.05 

.05 

’Scranton  Times . 

...(E) 

Circulatioa 

46,354 

2,S00 

Unas 

.15 

10.000 

linaa 

.14 

’Sharon  Herald . 

...(E) 

8,106 

.0357 

.0357 

’Washington  Observer  and 
Reporter . 

..(ME) 

17,674 

.06 

.06 

’West  Chester  Local  News... 

...(E) 

1U64 

.05 

.05 

’Wilkes-Barre  Times  Leader 

,...(E) 

27,272 

.07 

.07 

t Williamsport  Sun  and 
Gazette  &  Bulletin . 

(M&E) 

29,083 

.10 

.10 

tYork  Dispatch . 

....(E) 

21,009 

.07 

.07 

*  A.  B.  C.  Poblisbert*  Statement,  Oct.  1,  1929. 
t  Covernment  Statement.  Oct.  1,  1929. 
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WHAT  OUR  READERS  SAY 


HELEN  ROWLAND  OBJECTS 

To  EniTOR  &  Pi  blishkr;  I  lift  niy 
palsied  fmpers  to  the  typewriter,  and  with 
Illy  dim  and  fading  eyes  to  guide  me, 
write  to  ask  that  you  correct  some  of 
the  statements  in  your  recent  interview 
with  me,  which  might  leave  a  false  im¬ 
pression. 

First  of  all,  I  want  to  say  that,  in  1909, 

I  %s-as  a  verdant,  young  thing,  with  about 
six  months  professional  newspa]K‘r  writ¬ 
ing  to  my  credit.  It  was  in  that  year, 
or  the  last  of  1908,  that  I  began  serious 
writing  and  made  my  first  success  on  the 
N.  Y.  Eivning  World.  So,  I  could 
hardly  have  been  an  “old-timer”  at  that 
period,  as  you  say.  What  a  shock  1 

If  I  had  been  an  “old-timer”,  in  1909, 

I  should  now  be  in  a  wheel-chair,  or  re¬ 
posing  sweetly  beneath  the  daisies,  free 
from  all  care  and  sorrow,  and  impervious 
to  all  shocks  to  my  vanity. 

As  it  is,  I  manage  to  limp  around  to 
a  night-club,  occasionally,  and  to  totter 
back  and  forth  across  the  continent.  My 
knee-kicks  are  still  good ;  and  you’d  be 
surprised  at  the  vigour  of  my  hemo¬ 
globins. 

I  have  not  yet  had  my  first  face  lift — 
but  give  me  time!  I  shall  have  half  a 
dozen,  before  I  reach  the  Fanny  Ward 
decade.  It  is  true  that  I  am  “around 
forty” — all  the  way  around ;  but  that  only 
makes  me  officially  “thirty-nine”.  And, 
whv  bring  that  up? 

Second,  you  accuse  me  of  making  a 
lucrative  living  by  “belittling  the  men”. 
That  is  something  that  I  emphatically 
deny!  I  have  never  lieen  a  feminist  and 
have  always  avoided  the  feministic  at¬ 
titude.  I  write  about  men,  simply  be¬ 
cause  they  have  always  interested  me 
more  than  any  of  the  other  sexes ;  and 
because  that  is  the  subject  about  which 
I  know  most — and,  probably,  for  which 
I  have  always  cared  most.  My  worst 
sin  has  been  “kidding”  the  men ;  and 
nowadays,  I  kid  the  women  as  often  as 
I_  do  the  men.  Equal  rights,  equal 
kidding. 

Third,  you  have  quoted  me,  as  saying 
that  the  newspapers  “make  or  break”  a 
writer.  That  of  course,  is  preposterous. 
What  I  said  was  that  the  feature  writer 
who  makes  a  sudden  success  is  likely  to 
let  that  success  go  to  his  head,  and  to  at¬ 
tempt  to  do  so  tmteh  writing,  that  he 
soon  becomes  written  out  and  degenerates 
into  a  hack.  No  newspaper  or  publica¬ 
tion  of  any  kind  can  “break”  a  writer, 
or  would  attempt  to  do  such  a  thing. 
God  makes  a  writer;  but  only  his  own 
vanity  or  cupidity  can  “break”  him. 
Overwriting  is  the  danger  that  faces 
every  young  writer  who  has  made  a 
“hit”. 

_  What  I  said  about  marriage  was  en¬ 
tirely  impersonal.  I  said,  among  other 
things,  that  so  few  women  writers  seem 
to  make  a  success  of  marriage  or  of 
domesticity,  partly  because  they  are  too 
idealistic  and  temperamental  and  partly 
because  writing  is  a  jealous  master.  And, 
as  I  have  said  before,  to  be  wedded  to 
an  art  and  to  a  man,  at  the  same  time, 
is  bigamy.  Few  women  can  fill  both 
jobs,  at  the  same  time,  successfully.  The 
history  of  my  first  marriage,  as  you  give 
it,  is  quite  a  surprise  to  me. 

It  is  pleasant  to  know  that  I  am  “still 
beautiful”.  And,  that  takes  the  curse  off 
of  a  lot  of  things.  But,  alas,  that,  too, 
is  an  error. 

I  am  neither  still  nor  beautiful.  I 


Newspaper  Engineering 

\An  organization  specializing 
in  newspaper  buildings,  all 
,  phases  of  newspaper  en- 
\  gincering.  operation  and 
\  production  problems, 
analytical  surveys  and 
\  valuations. 

S.  P.  WESTON,  INC. 

Newspaper  BniUinas, 

Froductwm,  Operatwm, 

Sarveys,  Vahsatiams, 

420  Lexington  Avenue,  New  York 


doubt  that  I  ever  ums  either  of  these. 
Because,  if  I  had  been  both  still  and 
beautiful,  I  should  never  have  had  to 
write  for  a  living.  Since  a  beautiful 
woman  who  can  be  still,  is  always  mar¬ 
ried  and  supported  by  the  first  millionaire 
who  sees  her. 

But,  one  thing  is  certain.  From  now 
on,  when  I  see  an  interviewer  coming, 
Mr.  Coolidge  will  have  nothing  on  me — 
for  stillness  1 

I  trust  that  you  will  do  me  the  favor 
to  publish  this  letter,  and  am,  though 
slightly  weak  from  the  shock. 

Faithfully  yours, 

Hklen  Rowland. 

*  *  ♦ 

Editor’s  note :  Miss  Rowland’s  letter 
refers  to  an  interview  had  with  her  by 
John  W.  Perry  and  published  in  Editor 
&  Publisher  for  March  22.  The  writer 
intended  no  discourtesy,  rather  to  pay 
tribute  to  the  lady’s  contribution  to  the 
American  press.  His  object  was  only  to 
bring  her  interesting  personal  story  and 
unique  philosophy  to  the  readers  of  this 
journal.  He  might,  no  doubt,  have 
judiciously  respected  well-known  fem¬ 
inine  repugnance  to  a  discussion  of  age, 
though  from  the  facts  presented  and 
from  her  picture  we  would  think  that 
Miss  Rowland  might  withstand  such  dis¬ 
cussion  with  serene  confidence.  We  are 
glad  to  present  Miss  Rowland’s  letter, 
since  she  is  unhappy  about  the  interview, 
and  trust  it  will  be  read  in  relation  to 
Mr.  Perry’s  article  in  justice  both  to 
Miss  Rowland  and  the  interviewer. 

WALTHER  CASE 

To  Editor  &  Publisher:  The  words 
of  that  Ohio  Appellate  Court  directed 
at  Judge  Walther,  who  failed  to  jail  the 
Cleveland  Press  editors,  should  warm 
the  ears  of  the  majority  of  the  judiciary, 
federal  and  otherwise.  A  real  clarion 
toot  for  freedom  of  the  American  press  I 
Also  very  pleasing  were  the  comments 
of  Brothers  Roht.  McCormick,  Gannett, 
Wallace,  Haskell,  Mason  and  other  dis¬ 
tinguished  editors  and  publishers,  as 
reported  by  Editor  &  Publisher.  “A 
good  time  was  had  by  all,”  with  the 
possible  exception  of  Walther. 

However,  the  matter  is  of  a  sporadic 
nature.  Merely  another  outrageous  at¬ 
tack  on  the  Goddess  of  Liberty  has 
failed.  Am  I  right  in  understanding 
that  Walther  is  impervious  to  correction 
or  punishment  and  will  continue  cm  the 
bench  to  administer  justice?  I  suppose 
it  would  be  unethical  should  the  Amer¬ 
ican  Bar  Association  take  any  action  as 
to  a  judge  declared  to  be  a  usurper  of 
Constitutional  rights,  wouldn’t  it?  Do 
you  suppose  that  the  American  press  will 
let  it  go  till  next  time,  content  that  the 
attempt  didn’t  reach  the  limit? 

Retired,  after  .SO  years  of  editorship. 
I’m  really  deeply  interested  in  the  reac¬ 
tion  of  the  American  press  to  outrage 
of  its  Constitutional  rights,  if  any  are 
still  virile.  Kindly  give  an  old  has-been 
some  light  thereon. 

R.  F.  Paine,  San  Francisco. 
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“THE  SHANGHAI  GESTURE” 

To  Editor  &  Publisher  :  How  much 
longer  must  we  fourth  estaters  suffer 
these  “simon-pure”  newspapers  which 
gain  publicity  in  Editor  &  Publisher 
and  a  feeling  of  righteousness  and  chast¬ 
ity  in  their  own  hearts  through  the 
refusal  to  run  the  hanging  details  on 
Page  One  but  with  a  box  notice  on  the 
same  chaste  Page  One  that  all  the  dope 
may  be  found  on  an  inside  page? 

Oh,  Lord,  how  much  longer? 

Any  editor  knows,  especially  we 
smaller  town  ones,  that  the  inside  pages 
are  just  as  well  read  as  the  front  page. 

We  learn  that  by  printing  wrong  ad¬ 
dresses  on  police  court  news.  The  ac¬ 
tion  of  the  newspapers  in  relegating  the 
sordid  details  to  the  back  pages  and 
calling  attention  to  them  on  the  front 
page  is  a  mere  gesture  which  has  the 
Shanghai  Gesture  beat  all  hollow. 

Let's  get  honest  and  either  kill  the 
story  altogether  or  put  the  details  on 
Page  One. 

E.  Lawson  May. 
News  Editor,  Hutchinson  (Kan.) 

H erald. 

LOGAN  LEFT  $1,329,421 

Thomas  F.  Logan,  president  of  Lord 
&  Thomas  and  Logan,  and  former  Wash¬ 
ington  newspaper  correspondent,  who 
died  Aug.  9,  1928,  left  an  estate  ap¬ 
praised  March  18  in  New  York  at  $1,- 
329,421  gross  and  $1,225,610  net,  of 
which  $1,000,000  was  the  sum  for  which 
his  37,018  shares  in  the  advertising  com¬ 
pany  were  sold  to  the  corporation. 

HEIZER  WRIGHT  WEDS 

Heizer  Wright,  of  the  copy  desk  of 
the  New  York  Daily  Neivs,  and  Mrs. 
Wright  returned  last  week  from  a  honey¬ 
moon  trip  to  Washington,  D.  C.  The 
couple  were  married  Feb.  28,  but  made 
no  announcement  at  the  time.  Mrs. 
Wright  was  the  former  Miss  Katherine 
May  Talbot,  daughter  of  Mr.  and  Mrs. 
Paul  J.  Talbot  of  New  York. 
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PUBLISHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 
the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 

FRANK  D.  CHASE,  INC. 

Enginttrs  and  Architects 
720  N.  Michigan  Ave.,  Chicago 


PRIZES  FOR  SCHOOL  PAPERS 

An  all-Iowa  critical  contest  for  hiri 
school  papers  is  to  be  sponsored  byT 
University  of  Iowa  school  of  journiisn 
The  contesting  schools  will  be  divide,) 
into  four  classes  according  to  size,  and 
will  submit  three  consecutive  issu«  oi 
their  papers  during  March  and  April 
In  each  class,  about  10  per  cent  of  the 
papers  will  be  given  the  highest  award, 
the  next  15  per  cent  will  be  given 
tificates  of  distinction,  and  the  next  23 
tier  cent  will  be  certified  as  of  general 
excellence, 

1.  P.  STARTS  BOILER  PLANT 

Canadian  International  Paper  Com- 
jiany  has  commenced  the  construction  of 
a  boiler  plant  at  its  newsprint  paper  mil! 
at  Gatineau,  Quebec.  The  plant  will  am 
$1,(HX),000  and  will  be  built  to  houw  fhe 
Kidwell  boilers,  of  which  four,  with  an 
aggregate  capacity  of  5,200  boiler  horse¬ 
power,  will  be  installed  at  this  time. 
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fearless  stand  against  power  firm 

WON  GLORY  FOR  KENTUCKY  PRESS 

Small  Newspapers  Especially  Showed  Their  Independence  of 
Powerful  Business  Interests  in  Fighting  for  Preser¬ 
vation  of  Cumberland  Falls 


(UrUltn  for  Edito*  &  Publishe*  by  request) 

Standing  next,  in  popularity,  to 
tiie  myth  of  the  former  intlueiKe  of 
the  editorial  page  upon  public  opinion,  as 
compared  with  the  purposeful  editorial 


oage  today,  is  the  idea,  delightful  to 
mics,  that  newsppers  of  all  sizes  and 
erades,  but  especially  small  newspapers, 
^e  utterly  lacking  in  independence  of 
powerful  business  interests,  especially  in¬ 
terests  which  place  advertisements. 

In  this  connection  I  am  inclined  to  be, 
not  only  at  the  moment,  and  in  the  col¬ 
umns  of  Editor  &  Publisher,  but  in  the 
future,  and  as  the  opportunity  may  pre¬ 
sent  iself,  a  troubadour  of  the  Kentucky 
press.  By  that  I  mean  newspapers  pub¬ 
lished  in  small  cities  and  in  towns.  For 
in  tlie  Cumberland  Falls  controversy  Ken¬ 
tucky  newspapers,  without  much  ado,  ac¬ 
quitted  themselves  gloriously.  Their  at¬ 
titude  of  complete,  fearless  independence 
is  something  which  should  thrill  any 
.American  newspaper  man  who  cherishes 
the  ideal  of  unafraid  and  uncompromis¬ 
ing  journalism. 

I'i\-e  years  ago  the  fight  to  prevent  the 
destruction  of  Cumberland  Falls  by  a 
power  plant  began.  The  power  company’s 
propaganda,  as  is  usually  the  case,  was 
already  at  work.  The  scene  of  the  pro¬ 
posed  plant  or  rather  Williamsburg,  a 
small  town  near  the  scene,  had  come  into 
the  arena  stuffed  with  the  stcKk  ar^- 
ments  of  power  companies  and  irrigation 
companies,  as  to  the  benefits  which  would 
accrue  to  the  region  of  Cumberland  Falls 
from  the  ‘lake”  which  the  dam  would 
create. 

The  Commercial  Oub,  or  Chamber  of 
Commerce,  of  Williamsburg  was  under 
the  tutelage  of  the  Cumberland  Hydro- 
Electric  Company’s  publicity  forces,  or 
for  other  reasons  was  militantly  for  the 
power  plant.  A  group  of  Williamsburg 
attorneys  stood  ready  to  fill  stump  en¬ 
gagements  employing  arguments  which 
were  very  like  the  printed  publicity  of 
the  power  company.  Each  asserted  that 
he  had  not,  as  one  of  them  expressed  it, 
“seen  the  color  of  the  power  company’s 
money.’’ 

The_  press  of  the  State,  having  heard 
one  side  of  the  argument  was,  pretty 
generally,  for  “development  of  South- 
eastern_  Kentucky”;  for  “more  smoke 
^ks  in  Kentucky,”  in  the  words  of  a 
Danville  editor,  also  a  State  Senator,  and 
subsequently  a  member  of  the  Senate 
committee  which  reported  adversely  a 
Cumberland  Falls  preservation  bill  in  the 
legislative  session  of  1928. 

The_  Kentucky  Utilities  Company,  now 
operating  in  298  communities  in  the  State, 
and  then  very  widely  established,  repre- 
smts  the  fame  and  the  reputed  might 
of  Samuel  Insull,  utility  magnate.  The 
head  of  the  Kentucky  Otilities  Company 
was  the  head  of  the  Cumberland  Hydro- 
tlectric  Company. 

Kentucky  newspapers  received  a  great 
u«al  of  publicity  matter,  part  of  it  put 
out  through  a  Louisville  advertising 
^ency,  but  offered  as  free  contribution. 
-  ews;»pers,  of  course,  carried  power 
advertising  wherever  such  advertising 
ws  desirable  from  the  power  interest’s 
*?m*l°*  view.  Banks  and  business  es- 
ttbhshments  all  over  the  State  had, 
Rurally,  a  friendly  interest  in  the  gen- 
0-.  of  power  development. 

'™™*iercial  clubs,  luncheon  clubs,  busi- 
>t>  their  respective  com- 
were  for  the  power  plant.  They 
little  information  as  to  the  economic 
of  a  public  reservation.  They  had 
value  of  a 

gfit*  40,000  horsepower  in  a 

wte  which  has  perhaps  1,500,000  horse- 

I 'V."  streams. 

n  this  situation  the  fight  began,  with- 
.  on  the  conservation  side,  any  organ- 


BY  TOM  WALLACE 

Editor,  Louisville  Times 

ization,  any  money,  any  publicity  bureau 
or  as  “practical  business  men”  saw  it, 
any  reasonable  hope;  a  fight  which  pro¬ 
voked  fun  poking,  smiles  of  derision, 
snappy  editorials  in  behalf  of  “develop¬ 


ment. 

When  the  fight  had  progressetl  three 
years,  and  national  conservation  organ¬ 
izations  had  joined  forces  with  the 
Louisi’illc  Times,  the  Lexington  Leader, 
the  Lexington  Herald,  the  Cincinnati 
Times  Star,  and  its  Kentucky  edition,  the 
Kentucky  Times  Star,  and  the  Scripps 
Howard  newspapers,  including  the  Ken¬ 
tucky  Post,  of  Covington,  only  17  Ken¬ 
tucky  papers  were  upon  record  for 
preservation  of  Cumberland  Falls.  That 
fact  was  cited  in  the  brief  of  Robert  G. 
Gordon,  chief  counsel  of  the  Cumberland 
Hydro-Electric  Company,  to  the  Federal 
Power  Commission  in  lanuarv  1929, 


following  a  hearing  before  the  Federal 
Power  Commission,  December  4,  1928, 
at  which  Governor  Sampson  appeared  in 
1>ehalf  of  the  power  interest. 

Governor  Sampson  had  advocated  in 
his  mes.sage  to  the  1-egislature.  January. 
1928,  enactment  of  a  law  which  would 
enable  the  state  to  procure  Coleman  du 
Font’s  gift  og  Cumberland  Falls  and 
2,000  acres  adjoining  as  a  State  Park. 

Some  conservationists  did  not  believe 
Governor  Sampson  intended  to  back  such 
a  bill.  They  were  not  surprised  when 
he  did  not  back  it.  They  were  surprised 
when,  at  the  Washington  hearing,  it  de¬ 
veloped  that  he  had  negotiated  a  contract, 
then  and  there  made  public,  under  which 
he,  as  a  member,  ex  officio,  of  the  State 
Park  Commission,  had  agreed  for  a  con¬ 
sideration  in  money  which  the  State  Park 
Commission  might  devote  to  purchase  of 
mountain  land  for  a  park,  and  for  other 
reasons  mentioned  in  the  contract  to  aid 
the  power  company  to  procure  its  license. 

The  so  called  Sampson-Insull  contract 
back  fired  as  a  publicity  factor.  When 
the  Cumberland  Falls  Preservation  Asso¬ 
ciation,  in  January  1930,  cpieried  112 
Kentucky  papers  as  to  their  attitude,  91 
newspapers  replied.  Of  them  86  were 
for  the  du  Pont  gift  and  against  the 
IRiwer  plant.  Of  the  four  jiapers  which 
.advocated  the  power  plant  -one  neutral 


pajier  re.sponded — two  were  published  in 
Eastern  Kentucky.  Of  the  ^  advocates 
of  the  du  Pont  gift  15  were  published  in 
Eastern  Kentucky. 

Of  1,200  representative  citizens  of  Ken¬ 
tucky  who  were  asked  by  the  Cumberland 
Falls  Preservation  .Association  to  express 
themselves  800  replied  and  only  five  of 
those  who  replied  favored  the  power 
plant.  Note  how  the  shift  of  newspaper 
opinion  attended  the  shift  of  public 
opinion.  Keep  in  mind  that  some  of  the 
86  newspapers  which  replied,  saying  they 
opposed  the  power  plant  had  not  become 
crusaders.  Those  papers  expressed  their 
opinion  only  when  the  legislature  was 
to  be  asked  to  pass  bills  to  prevent  the 
power  plant,  and  a  frank  expression  was, 
by  the  circumstances,  demanded. 

Anyone  who  knows  what  it  means  to 
a  small  newspaper  to  oppose  the  will  of 
a  business  so  highly  organized  and  so 
militant  as  the  power  interest  knows  what 
the  independence  of  the  Kentucky  press 
in  the  Cumberland  controversy  means. 

Surely  the  Kentucky  riflemen  who  won 
fame  in  the  wars  of  the  pioneer  period 
by  courage,  clearness  of  vision,  accuracy 
of  aim  and  quickness  of  the  trigger  finger 
were  not  more  worthy  of  the  respect  of 
their  neighbors  than  are  the  editors  of 
the  so  called  “rural”  press  of  Kentucky 
today. 
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THE  HORSE-AND-BUGGY  RULED  THE  HIGHWAY? 


’Way  back  when  the  horse-and-huggy  was 
still  the  favorite  outing  vehicle,  maximum  yield 
was  one  of  the  important  objectives  in  the  ex¬ 
traction  of  oleo  oils  from  the  l>eef  fats  that 
accumiilattul  from  the  cattle  slaughtering  oper¬ 
ations  of  the  packing  houses. 

The  high  melting  temperature  and  double 
pressing  employed  to  force  large  yields— together 
with  inadequate  grading  of  raw  fats  and  ptatrly 
<leveln|>ed  processing  methiMls — usually  resulted 
in  much  of  the  product  being  of  strong  flavor  and 
not  of  the  highest  quality. 

In  the  early  production  of  oleo  oils,  the  animal 
heat  was  rennived  fr«»m  the  raw  fats  by  re¬ 
peatedly  “tiucking”  them  by  hand  in  c»»ld  water. 
Tedious  hours  of  night  work  were  involved;  anti 
uniform  chilling  was  almost  impossible.  .Melt¬ 
ing,  ttM>,  was  largely  hy  guess;  and  no  fixed 
“clearing  |M>inl*’  was  sirivetl  fi>r  in  graining  anti 
pressing  tti  obtain  prtiper  “hardness”  of  the  oil. 

TtMlay  in  the  .Arintnir  plants  raw  heef  fats  are 
gratletl  with  met  iciiloiis  care.  They  are  unifttrmly 
chilled  hy  water  maintainetl  at  scientifically 


tieterminetl  temperature  and  constantly 
circulated  hy  compressed  air.  Melting  points— 
varying  as  to  grades  of  raw  fats— are  from  ten 
to  twenty  degrees  lower  than  the  “oil”  limit 
specified  hy  the  Bureau  of  Animal  Industry. 

In  the  graining  room  the  air  is  subjected  to 
thorough  washing  and  strict  tt'mperature  con¬ 
trol.  No  foreign  o<lors  are  permitted  to  enter 
the  r<M>m  and  affect  the  flavor  of  the  oil.  Rigid 
lalioratory  contrid  is  exercised  over  every  proc¬ 
essing  step.  Samples  of  each  day's  production 
arc  inspectefl  and  chemically  tested. 

A  high-quality,  neutral-flavort^d  oil  is  the  re¬ 
ward.  And  when  churnc;d  in  pastcurizc^l  milk 
with  high-grade  butter  or  choice  refined  vege¬ 
table  or  nut  oils.  Armour  oleo  oils  produce  a 
delicious,  wholesome,  easily  digested  oleomar¬ 
garine  rich  in  health-guarding  Vitamin  A. 

Armour's  Verihest  and  Oleomargarine  are 
two  of  the  variously  formulated  Armour  brands 
which  testify  to  the  great  progress  that  has 
been  made  in  this  important  national  item  of 
fo<Ml  since  the  horse-and-huggy  days. 


President 


THE  NEW  AND  MODERN 

ARMOUR  COMPANY 


U.  S.  A. 
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auto  linage  made  sharp  recovery  in  FEBRUARY  HGURES  FOR  71  CITIES  REVEAL 


Duly.  l«« . 

192* . 

Qainor  * 
fundayi  IMO  . . 

1929 . 

(lain  or  Lo««  ■ 


Daily,  1930 
1929 . 

GninotU*. 

^undny,  1930. ■ 

1929 . 

(lair  or  Loan 


Duly,  1930 . 

1929 . 

(lain or  Lon. . 
.Cunliy,  1930. . . 

1929 . 

(lain  or  Lon. . 


Duly,  1930 . 

1929 . 

Oaiaorlon . 

Sundiy,  1930 . 

1929 . 

GnioorLon . 


Duly,  1930. 


Diily,  1930... 

1929 . 

GtiiorLcn. 
.Vinday,  1930. . 

1929 . 

Gain  or  Lon. 


NEW  BEDFORD,  MASS. 


Local 

National  Automotive 

Financial 

Total 

diaplay 

display 

display 

display 

Classified 

Legal 

advertising 

442,923 

160,969 

74,593 

19,129 

72,438 

14,536 

784,588 

487,450 

146,257 

47,059 

14,288 

101,881 

15,250 

812,185 

44,527  L 

14,712  G 

27,534  G 

4,841  G 

29,443  L 

714  L 

27,597  L 

40,927 

1,929 

19,060 

1,790 

5,901 

69,607 

41,254 

6,927 

26,324 

3,358 

7,606 

84,469 

327  L 

4,998  L 

7,264  L 

568  L 

1,705  L 

14,862  L 

NEW  HAVEN. 

CONN. 

780,723 

339,158 

85,911 

127,824 

165,698 

38,979 

1,538,293 

819,174 

359,584 

83,694 

139,072 

191,347 

34,987 

1,627,858 

38,451  L 

20,426  L 

2,217  G 

11,248  L 

25,649  L 

3,992  G 

89,565  L 

182,118 

19,901 

40,884 

16,608 

21,551 

1,082 

282,139 

172,564 

34,302 

54,476 

21,882 

26,679 

571 

310,474 

9,554  G 

14,401  L 

13,592  L 

5,279  L 

5,128  I. 

511  G 

28,335  L 

NEW 

ORLEANS,  LA. 

1,210,445 

523,044 

112,543 

79,792 

274,905 

96,593 

2,297,322 

1,310,685 

542,037 

94,965 

94,306 

319,133 

67,503 

2,428,629 

100,240  L 

18,993  L 

17,578  G 

14,514  L 

44,228  L 

29,090  G 

131,307  1. 

370,552 

93,272 

57,185 

7,627 

99,780 

22,940 

651,356 

4C8,805 

91,543 

88,096 

8,160 

129,656 

8,949 

735,209 

38,253  L 

1,729  G 

30,911  L 

533L 

29,876  L 

13,991  G 

83,853  1. 

NEW  YORK 

N.  Y. 

5,923,155 

2,240,730 

243,547 

661,194 

1,107,767 

9,265,652 

6,631,719 

2,456,411 

274,534 

1,039,567 

1,257,023 

10,346,053 

608,564  L 

215,681  L 

30,987  L 

378,373  L 

156,156  L 

1,080,401  L 

1,605,095 

763,262 

169,103 

42,359 

439,593 

2,807,950 

1,772,338 

901,137 

281,117 

64,270 

497,991 

3,171,466 

167,243  L 

137,875  L 

112,014  L 

21,911  L 

58,398  L 

365,516  L 

NIAGARA  FALLS,  N.  Y. 

452,500 

98,652 

55,538 

10,593 

37,811 

8,659 

663,753 

NORFOLK, 

VA. 

624,742 

271,504 

69,732 

32,854 

113,462 

58,173 

1,170,467 

596,025 

275,916 

81,491 

35,322 

159,280 

9,953 

1,157,987 

28,717  G 

4,412  L 

11,759  L 

2,468  L 

45,818  L 

48,220  G 

12,480  G 

215,214 

15,448 

29,678 

6,825 

19,870 

4,275 

291,310 

217,502 

19,241 

33,342 

7,666 

22,160 

1,177 

301,088 

2,288  L 

3,793  L 

3,664  L 

841  L 

2,290  L 

3,098  G  9,778  L 

OAKLAND.  CAL. 


l'«ly,  1930 . 

904,427 

271,177 

90,780 

32,061 

388,370 

14,368 

1,701,183 

islg . 

928,929 

267,942 

90,356 

29,022 

402,178 

36,358 

1,7.54,785 

Gain  or  Lon . 

24,502  L 

3,235  G 

424  G 

3,039  G 

13,808  L 

21,990  L 

53.602L 

Sunday,  1930 . 

101,411 

9,846 

60,723 

1,039 

86,276 

851 

260,146 

1929 . 

125,075 

12,426 

45,070 

2,566 

100,509 

2,382 

288,028 

Gain  or  Lon . 

23,664  L 

2,580  L 

15,653  G 

1,.527  L 

14,233  1. 

1,531  1. 

27,882  1. 

OKLAHOMA  CITY 

.  OKLA. 

Daily,  1930 . 

731,932 

452,287 

100,836 

35,390 

346,656 

3,439 

1,670,540 

1929 . 

838,475 

478,336 

95,707 

59,678 

316,998 

3,130 

1,792,324 

Gain  or  Lon . 

106,543  L 

26,049  L 

5,129  G 

24,288  1. 

29,658  G 

309  G 

121,784  L 

.«unday,  1930 . 

95,923 

32,571 

39,014 

9,522 

54.613 

116 

231,759 

1929 . 

113,246 

46,119 

50,635 

10,532 

57,895 

85 

278,512 

Gain  or  Lon . 

17,323  L 

13,548  L 

11,621  L 

1,0101. 

3,282  L 

31  G 

46,753  L 

Duly,  1930  .  577,541 

1929 .  579,280 

Gninorlon .  1,739  L 

Sunday,  1930 .  162,557 

1929 .  222,015 

Clin  or  Lon .  59,458jl. 


OMAHA.  NEB. 


306,355 

66,254 

21,506 

288,299 

72,669 

14,317 

18,056  G 

6,415  L 

7,189  G 

100,957 

108,512 

2,231 

123,000 

133,879 

1,997 

22,043  L 

25,367  L 

234  G 

159,747  6,236  1,137,639 

139,685  5,819  1,100,069 

20,062  G  417  G  37,570  0 

77,280  451,537 

81,404  562,295 

4,124  L  .  110,758  1. 


PROVIDENCE,  R.  I. 


Local 

National  Automotive  1 

Financial 

Total 

display 

display 

display 

display  Classified 

Legal  advertising 

Daily,  1930 . 

..  1,044,988 

337,134 

187,444 

106,577 

316,392 

72,376  2.064,911 

1929  . 

..  1,008,109 

348,373 

132,767 

99,884 

329,139 

28,958  1,947,230 

Gain  or  Loss . 

36,879  G 

11,239  L 

54,677  G 

6,693  G 

12,747  L 

43,4110  117,681  G 

Sunday, 1930  . 

166,758 

33,303 

96,356 

3,340 

40,218 

784  340.759 

1929  . 

173,533 

25,507 

145,861 

5,241 

46,988 

1,016  398,146 

Gain  or  I/mm . 

6,775  L 

7,796  G 

49,505  L 

1,901  L 

6,770  L 

232  L  57,387  L 

READING,  1 

PA. 

Daily,  1930  . 

672,173 

236,273 

113,368 

33,030 

170,134 

39,583  1.264.561 

1929 . 

717,155 

255,262 

131,367 

28,687 

180,561 

31,286  1,334,318 

Gain  or  Loss . 

34,982  L 

18,989  L 

17,999  L 

4,343  G 

10,427  L 

8,297  G  69,757  L 

Sunday,  1930  . 

55,234 

9,179 

33,099 

722 

19,8.56 

.  118.090 

1929 . 

57,116 

8,506 

44,912 

i*22 

20,136 

874  132.466 

Gain  or  Loss . 

1,882L 

673  G 

11,813  L 

200  L 

280  L 

874  L  14,376  L 

RICHMOND, 

VA. 

Daily,  1930 . 

672,144 

297,138 

102,610 

60,679 

221,943 

13,001  1,367,515 

1929 . 

641,025 

285,928 

97,340 

68,460 

225,573 

16,618  1,334,944 

Gain  or  Loss . 

31,119G 

11,210  G 

5,270  0 

7,781  L 

3,630  L 

3,617  L  32,571  G 

Sunday,  1930 . 

148,972 

25,719 

42,024 

9,941 

36,817 

114  263,587 

1929 . 

170,017 

28,937 

49,680 

9,408 

41,188 

414  299.644 

Gain  or  I/)ss .... 

21,045]L 

3,218]l. 

7,656  L 

533  G 

4,371  L 

300  L  36,057  L 

ROCHESTER, 

N.  Y. 

Daily,  1930 . 

. ..  1,328,216 

375.370 

114,125 

73,775 

311,481 

37,064  2,240,051 

1929 . 

. .  1,424,306 

457,442 

89,001 

93,046 

327,879 

56,268  2,447,942 

Gain  or  Less .... 

96,090^ 

82,072  L 

25,124  G 

19,271  L 

16,398  L 

19,184  L  207,891  L 

Sunday, 1930 . 

154,416 

103,403 

59,126 

3,397 

99,712 

30  420,084 

1929 . 

209,947 

157,029 

76,099 

5,912 

101,425 

90  550,502 

Gain  or  IxMS . 

55,531  L 

53,626  L 

16,973  L 

2,515  L 

1,713  L 

60  L  130,418  L 

ROCKFORD, 

ILL. 

DaUy,  1930  . 

840,818 

285,395 

112,836 

21,888 

284,417 

20,776  1,566,130 

Sunday.  1930 . 

73.597 

6,192 

25,097 

4,388 

35,870 

.  145,144 

SALT  LAKE  CITY,  UTAH 

Daily,  1930  . 

686,140 

295.783 

62,082 

32,339 

186,945 

29,751  1,293,040 

1929 . 

628,424 

333,970 

92,208 

18,565 

197,646 

9,212  1,280,025 

Gain  or  Loss . . . . 

57,716  G 

38,187  L 

30, 126  L 

13,774  G 

10,701  L 

20,539  G  13,015  G 

Sunday,  1930 . 

187,907 

38,716 

52.734 

7,105 

49,475 

3,489  339,426 

1929 . 

187,466 

56,619 

93,454 

7,808 

52,204 

1,182  398,733 

Gain  or  l/iss _ 

441  G 

17,903  L 

40,720  L 

703  L 

2,729  L 

2,307  G  59,307  L 

SAN  ANTONIO,  TEX. 

Daily,  1930 . 

848,589 

404,410 

92,321 

106,372 

393,241 

8,913  1,853,846 

1929 . 

845,396 

453,614 

62,481 

97,853 

402,373 

13,251  1,874,968 

Gain  or  Loss .... 

3,193  G 

49,204  L 

29,840  G 

8,519  G 

9,132  L 

4,338  L  21,122  L 

Sunday,  1930 . 

321,597 

113,871 

66,677 

16,454 

110,444 

1,710  630,753 

1929 . 

379,143 

130,091 

112,254 

29,724 

125,325 

774  777,311 

Gain  or  Ixisa _ 

57,546  L 

16,220  L 

45,577  L 

13,270  L 

14,881  L 

936  G  146,558  L 

SAN 

DIEGO, 

CAL. 

Daily,  1930  . 

..  1,028,106 

442,479 

124,641 

82,905 

372,013 

26,632  2,076,776 

1929 . 

..  1,170,790 

442,496 

201,304 

139,285 

465,876 

34,761  2,454,512 

Gain  or  Loss .... 

142,684  L 

17  L 

76,663  L 

56,380  L 

93,863  L 

8,129  L  377,736  L 

Sunday, 1930  . 

195,116 

20,815 

45,646 

14,478 

53,220 

338  329,613 

1929 . 

244,627 

24,820 

68,845 

20,096 

58,454 

812  417,654 

Gain  or  Ixias .... 

49,511.L 

4,005  L 

23,199  L 

5,618  L 

5,234  L 

474  L  88,041  L 

SAN  FRANCISCO,  CAL. 

Daily,  1930 . 

...  1,178,619 

648,341 

209,322 

157,753 

724,030 

62,467  2,981,132 

1929 . 

...  1,042,322 

649,869 

166,114 

194,273 

616,878 

539  2,669,995 

Gain  or  Lies. . . . 

136.297(G 

4(928  L 

43,208  G 

36,520  L 

107,152  G 

61,9280  311,1370 

Sunday,  1930 . 

329,912 

156,986 

154,154 

3,767 

186,345 

184  831 .348 

1929 . 

338,651 

159,996 

127,649 

3,742 

211,691 

.  841,729 

Gain  or  Lon _ 

8,739]L 

13,010  L 

26,505  G 

25  G 

25,346  L 

184  0  10,381  L 

PHILADELPHIA.  PA. 


Daily,  1930 . 

..  2,207,354 

980,316 

222,180 

238,889 

633,412 

178,776  4,460,927 

1929 . 

..  2,527,982 

1,004,361 

172,802 

293,296 

844,867 

125,663  4,968,971 

Giin  or  Loss ... 

320,628.L 

24,045  L 

49,378  G 

54,407  L 

211,455  L 

53,113  G  508,044  L 

Sunday,  1930 _ 

433,913 

162,055 

85,934 

1,984 

180,630 

42  864,558 

1929 . 

463,982 

116,685 

127,758 

2,176 

307,766 

97  1,018,464 

Gain  or  Loss . 

30,069  L 

45,370  0 

41,824  L 

192  L 

127, 136  L 

55  L  153,906  L 

PHOENIX,  ARIZ. 

Daily,  1930 . 

666,954 

226,417 

8.5,712 

25,982 

243,997 

4,161  1,253,223 

1929 . 

615,792 

216,738 

104,492 

22,960 

233,825 

13,537  1,207,344 

Gainor  Loaa . 

51,162  G 

9,679  G 

18,780  L 

3.022  G 

10. 172  G 

9,376  L  45,879  G 

Sunday.  1930  . 

99,627 

10,581 

50,070 

2,566 

52,235 

434  216,113 

1929 . 

109,569 

12,986 

52,154 

4,193 

50,971 

357  230,230 

Gaia  or  Loss _ 

9,942  L 

2,405  L 

1,484  L 

1,627  L 

1,264  G 

77G  14,117L 

PITTSBURGH,  PA. 

Daily,  1930 . 

...  1.744,934 

563,213 

150,662 

92,990 

350,545 

147,532  3,049,876 

1929 . 

...  1,713,551 

568,105 

97,677 

127,702 

371,180 

214,379  3,092,600 

Gain  or  Loaa. 

31,383  G 

4,892  L 

52,985  G 

34,712  L 

20,641  L 

66,847  L  42,724  L 

Sunday.  1930  . 

278,356 

163,068 

61,877 

3,748 

172,399 

91  679,539 

1929 . 

380  441 

172,573 

93,554 

2.534 

189,821 

77  839,000 

Gain  or  Loss _ 

102,085  L 

9,505  L 

31,677  L 

1,214  G 

17,422  L 

14  G  159.461  L 

PORTLAND, 

ORE. 

Daily,  1930 . 

...  1,252,635 

413,916 

74,624 

59,793 

366,975 

4,726  2,172,669 

972,226 

450,658 

79,565 

76,362 

344.863 

4,386  1,928,060 

or  Loss. . . . 

280,409  0 

36,742  L 

4,941  L 

16,569  L 

22,112G 

340  G  244,609  G 

Sooday.  1930. . . 

141,479 

54,140 

72,189 

5,527 

120,510 

44  393,889 

131,472 

69,480 

92,778 

5,205 

124,262 

164  423,361 

CsiaorLon.... 

10,007  0 

15,340  L 

20,589  L 

322  G 

3,752  L 

120  L  29,472  L 

SCRANTON,  PA. 


Daily,  1930 . 

..  1,052,770 

253,652 

197,705 

51,964 

130,120 

38,802 

1,725,013 

1929 . 

..  1,287,8.30 

326,858 

100,999 

65,830 

150,772 

19,576 

1,951,865 

Gain  or  lioas . 

235,060 

73,206  L 

96,706  G 

13,866  L 

20,652  L 

19,226  G 

226,852  L 

Sunday.  1930 . 

151,855 

14,075 

28,566 

3,942 

1,184 

6,518 

206,140 

1929 . 

168,541 

18,667 

16,786 

7,823 

1,899 

1,631 

215.347 

Gain  or  Loss . 

16,686  L 

4,592  L 

11,780  G 

3,881  L 

715  G 

4,887 G 

9. -207  L 

SEATTLE,  WASH. 

Daily.  1930 . 

834,418 

360,427 

103,405 

99,749 

422,548 

46,115 

1,866,662 

1929 . 

850,920 

461,653 

09,653 

118,452 

404,216 

796 

1,935,690 

Gain  or  l/ns . 

16,502  1. 

101,226  L 

3,752  G 

18,703  L 

18,332  G 

45,319 G 

69,028  L 

Sunday,  1930 . 

158,497 

140,041 

120,469 

5,123 

142,141 

7,560 

573,831 

1929 . 

174,361 

131,233 

166,462 

8,496 

126,441 

606,993 

Gain  or  Ixw . 

15,864  L 

8,808,G 

45,993  L 

3,373  L 

15,700  G 

7,560  0 

33,162  L 

SOUTH  BEND, 

IND. 

Daily.  1930 . 

771,130 

212,815 

80,292 

26,046 

157,618 

15,084 

1,262,985 

.1929 . 

780,163 

237,516 

100,360 

30,369 

171,386 

19,526 

1,339,320 

Gain  or  Lon _ 

9,033 

24,701  L 

20,068  L 

4,323  L 

13,768  L 

4,442  L 

76,3.35  I, 

Sunday,  1930 . 

129,03.3 

20,547 

65,710 

14,041 

41,379 

39 

270,749 

1929 . 

150,877 

28,294 

83,192 

13,471 

42,194 

318,028 

Gain  or  Loss . 

21,844  1 

7,747  L 

17,482  L 

570  G 

815  L 

39  G 

47.279  L 

SPOKANE,  WASH. 

DaUy,  1930 . 

815,233 

322,475 

75,171 

52,334 

288,083 

21,566 

1,574,862 

1929 . 

778,784 

327,578 

105,337 

76,118 

279,517 

26,401 

1,593,735 

Gain  or  Loss . . . , , 

36,449  G 

5,103  L 

30, 166  L 

*^,784  L 

8,566  G 

4,835  L 

18,873  L 

Sunday,  1930 . . 

91,059 

22,689 

26,871 

8,632 

35,137 

399 

194,787 

1929 . 

103,641 

33,694 

59,428 

28,324 

34,053 

259,140 

Gain  or  Loss _ 

12,582  , 

11,005  L 

32,557  L 

9,692  L 

1,084  G 

399  G 

64,353  L 

(Continued  on  next  page) 
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ST.  LOUIS.  MO. 


TRENTON,  N.  J. 


liocal 

National  Auhnootive 

Financial 

ToU 

diqiUy 

diBpUy 

display 

display 

Classified 

Leagl  Advertising 

Dmily,  193r 

1,424,979 

.598,190 

147,252 

119,064 

313,924 

9,915  2,613,324 

1929 . . 

.  1.473,629 

074,459 

205,325 

141,391 

365,114 

15,908  2,875,826 

G*io  or  Lon  . 

48,650  L 

76,269  L 

58,073  L 

22,327  L 

51,190  L 

5,993  L  262,502  L 

Sunday,  193* . 

.345,512 

98,733 

153,802 

5,712 

219,137 

426  823,322 

1929 . 

398,398 

129,975 

199,939 

7,287 

240,887 

.388  976,874 

Gftin  or  Lov  . 

52.880  L 

31,242  L 

46,137  L 

1,575  L 

21,750  L 

38  G  153,552  L 

DaUy,  1930 . 

1929 . 

Gain  or  Loas . 
Sunday,  1930. . . 

1929 . 

Gain  or  Loss. 


National  Automotive 

Financial 

display 

di.splay 

display 

Classified 

Legal 

146,754 

55,693 

17,584 

59,166 

14,679 

156,773 

70,076 

9,603 

61,559 

16,464 

10,019  L 

14,383  L 

7,981  G 

2,393  L 

1,785  L 

5,273 

36,402 

8.433 

14,924 

367 

6,846 

34,735 

8,117 

16,215 

482 

1,573  L 

1,667 G 

.316  G 

1,291  L 

115  L 

»,8«L 


TULSA.  OKLA. 


ST.  PAUL,  MINN. 


DaUy,  193* . 

1929 . 

Gain  or  Lass. 
Sunday,  19M. . . 

1929 . 

Gaia  or  Lam. 


967,902 

487,335 

81,497 

44,169 

195,636 

49,079 

1,825,618 

972,136 

540,348 

124,147 

78,370 

201,115 

86,353 

2,002,469 

4,234  L 

53,013  L 

42,650  L 

34,201  L 

5,479  L 

37,274  L 

176,851  L 

137,639 

56,062 

161,377 

7,635 

54,850 

417,563 

164,727 

47,711 

173,330 

7,807 

59,600 

992 

454,167 

27,088  L 

8.351  G 

11,953  L 

172  L 

4,750  L 

992  L 

36,604  L 

Daily,  1930 

1929 . 

Gain  or  Loas 
Sunday,  1930. . . 

1929 . 

Gain  or  Loss. 


WASHINGTON,  D.  C. 


SYRACUSE,  N.  Y. 


Gainer  Lorn. 
Sunday,  1930. . . 

1929 . 

Gain  or  Lorn. 


Daily,  1930 _ 

1929 . 

Gain  or  Lorn. 
Sunday,  1930... 

1929 . 

Gain  or  Lom. 


Daily.  1930... 
Sunday,  19M 


Gain  or  Lom. 
Snnday,  1930. . . 

1939 . 

Gain  or  Lom. 


872,984 

337,392 

155,473 

64,707 

216,393 

59,049 

1,705,998 

.  1,022,372 

427,810 

107,161 

50,541 

248,936 

39,686 

1,896,505 

149,388  L 

90,418  L 

48.312  G 

14,166  G 

33,642  L 

19,363  G 

190,507  L 

142,785 

107,280 

217,324 

20,858 

76,366 

90 

563,703 

213,622 

134,129 

234,528 

20,967 

80,661 

683,807 

70,737  L 

26,849  L 

17,204  L 

109  L 

5,295  L 

90G 

120,104  L 

TACOMA.  WASH. 

629,668 

308,012 

97,367 

47,628 

301,483 

15,028 

1,399,066 

608,122 

333,108 

83,431 

43,279 

266,503 

1,329,443 

26,636  Q 

25,096  L 

13,926  G 

4,249  G 

34,980  G 

15,028  G 

69,623  0 

93,786 

7,542 

59,194 

3,321 

55,495 

219,338 

99,083 

17,211 

60,396 

2,119 

44,361 

223,160 

6.297  L 

9,669  L 

1,202L 

1.202G 

11,144  G 

3,822L 

TERRE 

HAUTE 

IND. 

666,116 

265,633 

56,979 

21,308 

145,741 

19,514 

1.164,291 

123,688 

22,278 

83,788 

2,734 

29,115 

261,603 

TOLEDO,  OHIO 

876,492 

347,016 

223,649 

70,114 

280,897 

40,628 

1,837.796 

.  1,200,410 

428,468 

236,095 

81,685 

328,633 

39,743 

2,315,634 

824.918  L 

81,452  L 

13,046 L 

11,671  L 

47.736  L 

885G 

477,838  L 

204,402 

18,842 

63,868 

11,696 

24,074 

322,873 

249,091 

26,294 

66,709 

15,335 

37,210 

140 

394,779 

44,689  L 

7,452  L 

2,861  L 

3,639  L 

13,136 L 

140  L 

71,907  L 

Daily,  1930 .  1,434,859 

1929 .  1,523,753 

Gain  or  Lorn .  88,894  L 

Sunday,  1930  .  531,063 

1929 .  569,592 

Gain  or  Lom .  38,529  L 


Daily,  1930... 
Sunday, 1930. 


Daily,  1930 . 

1929 . 

Gain  or  Lorn. 
Sunday, 193C. . . 

1929 . 

Gain  or  Loss. 


DaUy,  1930 . 

1929 . 

Gain  or  Liom. 
Sunday, 1930. . . 

1929 . 

Gain  or  ijom . 


WICHITA,  KAN. 

377,414  83,049  13,126 
73,600  111,576  34,205 

WINSTON-SALEM,  N.  C. 


60,553  L  1,556  L  29,733  L  4,20>L  311  L 

WORCESTER,  MASS. 

847,398  .381,037  179,699  39,115  220,590 

921,646  438,694  202,742  39,021  244,568 

74,248  L  56,757  L  23,043  L  94  G  23,978  L 

118,657  11,194  23,626  3,631  28,659 

115,521  11,37  29,794  3,7,W  38,182 

3,136G  177  L  6,168  L  1  >8  L  9,523  L 


YOUNGSTOWN,  OHIO 


DaUy,  1930 .  1,015,490 

1929  .  953,734 

Gain  or  Lom. .  61,756  C 

Sunday,  1930  .  78,591 

1929 .  80,839 

Gain  or  Lom .  2,248  1. 


61,756  G  21,910  L 

78,591  12,948 


251,561 

2,144 

233,545 

1,876 

18,016  G 

268  G 

57,444 

159 

54,527 

585 

2.917  G 

426  L 

410,300 

79,346 

488,058 

10,910  : 

77,758  L 

68,436  G 

96,196 

195 

120,762  . 

24,566  L 

195  G 

467,577 

6,414 

87,621 

584 

28,220 

2,283 

33,027 

6,063 

4,807  L 

3,780  L 

7,884 

320 

8,195 

632 

311  L 

312  L 

220,590 

17,912 

244,568 

19,002 

23,978  L 

1,090  L 

28,659  . 

38,182 

67 

9,523  L 

67  L 

165,802 

17,972 

196,111 

17,944 

30,309  L 

28  G 

20,330  . 

26,364  . 

6,034  L  . 

NEWSPRINT  MAKERS 
SHOW  1929  PROFIT 

Canada  Power  and  Paper  and  Abitibi 
Report  Good  Year — Latter  Made 
$1.97  Per  Share  Compared 
With  $1.33  in  1928 


Two  of  the  largest  Canadian  news¬ 
print  companies  showed  a  profit  in  their 
financial  reports  for  1929  recently  made 
public.  Canada  Power  and  Paper 
Corporation,  after  allowing  all  neces¬ 
sary  reductions  has  a  balance  of  $12.'i,907 
to  be  added  to  its  surplus  while  Abitibi 
Power  and  Paper  Company  show’cd  earn¬ 
ings  for  the  year  equal  to  $1.97  a  share 
as  compared  with  $U3  a  share  in  1928. 

Because  the  current  report  of  Canada 
Power  and  Paper  includes  the  consolida¬ 
tion  of  St.  Maurice  Valley  Corpora¬ 
tion  ;  Laurentide  Company,  Limited ; 
Wayagamack  Pulp  and  Paper  Company ; 
Port  Alfred  Pulp  and  Paper  Corpora¬ 
tion  and  the  Anticosti  Corporation,  a 
really  fair  comparison  with  the  figures 
of  Ae  preceding  year  is  not  possible. 
Total  assets  are  shown  in  the  current  re¬ 
port  at  $190,091,556  as  compared  with 
$117,386,950  at  the  end  of  1928. 

The  balance  sheet  shows  current  assets 
of  $39,961,000  against  current  liabilities 
of  $12,622,000,  leaving  net  working 
capital  of  $27,339,000. 

Among  current  assets  is  an  item  of 
“Investments  $13,259,000,”  an  amount  cx- 
ceedii^  the  total  of  the  company’s  cur¬ 
rent  liabilities.  It  is  understo^  that  this 
item  includes  the  company’s  holdings  of 
100,000  shares  of  Shawinigan  Water  and 
Power  Company,  which  not  only  assure 
the  company  of  a  constant  income  apart 
from  operation,  but,  owing  to  the  liquid 


nature  of  these  shares,  place  the  com¬ 
pany  in  command  of  large  cash  resources, 
if  desired. 

Fixed  assets  are  shown  at  $147,656,000 
against  which  is  carried  a  reserve  of 
$17,173,000  for  depreciation,  depletion 
and  contingencies.  Capital  and  surplus 
is  $46,851,000  available  for  the  1,218,000 
no  par  value  common  shares. 

Net  working  capital  of  Abitibi  is 
shown  at  $13,071,726  at  the  end  of  1929, 
as  against  $12,097,188  at  the  end  of  the 
preceding  year,  an  increase  of  nearly  a 
million  dcdlars.  A  feature  of  the  bal¬ 
ance  sheet  is  the  reduction  of  bank  loans 
from  $5,000,000  to  $1,750,000  in  the  cur¬ 
rent  statement. 

Operating  profits  for  the  past  year 
amounted  to  ^,377,246,  as  compared  with 
$7,380,963  in  1928.  Deduction  of  interest 
charges  at  $2,552,231,  against  $2,818,108 
in  the  preceding  year,  left  a  balance  of 
$5,825,015.  Deduction  of  depreciation  at 
$1,713,211,  left  net  profits  for  the  year 
of  $4,111,804,  against  $2,846,041  in  1928. 
Deduction  of  preferred  dividends  at 
$2,162,108,  left  a  balance  of  $1,949,696. 
Previous  surplus  was  brought  forward  at 
$59,145,391,  making  a  total  of  $61,- 
094,287. 

WOULD  BAN  HUNTING 

\  proposal  to  ban  hunting  in  Connec¬ 
ticut  and  to  make  the  state  a  game  nre- 
serve  was  made  by  Myron  Townsend, 
sports  editor  of  the  Bridgeport  (Conn.) 
Herald,  in  an  address  before  the  Milford 
Game  Club  recently.  “The  motor  car,” 
he  said,  “gives  the  hunter  such  a  wide 
range  that  every  square  acre  of  pasture 
land  and  forest  can  be  covered  and  all 
animals  can  be  exterminated.  I  would 
ban  guns,  revolvers,  and  deadly  weapons 
from  the  confines  of  this  state.  And  if 
there  is  hunting  to  be  done,  let  it  be  with 
cameras.” 


PUPILS  WRITING  COPY 
FOR  MEMPHIS  STORE 

Higb  School  Student*  Prepore  a 
Friday  Page  Weekly  for  Gold¬ 
smith**  Featuring  Children** 
Special* 

Goldsmith’s  Department  Store,  Mem¬ 
phis,  has  begun  something  new  in  a 
series  of  page  advertisements.  Each  Fri¬ 
day  an  advertisement,  written  and  drawn 
by  students  at  one  of  the  Memphis  high 
schools,  will  appear  in  the  Memphis 
Press-Scimitar.  This  advertisement,  be¬ 
sides  announcing  a  sale  of  spring  coats, 
sporting  goods,  shirts,  knickers,  etc.,  an¬ 
nounces  the  special  high  school  day  on 
Saturday. 

In  recent  copy  Goldsmith’s  featured 
Central  High  School.  Copy  and  illus¬ 
trations  were  written  and  drawn  by 
students  of  that  high  school,  names  of 
the  students  appearing  at  the  bottom  of 
each  bit  of  copy  and  illustration.  Fifty 
students  then  were  selected  from  the 
school  to  work  in  the  different  depart- 
nients  the  next  day — Saturday.  Copy  in 
the  page  layout  featured  those  articles 
high  school  children  buy.  Special  days 
also  are  planned  by  Goldsmiths  for  Tech 
High,  Humes  High,  South  Side  High, 
Catholic  High  and  Christian  Brothers 
College. 

In  the  announcement  of  the  advertise¬ 
ment  and  sj^ial  day.  Goldsmith’s  said: 
“These  special  days  are  planned  to  give 
school  boys  and  girls  an  intimate  contact 
with  real  business — give  them  actual  ex¬ 
perience  and  show  them  exactly  how  a  big 
department  store  is  operated — and  they 
will  actually  be  on  our  payroll  for  the 
day. 

“These  events  will  be  held  on  Satur¬ 


day,  and  each  school  will  have  a  separatt 
day. 

“We  have  not  selected  the  boys  and 
girls  who  are  to  serve  on  these  spedal 
(lays — their  selection  is  entirely  in  tht 
hands  of  the  schools. 

“The  entire  page,  with  exception  of 
tlie  heading  cut,  is  the  work  of  Central 
High  school  girls  and  boys.  .  .” 

DENOUNCES  PROPAGANDA 

R.  W.  Child  Tell*  Bu*ine**  Editoritf 
Pre**  Cen*or*hip  Po**ibility 

Unless  radical  steps  were  taken  by  # 
tors  to  sort  out  business  and  political 
propaganda  from  legitimate  news,  soiK 
form  of  press  censorship  is  a  possible 
development  in  this  country  within  the 
next  decade,  Richard  Washburn  Chik. 
former  United  States  Ambassador  to 
Italy,  declared  last  week  before  the  Edi¬ 
torial  Conference  of  the  New 
Business  Publishers  Association.  .Und^ 
present  practices.  Mr.  Child  said,  the 
real  problem  of  the  editor  is  whether  be 
shall  print  the  news  story  coming  * 
commercial  group,  or  a  prcacher-j^- 
teacher  group,  or  shall  he  ne.glect  both 
and  expose  the  world  as  it  really  is. 

He  declared  that  papers  could  not 
ist  if  the  editor  rejected  the  “canned 
news  sent  him  daily. 

The  name  of  the  conference  w*-' 
changed  to  the  New  York  Business 
Paper  Editors.  .Announcement  ^ 
made  of  the  national  conference  of  tne 
.Associated  Business  Papers  to  be  held  m 
Washington  on  March  31. 

MISS  PROVINES  returns 

Miss  June  Provines,  writer 
column  “This  Gala  World"  in  the  l 
cago  Daily  News,  has  returned  fro® 
vacation  in  Arizona. 
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I  HUNCHES 

I  One  Dollar  will  be  paid 
I  for  each  idea  published. 
j  Send  clipping  for  payment. 


»iUEADLINK  Headlinks”  are  prov- 
11  ing  popular  in  the  Denver  Post. 
Contestants  rearrange  headlines  appear¬ 
ing  in  a  single  issue  to  get  humorous 
results,  sending  at  least  three  complete 
headline  units.  Clever  results  are  seen 
daily  in  the  Post.  $1  being  paid  for  each 
of  the  three  best.— W.  L.  L. 


Is  it  possible  for  your  city  to  go  broke 
as  Chicago?  A  reporter  for  the  Boston 
franscript  found  that  the  chances  of 
Boston  getting  in  such  a  condition  were 
slim.  His  story  explained  why.— L.  D. 
oiamberlain.  _ 

What  flowers  are  to  be  found  during 
the  first  blush  of  spring?  Everyone 
looks  for  the  first  sign  of  spring.  Tell 
them  what  flowers  to  look  for  and  when 
to  look.— C.  E.  Pellissier. 


"What’s  your  hobby?”  is  the  question 
which  the  Waterloo  (la.)  Morning 
Tribune  asks  one  person  each  day.  The 
name,  occupation,  and  hobby  are  listed 
blackface  beneath  the  one-column  head 
“Hedies”  and  below  is  given  a  2(X)  to 
300-word  description  of  the  hobby,  how 
it  was  started,  how  long  it  has  been 
followed,  and  other  points. — L.  G.  M. 


Every  town  has  a  cemetery  that  dates 
back  to  the  founding  of  the  city.  A 
story  on  the  oldest  grave,  its  headstone, 
and  a  brief  yam  of  the  deceased  should 
be  interesting  to  old  timers  as  well  as 
new  ones. — E.  B.  C. 


Dozens  of  family  reunions  are  held 
in  older  farming  communities  each  sum¬ 
mer  and  fall.  It  is  not  too  early  to  be¬ 
gin  work  on  an  advance  schedule,  giving 
names,  meeting  places,  names  and  brief 
sketches  of  original  members  of  the 
familiw  and  other  details. — Vernon 
Hagelin. 

Many  minor  reforms  have  been 
smoothly  achieved  by  the  Nejv  Orleans 
Item  by  using  page  one  editorials,  100 
words  long  in  a  box  at  the  foot  of 
column  eight.  The  feature  appears 
every  day  over  the  nom  de  plume  of  a 
staff  man  or  editorial  writer.  It  is 
addressed  personally  to  a  person  re¬ 
sponsible  for  the  small  nuisances  it  seeks 
to  abolish.  Worded  tactfully  and  in  a 
semi-humOTous  vein,  it  gets  across  with¬ 
out  making  anyone  angry.  Such  an¬ 
noyances  are  cars  parked  without  tail- 
lights,  ^  raucous  cries  of  street  vendors 
bothering  office  workers  downtown,  re¬ 
pairs  to  particularly  bad  chuckholes  in 
various  streets,  cleaning  of  the  main 
business  thoroughfare,  allowing  cops  to 
don  overcoats  when  necessary  instead 
of  by  order  after  the  cold  spell  is  well 
under  way — these  are  the  things  it  notes. 
— B.  B.  W.,  New  Orleans,  La. 


Every  amateur  gardener  knows  and 
pows  lettuce,  radishes,  tomatoes,  etc. 
But  how  many  know  the  possibilities  of 
home  culture  _  of  artichokes,  okra,  cal- 
T  f  gherkins,  sea  kale,  etc.? 

In  fact,  how  many  know  what  they  are? 
Instead  of  cut  and  dried  annual  stories, 
try  some  information  about  garden  in¬ 
novations. — Vernon  Hagelin. 


To  f^viate  criticism  often  expressed 
hy  readers,  among  themselves  if  not 
uirectly  to  newspaper  offices,  that  dailies 
Pve  a  preponderance  of  space  to  the 
wrmons  of  certain  preachers  or  certain 
denominations,  it  might  be  well  to  make 
a  list  of  the  churches  of  your  city  or 
your  community  and  print,  in  rotation, 
^ipit  di.scourses  delivered  in  them.  A 
sermon  in  at  least  one 
atnolic  and  one  Protestant  church  on 
unday,  and  at  least  one  Jewish  syna- 
Saturday,  should  be  carried 
.,^11  should  be  paid  to  the 

all  and  seldom-heard-of,  as  well  as  to 
known,  churches  and 

sects.— J.  L.  C. 


WON  LAW  DEGREE 


A.  V.  Stoneman 

"TVERY  midnight  for  the  past  seven 
years  a  quiet  young  man  has  seated 
himself  at  a  telegraph  key  in  the  office 
of  the  Associated  Press  at  Seattle.  He 
has  but  one  arm,  having  lost  the  other  in 
a  railroad  accident  22  years  ago.  Propped 
up  in  front  of  him  or  close  at  hand  was 
always  a  law  textbook  which  he  studied 
at  intervals  when  the  wires  were  not 
busy. 

He  ended  his  “graveyard  trick”  at  the 
telegraph  key  at  8  o’clock  in  the  morning, 
just  in  time  to  get  to  his  classes  at  the 
University  of  Washington  law  school. 
When  he  slept,  it  was  in  the  afternoon 
and  evening. 

The  other  day  Angus  Vernon  Stone- 
man,  the  operator,  hung  out  a  shingle  in 
a  downtown  office  building,  announcing 
he  was  ready  to  practice  law.  His  name 
had  appeared  among  a  list  of  35  studmts 
who  had  been  admitted  to  the  Washing¬ 
ton  bar. 

Mr.  Stoneman  is  still  pounding  the 
telegraph  key — and  will  until  he  gets 
going  thoroughly  in  his  law  practice 
which  he  is  pursuing  during  the  same 
hours  he  formerly  used  as  recitation 
periods  at  the  university.  He’ll  be  ready 
soon  to  sign  off  thirty  on  the  wire,  he 
hopes. 

Stoneman’s  one  arm  didn’t  hinder  him ; 
it  inspired  him,  he  said. 


RUBIO  PRAISES  DAILY’S  POUCY 

Announcement  of  the  Mexico  City  Ex¬ 
celsior  recently  that  it  intended  to  elimin¬ 
ate  the  printing  of  crime  news  brought  a 
statement  from  President  Ortiz  Rubio 
last  week  commending  the  action.  “I  am 
convinced  that  the  manner  in  which  ac¬ 
counts  of  crimes  are  published  here  has 
a  powerful  influence  on  weak  mentalities 
which  see  in  such  notices  a  kind  of  glori¬ 
fication  of  crime.  It  would  be  desirable 
if  all  of  Mexico’s  press  would  second  the 
noble  effort  of  Excelsior.” 


Stellar 

Now  available  in  60 
and  72  point  sizes. 
Specimen  showings 
of  full  size  range  sent 
upon  request. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avc.,  Chicago 


Dollar  Pullers 

$One  Dollar  will  be  paid  jK 
for  each  idea  published.  Cj) 
Send  clipping  for  payment. 


^I.OTHES,  Medicine,  Taxes,  Moving, 
Bills,  Furniture,  Coal,  and  Home  Re¬ 
pairs  are  listed  under  the  heading  "Here 
are  Eight  Reasons  W'hy  You  May  Need 
$300”  in  a  household  loan  company  ad¬ 
vertisement  appearing  recently  in  the 
Des  Moines  (la.)  Register. — L.  G.  M. 


The  New  Orleans  Item-Tribune  ef¬ 
fectively  uses  a  label-trademark  contest 
to  sell  space  to  foodstuff  and  household 
appliance  firms.  A  full  page  is  divided 
into  12  sections.  Eleven  are  sold  to 
firms.  The  twelfth — top,  middle — an¬ 
nounces  $10  first  prize  for  best  letter 
telling  why  the  label  or  trademark  of 
any  product  on  the  page  appeals  to  the 
writer.  There  are  15  smaller  prizes  of 
two  theater  tickets  each. — B.  B.  W. 


The  “Easter  Parade”  this  year  will 
include  many  things  renewed  by  the  dry 
cleaners.  D}cal  campaigns  for  the  re¬ 
newing  of  garments,  cleaning  of  gloves, 
frocks  and  suits,  in  time  to  take  part  in 
the  Easter  renaissance  without  financial 
outl^s  for  new  clothing  will  result  in 
pre-Easter  advertisements  from  local 
cleaning  and  dyeing  plants. — C.  M.  L. 


Florists  _  should  already  be  prospects 
for  advertising  for  Easter,  which  is  later 
than  usual  this  year,  since  many  of  their 
floral  offerings  are  even  now  ready  for 
sale.  While  the  Easter  lily  remains  a 
favorite,  many  florists  are  advertising 
other  plants  as  well. — L.  G.  M. 


“Helpful  Bridge  Party  Suggestion”  is 
the  banner  line  on  a  page  of  advertising 
carried  recently  by  the  New  Bedford 
(Mass.)  Standard.  Fifteen  advertisers 


tixik  space,  including  millinery  and  dress 
shops,  furniture  stores,  and  department 
stores. — .\  YZ. 


HITS  “CHARITY”  SOLICITATIONS 


Executive  Group  of  California  Pub¬ 
lishers  Condemns  Circulation  Practice 

The  e.xecutive  committee  and  govern¬ 
ing  boards  of  the  California  Newspaper 
Publishers  Association  at  its  official  ses¬ 
sion  at  Visalia,  Cal.,  recently,  passed  a 
resolution  condemning  the  practice  of 
soliciting  subscriptions  to  newspapers  on 
a  charity  basis,  whereby  “canvassers  urge 
prospects  to  subscribe  to  the  newspapers 
which  they  represent  on  such  pleas  as 
promising  a  share  of  the  subscription 
price  to  charitable  institutions.”  The 
practice  was  declared  to  be  “contrary  to 
the  principles  of  conducting  the  news¬ 
paper  publishing  business  on  a  sound 
basis.” 

The  publishers  also  passed  a  resolution 
favoring  passage  of  the  Vandenburg  bill 
now  pending  before  the  United  States 
Senate,  which  provides  for  a  change  in 
the  judicial  code  to  prevent  a  judge  from 
trying  cases  of  indirect  contempt  cited 
by  himself. 


'ALL  MID-WEST”  DELEGATION 


Several  Group*  Will  Ride  De  Luxe 
Train  to  A.  F.  A.  in  Waabington 

Plans  to  merge  delegations  to  the 
Washington  convention  of  the  Advertis¬ 
ing  Federation  of  America  from  the 
middle  west  have  been  announced  by  Rob¬ 
ert  J.  Virtue,  who  is  co-operating  with 
the  federation  as  attendance  chairman 
from  the  Chicago  district 
A  de  luxe  train,  made  up  exclusively 
of  advertising  men  and  women,  is  to 
leave  Chicago  at  noon  on  May  17.  Mr. 
Virtue  has  already  been  assured  the  co¬ 
operation  of  the  Milwaukee  Club  and 
more  than  twenty  other  groups  are  being 
contacted. 


AGAIN  WE  SUGGEST 
“COMPARE” 

This  seems  to  be  open  season  for  dry  mat  claims. 

Publishers  and  their  stereotypers  have  more  mats  offered 
to  them  in  a  week  than  were  brought  to  their  attention 
in  a  year  heretofore,  and  claims  really  are  becoming  quite 
bewildering. 

We  have  always  preferred  to  work  along  the  principle 
that  the  proof  of  the  pudding  is  in  the  eating,  and  we 
have  therefore  never  indulged  in  claims  for  this  or  that 
quality,  or  combination  of  qualities  in  our  mats.  We  have 
always  invited  comparisons  and  we  do  so  now  more  than 
ever. 

We  make  only  one  quality  of  Newspaper  mat  and  main¬ 
tain  one  and  the  same  price  for  all  of  our  customers 
without  discrimination  or  favor.  We  believe  that  the 
publisher  of  the  smaller  paper  is  just  as  keen  about  the 
appearance  of  his  paper  as  is  the  publisher  of  the  largest 
paper  in  the  country,  and  it  is  on  the  basis  of  printing 
quality  that  Certified  Dry  Mats  are  made  and  sold. 

We  respectfully  invite  you  to  try  some  Certified  Dry  Mats 
in  your  own  plant,  under  your  own  working  conditions. 
You  will  find  that  while  there  are  many  dry  mats  there 
is  only  one  Certified. 

To  compare  is  to  know. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.Y 

For  dependable  sfereofypinq  use  Cerfified  Dry  Mats 

MAOI  IN  THE  USA. 


HALVORSEN  NEWSPAPER 
STUFFING  MACfflNES 

are  now  In  use  from  coast  to  coast  by  the 
following  leading  newspapers: 

Chica^  Tribune  New  York  Tlmee  Boston  Poet 

Seattle  Times  Hartford  Courant  Detroit  News 

Saint  Paul  Dispatch  New  Yw^k  Herald  Tribune 

Saint  Paul  Dally  Newa  Sprindfleld  Bepubllean 
Milwaukee  Journal  Memphis  Commercial  Appeal 

Philadelphia  Inquirer  San  Franeiseo  Chronicle 

Blrmlndbam  News  Sydney  (Australia)  Sun 
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GOSS  “GIANT” 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  and 
color  worlo  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  PcMiy  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Mala  OMoa  A  Faetary . PlalnSald,  N.  J. 

Maw  Yaf«  OMaa . Brakaw  Bldf.,  I4S7  Braadway 

Chlaasa  Oflaa . Manadaaak  Blaak 


Chicago  Daily  Ncwm 
{Z  machtttfS' 

Journal.  Mitwaukei*.  Witt. 

{Z  machines) 

Star.  KanHas  City,  Mo. 

*Z  machines) 
Globe-Dcmocrat,  St. 

Louitt,  Missouri 
Press,  I*ittsburKh,  Pa. 
Press,  Cleveland,  Ohio 
Post.  Cincinnati,  Ohio 
Record.  Philadelphia.  Pa. 
Times-Press,  Akron,  O. 


News,  Buffalo,  N.  y 
Citizen,  Columbus.  Ohio 
Express,  London,  Ent 
Times,  Hartford.  Con* 
News,  Detroit.  Mich 
Times-lJnion,  Rocbmrr 
New  York 
Free  Press,  Winnipef 
Canada 

Dispatch,  Columbus  0 
News- Bee.  Toledo.  Ohio 
Herald  &  Examiner. 
Chicago,  Illinois 


BUSH 


GOSS 

FOR  SALE  mt  bargmin  prieme  the  fol¬ 
lowing  proMtoe  gumrmntood  in  good 
operating  condition: 

Coas  High  Speed  Octuple  Straightline 
Sheet  cut  22^  in.— cMumn  length  21  in. 
Goss  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Philadelphia  for  immediate  shipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22fi  in.— column  length  21  in. 
(At  Wichita.  Kansas,  for  early  delivery) 
Goss  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21  ^  in.— column  length  20  in. 
Hoe  High  Speed  “X’*  Pattern  Sextuple 
Sheet  cut  22^  in.— column  length  21  in. 
Hoe  High  Speed  “X"  Pattern  Sextuple 
Sheet  cut  21%  in.— column  length  20  in. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21  ^  in.— column  length  20  in. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Condensed  Quadruple 

Sheet  cut  22%  in.— column  len^h  21  in. 
(In  New  York  area  for  early  shipment) 
Goss  High  Speed  4-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  High  Speed  S-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  16- Page  with  three  color  combination 
top  deck 

Sheet  cut  21^  in.— column  length  20  in. 
(On  Pacific  (5oast  for  early  shipment) 
Goss  24- Page  Acme  8-columns,  12  ems 
Column  length  20  ^  in.  to  22  in. 

Write  or  wire  for  full  detail,  and  srieee 

GOSS  PRINTING  PRESS  COMPANY 
153S  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


^  HOE  A 
24  HOUR  ' 
EMERGENCY 
,  SERVICE  J 


Time  and  again  the  effec¬ 
tiveness  and  the  worth  of 
Hoc  24  hour,  flight  and 
day  emergency  service,  has 
been  proven  to  the  relief 
and  satisfaction  of  pub¬ 
lishers.  If  trouble  comes, 
telephone  or  telegraph 
and  the  complete  facili¬ 
ties  of  the  Hoc  Service 
and  Repair  Department 
will  immediately  respond 
to  your  assistance.  Always 
give  the  serial  number  of 
your  press  or  machine  to 
avoid  misunderstanding 
and  attendant  delay. 

R.  HOE  &  CO.,  Inc. 

General  Olllees 

138th  St.  and  East  River 
New  York  City 
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Editor  &  Publisher 
reaches  the 
people  who  huy 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  Yoax  CHICAGO  8AN  YaANCIICO 


Our  Customers  Write  Our  “Ads” 

DUPLEX  Heavy-Duty  Mat  Roller 

More  in  Use  than  All  Other  Heavy-Duty  Mat  Rollers  Combined 


Buyers  consult  the  advertising  pages  of 
Editor  &  Publisher  when  they  are  in  the 
market  for  new  or  used  equipment. 


Ik, « 

4t,., 

Hauler 

tMdall 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 


(AU  Siaoo) 


Qua  lity 
Produd— 

A  Qualify  Purchase  is, 
altar  all,  the  Exercise 
ol  the  Truest  Economy 


Twl.  Algonq.  1620->21 


THE  DUPLEX  PRINTING  PRESS  COMPANY 

BATTLE  CREEK,  MICHIGAN 


Space  Packing  Fdt 
4  Thickneasea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  far,  quick  to  plaem 

New  England  Newspaper 
Supply  Company 
Woreeater,  Mass.,  U.  S.  A. 
Cable  AddroM  NKNSCO 
Worcester,  Masa. 


This  heavy  duty  GOSS  “GIANT”  moulds  dry  nun 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


if  pou  want  to  cut  the  eo$t  of  atuf^ng  papera  and  hare 
them  deUoered  in  batter  condition  to  diatrL'tutore  and 
readere,  write  us  for  full  parttcuiara 


NONPAREIL  MACHINE  COMPANY 


BERRY- MINGLE  CS:p  rinfing  Equipment  Engineers 

Designers  and  Makort  of  Quality  Steel  Printing  Office  Equipment 

Flatiron  9ldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


36  South  Throop  Street,  Chicago 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Supplies  and  Equipment 
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prrOR  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (C«»h  with  Order) 

I  Time 50  per  line 

3  Tlmee 40  per  line 

AIX  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time - 75  per  line 

4  Tlmee  —  .60  per  line 
Count  elx  worde  to  the  line 

ipwe  eh«r«e  at  eame  rate  per  line 
to^on  ae  earned  hy  frequency  of 
^1!^  Minimum  apace,  three  Hnea. 
jSJ^SjSJor  a  Publither  reaervoa  the  ri»ht 

n  etarntfr. 

^SnUs^o^ortunities" 

Brokers 


r.i.BM  Erenlm  Dalliee:  Two  in  IUIdoIs,  one 
»»e  Soutl.ern  California  generou. 
JlSfi  flowing  rapidly.  Reasonable  prleea; 

Ch«».  M.  Veaiey.  Wrlgley  Bldg.. 

cbktpi.  _ 


fuenaiwr  Brokerage— Only  high-grade  proper- 
iw  Clyde  H.  Knox,  Board 

of  Trade  Bldg.,  Kansae  City,  Mo.  _ 


Oolden  Opportunity  for  one  with  experience  and 
Ilolted  ciplUI.  Senil-wMkly  and  Job  plant; 
HClaelre  fertile  Held;  New  York;  wellent 
Malnment;  large  circulation:  earning  20%  net 
.tier  oeying  owner  salary.  If  Interested  act 
,,olrk  J  B.  Shale.  Times  Building,  New  York. 


Newspaper  For  Sale 


For  Sals— First  class  country  paper,  making 
lood  money.  115.000  cash  to  handle.  Apply 
E-dW.  Editor  A  Publisher. 


For  Sals— Small  town  dally  newspaper  In  East- 
om  l*rt  of  Texas,  doing  gross  business  of  more 
this  $10,000  per  year.  Reasonable  terms  offered 
to  rcopontlble  parties.  Reply  to  Box  E-C80, 
Editor  k  Publisher. 


Newspaper  Wanted 


Vaatad  Immediately — Small  daily  or  weekly  In 
;iro(moive  cnuiinunity.  To  lease  with  option 
of  purchase  or  oi>eration  on  romiiiisslon  basis. 
Send  full  particulars.  Confidential.  E-6T4, 
Editor  k  Publisher. 


Special  Offer 


Ficilc  Horthwest  Evening  Daily — Exclusive 
!icld:  wonderful  bark  country.  Exceptional  op- 
lortnnlty.  Excellent  earnings.  Equipment  flrst- 
Itss.  Price  100,0011,  Including  new  ^30,000 
bulldinf.  One  half  rash.  .M.  C.  Mistre,  News- 
taper  Broker,  272  N.  Rodeo  Dr.,  Beverly  Hills, 
rol. 


Wootem  New  York  Weekly — No  better 
s|iilp|«d  weekly  In  the  state.  Goss  Comet, 
'vo  linotypes,  aildrestograph,  etc.  Owner’s  sal- 
iry  »nd  net  profit  over  $10,000  in  1B29.  Only 
bemmiatlc  weekly  in  county,  hence  much  legal. 
111(0  $42,500;  cash  down  $20,000;  balance 
iireesble  period.  Palmer,  DeWltt  A  Palmer, 
350  Midl8(>n  Are.,  New  York. 


CIRCULATION 

Promotion 


i.  K.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
koalca,  California.  An  efficient  circulation 
tiulldlng  organisation  accepting  only  bonafldc 
■ubscrlptions  (paid  in  full  by  subscriber).  Writ! 
«  wire,  without  obligation,  for  field  survey. 


Blair  k  Auatln,  circulation  builders,  222  West 
ireenwleh  St.,  Reading,  Penn.  Originators  of 
I'^esmasiblp  Club  Campaigns.  Telephones: 
hace  2-1351;  residence,  81-9240. 

Partlowe  Company,  Occidental 
^‘""•'’•Polls,  Invites  the  attention  of 
puhllsberi  desiring  Increased  circulation  to  the 
‘^“"•“^h'ititlons  and  endorsements  of 
iradlag  A.B.C.  publishers  everywhere  appearing 
editor  a  PDBLISHBR.  The 
rARTlOWE  PLAN  campaign  Is  being  used  year 
liter  year  by  more  real  newspapers  than  all 
^ft^lstlon-bulldlng  services  (mmblned — an 
rvidance  In  Itself  of  Its  Indisputable  worth  and 
u.ilr  superiority.  The  only  clrcn- 

itloa-bulldlng  organisation  In  Newspaperdom 
wuirt  la  a  member  of  the  Better  Business 
nureau  and  which  furnishes  publishers'  affidavits 
fniilif'*  results  of  Its  every  campaign.  Wire 
I  lor  free  Partlowe  survey  and 

laalyila  of  your  field. 

JBs  W.  K  ^ndall  Company,  104  N.  Bailey 
knfii.  ^’’•’^•lle.  Ky.  —  Superior  Circulation 
k«sto"  pTan^***”  *****  owners  of  The 

®“osmpalgns— dallies,  weeklies— net  4,000  to 
^“*7  organisation  with 
in  4  N.  Y.  City  boroughs, 
“sdsoo  Do  Priest,  Station  C,  Brooklyn,  N.  Y. 


Executives  for  any  depart- 
Went  may  be  reached  direct 
Utrongh  Editor  &  PublUher 
Classified  Service 


EDITORIAL 


Children’s  Page 


Powerful  editorial,  advertising  and  circulation 
response  to  children’s  pages  for  dallies  and 
weeklies.  Parties  and  promotion  a  civic  force. 
Pays  for  Itself.  Junior  Feature  Syndicate,  11 
W.  42d  street.  New  York. 


EMPLOYMENT 


Help  Wanted 


Advertising — Seven-day  morning  newspaper  In 
small  city  wants  advertising  manager  who 
knows  both  local  and  national  fields  and  can 
direct  promotion  of  classified  advertising.  One 
used  to  working  against  strong  competition  de¬ 
sired.  Address  Box  E-682,  Editor  A  Publisher, 
giving  full  details,  salary  desired,  list  of  refer¬ 
ences,  and  photo  if  available. 


Advertising  -One  of  the  largest  up  state  New 
York  dally  newspapers  will  be  Interested  In  re¬ 
ceiving  applications  for  a  position  on  Its  adver 
tlslng  sales  stuff.  We  are  seeking  a  man  who  Is 
experienced  In  newspaper  advertising  work,  and 
who  bus  demonstrated  his  atilllty  as  a  snlesinan 
and  layout  copy  man.  Ia»tters  of  application 
should  Include  details  as  to  age,  whether  mar¬ 
ried  or  single,  experience,  salary  expected,  and 
references.  Write  to  E-718,  Editor  A  Publisher. 


Advertising  Stilesman,  experienced,  wanted  by 
suburban  weekly;  also  want  trained  reimrter. 
Give  details.  Eagle,  Madison,  New  Jersey. 


Financial— Immediate  opening  as  understudy  for 
Financial  Textile  Editor.  State  experience,  sal¬ 
ary  expected,  references  and  when  ready.  The 
Standard,  New  Bedford,  Muss. 


Promotion  -The  first  newspaper  In  a  .Middle 
West  city  of  over  SOd.dtSt  po|>ulation  bus  an 
luimedlute  opening  for  a  man  who  Is  thoroughly 
trained  and  fully  callable  of  planning  and  pre¬ 
paring  newspaper  promotional  copy  for  trade 
papers,  newspapers  and  direct-by-mall.  In 
answering  give  full  details,  age,  experience, 
salary  required,  etc.  Also  send  samples  of 
work.  Apply  Box  E  71fi,  Editor  &  Publisher. 


Telephone  Supervisor— Tborongbly  experienced 
In  handling  phone  result.  New  England  news¬ 
paper.  Reply,  stating  age,  experience,  salary 
desired.  Only  those  giving  inforination  In  de¬ 
tail  will  be  considered.  .\ddrcss  Box  E-711, 
Editor  A  Publisher. 


Situations  Wanted 


Accounting — Young  man,  15  years  metropolitan 
newspaper,  business  office  experience,  desires  to 
make  connection  with  general  accounting  staff 
of  metropolitan  newspaper.  Knows  routine  from 
publication  desk  to  collections  and  adjustments. 
Capable  of  Installing  accounting  systems.  E-700, 
Editor  A  Publisher. 


Advertising  or  Business  Manager— Experienced 
and  resourceful  executive  and  unusual  sales¬ 
man  with  outstanding  record  In  metropolitan 
and  smaller  cities.  Age  38,  married,  unques¬ 
tionable  references.  Including  past  employers. 
Will  consider  proposition  only  from  one  seeking 
and  meaning  business.  E-719,  Editor  A 
Publisber. 


Advertising  Manager,  Business  Manager  nr  Pub¬ 
lisher — .All-round  newspaper  executive,  familiar 
all  departments,  18  years’  experience.  Widely 
known  In  trade  as  exceptional  producer.  East 
preferred.  E  708,  Editor  A  Publisher. 


Advertising  man,  8  years  newspaper  experience. 
Forceful  salesman,  original  copy  and  layout 
plans.  Age  28,  married.  Ixtcatlon  no  object. 
Own  car.  Harold  P.  Fry,  277  State  St.,  Flush¬ 
ing,  N.  Y. 


Advertising  Man— Age  30,  with  8  years’  expe¬ 
rience  In  local  display  advertising  on  a  large 
dally,  wishes  change  to  another  and  smaller 
paper.  Can  produce  and  will  be  glad  to  work 
on  either  commission  or  salary.  E-710,  Editor 
A  Publisher. 


Advertising  Exeoutlvs — Over  twenty  years’  ex¬ 
perience,  Eastern  cities,  A-1  salesman,  good 
leader,  highest  reference.  Protestsnt,  married. 
Go  anywhere.  Salary  $00  week  start.  Full 
information.  E-707,  Editor  A  Publisher. 


Art  Director— Practical  technical  experience, 
rotogravure,  photoengraving,  commercial  art, 
advertising  photography,  etc.  References.  E-708, 
Editor  A  Publisher. 


Artist,  experienced  in  newspaper  w'ork,  wants 
position.  Capable  of  managing  department. 
E  714,  Editor  A  Publisher. 


Business  Manager,  now  employed,  desires 
change;  excellent  references;  cspable;  married; 
family.  E-TOl,  Editor  A  Publisher. 


Circnlation  Manager,  several  years’  experience 
as  director  circulation  morning,  evening  and  Sun¬ 
day  papers  wants  position  In  Iowa,  III.,  or 
Ind.,  hut  will  go  any  place.  Know  boy  prob¬ 
lems  and  rural  work.  If  your  circulation  Is 
down  I  can  bnlld  It  up.  Prefer  permanent 
location  but  if  yon  need  help  for  abort  time 
will  come.  Not  a  "contest  man.’’  Just  a  pro¬ 
ducer.  Address  E-723,  this  magaslne.  Can  fnr- 
nlsb  best  references  from  prominent  newspaper 
men  us  to  ability  and  character. 


EMPLOYMENT  EMPLOYMENT 


Situations  Wanted 


Circulation — Desire  position  as  circulation  man¬ 
ager  or  assistant  in  city  having  population  of, 
or  about.  UlO.OtX).  Familiar  with  all  phases  of 
circulation;  promotion,  carrier,  street  sales, 
dealers  and  mail.  Also  otllice  details  and  rou¬ 
tine.  Now  emplo.ved.  Ambitious  for  further 
oiqHirtiiiiit.v  only  reason  for  changing.  Age  21 
and  married.  Can  olTer  best  references.  E-712, 
Editor  A  Publisber. 


Circulation — Rural — If  your  suburban-rural  field 
Is  under-develoiMul  or  untapped  let  me  explain 
miMlern  method,  which  pays  as  It  builds  and 
st.iys  tiiiilt.  Energetic  reporter  with  circula¬ 
tion  business  experience  in  alsive  field.  Sturt 
small  salary,  eommission.  E  )!75,  Editor  A 
Publisher. 


Circulator — Capable  executive  and  possessed  of 
a  thorough  knowledge  of  promotion  of  every 
character.  Exceptional  record  as  builder  of 
home  delivery.  E-721,  Editor  A  Publisher. 


Circulation  Executive  with  consistent  record  of 
achievement  over  a  perbsl  of  eleven  years. 
K.xperienced  in  niomlng,  evening  and  Sunday 
Helds.  Thoroughly  trained  In  cireiilation  main¬ 
tenance  and  proinutiun.  Age  31.  Box  E  704, 
Editor  A  Publisher. 


Classified  Manager,  18  years’  ex|>erlence  on  met¬ 
ropolitan  newspapers,  wants  new  connection. 
Exceptional  record  as  builder  of  all  classifica¬ 
tions.  Executive  and  sales  ability,  all-around 
newspaper  experience.  Present  contract  alsiut 
to  expire.  Would  rather  not  renew.  E-CHO. 
Editor  A  Publisher. 


Classified  Manager — A  producer  who  knows  the 
trick  of  classified  buibllng.  Can  sell  space  as 
well  as  muiiuge  sales  stulT.  Thorough  under¬ 
standing  of  "telephone  solicitor’s”  problem. 
Aged  3.5,  married,  now  employed.  Write  Editor 
A  Publisher,  Box  E-70.5, 


Editorial— Desk  man,  experienced,  able  and  re¬ 
liable.  Married.  References.  E-715,  Editor  A 
Publisher. 


Editorial — Man  with  seven  years’  writing  expe¬ 
rience  now  wishes  to  make  newspaper  work  bis 
permanent  occupation.  Desires  position  as  re- 
IKirter,  preferably  on  metropolitan  newspaper. 
Background;  three  years’  college  newspaper  ex¬ 
perience;  four  years  as  advertising  copywriter: 
three  years  as  free-lance  writer.  Age  29.  Sal¬ 
ary  unimportant.  Will  go  anywhere.  E-(i77, 
Editor  A  Publisher. 


Editorial  Writer,  44,  widely  traveled,  cultured, 
with  broad  background  of  practical  experience 
as  city  editor,  managing  editor,  editor,  foreign 
correspondent  for  metropolitan  dally,  book  re¬ 
viewer,  and  magazine  writer;  good  paragrapher: 
desires  |H>rmanent  connection  with  high-class 
dally.  E-702,  Editor  A  Publisher. 


Editorial — make-up,  copy  reading,  head  writing, 
reporting.  Recently  resigned  editorship  New 
York  City  weekly.  E-717.  Editor  A  Publisher. 


Editorial — Trained  young  newspaperman  solicits 
communications  regarding  any  editorial  depart¬ 
ment  iKisItlon  where  ability  and  Ingenuity  will 
lead  to  good  future.  C-61H),  Editor  A  I’libllsber. 


Editorial— Energetic  young  newspaperman,  five 
years’  experience,  desk  and  street.  Excellent 
references.  Anywhere.  E  ftS4,  Editor  A  Pub¬ 
lisher. 


Editor-Reporter  desires  change.  Small  dally,  big 
weekly  or  trade  Journal.  New  Jersey  preferred. 
E-(I8.5,  Editor  A  Publisber. 


Situations  Wanted 


Editorial — College  Junior  wantA  Niimmer  work  in 
sports  or  general  news  on  dally.  Experienced 
and  with  references.  John  Canning,  Uriniicli 
College,  Grinnell,  Iowa. 


Executive,  editorial  and  biiKinesa,  with  wide 
experience  in  metropolitan  and  ainuller  city 
Held.  ui)en  for  discussion  of  op|K)rtunity  in 
large  or  Rinuller  city.  Just  has  disposed  of 
daily  paper  and  would  consider  investment 
in  connection  with  0|)eDiug.  Or  would  consider 
executive  position  with  heavy  responsibilities 
on  large  proposition.  For  this  latter  a  record 
of  highest  accomplishment  can  be  shown. 
Address  Box  E-Tlixl,  Editor  Publisher. 


Executive— Thoroughly  experienced  young  news- 
paper  man,  now  employed  ns  business  and 
advertising  manager,  wants  to  secure  Kuitable 
position  in  middle  Eastern  state.  More  than 
six  years  in  executive  positions,  having  worked 
way  up  from  bottom,  and  good  produ(H*r.  Weil 
versed  in  display  and  national  advertising  ainl 
newspaper  promotion,  with  knowledge  of  classi- 
tled.  Good  manager,  or  has  tyi>e  of  experience 
to  tit  in  well  as  publisher’s  assistant  on  large 
paper.  Reasonable  salary  expected,  and  gooil 
u|)|>ortunlty  for  future  means  a  lot.  E-72:i. 
Eilitor  &  Publisher. 


Executive — With  record  of  achievements  wants 
opiK>rtunity  to  deinunstrute  his  ability  as  news¬ 
paper  builder.  Has  held  positions  as  general 
manager,  buslnes  smannger  and  advertising 
director.  Know  every  phase  of  newspaper  busi¬ 
ness.  Record  clean  and  outstanding.  References 
of  highest  type.  E  048.  Editor  He  Publisiier. 


National  Advertising  Manager,  eleven  years’  In 
tensive  new’spaper  selling  and  promotion  experi¬ 
ence.  Wide  acquaintance  middle-western  agen¬ 
cies.  inantifacturers.  Solid  record  of  achieve¬ 
ment.  Seeking  immediate  connectiuo.  Refer¬ 
ences.  C-080,  Editor  A  Publisher. 


Newspaperman  —Only  employment,  forgetting 
year  ns  assistant  editor  fiction  maguxine,  has 
been  with  New  York  dailies.  Street,  desk. 
Keen,  intelligent,  young;  educated  New  York 
l.'niverslty,  I..ocution  wanted  In  likable  smaller 
city.  week.  Tussler,  :;il  East  ITJlrd  Street. 

New  York  City. 


Reportar-Rewriter,  press  association  contact, 
some  universal  training,  wants  year  hard  work 
with  town  country  daily-weekly.  E-700,  Editor 
A  I’ublisrer. 


Re-organixiag  of  smaller  newspaiBers — Hulldlng 
up  dead  issues  from  every  angle.  Editorial, 
advertising,  increased  eirculatiun  in  stiialler 
towns.  Organizer  and  managing  editor  with  un- 
(]uestioiied  experience  and  background.  K  060, 
Editor  A  Publisher. 


Sports  Writer  on  a  large  daily  would  like  to 
make  u  connection  with  another  pai>er  with  a 
future  assured.  E-70h.  Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Photoenrravior  eqolpment  for  Compirt* 

plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


For  Bale — Efieven  fonts  7  pt.  Ideal  News  with 
Bold  Face;  all  In  A-1  (wnditlon,  Reanon  for 
Rale,  clianKlng  to  larger  face  aauie  aeriet. 
Each  font  sorted  to  full  achenie  No.  8.  E-tffi4 
Editor  A  I’ubllaber.  • 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Business  Established  in  1899 
350  Madlaoii  Awe.  New  York 


Young  Men 

interested  in  investing  $10,000  or 
more  (fulljr  secured)  and  services, 
may  find  tbeir  opportunity  in  Edi¬ 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  us  in  confidence  giv¬ 
ing  detailed  experience  and  require¬ 
ments. 

SERVICE  in  the  South 

HARWELL  «  BUGGY.  Inc. 

Xewapapt  r  Brokert 
Comer  Bldg.  Birmingham.  Ala. 


Employers 

and 

Employees 
get  together 
through  the 
Classified  page 
of 

Editor  & 
Publisher 


L 
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SHQPIMmTHlRCir 


By  MARLEN  PEW 


Steps  leading  down  to  failure: 
Superficiality 

Neglect  of  duty 
Lack  of  courage 
Boorishness 

Self-indulgence 

Self-pity 

Cynicism 

Reverse,  and  up  you  go  on 

Optimism 
Discipline- 
Objectivity 
Courtesy 
Courage 
Honest  effort 
Good-nature 

*  •  » 

TT  is  easy  to  imagine  how  a  person  feels 
if,  for  days  or  weeks,  for  any  reason 
whatsoever,  he  has  failed  to  earn  enough 
money  to  provide  creature  requirements. 
Hunger  hurts.  To  sleep  in  a  Bowery 
ffop-joint  gives  a  disagreeable  morning 
sensation.  To  lay  your  bedless  body 
down  on  the  cobbles  of  a  New  York 
alley  in  March  indubitably  means  that 
chills  will  ripple  up  and  down  the  spine, 
the  bones  will  ache  and  the  flesh  be 
bruised.  This  will  result  no  matter  what 
may  be  your  race,  color,  age,  sex,  previ¬ 
ous  state  of  servitude  or  political,  re¬ 
ligious  or  economic  beliefs.  Any  literate 
person  can  describe  hunger,  cold  or 
bruises  in  expert  terms,  no  matter  how 
deep  may  be  his  own  feather-bed  or  rich 
his  board,  though  one  who  has  slept  on 
cobbles  or  missed  his  meals  for  a  few 
days  might  write  more  vividly  of  the 
sensations  than  one  who  only  imagines 
how  he  might  feel  in  those  circumstances. 
*  *  * 

TIEYWOOD  BROUN,  the  columnist 
for  New  York  Telegram  and  other 
Scripps-Howard  newspapers,  sleeps  every 
night  on  a  hair  mattress,  with  two  pil¬ 
lows  made  of  the  down  of  white  swans. 
He  eats  regularly  at  the  Algonquin 
Hotel,  its  menus  being  noted  for  a  variety 
of  savory  dishes  and  extra  large  portions. 
Steaks  as  big  as  Broun’s  feet.  Vast 
pies,  though  the  writer  prefers  puddings 
with  cream  dressings.  Between  meals, 
we  have  seen  him  munching  triple-deck 
sandwiches  on  Park  Row.  There  is 
nothing  in  Broun’s  life,  known  to  me, 
which  would  account  for  his  disposition 
to  become  excited  in  his  writings  about 
folks  who  are  out  of  work  and  need 
fc^  and  a  night’s  lodging.  His  fecund 
mind  never  lacks  a  worthy  subject.  Un¬ 
employment  is  not  an  agreeable  topic, 
not  very  good  copy  for  a  newspaper. 
It  makes  sensitive  folk  weep,  and  the 
circulation  business  is  to  make  ’em  smile 
or  even  laugh  outright.  Maybe  Broun 
has  a  heart,  as  well  as  one  of  the  clearest 
minds  now  expressing  itself  in  print. 
Possibly  this  accounts  for  his  indignant 
columnar  stuff  about  poor  people  who 
really  do  not  count  and  might  all  lie 
swept  off  into  the  East  River  tonight 
without  disturbing  the  even  flow  of  con¬ 
tented  life  in  the  metropolis  as  much  as 
an  iota.  Something  about  the  unemploy¬ 
ment  situation  recently  hit  Broun,  prob¬ 
ably  whjle  at  lunch,  and  suddenly  con¬ 
verted  him  from  an  oft’  reckless,  usually 
good-natured  writer  of  dogmatic  opinion 
on  each  passing  issue  of  life,  into  a  first- 
rate  muck-raker  and  a  man  with  a  mis¬ 
sion.  He  says  it  was  accidental,  but 
Hey  wood  Broun  is  a  sly  fox  in  his  busi¬ 
ness. 

»  *  « 

A  T  any  rate,  he  dashed  off  a  piece 
about  hunger,  thirst  and  weary  bones, 
as  applied  to  bipeds,  not  of  North  Qiina, 
but  New  York  and  naively  suggested  that 
people  who  were  eating  from  two  to 
six  meals  daily  and  possessed  beds,  one 
or  a  dozen,  might  jolly  well  have  a  heart 
and  give  the  Bowery  and  Union  Square 
boys  and  girls  a  lift.  He  put  it  this 


way:  "Give  a  job  until  June,”  meaning 
that  everyone  who  could  possibly  give  an 
out-of-work  a  job  should  do  so,  at  least 
until  warm  weather  comes.  It’s  no  hard¬ 
ship  to  sleep  on  the  sands  of  Coney 
Island  in  June  and  July  and  any  hobo 
can  get  fat  in  the  garden  and  fishing 
season.  So  give  these  chilling  beggars 
a  hand-out  job  until  June  when,  anyway, 
employment  conditions  probably  will  be 
much  improved.  I  do  not  doubt  that  the 
cunning  Broun  also  believed  that  if  he 
could  get  employers  to  open  their  hearts 
for  a  couple  of  months  in  a  spirit  of 
charity  they  would  presently  discover  it 
would  be  good  business  to  keep  these 
good  workers  employed.  That’s  good 
economics.  The  writer  has  never  ex¬ 
plained  to  my  satisfaction  why  he  drew 
the  line  at  June,  but  I  suspect  him  of 
waggish  ulterior  motives. 

*  *  * 

'T'HE  result  of  this  one-man  employ- 
ment  agency  has  been  an  eye-opener. 
Broun’s  mail  piled  up  in  stacks,  at  first 
chiefly  from  persons  wanting  jobs. 
Broun  hadn’t  consulted  his  editor  about 
the  enterprise  and  was  caught  unprepared 
with  a  full-fledged  going  charity  in¬ 
volving  the  welfare  of  unnumbered 
thousands.  This  sounds  like  a  rather 
wild,  uncontrolled  business,  in  these  days 
of  editorial  efficiency,  doesn’t  it?  But 
Broun  proceeded  to  work  out  from  under 
the  mail  mountain.  He  hired  a  stenog¬ 
rapher,  at  his  own  expense.  In  a  couple 
of  days  he  began  to  receive  letters  from 
generous-minded  New  Yorkers  (there 
being  more  than  2,000,000  of  such  people 
still  residing  here,  despite  the  contrary 
opinion  of  cynics)  offering  to  give  jobs 
to  such  employables  as  Broun’s  Employ¬ 
ment  Service  might  trot  around.  Before 
a  week  had  passed  Broun’s  mail  had  be¬ 
come  unmanageable,  but  in  the  meantime 
this  contingency  had  been  anticipated  by 
readers  and  the  columnist  had  a  corps 
of  volunteer  assistants  on  the  job.  Since 
then  Broun  has  written  several  good 
pieces  about  his  relief  scheme,  perhaps 
doing  more  to  awaken  public  conscience 
to  the  scandal  of  hunger  amid  plenty 
than  any  other  writer  of  the  day,  and  he 
has  managed  to  place  a  very  respectable 
number  of  workers  in  decent  jobs.  The 
end  is  not  yet. 

*  *  « 

WE  like  Heywood  Broun  for  this,  and 
for  other  things.  He  has  a  robust 
soul  and  fiery  love  of  freedom.  He 
can  get  sore  and  admit  it.  The  fellow 
surely  has  a  heart.  Sometimes  he  writes 
about  matters  of  mere  belief  that  I  think 
is  none  of  a  public  writer’s  danged  busi¬ 
ness,  but  that’s  a  fair  quarrel  between 
the  old  and  the  newer  generations.  But 
Broun  is  a  maker  of  good  copy,  about 
human  flesh  and  blood  and  the  urgent 
here  and  now,  which  rattles  so  much 
better  on  a  newspaper  page  than  ponder¬ 
ous  essays  which  make  your  lips  dry  up 
and  crack  though  the  discussion,  of 
course  in  abstract  terms,  be  all  about 
liooze  or  who  shall  not  rule  the  waves. 
I  asked  a  circulation  man  about  Broun’s 
stuff  the  last  time  I  visited  Cleveland 
where  it  appears  in  the  Press.  “It  gets 
the  smart  kids,”  he  said.  Broun  is  ad¬ 
dressing  the  new  order  with  stuff  that 
we  in  the  Scripps  outfit  thought  valid 
back  in  the  Rooseveltian  era,  though  he 
can  write  circles  around  most  of  our  old 
crew,  except  Lincoln  Steffens,  Billy  Col- 
ver.  Bob  Paine,  Neg.  Coebran,  Brand 
Whitlock,  Arthur  Hopkins,  Jack  Nevin, 
Roy  Howard,  John  Vandercook,  E.  W. 
Scripps  and  a  couple  of  dozen  more  I 
might  loyally  mention.  Scripps  wrote  all 
his  stuff  in  letters,  “disquisitions”  he 
called  them.  Being  the  best  writing  of 
the  day  they  were  all  carefully  locked 
up  in  the  safe  for  the  “guidance  of  the 
staff.”  never  printed.  What  the  “old 


man”  would  have  written  about  a  Wall 
Street  market,  crazily  inflated  by  irre¬ 
sponsible  plug-hats  and  official  statements 
from  the  White  House  and  Treasury, 
which  burst  in  a  week  and  drove  mil¬ 
lions  of  innocents  out  of  their  jobs  in  the 
very  peak  of  America’s  triumph  as  the 
world’s  leading  industrial  nation — well, 
what  E.  W.  Scripps  would  have  written 
about  that  unemployment  situation  prob¬ 
ably  would  better  be  kept  locked  up  in 
the  safe  or  other  fire-proof  container. 

»  *  * 

A  N  interesting  story  reaches  me  from 
Houston,  Tex.  Readers  will  recall 
a  recent  item  concerning  an  attack  made 
by  the  sheriff  of  Fort  Bend  County  upon 
Harry  McCormick,  reporter  for  Houston 
Press.  The  sheriff,  named  Collins,  struck 
the  reporter  on  the  jaw  and  threatened 
him  with  a  revolver,  allegedly  because 
of  the  policy  of  the  Press  in  reference 
to  booze  law  enforcement,  though  Mc¬ 
Cormick  was  out  on  a  story  about  a 
negro  gunman.  But  all’s  well  with  this 
ending:  Sheriff  Collins  has  handsomely 
apologized  both  to  the  reporter  and  to 
M.  E.  Foster,  editor  of  the  Press.  The 
latter  printed  the  apology,  which  was  ap¬ 
parently  sincere  and  went  on  to  explain 
that  the  assault  was  due  to  the  .sheriff’s 
unstrung  nervous  condition  after  long 
and  sleepless  search  for  a  negro  who 
had  wounded  a  deputy.  Mr.  Foster  edi¬ 
torially  called  the  sheriff  a  “brave  man” 
to  write  such  a  frank  apology  and  Mr. 
McCormick  was  willing  to  forget  the 
bruise  and  forgive  the  bruiser.  The  in¬ 
cident  will  be  enlightening  to  northerners 
who  accept  the  movie  formula  of  ethics 
among  men  in  the  wide  open  spaces. 

♦  *  * 

ETTING  the  breaks  in  newspaper 
reporting  is  a  consideration  not  to 
be  ignored  in  our  survey  of  the  elements 
of  success.  Plug  as  you  will,  or  use  the 
old  noodle  until  it  aches,  still  to  win  the 
gods  must  occasionally  be  kind.  1  think, 
offhand,  of  the  following  incidents:  A 
young  photographer  named  Duff  man¬ 
aged  to  make  a  snap  of  a  witness  in 
the  chair  in  a  New  York  court-room.  It 
was  an  important  picture  and  the  boy 
manipulated  the  light  cleverly  to  get  an 
indoor  snap.  A  court  officer  caught  him 
at  it  and  demanded  the  camera.  The  in¬ 
dignant  photographer,  however,  stepped 
to  the  window  and  threw  his  expensive 
box  into  the  street,  a  fall  of  several 
floors.  It  was  his  way  of  defying  the 
cop.  Then  he  went  to  the  street,  expect¬ 
ing  to  find  the  camera  in  pieces.  By 
chance  it  had  fallen  into  a  curb  snow¬ 
bank  and  was  unhurt.  The  picture  was 
the  day’s  sensation. 

One  of  the  most  extraordinary  news 
pictures  ever  made  was  the  result  of 
mere  chance.  Mayor  Gaynor,  of  New 
York,  some  twenty  years  ago,  went 
aboard  a  ship  in  Hoboken  as  a  passenger, 
followed  by  a  crowd  of  reporters  and 
cameramen  come  to  see  him  off.  Wade 
Mountford,  Jr.,  then  employed  by  the 
American  Press  Association,  was  actually 
pointing  his  lens  at  Mr.  Gaynor  at  the 
instant  a  booze-crazed  man,  for  no  reason 
at  all,  stepped  forward  and  fired  a  pistol 
into  the  face  of  the  venerable  mayor. 
Mountford  only  needed  to  open  his  shut¬ 
ter.  The  snapshot  showed  the  mayor 
staggering  back  under  the  blow,  blood 
gushing  from  the  wound,  the  crowd 
about  him  in  appalled  attitudes.  A  copy 
of  that  picture  still  hangs  in  Editor  & 
Publisher  office  as  a  rare  example  of 
news  photography. 

*  *  * 

Late  in  the  afternoon  of  March  25, 
1911,  William  G.  Shepherd,  who 
later  gained  wide  fame  as  a  war  corre¬ 
spondent,  happened  to  be  walking 
through  Washington  Square,  in  this  city. 
He  might  just  as  well  have  been  in  a 
thousand  other  places  at  that  time. 
Glancing  across  the  park  he  saw  a  girl 
leap  from  the  window  in  the  top  story 
of  a  huge  factory  building;  then  smoke 
and  flame  shot  up,  followed  by  the  ter¬ 
rible  spectacle  of  many  persons  throwing 
themselves  into  space  from  windows.  By 
the  time  Bill  Shepherd  reached  the 
scene  the  bodies  of  148  persons,  most  of 
them  factory  girls,  were  lying  in  a  man¬ 
gled  mass  on  the  sidewalk.  Bill  opened 
a  telephone  to  the  United  Press  office 
and  talked  the  storv  over  it  for  hours. 


giving  that  news  service  one  of  it* 
toric  beats. 

When,  on  June  25,  1906,  Harry  UttA 
shot  S^ford  White  on  the  roof°^| 
Madison  Square  Garden,  because  o9 
Evelyn  Nesbit,  then  one  of  the  pretti^l 
show  girls  that  New  York  ever  uTI 
Martin  Green,  of  New  York  Evejl^ 
World,  happened  to  be  seated  at  anS9 
on  the  roof  looking  right  at  Thaw 
knew  the  Pittsburgher,  also  White 
the  girl.  In  an  instant  this  great  An^^l 
can  tragedy,  with  its  amazing  sodalb® 
plications,  registered  in  the  mind  of* 
newspaper  reporter.  Alexander  StoddarS 
then  dramatic  critic  for  New  York  PwSm 
was  also  on  the  roof  at  the  time  aafl 
wrote  a  three-column  story  for  his 
within  an  hour.  Albert  Payson  Teritm* 
also  saw  the  shot  fired.  A  few  minu^B 
after  the  tragedy  I  happened  to  be  on  mB 
way  to  the  Garden  to  call  on  Harry  Pj-B 
lock,  who  was  operating  the  summer  skat-B 
ing  ring.  My  attention  was  arrest^  br  iB 
fat  reporter  named  Lonergan,  who  wasB 
hot-footing  toward  the  roof  elevator, B 
“Come  on,”  he  yelled,  “big  murder.”  W* 
went  up  to  the  roof  together.  White’sB 
body  lay  where  it  had  fallen,  coveredB- 
with  a  spread  of  newspapers.  Two  fi^^B 
men  were  holding  Thaw,  who  wore  iB 
long  black  coat  and  a  straw  hat.  EvelpiB 
entered  the  elevator  to  leave  the  roof  asB 
we  came  up.  I  reported  in  a  few  min-B 
utes  and  was  off  the  telephone  in  time  to  B 
follow  Thaw  and  his  police  escort  to  the  B 
old  Tenderloin  station,  saw  him  searched  B 
and  locked  up,  and  did  not  leave  thcB 
story  for  two  days  and  nights.  B 

A  NOTHER  lucky  break  for  me  oc-l 
curred  in  June,  1904.  By  sheer B 
chance  I  happened  to  be  in  Harlem  that  B 
morning  and  met  Miss  Alice  RoIk,  thenB 
a  reporter  for  the  World.  She  exciteiyB 
told  me  that  she  had  just  got  a  tip  that " 
a  steamer  was  burning  in  the  East  River. 
We  took  an  elevated  train  to  the  Bronx 
and  there  commandeered  a  butcher’s  cart 
to  drive  east  to  the  river.  The  big  a- 
cursion  steamship  General  Slocum  was 
burning  in  Hell  Gate.  She  was  a  seeth¬ 
ing  mass  of  flames  from  bow  to  stem 
and  the  river  waters  were  dotted  with 
floating  bodies  of  dead  women  and  chil¬ 
dren.  By  the  way,  on  this  story,  on  the 
authority  of  a  fire  chief  who  had  just 
brought  a  tugboat  load  of  dead  to  the 
dock,  I  flashed  “1,000  dead,”  but  my 
highly  conservative  editor  did  not  be¬ 
lieve  it  possible  and  cut  the  figure  to  100 
dead,  later  to  increase  the  number  in  ITO 
jumps  until  we  had  1,000  casualties  in 
print.  The  actual  number  killed  was 
1,021. 

Only  a  month  before  this  I  had  an¬ 
other  break.  I  called  at  the  office  of 
Oscar  Straus,  the  famed  philanthropist 
and  diplomat,  who  later  became  a  inem- 
ber  of  Roosevelt’s  cabinet,  to  ask  him  a 
question  of  minor  importance.  He  had 
just  received  a  packet  from  Russia  con¬ 
taining  a  description  and  a  dozen  ghastly 
photographs  of  the  Kishineff  massai^ 
Mr.  Straus  gave  me  the  stuff  and  w 
pictures  were  in  print  in  a  few  hours,  the 
best  beat  of  the  kind  that  ever 
way.  I  could  fill  this  page,  time  ® 
again,  reciting  incidents  of  reporter  good 
luck.  Some  day  we  shall  also  discnss 
hard  luck,  an  equally  important  factor 
in  our  survey. 

*  *  ♦ 

Mr.  FALL  tells  the  world  that  it  now 
remains  for  the  newspapers  to  «* 
plain,  if  they  can,  how  it  could  be  ^ 
he  was  guilty  of  accepting  a  bribe  wlum 
Doheny  wasn’t  guilty  of  giving,  rml 
says  this  is  a  puzzle.  We  see  nothffll 
puzzling  in  it,  having  had  30  years 
perience  in  reporting,  most  of  the  tune 
with  our  eyes  and  ears  open.  There  W 
at  least  25,000  newspaper  men  m  this 
country  who  would  not  consider  it  po*‘ 
zling,  yet  not  one  would  waste  t« 
minutes  in  attempting  to  explain  the 
matter  to  the  bewildered  Mr.  Fall. 

NEWSBOYS  HAVE  CLUB  ROOMS 

The  RaJeigh  (N.C.)  Nnvs  and  0J>- 
serz’er  has  established  a  club  room  W 
its  carrier  boys,  Will  X.  (Toley, 
tion  manager,  announced  this  week. 
rooms  are  located  over  a  store  on  W® 
Martin  street  and  are  completely  tar¬ 
nished. 


